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This month’s edition includes a report from the
AIM Forum ‘Can you develop product innovation,
market creatively and increase sales in a responsible
manner? - Balancing social responsibility and
company growth involving alcoholic drinks’. The
Forum was held on 13th March in London.
We also report on the launch of a responsible
drinking campaign by the European wine sector,

and of a new campaign launched by the prime minister
of Australia to address excessive drinking.
In medical news, a recent report explores the evidence
for a possible link between HRT, alcohol and breast
cancer and a recent Australian study reports on the
relationship between moderate alcohol consumption
and perceived health status.
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Singapore

Thailand

Diageo is to launch a campaign
under its Johnnie Walker brand,
tied in with its sponsorship of
Formula One motor racing, aimed
at persuading consumers never to
drink and drive.
The Join the Pact campaign, which
will be led by Vodafone McLaren
Mercedes driver Lewis Hamilton
and Mika Häkkinen, was unveiled
in Singapore on 30 March 2008.
The campaign will be launched
initially in Singapore but will then
be rolled out across Asia Pacific.
Häkkinen, who is the Johnnie
Walker
Global
Responsible
Drinking Ambassador, will be
driving a McLaren Mercedes racingcar through the streets of Singapore
to kick off the campaign.
Members of the public can “join the
pact” by signing up at the www.
jointhepact.com website.

The Alcohol Consumption Bill,
passed by the National Legislative
Assembly (NLA) will come into
effect from March 2008. The bill
will:
• increase the drinking age from
18 to 20 years old;
• impose a zoning restriction
on selling alcohol beverages and
prohibit the sale of alcohol drink
near temples, hospitals, schools,
universities, petrol stations and
government premises;
• prohibit advertisements
encouraging consumption of
alcoholic beverages or promoting
the quality of alcoholic beverages,
(although alcohol producers,
importers or distributors can
advertise the image of the product
or promote social responsibility
and can display product or
company logos);
• Prohibit pricing discounts and
promotional activities which
boost the sale of alcohol beverages
such as using alcohol beverages as
samples, beer events, etc.
The airtime restriction of the
alcoholic beverage advertisement
on TV remains the same from 5am10pm and the permitted alcohol
sales window remains from 11am2pm and 5pm-12am.
According to the Ministry of
Public Health, further restriction
on advertising and new labeling
requirements will be established
under the Ministerial Rule.

Scotland
Record funding of £25 million for
tackling alcohol misuse in Scotland
was announced on the 20th
March.
Funding across Scotland for
alcohol screening, prevention and
treatment services will more than
double. This compares to £10.13
million in 2007/08.
The package forms part of an
additional £85 million funding
commitment to tackle alcohol
misuse over the next three years.

US
Several US state Attorneys General
have ordered Anheuser-Busch
and Miller Brewing to produce
information about how they market
and sell caffeinated alcoholic
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drinks. The investigation intends
to focus on whether the companies’
marketing and sales efforts target
underage drinkers.

AIM FORUM 2008 REPORT
‘There should be a mind set change from ‘marketing drinks responsibly’
to ‘marketing responsible drinking itself ’
Alcohol in Moderation held its 4th Forum on social,
medical and scientific issues relevant to responsible
drinking on Thursday 13th March in London.
The topic under discussion was whether different sectors
of the drinks industry, including marketers, retailers
and producers can ‘develop product innovation, market
creatively and increase sales in a responsible manner
- Balancing social responsibility and company growth
involving alcoholic drinks’.
The European social and political context
The European drinking context was set by Marie
Choquet (MA,BA,PhD) who is a Social Psychologist
and Epidemiologist with INSERM. Marie explained
that while 16 year olds might be drinking similar
amounts in Europe, it is how the alcohol is drunk that
should be highlighted, with levels of drunkenness in the
last 30 days much higher in countries such as Denmark,
the UK and Ireland than in France for example. Her
research has shown the importance of parents setting a
good example to teenagers, and how it important it is
to know where teenagers are and what they are doing
when out as regards their behaviour.
Accountability, best practice and evaluation
Eelco van Ravenswaaij, Chair of the Social Aspects
working Group of CEPS (European spirits association)
in Brussels explored the European social and policy
context in which the industry is operating, including
the importance of dialogue and cooperation with
WHO, the European Parliament and the Alcohol
Health Forum. He outlined the importance of
accountability, best practice and evaluation for his sector
and hence CEPS publishes a progress report on their
charter on responsible alcohol consumption and both
standards and on the ground delivery of programmes
to reduce misuse are audited by KPMG. This allows
the organisation to put pressure on member countries
that may be lagging behind in implementing corporate
social responsibility initiatives such as designated driver
schemes for example. CEPS also provides detailed ‘tool
kits’ on which members can model their efforts as well
as examples of best practice to emulate.

Public health - common ground in alcohol policy
Nick Sheron, a consultant Hepatologist who was a
founder of the Alcohol Health Alliance and sits on
the European Alcohol and Health Forum, discussed
the options he saw as viable to reduce alcohol related
harm - Sheron’s research has shown that detecting,
intervening and treating heavy or problem drinkers is
highly effective and does not generally happen in the
UK. Although alcohol consumption is often discussed
in primary care and in GP surgeries options of referral
to an alcohol specialist do not exist. 5.7% of alcohol
‘misusers’ currently have access to treatment in the
UK.
Sheron referred to the Pareto principle whereby 80%
of the product is consumed by 20% of the consumers
- he called on the industry to harness its effective social
marketing skills to ‘market responsible consumption’
to this 20%. Sheron asked the industry to look at two
things - lowering the alcohol content of existing brands,
therefore lowering consumer unit consumption without
them drinking less, and to encourage consumers to
drink ‘less but better’ quality products.

Marketing responsible drinking - sustainable and
profitable
David Cox of Brown Forman Europe suggested it
was time for the industry to up the stakes from ‘ box
ticking’ such as including responsible drinking strap
lines on advertising and Sensible Drinking Guidelines
on packaging, to really embracing responsible issues
and embedding them into all aspects of company ethos.
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He challenged all sectors to move from marketing
drinks responsibly to marketing responsible drinking
itself. Responsibility issues include sustainable farming
practices, fair working conditions, issues such as
packaging waste, carbon footprint and recycling. It
also includes making all employees sign up to and
to understand the issues surrounding marketing and
selling a product, which if consumed immoderately
can lead to harm. Finally he believes that an ethical and
responsible approach is both sustainable, profitable and
offers marketing and brand extension opportunities.

A case study
‘Beautiful beer’ was profiled as a current initiative to
change the perception of beer in the UK. Beautiful
beer is using stemmed bowl shape glasses, encouraging
beer and food menus and training staff in the on trade.
The programme objectives are to encourage women
to consider beer as a low alcohol, naturally fermented
dry beverage, to highlight the number of different
beer styles and provenance and to encourage current
drinkers to drink less but higher quality beers.
Growth in ‘low or no’ sectors
Helena Conibear highlighted the positive market
indicators of consumers willing to trade up with
increasing expenditure on fair trade, ethical, organic,
‘healthy’ and natural products. This offers opportunities
to ‘ premiumise’ and move price points beyond £4.99
for wine for example, where 84% of sales currently
occur.
This combined with technical advances allowing better
tasting low alcohol products offer brand extension
opportunities mid week and lunchtime offerings.
Consumer demand for ‘healthier options’ have led
multiples and the on trade to extend their ‘low and no
alcohol ranges and profile’.

Restrictions on innovation
Helena Conibear and Richard Hitchcock discussed
the legal restrictions on innovation. At present wines
below 8.5 abv cannot be marketed as wine, wines of
European origin that have had alcohol reduced cannot
be sold in the UK.
There are also legal and code restrictions as to
mentioning ‘healthy’ leading to issues with low alcohol,
low carb or lower calorie developments. Coors were
cited as an example where a 2 % beer, C2 was subject to
complaints to the Advertising Standards Authority for
promoting its consumption after sport or at lunchtime
- the complaints were not upheld, however. Hitchcock
said that innovative products were their ‘lifeblood’,
with new product development accounting for 25% of
Bottlegreen profits each year.
Conibear highlighted the cautionary tale of the RTD
in a market driven by convenience, which ticked many
CSR boxes in that they are lower in alcohol at 4-6%
abv than a standard spirit and mixer (approximately
13%), they are single serve and therefore allow
consumers to monitor their unit consumption more
easily and they are comparatively more expensive than
spirits and mixers bought separately in store. Yet the
category has been heavily criticised for being attractive
to underage or non-drinkers and as cynically exploiting
the ‘sweet tooth’. Similar issues could arise with other
innovations.
Moving beyond price promotion
Giles Fisher of The John Lewis Partnership presented
on the issue of consumer trust - one definition of
trust being given as ‘the state of being responsible for
someone or something’. Conibear had already tackled
the issue of public trust, which rates very low for the
alcohol industry - below petro chemical companies and
on a par with GM crops and marginally above tobacco.
Beyond the public health issues, the industry needs to
ask itself why the public is so cynical of its objectives.
The John Lewis Partnership constitution ‘aims to deal
honestly with its customers and secure their loyalty
and trust by providing outstanding choice, value and
service’. The group do not see a need to sell alcoholic
products below cost, building interest instead through
their magazines, food matchings and specialised staff
in the wine, beer and spirits departments, initiatives
that have helped the Group lead WHICH reports on
consumer satisfaction and customers service.
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However, Fisher acknowledges that there is no doubt
that sales performance across the multiple retailers
during Christmas 2007, shows a correlation between

strong overall sales growth and below cost promotional
activity on alcohol, making it a difficult option for
other multiples to abandon. This, together with the
‘competition issue’, recently highlighted by Tesco if
minimum pricing was discussed between multiples, as
well as volume led targets and ‘price matching’ promises
between competitors makes price and multibuy led
promotion a complex issue not easily resolved.
The on trade - survival no room for innovation or
creativity - Recognition - no relaxation
Simon Kaye of Regent Inns highlighted their quandary
and position as winners of multiple awards - (UK’s
most responsible venue 2006, ‘Best Bar None Award’ in
19 venues with no failures in accreditation and 100%
success rate in AMEC4 Home Office test purchase
campaign, only one of two companies).

