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A number of interesting medical studies have been released recently, looking at the 
effect of alcohol consumption around mealtimes on blood sugar level and of long term 
alcohol consumption on blood pressure. 

There are also two studies exploring the properties of wine, one examining its 
antibacterial effects, and a further study analysing the antioxidant profile of wine. 

This edition  includes a review of the Drinkaware ‘Young people and Alcohol’ 
symposium.  See also page 10 for a report from Éduc Alcool in Canada on the attitude 
amongst Quebecers to alcohol. 
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Aim Digest PAge �

AIM Digest 
PO Box 2282 
BATH, BA1 2QY, UK
T: +44 (0)1225 471444 
F: +44 (0)1225 427444

E: info@Aim-Digest.com 
Web sites: www.aim-digest.com 
                www.drinkingandyou.com
Annual Subscription to AIM:
GBP £ 600-
USD $1,200-
Euro 900-

Corporate Sponsorship Level:
Silver GBP 1,500-
USD $3,000-
Euro 2,300-
Gold GBP £3,000-
USD $5,000-
Euro 4,500-

Platinum level available on request.
Please contact Sherry.Webster@aim-
digest.com for information about AIM’s 
sponsorship levels. 
Please make cheques/drafts in British 
pounds sterling, dollars or Euros payable 
to AIM Digest  at the above address

Peter Duff – Chairman, 
T: +44 (0)1225 471444 
E: peter.duff@aim-digest.com

Helena Conibear – Executive Director, 
T: +44 (0)1300 341601 
E: helena.conibear@aim-digest.com

Alison Rees - Deputy Editor
E: alison.rees@aim-digest.com
Sherry Webster – Finance and 
Administration  Director
T: +44 (0)1225 471444 
E: sherry.webster@aim-digest.com

The publisher takes reasonable care to 
ensure the accuracy of quotations and other 
information contained herein, but is not 
responsible for any errors or omissions. 
Opinions and recommendations quoted 
herein are usually excerpted, digested or 
condensed, may be edited for continuity, 
and are only part of the opinions and 
recommendations expressed in the original 
sources, which should be consulted for 
details.
© AIM Digest 2001. All rights reserved. 
Material may be reproduced with 
attribution to AIM.
Published by: AIM Digest,  
PO Box 2282, BATH, BA1 2QY.

NEWS FROM AROUND THE WORLD 

UK

SwedenHolland
Young people in Holland under the 
age of 16 who are suspected of having 
drunk alcohol should be subjected to 
a breathalyser test, according to the 
Christian democrat party CDA. The 
CDA wants to introduce this idea 
as part of an action plan aimed at 
reducing nuisance from youth hanging 
about on the streets. It is currently not 
permitted to subject children of this 
age to breathalyser tests.
CDA MP Mirjam Sterk says that at 
least 7% of children in the last two 
years of primary school drink alcohol 
on a weekly basis (10-12 year olds) and 
the average age of children admitted 
to hospital with alcohol poisoning is 
13.5 years. If a breathalyser test shows 
that a child has been drinking alcohol, 
the police should report this to the 
Centre for Youth and Family, which 
will provide the family with either 
voluntary or compulsory support in 
child-rearing.

On 5 June 2007 the European Court 
of Justice ruled that the Swedish 
monopoly is a disproportionate 
measure to attain the objective 
of limiting alcohol consumption 
in general and limiting underage 
drinking. The ECJ concluded that the 
monopoly was against the EU principle 
of free movement of goods, and that it 
was therefore not compatible with EU 
law.
Despite that judgment, Maria Larsson, 
Swedish public health minister, 
confirmed that the alcohol monopoly 
will stay put and that the Swedish 
State “will also work for restrictive 
alcohol policies” within the EU.

Thailand
The vetting committee of the 
Thailand’s National Legislative 
Assembly has voted against a complete 
ban on alcohol advertising in its 
Alcohol Control Bill. 
On 20th June  the  committee 
announced that although a total ban 
will not be put in place,  strict measures 
will include: warning messages in 
alcohol press adverts being upped 
from 20% of the ad space to 25%, 
outdoor advertising boards being 
downsized and TV adverts being 
aired between 10pm and 5am with 
products on screen for no longer than 
five seconds.
Initially, the Public Health Ministry 
said in the bill that alcohol advertising 
must be banned in all media with 
the exception of live broadcast 
programmes, but a spokesperson for 
the vetting committee said that a 
virtual ban was enforced in only one 
or two countries internationally and 
had been impractical. He added: “All 
members in the committee believe 
it’s better to use certain control 
measures.... To discourage alcohol 
consumption, campaigns are a much 
better option.”

