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France

Brazil

The French government is planning
to impose a total ban on the sale
of alcohol at the country’s 13,300
petrol stations as of part of a drive
to promote road safety and reduce
accidents.
Currently in France, alcohol can be
sold at filling stations between 6am
and 10pm but is prohibited between
10pm and 6am. However, the
government argues that the present
rules can encourage motorists to
consume levels of alcohol which are
incompatible with driving.
Special exemptions would be made
for filling stations in rural areas
which also serve as convenience
stores.
A spokesman for France’s intergovernmental commission on road
safety commented that the total ban
on alcohol in filling stations would
be the subject of a government bill
but that it wasn’t possible to say
when it would become law.
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Brazil is proposing tough legislation
aimed at curbing growing rates of
alcohol misuse. President Luiz Inacio
Lula da Silva wants to prohibit
daytime alcohol advertising on radio
and television. His government
temporarily banned the sale of
alcohol on federal highways earlier
this month and aims to implement
similar measures at urban gas
stations.
The measures come on the heels
of two studies that showed more
Brazilians are misusing alcohol and
at an earlier age. The percentage of
people over the age of 12 dependent
on alcohol rose to 12.3% in 2005,
up from 11.2% in 2001, according
a study by the Brazilian Center for
Information on Psychotropic Drugs
and the Federal University of São
Paulo.
In addition to the temporary ban
on highway sales, the government
also sent a bill to Congress to put
wine and beer in the same category
as liquor. The move would limit
alcohol advertising on television and
radio between 6 am and 9 pm.

UK
On February 21, Tesco called on the
government to introduce measures
that would limit the sale of cheap
alcohol. Its move was driven by
concerns about the effect of binge
drinking and alcohol-fuelled crime
and disorder.
As competition laws prevent
supermarkets from agreeing prices
with each other, Tesco is urging
the government to take the lead on
responsible pricing.
Lucy Neville-Rolfe, an executive
director at Tesco stated: “We
accept that we have a role to play
in addressing the problem of antisocial drinking.
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“Competition
law
prevents
businesses discussing anything
to do with price with each other
and imposes severe penalties for
breaches...The only safe solution is
for the government to initiate and
lead those discussions and to bring
forward legislative proposals which
Tesco and others in our industry can
support.”
She added that the rules would have
to apply to all retailers as people
looking for cheap alcohol would
shop at retailers not covered by
legislation.

LEAD ARTICLE
Has the Licensing Act 2003 made an impact in Britain? by Helen Conibear
The most comprehensive survey to date of the effect
of the Licensing Act 2003 on the economy, premises,
the police, local authorities and the public in England
has been commissioned by the AERC and published by
Foster J et al at the School of Health and Social Sciences
at Middlesex University.
Findings from this survey – in agreement with other
research - have not found a consistent picture across
the country regarding the effects of licensing change on
alcohol-related harms; but reports indicate that, overall,
there has been little change for the better or for the
worse.
However, there is currently a campaign for a review
of the Act; the Prime Minister has asked for a review
due to mounting pressure arising from the perception
of “increased underage and binge drinking” (Merrick
2007). Driven primarily by the police and the ‘health
lobby’, the report cites: ‘The perception is that changes
introduced by the Licensing Act will worsen the
overall health burden. To date, there is no evidence
that consumption has risen as a result of changes in
licensing and there have been calls from the strongest
public house lobby group (BPPA) for a reduction in
alcohol duty because drinking in pubs had “fallen to
the lowest levels since the great depression”.
The survey found that the police, not surprisingly, have
been concerned with the impact of the new legislation
upon drink-related crime and violence and how it
stretches their resources, but concludes: ‘A survey of
30 police forces which compared the twelve month
periods before and after the change, reported a 1%
fall in recorded incidents involving violence, disorder
and vandalism, and a fall of 5% in serious violent
crimes (Babb 2007). Equally, although some A&E
departments have recorded a rise in alcohol related
attendances, a survey of 33 departments in England
and Wales, undertaken in 2006, concluded that there
was little evidence that the 2003 Act had any significant
effect on violence-related injuries. (Sivarajasingam et al.
2007). The data, therefore, indicate a variable pattern
with no substantial change overall.
The survey also calls for the increase in drinking at home
or ‘preloading’ and the introduction of the smoking ban
to be taken into account as strong influences on patterns
of consumption. ‘These trends need to be considered
alongside consumption in on-licensed premises when
looking at health effects’.
The report concludes: ‘These developments draw
attention to the continuing tension between health

concerns and public health/ criminal justice concerns
which have been a feature of debates on the Licensing
Act from its inception. There are no easily available
answers. Assessing the impact of the Licensing Act 2003
will require time. Furthermore, in the light of other
interventions – such as the development of local alcohol
policies and strategies and encouragement to mount
partnership, multi-agency responses to prevention
and harm reduction – it is unlikely that change can be
attributed to any one kind of intervention.
Source: Implementation of the Licensing Act 2003: A national survey
by John Foster, Rachel Herring, Seta Waller, Betsy Thom School of
Health and Social Sciences Middlesex University
To read the full report click here: http://www.aerc.org.uk/documents/
pdf/finalReports/054_LARG_Survey.pdf

Report Conclusions
• The perception of those surveyed was that the effect of the
Licensing Act 2003 had been largely neutral. There had been
little change in noise levels, alcohol related violence/fights, drink
driving, alcohol-related crime and under-age drinking.
• Very few cumulative impact /saturation areas had been created.
Virtually all had been created in urban areas in response to
concerns from the police around crime and disorder and binge
drinking.
• The general perception was that police activity had increased
since the introduction of the Licensing Act especially in urban
and mixed areas.
• There was a tendency towards greater stakeholder involvement
in urban areas. This reflects an impression from the data that
the changes introduced under the Licensing Act 2003 are largely
“urban issues.”
• There were more applications for extended hours than new off/
on-licenses; new off licenses were more common in urban areas.
• New applications for public houses were more common
in disadvantaged areas. This suggests that in some areas the
Licensing Act have been seen as an opportunity for economic
growth.
• A “true picture” of the changes introduced may not emerge for
a number of years and in terms of health consequences, many
years. Since the Licensing Act is just one of a number of changes
aimed at reducing alcohol-related harm and promoting “sensible
drinking”, evaluation of the impact of the Licensing Act 2003,
in isolation from other interventions, is likely to prove difficult.
• However, there is a need for continued evaluation of the
impact of policies, including the Licensing Act 2003, on changes
in alcohol consumption and on drinking cultures. In particular,
the differential effects of alcohol policy in advantaged and
disadvantaged areas and in urban centres, suburban and rural
areas warrants further attention.
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SOCIAL AND POLICY NEWS
UK - Home Office address regarding young people’s drinking
Home Secretary Jacqui Smith spoke
at a briefing on 6th February to set
out the Home Office response to
young people’s drinking.
Speaking to an audience of police,
local authority licensing officers and
representatives from the alcohol
and retail industries, the Home
Secretary described a package of
new measures designed to address
alcohol-related crime and anti-social
behaviour among young people.
Among the actions to be taken are:
• a crackdown by police on
underage drinkers consuming
alcohol in public places;
• extra powers for police to
confiscate alcohol;
• wider use of parenting contracts
to get parents involved in helping
their children deal with drinking
addictions;
• a new public information
campaign directed at binge
drinkers;
• an independent review of how
well industry standards are being

met when it comes to responsible
sales of alcohol.
There will be a new TUSAC
(tackling underage sales of alcohol
campaign) and around 10 new
arrest referral schemes later this year.
The wider use of parenting orders is
a new emphasis, as is increasing the
use of alcohol arrest.
“I want to continue working in
partnership with the industry to
stop sales to those underage and
to take a long hard look at how we
promote alcohol, particularly to
the young….I want to know if the
industry should be doing more.”
Smith has hired auditors KPMG
to review the drinks industry’s
voluntary codes. The report due
to be completed by March will
focus on whether the codes of
how alcohol is promoted especially
to the under-aged are working.
However, Smith praised work the
industry has done concerning social
responsibility. Schemes such as Best
Bar None, Pubwatch, Challenge 21,
the Drinkaware Trust and Diageo’s
responsible drinking campaign

“all deserve our welcome and
encouragement ….These are signs
of how the industry is doing more
than facing up its responsibility. It is
helping to lead the way on problem
drinking,” commented Smith.
Smith also used the speech to unveil
plans for a half-term crackdown on
youngsters drinking in the streets.
Police will target 100 trouble spot
areas across the UK and confiscate
alcoholic drinks from underage
drinkers.
Parents who continue to allow
underage children to drink
irresponsibly will be forced to sign
‘parent contracts’. Failure to curb
their child’s behaviour could lead to
a fine of up to £1000. Other plans
include a multi-million pound
campaign later this year to highlight
the dangers of excessive drinking to
the young, middle-aged and the
older generation.
The speech can be downloaded
from http://press.homeoffice.gov.
uk/documents/home-secretaryalcohol-speech

UK MP calls for smaller wine glasses
Greg
Mulholland a Liberal
Democrat health spokesman is
to propose a bill in the House
of Commons calling for the
reinstatement of traditional 125
ml measures for serving wine. The
MP for Leeds North West argues
that larger glasses are making
customers less aware of how much
alcohol they are consuming “…The
result inevitably has been that wine
drinkers are less aware of how many
units of alcohol they are drinking
when they have ‘a few of glasses of

wine’…This is a real concern at a
time when the figures show that
alcohol related health problems
are increasing, including women
who drink the majority of wine
purchased in bars and pubs.”
Srabani Sen, Chief Executive of
Alcohol Concern, said: “This bill,
which enjoys cross party support,
raises some important questions
about the types of help we put in
place to enable people to make
healthier choices. Surveys of
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the public repeatedly point to
widespread confusion around the
sensible drinking message and
vagueness about what constitutes a
unit, and how to keep track of them.
One of the reasons behind this is
that it is becoming more difficult
to rely on the rules of thumb that
once served to help us keep track of
how much were drinking. Many of
the guidelines, such as a small glass
equalling one unit are now outdated
as alcoholic drinks become stronger
and serving sizes get larger”.