Safety, the Prevention of Nuisance and the Protection
of Children. The cumulative impact of ensuring
the above, has included the need to install CCTV,
noise meters, fire alarm upgrades, to invest in plastic
glassware, to employ test purchasers and to spend 4.5%
of gross turnover on door staff for example. Kaye argues
the costs of the above coupled with revenue lost due
to the smoking ban and their turning away of 5000
potential customers each week due to lack of valid
ID or their intoxication means profitability across the
sector is questionable. This is reflected in the closure
of 7.5% of nightclubs in 2007 and 27 pubs a week.
Kaye asks for a period of consolidation to allow them
to embed existing policy rather than more regulation
and initiatives such as Alcohol Disorder Zones.
Ian Harris, Chief Executive, Wine & Spirit Education
Trust spoke about the importance of education and role
of the WSET in producing responsible ambassadors
for the industry through their educational programmes
which address issues of social responsibility . The WSET
is the biggest provider of education and qualifications
in the field of wine and spirits, active in 41 countries.
Helena Conibear concluded that ‘The safe and enjoyable
use of alcohol, in a way that enhances positive social
values and reduces harm in any community’, is the
ultimate goal of alcohol policy and of the beverage
alcohol industry. Three essential elements are needed
to do this successfully: a legal framework - which may
include legislation on the legal drinking age, blood
alcohol concentration levels, licensing, advertising, and
taxation; The development of informal controls which
incorporate industry self-regulation, inherent social
and cultural norms, the role of the community and the
family; and respecting the rights and responsibilities of
individuals, whilst providing the information necessary
for them to make responsible choices as individuals or
parents.
The synergy of these three components-taking into
account the perspectives of all those involved, from
producers to marketers to retailers to regulators to
consumers-is most likely to result in an effective policy
of responsible drinks marketing that encourages a
culture of safety and moderation.
For further information, please contact helena.
conibear@aim-digest.com or phone 01225 471444.

In line with their licensing requirement their
responsibilities include, Crime and Disorder, Public
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How can both the drinks industry and customers stay
healthy? – comment from Nick Sheron, consulatant
Hepatologist and co-founder of the Alcohol Health
Alliance
‘Alcohol induced liver disease
develops silently, but often
presents with an acute fatal
illness. Half our customers die,
and crucially half the deaths occur before the person
has a chance to stop drinking. Some are alcoholics,
many are just heavy social drinkers. With the notable
exception of the weapons industry any responsible
business should seek to keep customers alive - so
clearly there must be common ground between health
professionals and the drinks industry.
We know that screening for heavy alcohol use, followed
by very specific but non-judgmental advice is highly
effective. But unlike the £385 million drugs treatment
strategy, the UK alcohol strategy has no ring-fenced
funding, and so the nationwide early intervention
programme does not exist. A fraction of the income

from alcohol duty could make a colossal difference
here.
Around 50-70% of people can change their heavy
drinking culture when they really need to, but
paradoxically there isn’t much evidence that information
campaigns change behaviour at a population level. The
drinks industry must try and show government how
marketing skills can change behaviour, but the KPI
must be a real reduction in harmful drinking patterns.
The ABV of beer / lager and wine, and pub measures
of spirits have increased by up to 40% over the last
30 years. The health impact of these changes has been
huge, but public health probably played little part
in discussions over product development. The win /
win result for producers and retailers must be slightly
smaller portions of higher quality drinks containing
slightly less alcohol – all sold at the full market price.
The drinks industry is not an ordinary industry - and
this would be a win/win for consumers as well.
Changing the shape of the alcohol / harm curve is part
of the long term health of the drinks industry.’

Buy Better but Less – Why it’s worth trading up
from £3.99
Susan McCraith MW of Ethical Fine Wines made a
case for consumers trading up as much more is spent
on the wine in bottle beyond a £5 spend ‘When
combined with VAT, over half of the money you pay for
a £3.99 wine goes direct to the government. Packaging,
transport, storage and handling accounts for another
(conservative) 50p . What is left (around £1.30) has to
pay for the wine itself as well as the producer’s margin,
possibly a distributor’s margin and the retailer’s margin.
The wine itself is probably worth about 50p or less
(which is pretty much the price of a bottle of mineral
water!).However, if you pay over £6 a bottle you start
to get a lot more wine for your money. At £7.99, there
is much more left to play with and the actual wine in

your bottle is probably worth more than three times
as much as the £3.99 bottle. So by spending twice as
much you get three times better wine!’

The International Harm Reduction Association
(IHRA) and Quest 4 Quality (Q4Q) are holding
their 4th International Conference on Alcohol and
Harm Reduction. This year, the event will take place

in Barcelona, Spain on Sunday, May 11th, 2008 from
10:00 to 15:00 - as a satellite event at Harm Reduction
2008: IHRA’s 19th International Conference (www.
ihraconferences.net ).
This conference aims to bring people together to
discuss ideas and share experiences about targeted
harm reduction interventions for alcohol. Delegates
will gain new ideas, insights and knowledge on how to
effectively address alcohol related harms.

The wine value in your bottle
100%
90%
80%
70%

VAT @ 17.5%

60%

UK excise duty (£1.4575 per
bottle)

50%

Packaging, transport, storage
and handling approx. 50p/bottle

40%

Wine

30%
20%
10%
0%
£3.99

£4.99

£5.99

£7.99

£9.99

© Ethical Fine Wines March 2008
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SOCIAL AND POLICY NEWS
UK new campaign targets middle age women
Middle-aged women in the UK will
be targeted in a hard-hitting antialcohol campaign which focuses
on the size of glasses of wine in
particular and the increased risk of
breast cancer of drinking, even at
moderate levels.
The UK Government is spending
£10 million on an advertising
campaign that aims to educate
women about the health risks
of drinking and the need to be
aware of how much alcohol they
are consuming. The campaign
is a change of focus by ministers
from teenage “binge drinking”.
It will also signal a move towards
emphasising the health impact of
drinking instead of focusing almost
exclusively on its links to crime and
anti-social behaviour.
One arresting image that will be
used will show two wine glasses
without stems, resembling a

woman’s breasts. The campaign will
feature on television and in cinemas,
and on posters in pubs, clubs, GP
surgeries and hospitals.
Dawn Primarolo, the public health
minister, said the campaign would
leave women in no doubt that their
health would be seriously at risk if
they drink too much. “This group
of middle-aged women is under
everybody’s radar….there is a great
deal of harm being caused to them.”
People go out and think they have
drunk one glass of red wine and that
was one unit - but the glass was so
large it was in fact three and a half
units,” Ms Primarolo said.
Admitting that the campaign
would be controversial, Ms
Primarolo added: “There has to be
a bit of a shock element. I am not
talking about things that will be
ghoulish but the imagery will be
unmistakable.”

Low-alcohol wine to help cut drinking
Middle-class drinkers will be
encouraged to switch to low-alcohol
wines as part of government plans
to reduce problem drinking.
Ministers are putting pressure on
the European Commission to relax
strict rules on wine making, in order
to make it easier for producers to
sell wines with alcohol content as
low as 6.5 per cent.
European Union rules in effect ban
the sale of most low-strength wines,
and the Food Standards Agency has
had to impound some low-alcohol
wines brought to Britain for sale in
recent years.
Pressure from producers, retailers
and public health bodies is

encouraging the UK government
to change these EU rules.
Last year, the Office for National
Statistics revised its estimates
of weekly consumption sharply
upwards to reflect the current trend
in higher alcohol wines.
Last year, the Office for National
Statistics revised its estimates
of weekly consumption sharply
upwards to reflect the current trend
in higher alcohol wines.
Jeremy Beadles, the chief executive
of the Wine and Spirit Trade
Association, welcomed the move.
He said: “Retailers are interested in
expanding the range of lower alcohol
wines they can offer consumers.”
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Over 90% of drinks
packaged responsibly
in UK
An independent audit has found
high levels of compliance with the
Portman Group’s Code of Practice.
Management consultancy, PIPC,
devised and implemented a rigorous
process to collect a random sample
of 485 drinks before assessing their
packaging against the Code.
PIPC has expressed concerns over
the packaging of 32 brands.
Producers of these drinks will have
four months to make design changes
to address PIPC’s concerns. If they
don’t, the Independent Complaints
Panel, whose decisions can result in
the removal of a drink from sale,
will decide if their packaging does
in fact breach the Code.
David Poley, Portman Group Chief
Executive, is pleased that PIPC
consider a significant majority of
packaging to be responsible:
“This independent audit has
confirmed that most alcohol
packaging is manifestly compliant
with the Code. It has, though,
raised concerns about a number
of drinks, including some wellknown brands. Our Code Advisory
Service will give confidential advice
to these drinks’ producers who may
alter their packaging or opt for an
Independent Complaints Panel
decision.”