Sainsbury’s is branding four wines 
‘Ten%’ because of their alcohol by 
volume content. Standard wines have 
crept up to between 12% and 14.5% 
in strength, the chain said.
Many shoppers now want wine which 
contains slightly less alcohol, making 
it healthier and lower in calories. 
Sainsbury’s wine buyer Julian Dyer 
commented: ‘Our research shows that 
customers are put off low alcohol wines 
due to their perceived poor quality and 
lack of taste... with new winemaking 
and growing techniques, we are now 
able to produce fantastic wines from 
several countries with a lower alcohol 
level with no compromise.’
The wines are naturally lower in 
alcohol due to the grape varieties 
used and early harvesting techniques, 
Sainsbury’s said. They go on sale in 
mid-July priced at £4.99 per bottle.

http://www.aim.digest.com/
http://www.drinkingandyou.com
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Statistics on Alcohol: England 2007

The latest compendium of figures 
issued on 26th June by the 
independent provider of official 
health and social care statistics, 
the Information Centre (The IC), 
presents a range of information 
on alcohol use and misuse drawn 
together from a variety of sources. 
The bulletin aims to present a 
broad picture, in a user friendly 
format, of health issues relating 
to alcohol in England and covers 
topics such as drinking habits and 
behaviours among adults and school 
children, drinking in pregnancy, 
European comparisons of alcohol 
use, drinking-related ill health 
and mortality and alcohol-related 
costs. Most of the data contained 
in the bulletin has been published 
previously elsewhere. Government 
plans and recommendations in this 
area are also summarised in the 
bulletin.

In 2005, 6,570 people died 
from causes directly linked to 
alcohol consumption, of these just 
under two thirds (4,160) died from 
alcoholic liver disease. Two thirds 
(67%) of those dying from alcoholic 
liver disease were men.

In England in 2005, 73% of 
men and 58% of women reported 
drinking an alcoholic drink on at 
least one day in the week prior to 
interview. 13% of men and 8% of 
women reported drinking on every 
day in the previous week.

34% of men and 20% of 
women had drunk more than the 
recommended number of units on 
at least one day in the week prior to 
interview. 18% of men and 8% of 
women had drunk more than twice 
the recommended daily intake.

•

•

•

Older people were more likely 
to drink regularly – 28% of men 
and 18% of women aged 45-64 
drank on five or more days in the 
week prior to interview compared 
to 10% of men and 5% of women 
aged 16-24. Younger people were 
more likely to drink heavily, with 
42% of men and 36% of women 
aged 16-24 drinking above the 
daily recommendations compared 
to 16% of men and 4% of women 
aged 65 and over.

Among men, 24% reported 
drinking on average more than 21 
units in a week. For women, 13% 
reported drinking more than 14 
units in an average week. 
The bulletin also looked at 
awareness of the Government’s 
alcohol warnings and found that 
whilst 69% of people reported that 
they had heard of the government 
guidelines on alcohol consumption, 
of these people, more than a third 
said that they did not know what 
the recommendations were. 32% 
of adults however had seen units 
of alcohol displayed on labels of 
alcoholic drinks, compared to 23% 
in 2000.
In England in 2005, 45% of 
pregnant women did not drink at 
all during pregnancy, while 39% 
reported drinking on average less 
than 1 unit a week and only 8% 
drank 1 to 2 units 
Alcohol is more affordable than ever 
according to the figures - In 2006, 
alcohol was 65% more affordable 
than it was in 1980. Expenditure 
on alcohol as a proportion of 
total household expenditure has 
decreased steadily over the same 
period standing at 5.2% in 2006 
compared to 7.5% in 1980. 

•

•

For the first time the bulletin 
includes information on types of 
alcohol consumed by adults, whether 
adults keep a check on the units they 
consume, alcohol-related hospital 
admissions for adults and children 
presented separately and trends in 
reported household consumption. 
For children, the bulletin now 
includes data on drinking and 
substance use, and truancy and 
exclusion, as well as ethnicity and 
European comparisons.
http://www.ic.nhs.uk/statistics-and-data-
collections/health-and-lifestyles/alcohol/
stat ist ics-on-alcohol:-england-2007-
%5Bns%5D

UK Drinkaware 
appoints a new chief 

executive
Drinkaware has announced that 
Jean Collingwood will take on the 
role of Chief Executive from 23 July. 
Collingwood has previously been 
chief executive of Wheelchair Rugby 
as well as CEO of Ingenious Group 
and been involved with the charities 
4Children, Leonard Cheshire and 
the Princess Royal Trust for Carers.
Drinkaware chair of the board Debra 
Shipley said: “We are delighted 
to have Jean on with us. She has a 
great range of experience in both 
the not-for-profit sector and in the 
commercial environment. I believe 
she will be a great asset to the team 
and the perfect person to take 
Drinkaware forward.”
Collingwood added: “As a social 
marketer this is a unique opportunity 
to play a leading role at a key point 
in Drinkaware’s establishment. 
I am really looking forward to 
developing partnerships with all of 
our stakeholders as we drive forward 
Drinkaware”.
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Portman Group to monitor how drinks producers adhere to its code of 
practice 