SOCIAL AND POLICY NEWS
Diageo’s UK sensible
drinking campaign
declared a success

UK awards for
schemes tackling
under age drinking

Diageo has said that research
following its recent ‘Choices’
campaign in the UK showed that
62% of people said they were
more likely to consider drinking
responsibly as a result of seeing
the adverts, while 92% said the
campaign made them think about
responsible drinking.
Results from the research showed
that 89% of those surveyed said the
adverts made them aware of their
choices when drinking and 80%
of people understood the main
message to be about responsible
drinking.
The survey was conducted in late
December, with 300 adults above
the Legal Purchase Age being
interviewed.
Diageo GB managing director
Benet Slay said: “Partnership
is the right approach and (we)
are committed to working with
Government, the Drinkaware
Trust, industry and others to help
people make sensible choices about
alcohol. We will continue to invest
and look at new ways to reach
people with this message.”
The ‘Choices’ campaign, which ran
throughout November, is part of a
programme introduced by Diageo
to change people’s attitudes to
alcohol in the UK. As an ongoing
part of the programme, Diageo said
it will display responsible drinking
messages in Tesco stores across the
UK, reaching approximately 17m
shoppers a week as well as launch a
programme entitled ‘Know What’s
In It’ which raises awareness of
alcohol units amongst young adult
students in the UK.

Mentor UK has announced its
2008 awards scheme - aimed at
recognising projects in England,
Scotland and Wales that can help
prevent children and young people
aged 14 or under from misusing
alcohol – both now and in their
future lives.
Nominations are
sought for projects that promote
healthy attitudes and behaviours
and which help children and young
people to avoid the dangers of
alcohol misuse.
Awards will be made in the following
three categories:
• for work in schools;
• for work in the community;
• for projects led by young people.
Comic Relief is also offering
financial awards for alcohol related
community programmes which
target young people.

UK Prime Minister
urged to cut crime
with drink tax
Alcohol should be made more
expensive to cut down on violent
crime, Gordon Brown’s advisers
have suggested. The Strategy Unit,
which is part of the Cabinet Office,
have also advised that increasing
taxes on drinks would curb domestic
violence and reduce traffic accidents
and injuries in the workplace.
The recommendation is contained
in a briefing paper, a 137page report, ‘Achieving Culture
Change: A Policy Framework’, was
presented to Cabinet ministers in
January. Ministers are studying the
relationship between the price and
consumption of alcohol, and are
expected to report in the summer.
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Wales – Alcohol
Strategy Plan
Dr Brian Gibbons, Minister
for Social Justice and Local
Government, issued a new 10 year
substance misuse draft strategy for
discussion in February entitled
‘Working Together to Reduce
Harm’. The document proposes
a joint approach to drugs and
alcohol.
The strategy will be backed by an
extra £9.6 million in the Substance
Misuse Action Fund over the next
three years taking the total amount
of funding to over £27 million per
annum by 2010-11. There will also
be an additional £3 million over
the next 3 years from the Health
Inequalities Fund to assist with the
delivery of an alcohol action plan
and nearly £11 million a year ringfenced funding provided to local
health boards for tackling substance
misuse.
Although it addresses all misused
substances, the draft strategy
will place a greater focus on the
distinctive issues caused by the
inappropriate or risky use of
alcohol and will be underpinned by
the alcohol action plan. The Chief
Medical Officer for Wales, Dr Tony
Jewell, said:
‘Reducing substance misuse - and
excess alcohol consumption in
particular - should be seen as a
priority for us in Wales’.
‘Working Together to Reduce
Harm’ will be subject to a three
month consultation ending on 13
May 2008.
To view full details please
visit
http://new.wales.gov.uk/
consultations/currentconsultation/
housandcomm/workingtogether/
?lang=en

SOCIAL AND POLICY NEWS
Scottish distillers call for partnership to tackle
misuse
In a keynote address to the Scotland’s
Futures Forum at Holyrood, Gavin
Hewitt, Chief Executive of the
Scotch Whisky Association (SWA)
called for industry, government,
and other stakeholders to work
together to promote a responsible
drinking culture in Scotland

highly successful Alcohol Awareness
Week. SWA members have also
put in place a far reaching Code
of Practice on marketing and
promotion, best practice recognised
at EU level, and are rolling out new
voluntary labelling to raise alcohol
unit awareness.

The event at the Scottish Parliament
was examining the wide range of
initiatives supported by whisky
distillers, and other drinks
producers, aimed at tackling
alcohol misuse. It also considered
international experience and what
more might be done by industry and
others to address the minority who
continue to drink irresponsibly.

“Last month, ONS figures reported
that fewer Scots are drinking to
excess. It is good news that our
message is getting through but it
is also clear more must be done to
reach the minority who continue to
drink irresponsibly. Today gives us
an excellent opportunity to learn
more about working in partnership
to tackle alcohol misuse.”

Gavin Hewitt said:

The event also heard, among others,
from the European Commission’s
top health official, Robert Madelin,
and from Benet Slay, Managing
Director of Diageo GB, on the
benefits of a partnership approach
to promoting responsible drinking.

“I’m a firm believer in partnership
- that is why the SWA was an
enthusiastic founding participant
in the Scottish Government/
Alcohol Industry Partnership, an
initiative that is already delivering
tangible results such as last year’s

M&S launches lower
alcohol wines
Marks and Spencer are introducing
three new wines, a red, white and
rosé, made using conventional
wine making techniques, which
have a naturally lower alcohol
content (9.5% ABV). The 50cl
bottles contain five units of alcohol,
allowing two people to share a
bottle and still stay within the
government’s sensible daily drinking
recommendations, of no more than
2-3 units for women and 3-4 units
for men in the UK.
Additional guidance is offered in
the form of the recommended daily
allowance details and actual alcohol
units per bottle and per glass,
printed on the back label.
M&S Wine Technologist Sue
Daniels, commented on the M&S
lower Alcohol range: “We are
committed to responding to our
customers’ needs. The new wines
offer clarification and guidance, and
not only are they lower in alcohol,
but they also offer all of the quality
and flavour expected of an M&S
wine.”

Conservatives in UK call for under age offenders to be punished
Shadow Home Secretary David
Davis highlighted the fact that
fewer than a hundred individuals a
year are punished for trying to buy
alcohol illegally, meaning there is
less than a one in 100,000 chance
of under-age youths receiving any
sanction.
Davis, said: “The Government’s
basic failure to enforce the law
sends totally the wrong message
about under-age drinking and puts
the public at risk from the spiralling
violence it generates.”

The Association of Convenience
Stores chief executive James
Lowman commented on the
remarked: ‘We welcome these
comments as they highlight a
disparity that concerns us greatly.
Whereas we accept that retailers
will face close scrutiny and those
that break the law will face serious
repercussions, we cannot accept
that there is no action taken against
young people that show no respect
for the law. We have been consistent
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in calling for greater attention to be
placed on deterring young people
from attempting to buy alcohol
and from buying it in the street. For
too long it would seem that the job
of stopping young people buying
alcohol has fallen solely on the
shoulders of retailers. Young people
need to respect the law and those
retailers whose job it is to enforce
it. We are not going to see any real
change to the problems of antisocial and underage drinking unless
this issue is taken seriously’.

SOCIAL AND POLICY NEWS
Drinkaware Trust announces new Chair and Trustees
The Drinkaware Trust
has
announced the appointment of its
new Chairman, Derek Lewis.
The trust also welcomes to its
board its first two lay Trustees, (i.e.
trustees with no professional ties to
the alcohol industry), Dominic Fry
and Jason Stockwood.
Derek Lewis is Chairman of
Protocol Associates, a leading
provider of education and training
services. He is also a Pro-Chancellor
of the University of Essex and a
trustee of WRVS. He has previously
had extensive senior management
experience in both the public and
private sectors.