SOCIAL AND POLICY NEWS
UK supermarkets new initiatives to limit alcohol related harm
Asda has announced a package
of measures designed to limit
access to alcohol specifically to
underage drinkers and late-night
revellers. From April, the retailers’
towncentre stores will stop selling
alcohol between midnight and
6 am. Asda is also extending its
Challenge 25 proof of age to 100
more stores (following a successful
pilot in Scotland), and it is doubling
its number of independent test
purchases, with success and failure
rates published online.
In addition Asda will invest £1million
into targeted youth projects to
tackle alcohol-related problems
among children, working alongside
Business in the Community.

Andy Bond, Asda chief executive,
said: “I believe our targeted
measures will go a long way towards
tackling the issue of underage sales,
and alcohol fuelled anti-social
behaviour... I believe there are plenty
of things we can do now to start
tackling this important social issue,
which is why we are announcing
these measures”
Following Tesco’s call for the UK
government to consider minimum
pricing for alcohol, due to the
restrictions of the competition law
in particular, which prevents an
industry-wide discussion about
price and promotion, Tesco chief
executive, Sir Terry Leahy, met with
Prime Minister Gordon Brown to

discuss a package of measures to help
tackle alcohol related anti-social
behaviour and underage drinking.
Tesco executive director for
corporate and legal affairs, Lucy
Neville-Rolfe, said: “Binge drinking
and other alcohol-related social
problems are a serious concern to
us all, but it is far too simplistic to
apportion responsibility for this on
price alone. If low-cost alcohol were
the only factor then countries such
as France and Spain, where prices
are much lower than in the UK,
would have similar problems and
countries like Finland, where alcohol
is expensive and its availability
restricted, would not.”

Medics taught to identify drink dependence in UK
UK Doctors are to be given special
training to spot people who drink
too much.
It says that within three years, all
medical schools in England will have
alcohol training on the curriculum.
In all, 60,000 medical students will
be trained over the next decade.
Medical schools have been allocated
£650,000 to examine the best way

of training doctors-to-be how to
spot alcohol misuse.
Public health minister Dawn
Primarolo told the British Medical
Association’s
public
health
conference: “Doctors and nurses
are our eyes and ears when it comes
to identifying problem drinkers.”
A spokesman for Alcohol Concern
said: “For too long GPs have

avoided asking questions about
alcohol use, partly due to lack
of training... However this issue
need a package of measures - GPs
must also be incentivised to raise
alcohol issues, until this happens,
the undergraduate training alone
may not be enough to help patients
reduce their drinking.”

UK Home Office report of the effect of the Licensing Act
Reports issued by the Home Office
Regional Data Statistics (RDS) on
the 4th March 2008 analyse the
effect of the Licensing Act on alcohol
consumption, opening hours and
crime, accidents and disorder in
England and Wales. Generally the
impact has been slight although
there have been slight increases in
some areas of antisocial behaviour
and violence in the early hours of
the morning.

The studies conclude:
‘Whilst
some indicators point in different
directions, the overall conclusion
to be drawn from the evaluation is
that in their first year the changes
introduced by the 2003 Licensing
Act had only small effects on
the opening hours of most pubs
and clubs, on levels of alcohol
consumption and on alcohol-related
problems of crime and disorder.
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Some crime has been displaced into
the small hours, but overall levels of
crime associated with the night-time
economy remain largely unchanged,
and there has also been a small fall in
serious crimes of violence – possibly
as a consequence of the extension of
licensing hours.’
This and previous related report can
be found at http://www.homeoffice.gov.
uk/rds/horrpubs.html

SOCIAL AND POLICY NEWS
WSTA launches best
practice guide on
social responsibility

The Wine and Spirit Trade
Association has published a guide
to help member companies follow
best practice in social responsibility.
The ‘WSTA Toolkit: Social
Responsibility’ is designed to build
on the work already done by some
member companies by offering
practical guidance on a wide range
of issues.
The toolkit includes advice on how
to establish a social responsibility
policy, best practice guides on
labelling, advertising, marketing and
websites, together with a section on
responsible retailing.
The guide has been sent to all
WSTA members and is part of
the association’s continuing drive
to ensure the UK alcohol drinks
industry makes, markets and sells
alcohol responsibly. It is also be
available free to non-members via
http://www.wsta.co.uk/images/
stories/wstatoolkit%202008.pdf.
WSTA Chief Executive Jeremy
Beadles said: “Most UK drinks
companies already operate to very
high standards but naturally our
members wish to ensure they follow
best practice wherever possible...
Our membership varies widely in
terms of size and speciality. For some
this guide will be a checklist, but for
others it will provide a step-by-step
guide to implement a comprehensive
social responsibility policy.”

NHS in UK changes recommendations for
pregnant women
On March 26th, the NHS standards
watchdog warned UK women not
to drink any alcohol during the
first three months of pregnancy,
abandoning its own draft guidelines
that were published last year.
The new advice by the National
Institute for Health and Clinical
Excellence (Nice) also suggests that
women should be much stricter
about what they drink from the
fourth month onwards: a small
amount of alcohol is safe, but never
more than one or two days a week.
The final version of the guidelines
to be issued by Nice will say:
• Pregnant women should be
advised to avoid drinking alcohol in
the first three months of pregnancy,
because there may be an increased

risk of miscarriage. Women planning
to become pregnant should also
stop drinking.
• Women should be advised that if
they choose to drink alcohol while
they are pregnant, they should drink
no more than 1-2 units once or
twice a week - equivalent to a small
glass of wine, half a pint of 5% lager
or strong cider. There is uncertainty
about how much alcohol is safe to
drink in pregnancy, but at this level
there is no evidence of any harm to
the unborn baby.
• Women should be advised not
to get drunk or binge drink (more
than 7.5 units of alcohol on a single
occasion) while they are pregnant
because this can harm the unborn
baby.

Portman Group criticises celebrity media circus
in UK

The Portman Group is calling
on the consumer media to curb
their portrayal of famous people
getting drunk, Michael Thompson,
head of communications at the
Portman Group said it would
stage a conference in the autumn
to try and persuade the media,
including broadcasters, soap opera
commissioning editors, radio
presenters and editors of gossip
magazines and the tabloid press
to take responsibility for their
glorification of stars drinking to
excess.
“We don’t want to be killjoys, but
the media and soap operas should
not be appearing to suggest its cool
to be so drunk to the extent their
words are slurred,” Thompson said.
“They must accept they have a role
to play in how they portray alcohol,
especially to the young,” he added.
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The Portman Group plans to carry
out research to be launched at
the conference. The areas covered
could include monitoring TV
coverage and the print media over
a week-long period to see how the
portrayal would fit with codes and
guidelines from the Advertising
Standards Authority, television and
radio watchdog Ofcom, the Press
Complaints Commission and the
Portman Group itself.
Examples
of
irresponsibility
included the televised Brit Awards
which “turned into a succession
of smashed celebrities staggering
around trying to out-drink each
other and Radio One presenters
boasting about drinking five pints a
day... We are aware that the Home
Secretary shares our concerns and
we intend to involve government
in our discussions,” David Poley
confirmed.

SOCIAL AND POLICY NEWS
Scottish Government report ‘Drinking and Driving 2007: Prevalence,
Decision Making and Attitude’
The
Scottish Government has
released a report of research
into Drink driving which was
commissioned in 2007 from TNS
System Three.
Both quantitative research, in the
form of a survey of a representative
sample of 1034 current drivers in
Scotland, and qualitative research,
in the form of 6 focus groups and
6 in-depth interviews with those
who admitted to driving after
consuming alcohol, was undertaken.
The purpose of the research was to
measure prevalence of driving after
consuming alcohol, both within and
above the legal limit, and to provide
insight into attitudes into drinkdriving and the thought process
behind the decision either to do or
not to do so.
The report recommends that specific
groups of drink-drivers need to
be targeted with communications
tailored to their particular group.
Groups such as those who drive
habitually when well above the
limit, those who drive when they
are borderline on the limit and do
not recognise themselves as ‘drinkdrivers’ and those who drive the
morning after drinking alcohol
when still over the limit would all

be legitimate targets for tailored
campaigns. Differing messages
would also be appropriate for use
with different sub-groups such as
those in different ages. Targeting
is made harder in this case because
the numbers drink-driving are
relatively low and are spread across
most types of drivers: there is no one
clear target that will make the most
impact on reducing this activity.
To some extent, targeting might
be determined by which groups, if
any, have the most, or most serious,
drink-drive related accidents.
The research showed that, while
drivers recognised that being caught
drinking and driving would have a
very high impact on their lives, this
tended to be dismissed as being very
unlikely to happen. Additionally,
the impact is underestimated due to
a lack of knowledge about penalties
and lack of thought about emotional
and practical consequences of
being arrested, charged and
convicted. The study concluded
that
communications
should
emphasise the implications of being
caught, including strengthening
the association of drink-driving
as a criminal act, resulting in a
criminal record and associated long

term consequences. These include
the need to disclose this on job
application forms; the impact on
car insurance; the impact on ability
to hire a car or van after the ban
finishes; and on potential difficulties
entering certain countries with a
criminal record.
The research suggests that drinkdrivers do not take their actions
seriously enough. Communications
and other activities need to be
employed that increase the perceived
level of risk and challenge behaviour.
If perceptions of increased risk
grow then this might change the
attitude that those who are caught
are unlucky. They suggest that this
can be done in a number of ways,
including:
• Publicising the number of drivers
who are breathalysed, rather than
the number caught and charged
by the police
• Introducing random testing of any
driver, which would significantly
increase the perceived risk and
influence behaviours
• Lowering the legal drink-driving
limit to 50mg.
The full report can be downloaded
from http://www.scotland.gov.uk/
Publications/2008/03/04152525/0

RTD tax proposal criticised by Swedish health minister
The Swedish minister of public
health has criticised a proposal
recommending the levying of an
extra tax on RTDs in Sweden as a
way to combat underage drinking.
Following shadow finance minister
Thomas Östros’s proposal on the
26 February, recommending an
extra tax of SEK6 (US$0.95) per

litre in an effort to tackle teenage
alcohol use, public health minister
Maria Larsson pointed out that
increased alcohol consumption by
teenagers primarily concerns beers
and wines.
Thomas Hvittefeldt at alcohol
research unit CAN told Swedish
daily Esmerk: “Teenagers drink
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that which is cheapest. If taxes were
increased on alcopops and there
were other stronger intoxicants
available then the proposal could
have negative effects, such as an
increase in alcohol poisoning.”

SOCIAL AND POLICY NEWS
European wine sector launches responsible consumption campaign

On 18 March the European
wine sector launched its “Wine
in Moderation, Art de Vivre”
programme in Brussels, which
encourages
moderation
and
responsibility in the consumption
of wine, with a view to contributing
to the EU strategy to reduce alcoholrelated harm.
Wine in Moderation is a
partnership between the CEEV,
COPA-COGECA, and CEVI,
the professional organisations
representing the wine sector at
European level.
The
communications,
which
promote enjoying wine responsibly,
attempt in their literature to take a
pan European approach by using
the WHO guidelines for low risk
drinking, namely up to two drinks
(10g) a day for women, three for
men, no more than four on any one
occasion with one alcohol free day
a week. These guidelines are used to
counter the difference in unit sizes
and sensible drinking guidelines
across Europe, although the material
can be adapated at local levels.
The key elements of the programme
are:
• The dissemination of a common
“moderation” message using
targeted
communication
materials for
use with
people of all ages - www.
wineinmoderation.eu
• Educational “art de vivre” (life-

skills) programmes targeted
at industry and consumers to
encourage cultural change and
make moderation fashionable
• A Wine Information Council,
which will share ‘best practice’
across the EU and make available
all relevant scientific information
on the health-related, social and
cultural aspects of wine drinking
in Europe.
• The promotion of specific ‘Wine
Communication Standards’ for
best practice self-regulation on
commercial communication.
The literature and website unites
the wine industry for the first
time across Europe with material
that can be used in winery tasting
rooms, for wine educators and at
colleges and for those working in
the industry to raise the awareness
of and parameters of responsible
drinking within the EU.
Ursula Fradera of the Deutch Wein
Institut explained how Germany
will be using the programme
to train ‘ambassadors’ in the
hospitality sector by holding day
training courses that will reach 5000
students by 2012. The programme
will emphasize the importance of
food and wine and moderate wine
consumption as one element of
a healthy diet and lifestyle. The
students will also be monitored
in their knowledge regarding
responsible drinking against a
control group at the time and a year
after the day course to evaluate the
effectiveness of the programme.
FIVIN of Spain spoke of their
implementation programme and
current efforts, which includes
dialogue with over 4000 doctors
in Spain who opt to receive wine
and health updates. FIVIN plan to
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adopt The Wine Communication
Standards, that form part of the
initiative, making them mandatory
for their 700 company members
by 2009, followed by a campaign
to reach the remainder of the 4000
wine producers and wholesalers in
Spain.
Jeremy Beadles of the WSTA spoke
of how the wine industry was already
actively engaged in promoting
responsible drinking in the UK
through active engagement with
Goverment, the establishment and
funding of the unique public facing
Drink AWARE Trust, The industry
code enforcers The Portman Group
and education outreaches through
the Wine and Spirit Education
Trust, who are the leading educators
on wine and spirits Internationally,
reaching 21,000 students a year in
41 countries.
The WSET in cooperation
with AIM will be developing
a more comprehensive Social
Responsibility element to all of its
courses, which will make use of the
wine in moderation materials were
relevant.
Mr Robert Madelin, Director
General of DG Sanco stated that it ‘is
good business to promote a healthy
lifestyle and pattern of drinking’
and is pleased that the Wine Sector
is now fully engagmed in reducing
misuse. He commended the CEEV
for the programme elements and
outlined it as the first step in feeding
into the Alcohol Health Forum’.
‘The much harder task lies ahead
of implementing the programme
at country level and monitoring
and evaluating initiatives in order
to improve responsible use across
the 1/2 billion wine drinkers in
Europe’ he stated.

MEDICAL NEWS
Leaders must look at education, says European Commission

The 2008 MEAS Alcohol and
Society
conference
‘Working
Together to Reduce Alcohol
Related Harm’, was held on the
27th February 2008.
Bringing together a range of
experts on a European, national
and community level, the Chief
Executive of MEAS, Ms. Fionnuala
Sheehan, said she wanted to
encourage informed debate on
initiatives to reduce alcoholrelated harm through stakeholder
partnerships, and to identify key
areas for policy and initiative
development.
The
European
Commission’s
director general for health and
consumer protection, Robert
Madelin, called for an EU-wide
collaboration to regulate alcohol
advertising. Organisations and
national governments should work
together to educate consumers
about the dangers of excessive
drinking, he argued - “Community
involvement is vital and a range of
intervention services are needed”.
Madelin noted that Europe has a
higher alcohol intake than any other
region in the world and confirmed
that each individual country should
deal with its own pricing and
tax on alcohol. “Forty economic
operators and non-governmental

organisations, have
already responded
to an EC initiative
by signing up to a
charter to form the
Alcohol and Health
Forum,” he stated.
The director-general
added that the
Republic of Ireland
ranks among the
worst countries in Europe for binge
drinking among teenagers. “It is a
major worry that is it seen as normal
for young people to drink 10 to 15
drinks in one night...We have to get
to a situation where it’s not cool to
go out and get drunk.” he said.
Mr. Peter Cassells, Chairman of
the Sustaining Progress Special
Initiative on Alcohol Misuse, told
the conference there were limits
to what legislative measures could
achieve in tackling alcohol abuse,
because some of the issues were
beyond the remit of legislation.
Responding effectively to alcohol
problems required a range of
combined
programmes
and
initiatives, including greater law
enforcement and early intervention
services.
“This combined response requires
that all relevant Government
Departments and agencies, local
communities, the drinks industry
and the social partners work
together to define the problem,
frame solutions and implement
change”, he said.
The Road Safety Authority
CEO, Mr. Brett, detailed how
alcohol consumption is a major
contributory factor to death and
serious injuries on Ireland’s roads
and that the main interventions
Aim Digest PAGE 12

to reduce the consumption of
alcohol relate to education and
enforcement. The Road Safety
Authority partners with relevant
agencies and organisations to target
drink drivers who fail to get the
message and are only deterred from
“such aberrant behaviour by effective
enforcement”. He added, the
Authority, working in partnership
with many organisations, is also
undertaking educative initiatives to
reinforce the message “Never Ever
Drink and Drive”.
Ms. Rosemary Garth, Director of
the Alcohol Beverage Federation
of Ireland, said the drinks industry
had a strategic, even vested interest,
in moving attitudes to alcohol
away from episodic binge drinking
to more balanced and moderate
consumption.
She said that critical to successful
action was the recognition that
the problem is complex and multifaceted, and cannot be tackled in
isolation by any single stakeholder.
She said that through Social
Partnership, Ireland was one of
the few countries with a proper
framework for achieving such
shared action and responses.
She detailed some of the initiatives
that flowed from the Government
bringing together the Social
Partners in 2005 to agree measures
to reduce alcohol misuse. She
said the subsequent plan agreed
included mandatory alcohol testing
(which has been implemented);
community mobilisation measures,
awareness and education; labelling;
alcohol in the workplace policies;
alternative facilities for youth, and
the responsible serving of alcohol
programme. (cont’d page 13)

SOCIAL AND POLICY NEWS
Leaders must look at
education, says European
Commission (cont’d)
Ms. Liz McEvoy addressed the
conference from a local perspective
as Programme Manager of Cork
City Cares, a local partnership
involving Cork City Council, the
Gardai, the HSE, the city’s vintners
and Heineken. The Programme was
formed as a city response to public
disorder issues in Cork City Centre
and works with the licensed trade
to promote safe drinking as well as
promoting initiatives that assist and
enhance the management of a safe
night-time environment.
The conference was attended by
about 150 delegates, including
members of the Oireachtas (Irish
Parliament), senior Gardai (police
officers), Government Department
officials, representatives of various
sporting bodies, students’ union
representatives, various education
bodies and representatives of various
drinks companies.