Dominic Fry is a consultant
with Tulchan, one of the UK’s
leading financial public relations
consultancies. He was previously
Group Communications Director
of ScottishPower plc and before
that, of J Sainsbury plc.
Jason Stockwood is Managing
Director International at Match.
com, the world’s biggest online
dating site. Jason joined Match.com
in March 2007 from online travel
brand Travelocity where he was
Managing Director of Travelocity
Business EMEA.
Commenting
on
the
new
appointments, Jean Collingwood,

Drinkaware Trust’s Chief Executive,
said “We are delighted to appoint
Derek as our Chair. He brings a
wealth of knowledge from across
industry and his experience will
be invaluable in leading the board
through what will be an exciting
period of new growth and strategic
development.”
“Communications and web-based
marketing services play a vital role
in reaching, and engaging today’s
consumers. We are therefore very
pleased to be welcoming both
Dominic and Jason to the Board and
value their unique skills, experience
and perspectives”.

Ireland - Combination of legislation and voluntary codes is effective way
to tackle alcohol promotions
A combination of legislation and
voluntary codes is proving effective
in tackling irresponsible alcohol
promotions, but overall policy on
alcohol needs to be streamlined
to ensure that the best results are
achieved, according to the Chief
Executive of MEAS, Ms. Fionnuala
Sheehan.
She also welcomed the initiative
announced recently by Justice
Minister Brian Lenihan to review
the law relating to the sale and
consumption of alcohol, noting
that “the inclusion of alcohol in
the repeal of the Groceries Order in
2006 resulted in a predictable price
war in the off-trade”. (At the time
of this move, MEAS had written to
the Minister for Enterprise, Trade
& Employment objecting to the
inclusion of alcohol in the repeal of
the ban for precisely this reason).
Ms. Sheehan made her comments
in the context of the publication of

the Second Report on the MEAS
Code of Practice on the Naming,
Packaging and Promotion of
Alcoholic Drinks. The report covers
the period March to December
2007 and the findings in relation
to 13 complaints, mainly from
members of the public.
She said that the publication of
the findings of the Independent
Complaints Panel that oversees the
Code has proved to be an important
means of raising public awareness
of the Code and its provisions.
All but two of the complaints
dealt with by the Independent
Complaints
Panel
involved
promotional activities in licensed
premises which, in the view of
the complainants encouraged
irresponsible
or
immoderate
consumption of alcohol.
The Chairman of the Panel is
Dr. Gordon Holmes, who is
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now chairing Minister Lenihan’s
Advisory Group. In a preface to
the report on the Code of Practice,
Dr. Holmes said that the pricing of
alcohol presents a problem. “Many
of the supermarkets and off-licenses
have surprisingly low prices”,
adding that this is an issue requiring
immediate attention.
For more information, visit http://
www.meas.ie/

Scotland possible
alcohol levy
The Scottish Government may
impose an alcohol levy on
supermarkets and off-licences to
help pay for the consequences
of binge drinking. Proposals for
a “polluter pays” levy have been
extended from pubs and clubs to
include every shop in Scotland that
sells alcohol.

SOCIAL AND POLICY NEWS
France and Internet
advertising for alcohol
A French appeals court has found
against brewer Heineken in a case
that will see all alcohol advertising
banned from French websites.
The Paris appeals court sustained a
ruling made on 8 January 2008 in
which a court ruled that Heineken
must remove all advertising from its
French website within three weeks,
or face fines of 3,000 euros per
day.
The judge in the case, Louis-Marie
Raingeard de la Blétière, found that
as the internet was not named in
the original list of media allowed to
promote alcohol by the Loi Evin, it
could not do so.
Although the internet was not fully
developed in 1991 when the law
was passed, the law was modified
in 2005. As the internet was not
mentioned in the revised law, its
status remains.
‘ANPAA will send out this decision
to the advertising verification
bureau and the association for the
promotion of the press in order that
they ensure that further advertising
takes this ruling into account,’ said
Patrick Elineau, head of ANPAA.
The ruling could have far reaching
implications for wine and spirits
websites throughout France. The
decision has drawn condemnation
from wine professionals in France.
Patrick Bernard, director of
Millesima, a Bordeaux wine
merchant which sells 25% of its
wine over the internet, said his
operation could easily move abroad
and commented: ‘It is ridiculous.
In Spain they have enshrined wine
as part of their constitution, as a
cultural element. In France we are
in the process of diabolising wine
and alcohol’.

The European Spirits Organisation publishes
second year progress report
The European Spirits Organisation
has published its Second Year
Progress Report on implementation
of the CEPS Charter on Responsible
Alcohol Consumption (adopted in
2005).
The report is part of the EU spirits
industry’s ongoing work and
commitment to tackle alcoholrelated harm and highlights the
number and type of initiatives EU
spirits producers have introduced
across the EU in the past 12
months. Like last year, to show the
accuracy and transparency of the
industry’s work, the report has been
independently verified by KPMG
Sustainability.
As the report shows, good
progress has been made on CEPS
Charter implementation, most
notably, on the commitment on
education, where members have
stepped up their campaigns to
make consumers more aware
of what constitutes responsible
consumption, for example, via high
profile new consumer information
websites in France, Ireland and
the Netherlands, and targeted
information tools for parents and
young people in Denmark and
Germany. The number and quality
of drink-driving campaigns has also
continued to increase and a new
code of conduct has been adopted
in Poland. That said, much work
still needs to be done, especially
in newer Member States where
corporate responsibility is a less
developed concept. This is all the
more challenging now that CEPS
member federations in Bulgaria
and Romania have also signed up
to the Charter.
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The initiatives undertaken by the
EU spirits producers to tackle
alcohol misuse are all consistent
with the objectives set out in the
EU Strategy to help Member
States in reducing alcohol-related
harm. This is also important in
the context of the EU Alcohol
and Health Forum, of which the
European Spirits Organisation
– CEPS is a founding signatory
and, in the context of which, EU
spirits producers look forward to
sharing their experience with other
stakeholders on the challenges of
Charter implementation.
Jamie Fortescue, Director General of
the European Spirits Organisation
commented:
“As the second year progress report
on implementation of the CEPS
Charter makes clear, EU spirits
producers are serious about their
commitments to tackle alcoholrelated harm.
Strong progress has been achieved
in the last year but we also
recognise that much more needs
to be done, particularly in the
new Member States, if we are to
achieve our objective of full Charter
implementation by 2010.”
The report is available at http://www.
europeanspirits.org/documents/
ceps_charter_report_2007__final.
pdf.
Details of many
of the initiatives
can be found
on the new
AIM Social and
Policy Library
(See page 16 for
details).

SOCIAL AND POLICY NEWS
European Commission
labelling
On 30th January, the European
Commission proposed simplified
rules for food labelling within the
EU. Under the proposals, six content
elements will have to appear on
packages: energy, total fat, saturated
fat, carbohydrates, sugar and salts.
The labels, which must be clear
enough so consumers can make
quick decisions, will also indicate
what percentage of advisable daily
intake they represent.

Americans support educational approach
A majority of Americans (82%)
support better education about
alcohol and stricter punishment

This Support For
Education
vs.
Restrictions
survey
was conducted online
within the United
States
by
Harris
Interactive on behalf
of
Anheuser-Busch
between
November
30 - December 4,
2007 among 1,909
US adults aged 21
and over. Results were
weighted as needed for
age, sex, race/ethnicity,
education, region and
household income.
For more details, please
visit http://www.
alcoholstats.com/page.

“Consumers have to be able to make
the right choice. They need the right
information to plan their diet,”
EU Health Commissioner Markos
Kyprianou said. “The ultimate
target is a healthy nutrition.”
Alcoholic drinks, however, largely
escape the new requirements,
although pre-mixed drinks (RTDs)
will have to list nutritional details.
The drinks industry - and
governments - have lobbied hard
against revealing either the calorie
content of their products or the
full ingredient list. However, Mr
Kyprianou said alcohol was not
a “privileged product” and the
Commission could include wines,
spirits and beer after five years of
further consultation.
The proposals will now be taken up
by the European Parliament and
must win approval from member
nations before they can be turned
into law.

of offenders over raising taxes and
limiting advertising of alcohol
beverages.

European Alcohol and Health Forum publishes
first commitments
The members of the European
Alcohol and Health Forum
have published their first series
of
commitments.
The
73
commitments announced so far are
pledged by industry and NGOs and
vary from developing information
and education programmes on
responsible patterns of consumption
and the effect of harmful drinking,
to better co-operation actions
on
responsible
commercial
communication and sales. Other
pledges include actions to enforce
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age limits for the sale and serving
of alcoholic beverages, developing a
strategy aimed at curbing under-age
drinking and promoting effective
behavioural change among children
and adolescents.
The commitments can be viewed
at
http://ec.europa.eu/health/
ph_determinants/life_style/
alcohol/Forum/docs/overview_
commitments_en.pdf.
The actions pledged will be put into
effect between January 2008 and
January 2011.