IREB Survey on French adult population

The Ireb Observatory on French
people and alcohol is based on
a survey conducted among a
representative sample of the French
population aged 18 years and over.
Its aim is to assess French people’s
current opinions, knowledge and
behaviours with respect to alcohol.
This annual assessment measures
changes that may have an impact
on drinking habits.
The results of the second issue of
the Ireb Observatory confirm the
lessons already observed in 2006,
i.e. that French people’s knowledge
of alcohol is still very approximate,
both in terms of the health impact

French government initiative to possibly make
the installation of breathalyser tests in bars and
nightclubs compulsory
Entreprise & Prevention have
voiced their support for the French
government initiative to make
breathalyser tests in bars and
nightclubs complusory. E & P has,
in the last three year, committed
itself to the development of an
electronic terminal éthylotest and its
implementation in establishments
at night.
A pilot operation underway in
Loire Atlantique has confirmed the
effectiveness of this type of device
to make consumers aware of the
dangers of drinking and driving.
“We support all measures to

reduce the risk of alcohol on the
road. Accountability of drivers in
this context is an important step
forward,” explained Alexis Capitant
General Manager, Entreprise &
Prevention. “We have been partners
in Road Safety Since 1999 and we
know that our project boundary
éthylotest and our pilot operations
were followed closely by officials
of the Ministry of Transport” he
added.
77% of those surveyed after the pilot
test felt that the use of the terminal
has stopped drivers over the limit
from driving.
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of alcohol abuse or consumption
benchmarks. ‘This does not prevent
our fellow citizens from being aware
of certain risks and, in particular,
road safety issues’ comment IREB.
When compared with the last issue,
incorrect ideas with respect to the
evolution of alcohol consumption
in France persist, the difficulty in
talking about alcohol problems is a
little more marked than in the last
poll and the sale of alcohol to young
people under the age of 16 years is
more often cited as a problem than
it was in 2006.
This year, a new question was raised,
concerning the recall and effects of
the health message that is mentioned
on all advertisements for alcoholic
beverages for more than fifteen
years: “L’abus d’alcool est dangereux
pour la santé. A consommer avec
modération” (“Alcohol abuse is
dangerous for your health. Drink in
moderation only.”)
The report can be viewed at http://
w w w. i r e b . c o m / p u b l i c a t i o n s / f o c u s /
Focus%20n13.pdf

Maryland lawmakers
limit proposed
penalties for giving
alcohol to minors
The Maryland Senate has approved
a bill that calls for fines of up to
$2,500 for a first offence of providing
alcohol to a minor, but eliminated a
provision that would have allowed
prosecutors to call for up to 60 days
in jail for offenders
The provision for jail time was
included in the legislation originally
introduced by state Sen. Larry
E. Haines, but was deleted by
lawmakers in favour of fines, which
could rise to as much as $5,000 for
a second offence.

SOCIAL AND POLICY NEWS
The Lancet encourages parents to teach young people to enjoy alcohol
without misusing it
Learning to enjoy alcohol without
misusing it is ‘an important part of
growing up’ in many societies, said
an editorial in The Lancet.
The Lancet claims that the lesson
does not appear to be taught in
the UK, where although less young
people are drinking, those who are
are consuming more alcohol than
before.
‘Frequency of drinking, regular
drunkenness, binge drinking, and
being drunk before the age of
13 years, are all indicators of an
unhealthy pattern of alcohol misuse
that is becoming more common,’
said the Lancet.
‘In the UK today, 27% of 15-yearolds admitted to drinking at least
five drinks in a row during the past
30 days, compared with 22% in
1995... It is not just governments,

drinks manufacturers and retailers
who need to partner willingly to
reduce young people’s drinking.
The biggest share, and burden, of the
partnership must fall on parents and
guardians who should take greater
responsibility for teaching children
about drinking safely. Creating a
culture in which alcohol is enjoyed
in moderation, perhaps diluted,
and is drunk with food as part of
sharing a meal together rather than
drunk alone, is helpful. Learning to
enjoy, without misusing, alcohol is
an important part of growing up
in many societies. For a healthy
younger
generation,
society’s
relationship with alcohol has to
change, beginning in the home.’
Preventing links being established
between drinking and unhappiness
was crucial, said the editorial.

Young people who misused alcohol
often had symptoms of conduct
disorder, anxiety, or depression,
some of which may signs of future
alcohol dependence.
Parents who misused alcohol or who
had broken relationships with their
children increased the chances of
their sons and daughters drinking.
Adults, both parental and
professional, should be willing to
intervene when necessary, said the
Lancet.
‘It should not be acceptable for
doctors, teachers or parents to turn
a blind eye or offer no follow up
when a child is in hospital with a
head injury after drinking, when a
teenager truants to drink, or when a
15-year-old goes to bed drunk,’ the
editorial added.
The report can be purchased from

http://www.thelancet.com/journals/lancet/
article/PIIS0140673608603864/fulltext

US study highlights importance of parental monitoring
Parents can indirectly reduce their
children’s risk of problem drinking
in college by keeping an eye on them
in high school, recent US research
demonstrates.
Students surveyed in the summer
before they entered college who
reported higher levels of parental
monitoring during high school
drank less as high school seniors
and the level of high school alcohol
consumption was directly tied to
how much students drank as college
freshmen.
Dr. Arria of the University of
Maryland in College Park and
colleagues are following a group of
male and female college students to
investigate health risk behaviours,
including drug and alcohol use.
In the current study, they report
on 1,253 who completed a survey

before entering college and then
were interviewed as freshmen.
The researchers measured students’
level of parental monitoring
by asking about rule setting,
consequences of rule breaking,
and supervision; for example, how
often a student told a parent where
he or she was going and when he
or she would be back, and whether
a parents would check to see if an
adult would be supervising a party
that their child wanted to attend.
“What we’re really measuring is the
perception of the child about what
their parents would expect of them,”
Arria said.
High levels of monitoring were tied
to lower levels of drinking in high
school and college, but when they
used statistical methods to control
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for how much the students drank
in high school, the link between
parental supervision on college
drinking disappeared, suggesting
that early supervision didn’t directly
influence later drinking.
Past research has linked parents’
disapproval of underage drinking to
a lower risk of alcohol use, Arria and
her team note in their report, while
increased parent-child hostility has
been tied to a greater likelihood of
drinking.
While parents typically keep looser
tabs on their children once they
reach college, some continued level
of monitoring may be effective in
protecting them from risky alcohol
use, Arria noted.
Source: Substance Abuse Treatment,
Prevention, and Policy, online March 7,
2008.

SOCIAL AND POLICY NEWS
MADD Launches new UMADD website
Mothers Against Drunk Driving
(MADD) and the CarMax
Foundation recently launched a
new Web site, www.umadd.org
Aimed at primarily students, but
also faculty, law enforcement,
parents, and community members,
the UMADD site provides tools
for:
Students interested in organizing
campus-based, student groups;
Existing student groups wanting to
conduct successful activities;
Law enforcement initiatives that
can be conducted on and around
campus.

The site contains statistics relating
to college students and alcohol,
and gives a history of the minium
drinking age in the US.
MADD
and
the
CarMax Foundation also
announced the availability
of
mini-grants
for
community-based groups
committed to preventing
underage drinking and
binge drinking on college
campuses.

The CarMax Foundation, the
national sponsor of UMADD, has
provided funding for the minigrants, in addition to stipends for
20 UMADD chapters.

US survey reveals that college students show concern for others, and
themselves
According to a new survey,
conducted by The Nielsen Company
College students on spring break
are more apt to spend quality time
with their parents or siblings than
on a trip to the beach. In fact, the
survey shows most college students,
ages 21 and older, are acting
conscientiously and responsibly
during their spring breaks. The
survey was commissioned by
Anheuser-Busch, The BACCHUS
Network™, the Inter-Association
Task Force on Alcohol and Other
Substance Abuse Issues (IATF),
and the National Association of
State Universities and Land-Grant
Colleges (NASULGC).
According to the poll, 70% of
respondents spent their last spring
break with family, compared to
33% who headed to the beach or
other spring break destination. In
addition, of those who chose to

drink while relaxing, 84% reported
they did so responsibly and in
moderation.
“The stereotype that most college
students engage in high-risk
drinking and other irresponsible
activities during spring break is
clearly not the norm,” explains Carol
Clark, vice president of Corporate
Social Responsibility at AnheuserBusch, Inc. “This survey reinforces
that most students are focused on
making smart choices and making
a difference.”
Respondents to this poll also
reported on activities, behaviours
and perceptions surrounding
spring break and drinking: 78% of
college students who chose to drink
last spring break used a designated
driver; 68% set limits on how much
alcohol they would consume; and
87% have said or done something
to prevent a friend who had been
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drinking from doing something
that might cause harm.
“It’s critical that college students
hear the positive message that most
of their peers are, in fact, making
good choices when it comes to their
personal safety and overall health,”
stated Peter McPherson, president,
NASULGC.
Dr. Edward Hammond, chair
of IATF commented, “This poll
confirms what those of us in higher
education already know. Today’s
young adults are committed to
taking care of each other and taking
care of their communities, which
bodes well for our nation’s future.”
The poll was conducted online from
Feb. 15 – 24, 2008. The findings
were based on a sample of 1,299
college students, ages 21 to 25.
To view the full survey results, visit
http://www.alcoholstats.com.

SOCIAL AND POLICY NEWS
Australia national binge drinking strategy launched
As part of a $53.5 million national
binge drinking strategy endorsed
by cabinet in March, the Australian
Government will require sporting
clubs to introduce codes of conduct
on responsible drinking behaviour
for players, officials and members.
Clubs that do not enforce the
codes will jeopardise their future
eligibility for government grants
and funding.
Mr Rudd said the strategy - which
will also include early intervention
to help individual teenagers with
drinking problems - was designed
to help parents, police and local
communities deal with an “epidemic”
of teenage binge drinking.
The main elements of the strategy
are:
• $19.1 million on early
intervention and diversion
programmess
designed
to
identify individual youngsters
drinking at risky levels and help
them change their behaviour;
• $14.4 million in grants for
projects in local community
organisations such as sporting
clubs to educate young people
on the risks of binge drinking;
• A $20 million, two-year
television, radio and internet
advertising campaign.
The federal Minister for Health,
Nicola Roxon, said the strategy to
fight binge drinking was a first step.
The Government would examine
whether there needed to be further
restrictions on alcohol advertising.
Sporting stars from rival codes will
combine to front a $20 million
advertising campaign as part of
the Federal Government’s bid to
confront the problem of binge
drinking.

After meeting the heads of Australia’s
major sports in Melbourne, Prime
Minister Kevin Rudd said the codes
represented hundred of thousands
of players and were part of the fabric
of community life.
“Sport is not the cause of binge
drinking. Sportsmen and women are
not the cause of the binge-drinking
problem across Australia. But sport
can be part of the solution,” he
said.
Describing the advertising as an
“in-your-face-campaign”, the Prime
Minister said it would tell young
people, through television, the
internet and FM radio, about the
effects of binge drinking.
Mr Rudd announced the $53
million
binge-drinking
plan,
holding the gathering of sporting
bosses from Australian football,
soccer, rugby league and union,
netball and cricket yesterday.
The group decided on a fourpoint plan including the national
expansion of Victoria’s Good Sports
programme, developing a unified
responsible drinking code, $2
million to appoint senior members
of local sporting clubs as responsible
drinking ambassadors, as well as the
advertising campaign.
The AFL is working on a responsible
drinking code with players currently
educated on alcohol alongside the
issues such as racial vilification,
gambling and illicit drugs.
With a senate inquiry considering
the relationship between alcohol
advertising and sport, Mr Rudd
said alcohol companies should still
be allowed to sponsor sport.
National Rugby League chief
executive David Gallop said the
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Government initiative clearly
recognised that the problem was
across the community and not just
an issue for sport.
“We are firmly committed to our
education programs which include
clear codes of conduct and by and
large our clubs have got in and dealt
with players who make mistakes in
this area effectively,” he said.
Responding to the Australian prime
minister’s plans, Foster’s Group
Ltd. announced that it will cap the
amount of alcohol in its premixed
drink products, stop adding “energy”
ingredients like caffeine and taurine
to drinks, and drop brands like the
high-alcohol Cougar XS, a mix of
bourbon and cola.
Single-serving containers of Foster’s
mixed drinks will be limited to 20
grams of alcohol, the equivalent of
two standard drinks.
“We have listened to stakeholder
concern and we are taking these
steps proactively and voluntarily,”
said Jamie Odell, head of Foster’s in
Australia and Asia Pacific. “While
these beverages have never been
prominent in Foster’s portfolio,
we feel it is important to take this
step ... We believe strongly that the
real issue is not ‘bad’ products, but
rather poor drinking behaviour.
However, we also acknowledge
community concern that higher
alcohol and added energy drinks
may be particularly vulnerable to
abuse.”
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MEDICAL NEWS
Pregnant women who binge drink risk stillbirth
Women who continue to drink
alcohol heavily after they know
they are pregnant, or binge drink
repeatedly, may increase the risk of
stillbirth (fetal death), a new study
shows.
Compared with non-drinkers, the
risk for stillbirth was twofold higher
among women who averaged three
or more alcoholic drinks a week
and partook in two or more binge
drinking episodes during the first
16 weeks of pregnancy, the study
team reports in the medical journal
Obstetrics and Gynecology.
They defined binge drinking as
consumption of five or more
alcoholic drinks on any one
occasion.
For their research, Katrine
Strandberg-Larsen, of the University
of South Denmark, in Copenhagen,

and colleagues asked 86,752 women
about their alcohol intake during
the first 16 weeks of pregnancy.
They women were enrolled in the
Danish National Birth Cohort
between 1996 and 2002.
Nearly 24% reported at least one
binge drinking episode during the
first 16 weeks of pregnancy, most
of which occurred during the first 6
weeks, the investigators report.
Fetal death occurred in 3,714 (or
4.2%) of the pregnancies. Of these,
3,270 were spontaneous abortions
and 444 were stillbirths (fetal
death).
“We found no association between
binge drinking in the first 16
weeks of pregnancy and the risk of
spontaneous abortion in clinically
recognized pregnancies,” they
report.

“We did, however, find an elevated
risk of stillbirth for mothers who
had three or more episodes of
binge drinking, and women with
a weekly consumption of three
or more drinks and at least two
binge drinking episodes had twice
the risk of fetal death as women
who abstained from alcohol intake
during pregnancy.”
In light of these findings, the
researchers suggest that pregnant
women, and those who plan to
become pregnant, avoid alcohol
consumption. They also emphasize
that, “for the time being, women
have no reason to fear that a
single episode of moderate binge
drinking in the pre-recognized
part of pregnancy will impact fetal
survival.”
Source: Obstetrics and Gynecology, March
2008.

Reduced long-term cardiovascular risk in moderate drinkers following a
complicated acute myocardial infarction
The authors of a recent study
reported in the International Journal
of Cardiology, related alcohol use to
all-cause mortality, cardiovascular
(CV)-mortality and hospitalization
in patients following a complicated
myocardial infarction (MI).
In the OPTIMAAL trial, 5477
patients from 7 Western European
countries with heart failure and/
or evidence of left ventricular
dysfunction following MI were
recruited. Following randomization
median 3 days, patients were asked
to assess their average alcohol
consumption prior to the index
infarction. Patients were stratified
by the frequency of the use of
alcohol into either non-users (n =

2160), moderate users (1–7 drinks/
week, n = 2753) and heavy users (>
7 drinks/week, n = 545) and related
to prespecified clinical outcomes in
the groups.
A total of 5477 patients were
included in the trial. During the
follow-up period of 2.7 years 946
deaths were reported. Adjusted for
age and smoking status, patients
with moderate use of alcohol had
24% lower risk of all-cause death
(p < 0.001), 26% lower risk of CVdeath (p < 0.000) and 8% lower risk
for hospitalization (p = 0.030) than
abstainers. There was no significant
difference between non-drinkers
and heavy drinkers with regard to
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survival following adjustment for
age and smoking status.
The authors conclude that results
demonstrate a strong positive
association between moderate
alcohol use and survival in a cohort
of patients following complicated
MI. Both heavy drinkers and
abstainers had poorer prognosis,
with no significance difference
between those 2 groups.
Source: T. Brügger-Andersen, V. Pönitz, S.
Snapinn, K. Dickstein ‘Moderate alcohol
consumption is associated with reduced longterm cardiovascular risk in patients following
a complicated acute myocardial infarction’.
International Journal of Cardiology
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Drinking plus hormones may up breast cancer risk
A number of studies have linked
regular drinking to a higher risk of
breast cancer; it’s thought that the
risk reflects the effects of alcohol on
women’s levels of estrogen and other
hormones. Similarly, hormone
replacement therapy (HRT) after
menopause has been shown to raise
the risk of breast cancer.
The new findings, which come from
two decades’ worth of data on 5,035
postmenopausal women who were
surveyed about their drinking habits
and hormone use at the beginning
of the study, suggest that alcohol
and HRT may combine to further
boost the odds of developing the
disease.
Over the next 20 years, 267 women
developed breast cancer. The
researchers found that those women
who were on HRT and averaged one
or two drinks per day had a three-

fold higher risk of breast cancer
than women who neither drank nor
took hormones.
Women who had more than two
drinks per day had a nearly fivetimes higher risk of the disease.
In contrast, drinking habits were
not related to breast cancer risk
among women who did not use
HRT, according to Drs. Naja Rod
Nielsen and Morten Gronbaek of
the Danish National Institute of
Public Health, Copenhagen.
The findings, according to the
researchers, raise the possibility that
drinking affects postmenopausal
breast cancer risk differently
depending on women’s hormone
use. However, more studies are
needed to confirm the interaction
between alcohol and hormones.
The study found that overall, regular
drinking was linked to a slightly

higher risk of the disease. But when
the researchers considered hormone
use, drinking affected breast cancer
risk only among women who were
on HRT at the outset.
In one previous study of
postmenopausal women taking
oral estrogen, those who drank
were found to have estrogen levels
that were three times higher than
those of non-drinkers, Nielsen and
Gronbaek note and suggest that
this may be one explanation for the
higher breast cancer risk seen in this
study.
If further research confirms the
findings, they conclude, there
should be an impact on both HRT
use and recommendations for
“sensible drinking limits” among
postmenopausal women.
Source: International Journal of Cancer,
March 2008.

Alcohol intake, genetics and blood pressure
		
The
relationship between genes,
heavy drinking and hypertension
may be more significant than
previously thought according to
a new analysis of recent studies by
researchers at Bristol University.
Previous observational studies have
reported that heavy alcohol intake
is a risk factor for hypertension but
such studies may be confounded
by factors such as diet, smoking,
exercise levels and socio-economic
position. Clinical trials exploring
the link are difficult to implement
and have limited follow-up time.
The Bristol study, led by Dr
Sarah Lewis of the University’s
Department of Social Medicine,
took a different approach focused
on people who have a mutation on
a gene which affects their body’s
ability to eliminate alcohol.