SOCIAL AND POLICY NEWS
World Health Organization update
The World Health Organization
(WHO) Executive Board met 21-26
January. Board members discussed
strategies to reduce the harmful use
of alcohol.
The debate was supported by a draft
Resolution prepared by Rwanda,
together with a supporting paper
from the WHO Secretariat.
Following a short discussion, during
which there was strong support
for developing a WHO global
strategy to tackle the harmful use
of alcohol, the Executive Board
reached consensus on a slightly
revised version of the Rwandan text.
During the discussions both Slovenia
on behalf of the EU, and the USA
spoke strongly in support of the
industry being an equal partner in
WHO consultations, a point which
the WHO Secretariat also noted.
The Resolution urges Member
States:
• to collaborate with the Secretariat
in developing a draft global strategy
on harmful use of alcohol based on
all evidence and best practices, in
order to support and complement
public health policies in Member
States, with special emphasis on an
integrated approach to protect atrisk populations, young people and

those affected by harmful drinking
of others;
• to develop, in interaction with
relevant stakeholders, national
systems for monitoring alcohol
consumption, its health and social
consequences and the policy
responses, and to report regularly
to WHO’s regional and global
information systems;
• to consider strengthening national
responses, as appropriate and where
necessary, to public health problems
caused by harmful use of alcohol, on
the basis of evidence on effectiveness
and cost-effectiveness of strategies
and interventions to reduce alcohol
related harm generated in different
contexts.
The Resolution calls on the WHO
Director General:
• to prepare a draft global strategy
to reduce the harmful use of
alcohol that is based on all available
evidence and existing best practices
and that addresses relevant policy
options, taking into account
different national, religious and
cultural contexts, including national
public health resources, needs
and priorities, and differences in
Member States’ resources, capacities
and capabilities;

• to ensure that the draft global
strategy will be composed of a set of
proposed measures recommended
for states to implement at the
national level taking into account
the national circumstances of each
country;
• to include full details of ongoing
and emerging regional, subregional
and national processes as vital
contributions to a global strategy;
• to collaborate and consult with
Member States as well as with
intergovernmental organisations,
health professionals, NGOs, and
economic operators on the ways
they could contribute to reducing
the harmful use of alcohol;
• to submit to the 63rd World
Health Assembly (2010) through
the Executive Board a draft global
strategy to reduce harmful use of
alcohol.
This
Resolution
therefore
recognises the role of industry and
the importance of adapting any
strategy to meet local cultures and
circumstances – both important
points for industry. It will now go
forward to World Health Assembly
at its 19-24 May 2008 meeting
with a recommendation from the
Executive Board for adoption.

US Beam Global backs responsible drinking associations
Beam Global Spirits & Wine has
teamed up with The National
Criminal Enforcement Association
(NCEA) in the US, and The
European Forum for Responsible
Drinking in an effort to promote
responsible drinking.
The company stated on 14 February
that it will back educational seminars
on drunk driving prevention,
educate about responsible alcohol
consumption and help combat
underage alcohol consumption.

NCEA executive director Douglas
Wright said: “We appreciate Beam
Global’s support and commitment
to our members. We commend
Beam’s efforts to educate consumers
about responsible drinking and
appreciate its support.”
Beam’s senior vice president of
corporate affairs, Chris Swonger,
said: “Law enforcement individuals
are on the front lines in this battle.
We applaud their efforts and fully
support their work in keeping our
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roads safe. We know it takes all
parties working together to eliminate
drunk driving.”
The pan-European alliance EFRD,
which
promotes
responsible
consumption of alcohol and
discourages abusive consumption
and underage drinking in Europe,
described Beam as “being a
responsible corporate citizen within
the spirits industry”.

SOCIAL AND POLICY NEWS
UK ‘Community
Alcohol Partnership’
The Retail of Alcohol Standards
Group (RASG) and Cambridgeshire
Trading Standards have been working
together on a pilot project called
“Community Alcohol Partnership”.
This is an innovative scheme to
engage all key local partners to
combat underage drinking through
effective enforcement of all the
Licensing Act’s age related offences
combined with education.
The pilot project has been taking
place in St Neot’s, Cambridgeshire.
Activities have included joint police
and trading standards enforcement
activity in public spaces where young
people were gathering. Alcohol has
been confiscated and young people
taken home to parents. Trading
standards have also worked in stores
alongside staff and managers to
highlight to customers the penalties
for knowingly buying alcohol on
behalf of a minor. Visits to local
secondary schools have also helped
to enable young people to make
better choices based on accurate
information about the legal and
health consequences of drinking
under the age of 18.
Although, fuller quantitative and
qualitative evaluation is being
developed, it is already clear that
alcohol related litter counts have
significantly improved and that
the wider community is positively
enthused about impact of this new
work.
RASG and Cambridgeshire Trading
Standards are currently in discussion
with the Home Office about how
best to roll out this work to other
areas and it is very likely that at least
three areas will be selected to take
forward further trials.

US proposals for new mandatory labelling
requirements on alcoholic beverages come
under criticism
Proposals for new mandatory
labelling requirements on alcoholic
beverages in the US have came
under criticism in January from
foreign
manufacturers
and
watchdogs for offering no benefit
to the consumer.
Both the UK-based the Wine and
Spirit Trade Association (WTSA)
and the US Center for Science in
the Public Interest (CSPI) claim
that the current proposals to only
label fat, protein and nutrients are a
wasted opportunity for the industry
and regulators alike.
The labelling bill, which was under
consultation until 27 January, was
announced by the US Treasury
Department’s
Alcohol
and
Tobacco Tax and Trade Bureau
(TTB) in order to give consumers
more awareness of what they are
consuming.
The CSPI said it was unconvinced
that the current proposals could
serve the purpose, calling for “realworld” research for a new-uniform
label that could encourage measured
and moderated drinking in the US.
George Hacker, the group’s alcohol
policies director said “Consumers
need information about calories,
to help watch their weight; alcohol
content, to help measure their
drinking; and ingredients, to help
comparison shop on the basis of
quality and allergens,” he stated.
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“The TTB proposal also would not
require disclosure of ingredients,
nor would it require a statement
communicating the government’s
advice on moderate drinking.”
The CSPI said that it had therefore
called for the TTB to go back to the
drawing board over the proposals.
While encouraged that the
government had begun to take
action on the labelling issue, Hacker
said that health issues should be
the main priority of any successful
labelling bill.
“It’s good news that the Bush
Administration has begun a rulemaking on alcohol labelling,”
he stated. “It’s a shame that it’s
proposed a confusing scheme
that advances the public relations
objectives of the industry more
than it does the public’s health or
the convenience of consumers.”
WTSA spokesperson John CorbetMilward commented that there
was concern from some European
alcoholic producers that there was
little point to the US adopting the
labelling proposals, as they served
no benefit to consumers.
“Ideally, a single global labelling
agreement would help ensure parity
for all manufacturers,” CorbetMilward said. “If there appears
to be no benefits from the scheme
though, then there is little point of
introducing it in the first place.”

SOCIAL AND POLICY NEWS
Drink Drive measures
in Australia
The South Australian government is
drafting legislation to introduce the
use of alcohol interlock devices.
The new laws will apply to any driver
found guilty of two or more drink
driving offences within five years
where their blood alcohol reading
was over 0.08. It will also be used to
crack down on first offenders whose
blood alcohol reading was over
0.15. Offenders will be forced to
use the interlocks for a period equal
to any licence disqualification once
they get back behind the wheel.
Road Safety Minister Carmel
Zollo said the government would
introduce the new laws to parliament
in the second half of 2008. South
Australia’s Road Safety Advisory
Council endorsed the interlock
plan, with chairman Sir Eric Neal
saying the legislation would target
drink drivers who were essentially
out of control.
“Not only are we removing the
threat to society for longer, but we
are addressing the behavioural issue
and taking great strides toward
rehabilitating these offenders,” he
said.
In Victoria State, a range of new
road safety initiatives have also been
proposed, including tougher drink
driving laws, more driver education,
passenger restrictions for P-plate
drivers and mandatory car safety
technology, as part of the Victorian
Government’s ‘arrive alive 20082017 road safety strategy’ which
aimed to achieve a 30% reduction
in the road toll. Premier Mr Brumby
claimed that there would be a tough
new focus on drink driving with
drivers who record a blood alcohol
level of 0.10 immediately taken off
the road, rather than waiting until
they go to court.

IHRA launch ‘Global Alcohol Harm Reduction
Network’
this field (including conferences,
seminars, demonstration projects
and advocacy work).

In November 2007
the
International Harm Reduction
Association (IHRA) launched a new
network and website dedicated to
the topic of alcohol harm reduction.
The Global Alcohol Harm
Reduction Network (GAHR-Net)
will provide a forum for researchers,
advocates, practitioners, policy
makers and communities to discuss
practical alcohol harm reduction
interventions and policy options.
GAHR-Net’s Mission is to help
reduce the health, social, and
criminal harms of drinking alcohol
around the world, while ensuring
the benefits that alcohol presents
for many people, cultures and
societies.
It will aim to provide a forum for
researchers, advocates, practitioners,
policy makers and communities
to discuss practical alcohol harm
reduction interventions and policy
options. Through this network,
IHRA aims to develop a sense
of belonging and community connecting those who support or
practice alcohol harm reduction and
allowing for information exchange,
the sharing of best practice and
experiences, and discussions around
key issues in the field. All members
will be encouraged to contribute
to the website, e-newsletter and
discussion groups whenever possible,
and the network will, collectively,
shape IHRA’s future work in
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Later in 2008, IHRA will launch
an online discussion group for
GAHR-Net members to share ideas,
experiences, issues and questions
with one another.
The network has an International
Steering Group consisting of key
experts around the world with
specific experience of network
development and alcohol harm
reduction. The role of this group
is to guide the establishment of
the Alcohol Harm Reduction
Network and to advise IHRA on
management and strategic issues.
The International Steering Group
has the following members:
• Dr Kathryn Graham - Senior
Scientist, Centre for Addiction
and Mental Health
• Jack Law – Chief Executive,
Alcohol Focus Scotland
• Haydee Rosovsky – Director,
Center for Educational and
Community Responses
• Professor Gerry Stimson – Chief
Executive, International Harm
Reduction Association
• Dr Betsy Thom – Head of the
Social Policy Research Centre at
Middlesex University
GAHR-Net is free to join for both
individuals and organisations.
Members will receive a bi-monthly
e-newsletter highlighting the key
news, research and developments
from the field.
For more information, please visit
http://www.ihra.net/GAHRNet

SOCIAL AND POLICY NEWS
Parental drinking and parenting practices influence adolescent drinking
– be firm, but not too tough, it can be counter productive
New findings show that parental
drinking both directly influences
adolescent drinking, as well as
indirectly through adolescent
perceptions of parenting, especially
monitoring and discipline received.
Researchers examined data from
4,731 adolescents (2,402 males,
2,329 females) and their parents
(87% with data from both parents,
13% with data from only one
parent), gathered through an
ongoing Finnish populationbased, developmental twin study
of health-related behaviours and
correlated risk factors. Parents
were asked about their frequencies
of alcohol use and intoxication,
as well as their lifetime prevalence
of
alcohol-related
problems.
Adolescents reported on perceptions
of the parenting that they received,
as well as their own prevalence of
alcohol use and intoxication at 14
and 17.5 years of age.
The findings were twofold: first,
among the parenting dimensions
examined,
monitoring
and
discipline played the strongest
intermediary role in associations
between parental and adolescent
drinking behaviours; and second,
the magnitude of this mediating
role was much stronger during
early
adolescence,
whereas
parental drinking had more direct
associations with their offspring’s
drinking in later adolescence.
“These two dimensions of more
parental control – monitoring and
discipline – may be useful targets

for the development of intervention
studies,” said Windle. “The second
finding is important in identifying
the differential influences of
parenting behaviours at different
stages of adolescent development.
From a developmental perspective,
older adolescents are much more
influenced by other socialisation
agents, especially peers, and perhaps
stronger genetic influences, whereas
in early adolescence parenting
practices are more highly influential.
These findings are important
for designing age-appropriate
interventions whereby parenting
practices may play a prominent
role in early adolescence, but peer,
parental drinking, and other factors
may need to be focused on in later
adolescence.”

unintended effect of conveying
greater risk for alcohol-related
behaviours among adolescents as
they get older, and are seeking a
greater sense of autonomy.”

“With respect to individual aspects
of parenting, our analyses show that
parental alcohol use, intoxication,
and problem drinking symptoms
are consistently associated with
decreases in monitoring and
increases in discipline,” said
Latendresse.
“Decreases
in
monitoring are related to higher
levels of adolescent alcohol use at age
14 and more frequent intoxication
at both 14 and 17.5. Likewise,
increases in discipline are linked to
more frequent use and intoxication,
but only when adolescents are
17.5. Although these findings
are consistent with the protective
effects of parental monitoring, it
is important to note that excessive
discipline may actually have the

“Furthermore,” added Windle,
“this awareness may be viewed as
an empowering finding for parents;
and, ideally, parents in need will
be proactive and seek assistance
to reduce their own drinking
behaviour and/or strengthen their
parenting skills.”
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Both Latendresse and Windle spoke
of the need to recognise that what
parents do as individuals and how
they behave as parents both have
a huge impact on their children’s
alcohol use.
“This awareness provides us
with some tangible targets for
prevention,” said Latendresse, “that
is, knowing where one’s children
are, what they are doing, etc., and
not exerting excessive control or
discipline to the extent that it
actually subverts a child’s need to
develop their independence.”

Source: Parenting Mechanisms in Links
Between Parents’ and Adolescents’ Alcohol
Use Behaviors. Shawn J. Latendresseet al.
Alcoholism: Clinical and Experimental
Research Volume 32 Issue 2 Page 322-330,
February 2008

SOCIAL AND POLICY NEWS
UK Pre-teens report problem drinking
Positive Futures, a Home Officefunded scheme operating in
some of the UK’s most deprived
communities, has announced results
of a poll showing that nearly half
of disadvantaged youngsters start
drinking before the age of 13, with
serious consequences for health and
crime. The survey included 1,250
members of the Positive Futures
scheme, aged between 10 and 19
who were involved the group’s
sports, arts and activity based
programmes.
The poll found 42% started
drinking before they were 13, with
29% saying they drink to get drunk.
The report also found drinking led
to vandalism, and 17% said it led
to sexual irresponsibility. A quarter
of respondents said their drinking

had got them into trouble with the
police. Half of those questioned said
drinking had led to fights, violence
and aggression.
Beer was the most popular drink,
(35%) followed by spirits (29%),
with cider and wine next. The
survey found that the most common
reasons for taking up drinking were
that friends drank, and it looked
like fun. Nearly 20% wanted to
experiment and to know what it
was like. Half of those questioned
said their parents condoned or did
not care about their drinking, and
42% knew family and friends with
alcohol-related problems. Just over
half (52%) said they got alcohol
from their local shops, 22% got
alcohol at home from their parents,
or other family members, and a

small number admitted to stealing
from their house without their
parents’ knowledge.
The poll found that nearly half of
the young people thought sports
and leisure activities were the key
to reduce alcohol related crime and
anti social behaviour. Many wanted
more health information.
A Spokesman from Young Minds,
a children’s mental health charity,
said: “The survey shows the vital
importance of well co-ordinated
support and education so that
children can manage daily stress in
their lives”.
“Access to training and support is
needed for parents, teachers and all
those working with children,” he
commented.

UK Poll indicates politicians risk alienating voters by over-regulating and
increasing taxes on alcohol
The Wine and Spirit Trade
Association
(WSTA)
have
published a public opinion research
programme in the run up to the
budget, that shows that Westminster
is out of step with voters when it
comes to dealing with alcohol and
tackling alcohol-misuse. The study,
commissioned through ICM, shows
that politicians may pay a price
for any moves to increase taxes or
regulations on alcohol.

asked to rank a series of 12 options
to address alcohol misuse, people
ranked making parents take more
responsibility first and raising taxes
last. 27% of AB voters said they were
less likely to vote for a political party
if they proposed a tax rise raising
serious political ramifications for
politicians thinking they have found
a hot political topic. Nearly 8 in
10 AB voters also thought there are
enough laws already on alcohol.

In the poll 65% of people rejected
raising taxes on alcoholic drinks
to tackle problem drinking and a
further 61% thought such a move
would unfairly punish the majority
of responsible drinkers. When

Calls for greater enforcement of
existing legislation are much more
likely to be met with popular
support.
Cracking down on
problem licensees and tougher
police enforcement are both ranked

Aim Digest PAGE 14

as top solutions to address alcohol
misuse while 7 in 10 people believe
there are already enough laws on the
books to deal with alcohol misuse.
Commenting on the release of this
public opinion research programme,
Jeremy Beadles, Chief Executive of
the WSTA said:
“These results confirm our belief
that increasing the price of alcohol
by raising taxes is an unfair and
unpopular measure that will punish
the vast majority of consumers.
More must be done to enforce the
laws we already have, rather than
just throwing new laws and further
taxation at the problem.”