Alcohol is initially metabolised
to an intermediate compound,
acetaldehyde, which is further
metabolised and then eliminated
from the body. The major enzyme
responsible for this elimination
is aldehyde dehdyrogenase 2
(ALDH2).
In some people, a genetic mutation
leads to an inability to metabolize
acetaldehyde and causes an
accumulation of acetaldehyde after
alcohol intake. This mutation is
common in some Asian populations
and results in facial flushing after
consumption of alcohol coupled
with intense nausea, drowsiness,
headache and other unpleasant
symptoms.
People with this
mutation therefore drink much less
than those without it.
The researchers looked at the
ALDH2 genotype, comparing the
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blood pressure of those who have
this mutation – the *2 *2 genotype
– with those who do not – the *1
*1 genotype.
The study found that individuals
with the *1 *1 genotype, who had
an alcohol intake of around 3 units
per day, had strikingly higher blood
pressure than those with the *2 *2
genotype, who tend to drink only
very small amounts, or no alcohol.
Dr Lewis said: “This study shows
that alcohol intake may increase
blood pressure to a much greater
extent than previously thought.
Large-scale replication studies are
required to confirm this finding
and to improve the precision of our
estimates.”
Source: Chen L, et al. Alcohol intake
and blood pressure: A systematic review
implementing a Mendelian randomization
approach. PLoS Med 5(3): e52. doi:10.1371/
journal.pmed.0050052
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Decrease moderate drinking and health status declines
The authors state that they did
this study to assess the prospective
association
between
alcohol
consumption
and
self-rated
health: in particular whether there
is a relationship between stable
alcohol intake and health; whether
health is affected by changes in
alcohol consumption; whether
having a chronic condition alters
the relationships between stable
and changing alcohol intake and
health; and whether the health of
longer-term abstainers is different
from more recent and intermittent
abstainers.
The researchers carried out
a longitudinal analysis of a
prospective,
population-based
study in Australia. There were a
total of 13,585 randomly selected
45–50-year-old women surveyed in
1996, of whom 9,396 (69%) were
resurveyed in 1998, 2001 and 2004.
They related alcohol use to estimates
for the General Health subscale
of the SF-36 for different levels of
alcohol intake adjusted for having
a chronic condition, depression,
smoking and other factors.
Results of longitudinal models of
consistent alcohol intake showed
mean scores for general health of
moderate drinkers were significantly
better than that of non-drinkers
[mean difference = 4.3, standard
error (SE) = 0.61], occasional
drinkers (mean difference = 3.1,
SE = 0.52) and heavy drinkers
(mean difference = 2.1, SE =
1.00). Among moderate drinkers,
a decrease or variation in alcohol

consumption was associated with a
significant decline of three to four
points in general health. Similar
results were obtained when women
with an existing chronic condition
were excluded from these models.
The health of recent abstainers and
intermittent drinkers was the same
as longer-term abstainers. The
authors conclude that consistent
moderate drinkers had the best
health even after adjustment
for having a chronic condition,
depression and life-style factors.
Poorer health was associated with
decreased alcohol intake among
occasional and moderate drinkers.
Comments by professor R. Curtis
Ellison: ‘This paper is based on
a rather complex and extensive
analysis of data from a study of
approximately 10,000 women in
Australia, initially age 45-50 at a
baseline examination in 1996. The
study was large enough to have
adequate numbers at baseline of
both abstainers (> 2,000) and heavy
drinkers (n=716), with the latter
reporting > l40 g of alcohol per
week (more than 14 units of 10g/
unit, or the equivalent of about 10
typical US drinks (l2g of alcohol)
each week. During follow up over 8
years, 4 assessments of self-reported
general health were obtained using
a standard instrument. The analysis
compared alcohol intake with
health assessments of women, with
separate analyses for stable drinkers
(similar intakes over time) and those
who changed their intake during
follow up. Alcohol consumption
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prior to the baseline assessment (at
age 45-50) was not known.
The overall results show that
stable moderate drinkers had
better overall health than nondrinkers, occasional drinkers, or
heavy drinkers. Further, moderate
drinkers who decreased their alcohol
intake showed a decrease in health
status and the occasional drinkers
who increased their intake tended
to show improvement in health
scores. These results were robust
when adjustments were made
for depression, having a chronic
condition (e.g., cancer, heart
disease, hypertension, diabetes),
and other life-style factors.
It is always difficult to know how to
judge changes in alcohol intake in
observational studies, as the reason
for a change in intake is generally
not known.
In this study, the
investigators state that such changes
in alcohol intake were apparently not
related to the occurrence of a new
chronic medical condition. Further,
in this study at least, information
on depression and many other
factors were also adjusted for, and
the results still show that subjects
who stopped moderate drinking
had poorer health outcomes’.
Source: Powers JR, Young AF. Longitudinal
analysis of alcohol consumpation and
health of middle-aged women in Australia.
Addiction 2008;103:424-432.
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New middle-age moderate drinkers, lower risk of heart disease
The purpose of this study was to
evaluate whether beginning to drink
moderately in middle age results
in lower cardiovascular risk. This
study examined a cohort of adults
aged 45-64 years participating
in the Atherosclerosis Risk in
Communities study over a 10-year
period. The primary outcome was
fatal or nonfatal cardiovascular
events.
Of 7,697 participants who had no
history of cardiovascular disease
and were non-drinkers at baseline,
within a 6-year follow-up period,
6.0% began “moderate” alcohol
consumption (2 drinks per day
or fewer for men, 1 drink per day
or fewer for women) and 0.4%
began heavier drinking. After 4
years of follow up, new moderate
drinkers had a 38% lower chance
of
developing
cardiovascular
disease than did their persistently
nondrinking counterparts. This
difference persisted after adjustment
for demographic and cardiovascular
risk factors (odds ratio 0.62, 95%
confidence interval, 0.40-0.95).
There was no difference in all-cause
mortality between the new drinkers
and persistent non-drinkers (odds
ratio 0.71, 95% confidence interval,
0.31-1.64).
The authors conclude that people
who newly begin consuming
alcohol in middle age rarely do so
beyond recommended amounts.
Those who begin drinking
moderately experience a relatively
prompt benefit of lower rates of
cardiovascular disease morbidity
with no change in mortality rates
after 4 years.

Comments by professor R.Curtis
Ellison: ‘We agree with the
introductory statements of the
authors that while observational
data strongly indicate that middleaged or older people who report
moderate alcohol consumption
have better health outcomes than
abstainers, almost no health or
policy agencies encourage advising
non-drinkers to begin drinking.
The only governmental agency
to actually suggest this was the
Sensible Guidelines for Drinking
from the UK in 1995, and this
report raised considerable concern
among many physicians. The
concern is apparently that any
advice to begin to drink moderately
will start someone on the “slippery
slope” leading to alcoholism.
However, there are essentially no
data supporting this assertion.
In several previous reports from
observational studies (including the
Physicians’ Health Study and the
San Antonio Heart Study), it has
been shown that subjects who stop
drinking between examinations
tend to subsequently show higher
rates of cardiovascular disease and
death, while those who newly
report alcohol consumption tend
to have better health. The present
study supports this contention,
showing that subjects who reported
no alcohol intake at a baseline
examination but moderate intake
at a later examination had a lower
subsequent risk of cardiovascular
disease than those who remained
non-drinkers.
A weakness of this study is that
subjects did not give data on
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alcohol intake prior to the baseline
exam, so it is possible that there
were some ex-drinkers included in
the baseline non-drinking group;
this could have made the apparent
alcohol effects underestimated (if
these subjects subsequently began
to drink again) or overestimated
(if they remained non-drinkers at
exam 3). Ex-drinkers should not be
included in a non-drinker referent
group, as they generally have higher
risk of disease and death than
lifetime abstainers. Further, the
follow-up period of only 4 years is
too short to detect occurrences of
cancer or other potential adverse
effects of initiating drinking that
might show up later. It is also too
short for meaningful analyses of
mortality.
Our
Institute
is
currently
completing analyses based on more
than 800 (of the 5,209) subjects
in the Framingham Cohort Study
who reported “never drinking”
at the baseline examination in
1948-1952. Of these presumably
lifetime abstainers up to that point,
approximately one-half began to
consume alcohol later. The effects
on mortality over more than 50
years will be known soon, so the
risks can be compared between
persistent
non-drinkers
and
subjects beginning to drink during
adulthood. We will also be able
to estimate the long-term risks of
developing an alcohol use disorder
among these adult-onset drinkers’.
Source: King DE, Mainous AG III, Geesey
ME. Adopting moderate alcohol consumption
in middle age: Subsequent cardiovascular
events. Am J Med 2008;121:201-206.
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48th Cardiovascular Disease Epidemiology and Prevention Conference
2008
The 48th Cardiovascular Disease
Epidemiology and Prevention
Conference 2008 was held in
Colorado Springs, Mar 11-15,
2008.
Professor R. Curtis Ellison
comments:
‘The
following
summaries deal directly with the
effects of alcohol consumption
on health. They were amazingly
consistent, all showing protection
againstcardiovascular disease from
moderate drinking’.
Alcoholic Beverages and Incidence
of Dementia: 34-Year Follow-up of
the Prospective Population Study
of Women in Göteborg
The objective of this study was
to assess the association between
different types of alcoholic beverages
and 34-year incidence of dementia.
Among a random sample of 1,462
women aged 38–60 years and living
in Göteborg, Sweden, in 1968–
1969, 164 cases of dementia were
diagnosed by 2002. At baseline as
well as in 1974–1975, 1980–1981,
and 1992–1993, the frequency
of alcohol intake, as well as other
lifestyle and health factors, was
recorded and related to dementia
with Cox proportional hazard
regression, by use of both baseline
and updated covariates.
Wine was protective for dementia
(hazard ratio (HR) = 0.6, 95%
confidence interval (CI): 0.4, 0.8)
in the updated model, and the
association was strongest among
women who consumed wine only
(HR = 0.3, 95% CI: 0.1, 0.8).
After stratification by smoking,
the protective association of wine
was stronger among smokers. In
contrast, consumption of spirits