SOCIAL AND POLICY NEWS
TIRF Road Safety Monitor 2007 drink drive results

The Road Safety Monitor (RSM)
is an annual public opinion survey
by the Traffic Injury Research
Foundation (TIRF) sponsored by
Transport Canada, the Brewers
Association of Canada and Toyota
Canada Inc. The survey takes the
pulse of the nation on key road
safety issues by means of a telephone
survey of a random, representative
sample of Canadian drivers. This
report focuses on Drinking and
Driving.
The report states that ‘progress in
reducing the problem of drinking
and driving appears to have levelled
off. An estimated 1.84 million
Canadians reported driving at least
some time during the past year when
they thought they were over the legal
limit, representing an increase from
the 1.7 million reported last year. Of
greater concern, the percentage of
drivers who reported driving in the
last 12 months when they thought
they were over the legal limit has
also increased steadily from 5.6%

in 2004 to 8.2% in 2007.
Not surprisingly, Canadians are
still very concerned about the
problem: consistent with previous
RSM reports, it was found that
considerably more Canadians are
very to extremely concerned about
drinking and driving than about
any other road safety issue. In
2007, 87% of Canadians express
their concern about drinking and
driving.
There is evidence to suggest that
higher levels of concern are an
important factor in discouraging
people from drinking and driving.
Canadians who are less concerned
about the problem are more likely
to drive while they think they are
over the legal limit than Canadians
who more are concerned.
Interestingly enough, it was found
that the majority of drinking drivers
are not confident that they could
maintain control over their vehicle
when they are driving within two
hours of drinking. This – perhaps
counter-intuitive – finding may be
suggestive of the attitude of drinking
drivers who are less concerned about
the issue.
It was also found that drinking and
driving is associated with being
male, believing that the problem
of drinking and driving is small,

believing that drinking and driving
does not necessarily increase the risk
for a collision, a history of traffic
tickets (excluding parking tickets),
and lower levels of concern for road
safety in general.
Finally, this year’s RSM also looked
into public support for actions to
control drinking and driving. Four
measures garnered high levels of
support among the public. These
measures include:
• mandatory use of ignition
interlock devices for persons
convicted of an impaired driving
offence (83% agrees or strongly
agrees with this measure);
• tests of physical co-ordination in
case the driver is suspected of being
impaired by drugs or alcohol (80%
agrees or strongly agrees);
• immediate impoundment of the
vehicles of drivers who fail a breath
test (81% agrees or strongly agrees);
and, more police spot checks (70%
agrees or strongly agrees).
• Considerably fewer Canadians
(18%) support lowering the legal
blood alcohol limit of 0.08%’.
The
Road
Safety
Monitor
2007: Drinking and Driving
report can be downloaded at:
http://www.trafficinjuryresearch.
com/publications/pub_details.
cfm?intPubID=238.

ICAP Report - ‘Informing Consumers about Beverage Alcohol’
Alcohol’ has been published.
The report focuses exclusively on
factual information about alcohol
beverages and how it is currently
provided in different countries.
Where appropriate, practices of
wine, spirits, and beer producers,
comprising the companies that
A New ICAP Report ‘Informing sponsor the International Center
Consumers
about
Beverage for Alcohol Policies, are given as
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examples. This ICAP Report is
intended as a companion document
to the table reviewing the general
information required for onproduct labeling in 43 nations and
the European Union.
For more information please visit
http://www.icap.org/Publication/
ICAPReports/tabid/147/Default.
aspx

REVIEWS
Alcohol in Moderation launches comprehensive database on responsible
drinking initiatives worldwide
Alcohol in Moderation’s new free
international database of social and
policy initiatives, research, and data
relevant to promoting responsible
and sensible drinking, and reducing
alcohol related harm is now online
via www.alcoholinmoderation.com.
www.alcoholinmoderation.com
links to relevant projects including
initiatives addressing alcohol and
young people, drink drive and
designated driver programmes,
programmes for parents, schools
and colleges and the codes and
guidelines regulating marketing
and advertising.
Projects on the database cover
countries such as the UK, US,
Canada, Europe, Australia, New
Zealand and Africa and come
from departments of health,
local governments, social aspect
organisations, beverage alcohol
companies,
non-governmental

organisations
and
industry
associations.
No charge is
payable to feature
programmes. It
is free for users
and will save
researchers,
journalists and
policy
makers
time when seeking
case
examples,
best practice and
data.
If you have a programme or link for
inclusion contact Alison.rees@aimdigest.com.
The Social and Policy Alcohol
Database complements the existing
Medical Library on moderate
alcohol consumption research,

which has been in operation since
1999.
Helena Conibear would appreciate
your feedback and comments about
the new website, please contact her
via Helena.Conibear@aim-digest.
com.

Book review - Alcohol - Opposing Viewpoints

Alcohol - opposing viewpoints, is
a collection of papers, edited by
Andrea Nataya and published by
Greenhaven Press revolving around
different viewpoints concerning
alcohol. The series founders seek to
challenge those with strongly held
views and assumptions and asks
them to evaluate their thinking

and to be open to different ideas
and therefore understand the origin
of their own bias and viewpoints
accordingly. The book opens with
a quote from John Stuart Mill
‘The only way in which a human
being can make some approach to
knowing the whole of a subject is
by hearing what is said about it by
persons of every variety of opinion
and studying all modes in which it
can be looked at by every character
of mind. No wise man ever acquired
his wisdom in any mode but this’.
Hence subjects and opinions for and
against issues such as youth drinking,
the benefits of moderate drinking,
abstinence during pregnancy, the
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nature of addiction, whether choice
or disease and whether alcohol is
used as an excuse to absolve oneself
from responsibility regarding
antisocial behaviour and violence
are all discussed from varying points
of view.
Contributors include Dwight
Heath and Stanton Peele from
AIM’s Social Scientific and Medical
Council as well as two papers from
WHO, contributions from NIAAA,
MADD, David Hanson and many
others.
For further details visit www.gale.
com/greenhaven or www.thomson.
com 2008 The Gale Group ISBN
10:0-7377-3734-4

ALCOHOL IN MODERATION

FORUM
CAN YOU DEVELOP PRODUCT INNOVATION, MARKET
CREATIVELY AND INCREASE SALES
IN A RESPONSIBLE MANNER?
Balancing social responsibility and company growth
involving alcoholic drinks

Thursday, 13th March 2008
Hosted by The Wine and Spirit Education Trust
International Wine and Spirit Centre,
39-45 Bermondsey Street, London SE1 3XF
Registration from 9.15am,
Conference commences at 9.45am and ends at 2.30pm
For further details and to register, email sherry.webster@aim-digest.com
Registration is £90 or free to AIM subscribers, WSET and IMW students and tutors

Speakers include:
MARIE CHOQUET

Institut National de la Santé et de la Recherche Médicale

NICK SHERON

Royal College of  Physicians Alcohol Committee
& UK Alcohol Health Alliance

EELCO VAN RAVENSWAAIJ

Bacardi Martini Netherlands,
Chairman of the Social Aspect Working Group of CEPS

JOHN WALTER

Director of Corporate Affairs,
International Beam Global Spirits & Wine

DAVID COX

Managing Director Europe, Brown-Forman

CATHERINE VAN REETH

Director of Global Alcohol Policy, InBev

SIMON KAYE

Commercial Director, Regent Inns

RICHARD HITCHCOCK

Operations & Marketing Director, Bottle Green

GILES FISHER

Central Buyer, Beers, Spirits and Tobacco, Waitrose

IAN HARRIS

Chief Executive, Wine & Spirit Education Trust
The Forum will conclude with a discussion panel chaired by
Dr THOMAS STUTTAFORD, Medical Correspondent to the Times

Panel members will include speakers, and
Crispin Acton - Department of Health, Jean Collingwood - Drinkaware,
Dan Jago - Tesco, Susan McCraith - MW Ethical Fine Wines, Richard Siddle - Harpers
The open discussion will be followed by an informal lunch

with thanks to our sponsors:
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MEDICAL NEWS
One drink is relaxing to circulation, but two drinks are stressful
One drink benefits the heart and
blood vessels, but the positive
effects on specific biological
markers disappear with two drinks,
according to researchers at the
Peter Munk Cardiac Centre of the
Toronto General Hospital.
Researchers conducted a real-time
study of thirteen volunteers to
determine whether a red wine with
a verified high polyphenol content
differs from alcohol in its effects on
specific markers associated with a
greater risk of high blood pressure,
coronary artery disease and heart
failure. Healthy, non-smoking
adults who were not heavy drinkers
or total alcohol abstainers were
studied. Participants attended three
separate morning sessions during
which “standard” drinks of red wine,
ethanol or water were administered
at random, single-blind, two weeks
apart. A 4-oz glass of wine (120
ml), and a 1.5-oz (44 ml) shot
of spirits is considered to be one
standard drink. All blood alcohol
levels alcoholic were below .08, the
legal limit for drivers. The study

measured simultaneously a broad
spectrum of factors such as blood
pressure, heart rate, sympathetic
nerve firing and arterial diameter.
The findings of this study showed
virtually identical effects of red
wine and alcohol on the specific
markers tested. After one drink of
either red wine or alcohol, there no
effect on heart rate, blood pressure
or sympathetic nerve activity,
which activates the “fight or flight”
reaction and generally modulates
heart rate and sets the diameter of
blood vessels in order to redistribute
blood. The brachial artery dilates blood vessels were more “relaxed” or
dilated, which reduced the amount
of work the heart had to do.
After two drinks of either alcohol or
red wine, the heart rate, amount of
blood pumped out of the heart, and
action of the sympathetic nervous
system all increased. At the same
time, the ability of the blood vessels
to expand in response to an increase
in blood flow diminished. This
counteracted the beneficial effect of
one drink of red wine or alcohol.

Dr. John Floras, Director of
Cardiology Research at the Peter
Munk Cardiac Centre cautioned
this study measured the effects
of these drinks on one occasion
only. The effects of daily wine
or alcohol intake may be quite
different, as would drinking with
food or drinking slowly during the
evening.
“Our findings point to a slight
beneficial effect of one drink be it
alcohol or red wine on the heart
and blood vessels, whereas two or
more drinks would seem to turn
on systems that begin to stress the
circulation. If these actions are
repeated frequently because of high
alcohol consumption these effects
may expose individuals to a higher
risk of heart attacks, stroke or
chronic high blood pressure,” noted
Dr. Floras.
Source: “Dose-related effects of red wine
and alcohol on hemodynamics, sympathetic
nerve activity, and arterial diameter”,
published in the February edition of the
American Journal of Physiology, Heart and
Circulatory Physiology

Intelligence linked to higher drinking levels
Scientists from the Medical
Research Council (MRC) say
intelligent people are more likely
to have stressful jobs – and to
drink more and women working
in male-dominated professions are
particularly susceptible to falling
victim to alcohol problems.
The study, published in the
American Journal of Public Health
included 8,710 men and women
born in Britain during one week
in 1970. The researchers compared
mental ability at the age of 10
with information about alcohol

consumption and drink problems at
the age of 30. The study has found
intelligent people are more likely
to develop alcohol-related health
problems than their less intelligent
counterparts.
The study, led by David Batty of
the MRC’s social and public health
services unit at Glasgow University,
concluded: “An explanation might
be that success in the workplace
requires, in some circumstances, a
willingness to drink frequently and
to excess in social situations.”
The increased risk of drink problems
Aim Digest PAGE 18

was higher for intelligent women
than for men. Those who admitted
to drinking most days had the
highest mental ability scores, while
those who claimed never to have
alcohol had the lowest.
Women in professional and
managerial jobs had the highest
rate of alcohol problems among
women.
Source: Childhood Mental Ability and Adult
Alcohol Intake and Alcohol Problems: The
1970 British Cohort Study G. David Batty,
Ian J. Deary, Ingrid Schoon, Carol Emslie,
Kate Hunt, Catharine R. Gale American
Journal of Public Health, 10.2105/
AJPH.2007.109488

MEDICAL NEWS
Young drinkers may face increase in health problems later in life
According to research published
in the Journal of Clinical
Endocrinology & Metabolism, early
onset of drinking may be modestly
associated with cardiovascular risk
factors that are used to define the
metabolic syndrome (MetS).
This
population-based crosssectional study, included 2818
regular drinkers selected from
healthy controls for the Western
New York Health Study (1996–
2001) in which lifetime lifestyle
was ascertained retrospectively.
Prevalence of the MetS and its
individual components, including
obesity, high triglycerides, low highdensity lipoprotein cholesterol,
elevated blood pressure, and high
fasting glucose, were the main
outcomes.

Trajectory analyses were based
on estimates of total kilograms of
ethanol for each age decade between
10 and 59 yr. Two groups of drinkers
with distinct lifetime drinking
trajectories were obtained, an early
peak and a stable trajectory group.
Compared with stable trajectory
drinkers, early-peak drinkers were
10 yrs younger on average, had
earlier onset of regular drinking,
drank heavily in late adolescence
and early adulthood tapering off in
middle age, averaged more drinks
per drinking day in lifetime, and
were more likely to abstain when
interviewed.
After controlling for age, sex, and
other potential confounders, earlypeak trajectories were modestly

associated with high odds of the
MetS [1.31; 95% confidence
interval (CI) 1.00, 1.71] overall, low
high-density lipoprotein cholesterol
(1.62; 95% CI 1.27, 2.08),
abdominal obesity (1.48; 95% CI
1.23, 1.78), and overweight (1.32;
95% CI 1.10, 1.60).
The authors conclude that an early
initiation of alcohol drinking and
heavy drinking in adolescence and
early adulthood may be associated
with an adverse cardiometabolic
profile.
Source: Association of Lifetime Alcohol
Drinking Trajectories with Cardiometabolic
Risk, Amy Z. Fan, Marcia Russell, Saverio
Stranges, Joan Dorn and Maurizio Trevisan
The Journal of Clinical Endocrinology &
Metabolism Vol. 93, No. 1 154-161

Combining healthy behaviours, including moderate drinking, reduces MI
in women
Certain behaviours can reduce the
risk of myocardial infarction (MI)
in women. However, little data are
available on the magnitude of the
risk reduction from a combination
of these behaviours.
Researchers in Sweden assessed
the benefit of following a healthy
diet plus drinking about 0.5 or
more alcoholic drinks per day, not
smoking, having a waist-hip ratio
<0.85, and being physically active
among 24,444 postmenopausal
women
without
cancer,
cardiovascular disease, or diabetes
at baseline. A healthy diet included
a high intake of vegetables, fruit,
whole grains, fish, and legumes;
being physically active involved at
least 40 minutes of daily walking
or bicycling and 1 hour of weekly
exercise.

During 6.2 years of follow-up, 308
cases of primary MI occurred.
In adjusted analyses, each of the
assessed health behaviors was
inversely
and
independently
associated with the risk of MI,
although results for physical activity
were not significant.
The risk of MI was significantly
lower among women with a healthy
diet* plus the following:
• alcohol consumption (relative
risk [RR], 0.5)
• alcohol consumption and not
smoking (RR, 0.2)
• alcohol
consumption,
not
smoking, and physical activity (RR,
0.1)
• alcohol
consumption,
not
smoking, physical activity, and a
waist-to-hip ratio <0.85 (RR, 0.08)
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Most MIs were attributable to the
lack of these healthy behaviors.
Comments by R. Curtis Ellison:
In a recent study by Mukamal
et al, men with healthy lifestyles
who drank alcohol had a greater
reduction in MI risk than did men
with healthy lifestyles who did not
drink. The present study shows a
similar finding among women: it
supports the notion that combining
a Mediterranean-type diet and
other healthy lifestyle factors,
including low alcohol intake, may
substantially reduce the risk of
myocardial infarction in women.
Source: Akesson A, Weismayer C, Newby
PK, et al. Combined effect of low-risk dietary
and lifestyle behaviors in primary prevention
of myocardial infarction in women. Arch
Intern Med. 2007;167(19):2122–2127.

MEDICAL NEWS
Mediterranean dietary pattern and prediction of all-cause mortality in a
US population. Results from the NIH-AARP diet and health study
The authors report that the
Mediterranean diet has been
suggested to play a beneficial role
for health and longevity, but no
prospective US study has investigated
the Mediterranean dietary pattern
in relation to mortality. Study
participants included 214,284 men
and 166,012 women in the National
Institutes of Health (NIH)-AARP
(formerly known as the American
Association of Retired Persons)
Diet and Health Study. During
follow up for all-cause mortality
(1995-2005), 27,799 deaths were
documented. In the first 5 years
of follow up, 5,985 cancer deaths
and 3,451 cardiovascular disease
(CVD) deaths were reported.
The investigators used a 9-point
score to assess conformity with
the Mediterranean dietary pattern
(components included vegetables,
legumes, fruits, nuts, whole grains,
fish, monounsaturated fat– saturated
fat ratio, alcohol, and meat). They
calculated hazard ratios (HRs) and
95% confidence intervals (CIs)
using age- and multivariate-adjusted
Cox models.
Results
showed
that
the
Mediterranean diet was associated
with reduced all-cause and causespecific mortality. In men, the
multivariate HRs comparing high to
low conformity for all-cause, CVD,
and cancer mortality were 0.79
(95% CI, 0.76-0.83), 0.78 (95%
CI, 0.69-0.87), and 0.83 (95% CI,
0.76-0.91), respectively. In women,
an inverse association was seen with
high conformity with this pattern:
decreased risks that ranged from
12% for cancer mortality to 20%
for all-cause mortality (P=.04 and

P<.001, respectively, for the trend).
When they restricted their analyses
to never smokers, associations were
virtually unchanged. The authors
conclude that their results provide
strong evidence for a beneficial
effect of higher conformity with
the Mediterranean dietary pattern
on risk of death from all causes,
including deaths due to CVD and
cancer, in a US population.
Comments by R. Curtis Ellison:
While a number of recent studies
in many countries have shown
that subjects who tend to follow
a Mediterranean-type diet show
reduced risk of most chronic
diseases and greater survival, this
study is important since it is so
large (about 380,000 subjects) and
evaluated Americans. It strongly
supports the previous studies, and
suggests that meeting requirements
for at least 6 of the 9 components
of this dietary pattern is associated
with lower all-cause mortality,
cardiovascular disease mortality,
and cancer mortality among both
men and women.