at baseline was associated with
slightly increased risk of dementia
(HR = 1.5, 95% CI: 1.0, 2.2).
Results show that wine and spirits
displayed opposing associations
with dementia.
Because a protective effect was not
seen for the other beverages, at least
part of the association for wine may
be explained by components other
than ethanol.
Alcohol intake and 19-year
mortality in diabetic men: Nippon
data80.
Nakamura Y (Kyoto Women’s
University, Japan) . . . Okayama A
(National Cardiovascular Center,
Suita, Japan).
During 19 years of follow up in a
population-based study in Japan,
the adjusted hazard ratio for
cardiovascular death for subjects
with diabetes or impaired glucose
tolerance was 0.43 (95% CI=0.190.95) for non-daily drinkers and
0.45 (0.25-0.80) for daily drinkers,
in comparison with never-drinkers.
For subjects without diabetes or
impaired glucose tolerance, these
hazard ratios were 0.55 (0.370.81) and 0.85 (0.63-1.15),
respectively.
This study shows
that among Japanese men with
diabetes or glucose intolerance,
there is more than 50% lower risk
of cardiovascular mortality among
drinkers; as shown in this and many
other studies, the protective effect
was larger among such subjects than
among subjects without diabetes or
glucose intolerance.
Association of lifestyle factors
with subcutaneous and visceral
adiposity: The Framingham Heart
Study.
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Molenaar EA (University Medical
Center, Utrecht, the Netherlands).
Fox CS (Framingham, MA).
It has been shown that visceral
adiposity (in the abdomen and
around the waist) is associated with
poorer cardiovascular outcomes
than subcutaneous fat (around the
hips). This study showed that both
types of fat were lower in subjects
who followed good dietary habits
(more fruits/vegetables, less meat)
and those who exercised more. For
alcohol consumption, there was a
U-shaped relation with both types
of fat, with lower fat among lightto-moderate drinkers but higher fat
among heavier drinkers.
Protective effect of moderate
alcohol drinking on subclinical
coronary/aortic calcification in
Japanese men ages 40s and 60s.
Kadowaki T . . . Ueshima H (Shiga
University of Medical Sciences,
Otsu Shiga, Japan).
This study of 699 men undergoing
CT-scans for coronary artery
calcification (CAC) and calcification
in the aorta (AoC) compared nondrinkers with drinkers of increasing
amounts, with up to 23 grams per
day of alcohol (up to about 2 typical
drinks) for the lowest consumption
category and 69 or more grams per
day (more than 5 drinks) for the
highest category. The investigators
reported a J-shaped relation between
alcohol and calcification, with the
protective level of alcohol being
23-49 grams/day (about 2-4 typical
US drinks/day) for men in their
40s and up to 23 grams/day (up
to about 2 typical drinks/day) for
men in their 60s. (Previous studies
have suggested that 2 drinks/day,
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versus none or 1, is associated with
better health outcomes for subjects
above age 65, although the USDA
guidelines suggest no more than 1
drink/day for subjects at this age.)
Association of alcohol consumption
and HDL subclasses measured by
NMR spectroscopy: The Rancho
Bernardo Study.
Muth ND . . . Barrett-Connor
E (University of California, San
Diego, La Jolla, CA)
Higher levels of HDL-cholesterol,
especially larger particles, are
known to relate to lower risk of
cardiovascular disease.
In this
study, among subjects aged 5094 (of whom 44% were daily
drinkers), both the number of HDL
particles and the size of the particles
increased with greater alcohol
intake. The investigators conclude
that alcohol consumption may
decrease the risk of cardiovascular
disease through an increase in
overall HDL cholesterol as well as a
shift from atherogenic small HDL
particles to cardioprotective large
HDL cholesterol.
Alcohol consumption and risk of
heart failure in hypertensive male
physicians.
Djoussé L, Gaziano JM (Harvard
Medical School, Boston, MA)
The investigators related alcohol
intake to risk of developing heart
failure among 5,153 hypertensive
subjects in the Physicians’ Health
Study, with an average follow up of
18 years. About 70% of subjects
consumed 1-7 drinks/week, with
only 4.3% reporting more than 7
drinks/week. For consumption of
<1 drink/week (referent), 1-2, 57, and 8+ drinks/week, the hazard
ratio (and 95% CI) for heart failure

were as follows: 1.0, 0.89 (0.701.12), 0.72 (0.57-0.91), and 0.38
(0.20-0.72), respectively.
The
authors conclude that light-tomoderate drinking is associated
with a lower risk of heart failure
among hypertensive physicians.
Regular and moderate alcohol
consumption improves quality of
life and mood in older men and
women: The Rancho Bernardo
Study.
Von Muhlen D . . . Barrett-Connor
E (University of California, San
Diego, La Jolla, CA
In a cohort of 1,594 participants,
aged 50-97 years, drinking alcohol
at least 3 times/week was associated
with several quality of life and life
satisfaction indices in both men
and women. While details are
not given, it is stated that some
life scores showed a linear relation
with increasing alcohol intake,
while others showed an initial
improvement and then a decrease
in scores with greater drinking. The
authors conclude that regular and
moderate alcohol consumption is
associated with an increased quality
of life in older men and women.
Alcohol consumption and risk of
becoming overweight or obese in
middle-aged and older women.
Wang L . . . Sesso HD (Brigham and
Women’s Hospital, Boston, MA)
In a cohort of 19,090 initially
normal-weight women, aged 45 or
greater at baseline, a total of 7,423
became overweight or obese in 10
years of follow up. For reported
alcohol intakes of none, up to 5,
5-15, 15-30, and ≥ 30 grams/day,
the relative risks (RR) and 95% CIs
for becoming overweight or obese
were as follows: 1.0 (reference),
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0.97 (0.91-1.02), 0.90 (0.85-0.96),
0.79 (0.71-0.88), and 0.78 (0.670.91), respectively. Heavy alcohol
intake (≥ 40 grams) did not show
an increase in risk of overweight/
obesity (RR=0.80, CI=0.62-1.04).
The authors conclude that lightto-moderate alcohol consumption
was associated with a lower risk
of becoming overweight or obese;
mechanisms for such an effect
remain unclear.
Alcohol
consumption
and
mortality among men with prior
myocardial infarction
Pai JK . . . Rimm EB (Harvard
School of Public Health, Boston,
MA)		
In the Health Professionals’
Study, 1,879 men suffered a
nonfatal myocardial infarction
(MI) between 1986 and 2004,
of whom 317 subsequently died.
Looking at alcohol consumption
immediately prior to and then at
4-year intervals following the MI,
the adjusted hazard ratios (HR)
for total mortality for subjects
consuming no alcohol, up to 10 g/
day, 10-30 g/day, and ≥ 30 g/day of
alcohol were 1.0 (reference), 0.66
(0.50-0.87), 0.60 (0.43-0.84), and
0.70 (0.44-1.10), respectively. For
cardiovascular mortality for these
same exposure groups, the HRs
were 1.0, 0.66 (0.44-0.99), 0.52
(0.32-0.83), and 0.69 (0.37-1.30),
respectively. The authors conclude
that moderate alcohol consumption
after MI may be protective against
total and cardiovascular mortality
among men, with the strongest
inverse association for men with a
non-anterior MI.
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Fax: +52 5554 0161
email: iybarra@fisac.org.mx
website:www.alcoholinformate.org.mx
The Wine Institute
425 Market Street, Suite 1000, San Francisco, CA
94105, USA Tel: (415) 512-0151 Fax: (415) 442-0742
Traffic Injury Research Foundation.
Suite 200, 171 Nepean Street, Ottawa, Ontario,
Canada, K2P 0B4 Tel: 613-238-5235
email: barbarak@trafficinjuryresearch.com
website:www.trafficinjuryresearch.com
ICAP
International Center for Alcohol Policies
1519 New Hampshire Avenue, NW
Washington DC 20036
Tel: (202) 986-1159 Fax: (202) 986-2080
website: www.icap.org
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The Century Council
1310 G Street, NW, Suite 600,
Washington, DC 20005-3000
Tel: (202) 637-0077 Fax: (202) 637-0079
email: washde@centurycouncil.org
website: www.centurycouncil.org
California Association Of Winegrape Growers
601 University Avenue, Suite 135 Sacramento, CA
95825 email: karen@cawg.org
website: www.cawg.org
Lodi-Woodridge Winegrape Commission
2545 West Turner Road Lodi, CA 95242 USA
email:mark@lodiwine.com
website: www.lodiwine.com
Oldways Preservation & Exchange Trust
266 Beacon Street Boston, MA 02116 617.421.5500
Fax: 617.421.5511 website: www.oldwayspt.org
The Australian Wine Research Institute
PO Box 197, glen Osmond 5064, South Australia,
Australia. Tel: 61 8 8303 6600 Fax: 61 6 303 6601
website: www.awri.com.au