The scoring system used in this
study is based on one published
by Fung et al (Am J Clin Nutr
2005;82:163-173) using data from
American women in the Nurse’s
Health Study. The scoring system
is very similar to one reported by
Trichopoulou et al (Public Health
Nutr 2004;7:943-947), that has
been used in most European studies.
The alternate (American) version of
the Mediterranean diet score differs
from that of Trichopoulou et al
in that it separates fruit and nuts
into two groups, eliminates dairy,
includes only whole grains and only
red and processed meats, and uses
the same alcohol range for both
men and women (5-25 g/day, the
equivalent of at least about _ of a
typical US drink but not more than
two drinks). The scoring system
for the American version used in
the present study is shown below,
from Fung et al.
Source: Mediterranean dietary pattern and
prediction of all-cause mortality in a US
population. Results from the NIH-AARP
Diet and Health Study. Mitrou PN, et al.
Arch Intern Med 2007;167:2461-2468.

Scoring System
Food group
Vegetables All vegetables except potatoes
Legumes Tofu, string beans, peas, beans
Fruit All fruit and juices
Nuts, peanut butter
Whole grains Whole-grain ready-to-eat cereals,
cooked cereals, crackers, dark breads,
brown rice, other grains, wheat germ, bran,
popcorn
Red and processed meats Hot dogs,
deli meat, bacon, hamburger, beef
Fish and shrimp, breaded fish
Ratio of monounsaturated to saturated fat
Ethanol Wine, beer, “light” beer, liquor
0 points if criterion not met
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Foods included in Criteria for 1 point
Greater than median intake (servings/d)
Greater than median intake (servings/d)
Greater than median intake (servings/d)
Greater than median intake (servings/d)

Greater than median intake (servings/d)
Less than median intake (servings/d)
Greater than median intake (servings/d)
Greater than median intake (servings/d)
5–25 g/d

MEDICAL NEWS
				

The combined influence of leisure-time physical activity and weekly
alcohol intake on fatal ischaemic heart disease and all-cause mortality
The authors state that they carried
out analyses in a prospective cohort
study of 11,914 Danes aged 20 years
or older and without pre-existing
ischaemic heart disease (IHD) to
determine the combined influence
of leisure-time physical activity and
weekly alcohol intake on the risk of
subsequent fatal IHD and all-cause
mortality. During approximately
20 years of follow up, 1,242 cases
of fatal IHD occurred and 5,901
subjects died from all causes.
Within both genders, being
physically active was associated
with lower hazard ratios (HR)
of both fatal IHD and all-cause
mortality than being physically
inactive. Further, weekly alcohol
intake was inversely associated with
fatal IHD and had a U-shaped
association with all-cause mortality.
Within level of physical activity,
non-drinkers had the highest HR
of fatal IHD, whereas both nondrinkers and heavy drinkers had the
highest HR of all-cause mortality.
Further, the physically inactive had
the highest HR of both fatal IHD
and all-cause mortality within each
category of weekly alcohol intake.
Thus, the HR of both fatal IHD
and all-cause mortality were low
among the physically active who
had a moderate alcohol intake. The
authors conclude that leisure-time
physical activity and a moderate
weekly alcohol intake are both
important to lower the risk of fatal
IHD and all-cause mortality.
Comments by R. Curtis Ellison:
Over the past decades, numerous
studies have shown that light-tomoderate alcohol consumption
decreases the risk of death from
coronary disease, as well as all-

cause mortality. A large number of
studies have also demonstrated that
physical activity is associated with
a reduced risk of such outcomes.
However, few studies have examined
the synergistic effect of physical
activity and alcohol consumption
on all-cause mortality or mortality
from ischaemic heart disease.
Results from this large-scale
prospective epidemiologic study
indicated that both physical activity
and moderate alcohol consumption
have independent beneficial effects
on risk of fatal ischaemic heart
disease. The low risk of fatal
ischaemic heart disease is more
apparent among subjects who
drank alcohol moderately and also
engaged in some level of physical
activity. However, a beneficial effect
of moderate alcohol consumption
on all-cause mortality was observed
mainly among physically active
subjects.
Figures 1 and 2 from the paper are
copied below. As shown in Figure
1, compared with inactive subjects
(dark dots) consuming <1 drink/
week, the risk of heart disease for
those inactive subjects who drink 114 (center column) or 15+ drinks/
week (right column) decreases by
about 30%. At each level of alcohol
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intake, those who were active
(open dots) showed reduced risk in
comparison with inactive subjects.
For all-cause mortality, shown in
Figure 2, no alcohol effect was seen
for inactive persons. For those with
low or moderate to high activity,
however, there was a reduction
in risk going from the <1 drink/
week group to the moderate (1-14
drinks/week) group. The risk for
those drinking 15+ drinks/week
appears to increase.
The bottom line appears to be that
alcohol reduces the risk of ischaemic
heart disease regardless of activity.
All drinkers show further reduction
if they are also physically active; in
this study, there was little difference
according to the level of physical
activity.
For all-cause mortality, the moderate
drinkers (1-14 drinks/week) who
are active do best. Those who drink
15+ drinks/week show higher
mortality risk. Even among heavier
drinkers, however, there is evidence
of reduced all-cause mortality with
physical activity.
Source: The combined influence of leisuretime physical activity and weekly alcohol
intake on fatal ischaemic heart disease and
all-cause mortality. Pedersen JO, Heitmann
BL, Schnohr P, Grønbæk M. European
Heart Journal 2008;29:204–212.

MEDICAL NEWS
Relationship of alcohol consumption and type of alcoholic beverage
consumed with plasma lipid levels: Differences between whites and
African-Americans
The authors state that alcohol
consumption has been shown to
contribute to a favorable lipid
profile, and most studies have
reported a reduction in coronary
heart disease risk with low-tomoderate consumption of alcohol
that is generally attributed to the
beneficial effects of alcohol on
lipids. The influence of different
types of alcoholic beverages
on plasma lipid levels has been
investigated to a lesser extent
and in limited populations. The
investigators investigated the effect
of overall alcohol consumption,
as well as the type of alcoholic
beverage consumed, on multiple
lipid measures in the large bi-ethnic
population of the Atherosclerosis
Risk in Communities study.
Results showed that both lowto-moderate and heavy alcohol
consumption, regardless of the type
of alcoholic beverage consumed, was
associated significantly with greater
levels of high-density lipoprotein
(HDL)
cholesterol,
HDL3
cholesterol, and apolipoprotein A-I
in both white and African-American
males and females. Associations
with other lipid measures contrasted
between whites and African
Americans, with greater levels of
alcohol consumption resulting in
significantly greater triglyceride
levels in African Americans. The
authors conclude that their results
confirm previous studies associating
alcohol consumption, regardless of
beverage type, with greater HDL
cholesterol levels, with additional
consistent associations detected for

the major HDL cholesterol density
subfraction, HDL3 cholesterol,
and the major HDL cholesterol
structural
apolipoprotein,
apolipoprotein A-I.
R. Curtis Ellison comments:
While some studies have suggested
that wine drinkers may have greater
increase in HDL after alcohol
consumption,
most
previous
research has shown that all types of
alcoholic beverages – beer, wine, and
spirits – increase HDL cholesterol
and its associated lipids similarly.
The current study excluded subjects
who stated they were former
drinkers or those who stated they
were drinkers but reported zero
grams/week of alcohol consumed
(those reporting less than one
drink/week). Thus, the paper is
based on current consumers versus
what were considered to be lifetime
abstainers.
This study confirms the finding that
all types of alcohol were associated
strongly with HDL cholesterol;
among the white subjects, the
highest category of alcohol intake
was associated with 11 - 13 mg/
dL higher levels of HDL; for
African-Americans it was 9 - 10
mg/dL higher. In epidemiologic
studies, such increases are generally
associated with a 20% or greater
reduction in rates of coronary heart
disease.
As for differences according to type
of beverage, there were too few
drinkers to have good estimates
among African-Americans. Among
whites, subjects who consumed at
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least two-thirds of their alcohol
intake from wine consistently
showed higher levels of HDL than
subjects preferring other beverages,
although the numbers in some
cells were very small. Further, the
average amount of alcohol in each
amount/type cell was not reported
(and the total alcohol for subjects
in the “heavy” consumption
categories for different beverages
may have differed). Thus, it is
difficult to determine if there were
any real differences in HDL by type
of beverage.
All other lipids (e.g., sub-classes
of HDL, LDL, Apolipoproteins)
showed
generally
similar
“beneficial” effects of alcohol,
effects that have been associated
with less coronary disease. For
African-Americans, however, blood
triglycerides showed an increase
with heavy alcohol intake, which
was not seen in whites. Whether
due to genetic differences, different
drinking patterns, or other causes is
not known; whether alcohol intake
was regular or episodic (as in binge
drinking) was not recorded in this
study.
Source: Relationship of alcohol consumption
and type of alcoholic beverage consumed
with plasma lipid levels:
Differences
between whites and African-Americans of
the ARIC Study. Volcik KA, Ballantyne
CM, Fuchs FD, Sharrett AR, Boerwinkle E.
Ann Epidemiol 2008;18:101–107.
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