Portman Group is to monitor 
how drinks producers adhere to its 
code of practice.  Chief Executive, 
David Poley, announced the move 
to MPs at a meeting at the Houses 
of Parliament probing whether 
new rules in alcohol marketing will 
impact on drinking culture in the 
UK.
This marks a change in policy for 
the  Portman Group that in the past 
has only acted on complaints about 
products.
Poley doubts the link between 
alcohol pricing in supermarkets and 
responsible drinking - which led to 
criticisms from Marston’s brewing 
boss Alastair Darby.
Poley said there would be “some sort 
of monitoring system” but said “it’s 
going to be tricky to do because it’s 
not black and white what breaches 
the code”.
He also promised a code awareness 
campaign targeted at Trading 
Standards, licensing officers, alcohol 
campaigners and others later this 
year.
When asked about the impact 
of supermarket pricing on binge 
drinking Poley said: “I think it’s 

a tricky issue. On one level there’s 
concern about the apparently low 
price of alcohol we have in the UK 
in recent years.
The fact is we don’t really know 
what impact supermarket pricing 
is having on drinking patterns - 
it’s obviously affecting consumer 
patterns but it might be they take it 
home and drink it at their leisure.”
The Portman Group has also 
announced a new rule preventing 
producers from urging people to 
drink rapidly or down drinks in 
one, applying to all pre-packaged 
alcoholic drinks marketed in the 
UK from 1 January 2008.  It follows 
a public consultation involving 
drinks companies, medics and 
alcohol charities on the Portman 
Group’s Code of Practice on the 
Naming, Packaging and Promotion 
of Alcoholic Drinks.
The Code covers a drink’s name and 
packaging, press releases, websites, 
sponsorship, sampling, branded 
merchandise, advertorials and all 
other promotional material.  It 
seeks to make sure that all alcohol 
marketing is responsible, does not 
target under-18s and in no way 
encourages excessive drinking.

Poley believes this new rule 
strengthens the Code: “Downing 
drinks is potentially damaging 
because it can cause people quickly 
to get drunk.  In the end, only 
drinkers can control the way they 
drink.   Producers want to promote 
responsible behaviour and not 
a drinking style which can be 
harmful.”
A Help Note has been produced 
on the new rapid drinking rule so 
that producers know whether their 
marketing is likely to be unacceptable 
to the Independent Complaints 
Panel – the drinks marketing 
complaints body.  Retailers will not 
sell any drink found to be in breach 
of the Code until it has been altered 
to comply with it. 
Ultimately, the Independent 
Complaints Panel will judge if a 
drink’s marketing is in breach of the 
Code.  The Panel could rule against 
drinks calling themselves shooters 
and slammers if they decide such 
names urge rapid drinking.  To 
avoid that happening, the Code 
recommend that producers of these 
drinks re-brand them before the new 
rule comes into effect next year. 

Fewer UK teens drinking and less underage purchases
The number of teenagers drinking 
alcohol has fallen, according to 
a report released by The Trading 
Standards Institute (TSI). The 
survey found that enforcement 
and education campaigns were 
producing encouraging results but 
added there were still “worrying” 
trends to address. The proportion 
of children aged between 14 and 17 
who had bought their own alcohol 
dropped from 40 to 28% in the last 

two years and the number drinking 
at least once a week fell from 50 
to 44%. However, almost a third 
(29%) who did drink were regular 
binge drinkers.
The TSI, which surveyed 12,000 
children aged 14-17 in northwest 
England, found 22% of respondents 
regretted having sex when drunk 
and 15% had been in a car with 
someone who had been drinking.
The government has stated that one 

of the main targets of its updated 
alcohol strategy would be those 
under 18, with the aim of developing 
a cultural shift in people’s attitudes 
towards drink. The survey found that 
one in 14 young people admitted 
using fake ID to buy alcohol – with 
half of them buying their ID from 
internet sites – and 45% said they 
were never asked for ID whenever 
they bought alcohol.
For more details visit http://www.
tsi.org.uk

http://www.tsi.org.uk
http://www.tsi.org.uk
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Lower drink-drive limit possible for UK
Proposals to cut the drink drive 
limit to 50mg of alcohol in 100ml 
of blood are to form part of a 
Government consultation later this 
year. The current limit is 80mg of 
alcohol per 100ml of blood.
Road Safety Minister Stephen 
Ladyman said the government, 
which has already been reviewing 
the law, was in favour of cutting 
the limit, but he said that ministers 
wanted first to see evidence that 
the police are able to enforce the 
current level effectively.
He told The newspaper: ‘I think 
it will happen. The consultation 
will include lowering the limit. It 
depends on how quickly we get 

enforcement at 80mg. If you go 
to 50mg before you have effective 
enforcement at 80mg people will 
just ignore the 50mg level.’
A Transport Department 
spokeswoman said: ‘As part of our 
latest road safety review in February 
we said we would keep under 
review the case for a lower drink 
drive limit. ‘The UK already has 
stringent penalties for drink driving, 
and better enforcement than many 
countries, but that doesn’t mean we 
can’t do better.
We have said many times that we 
plan to explore ways of making 
drink driving enforcement easier 
for police. This will take the form 

UK Drinking habits – a slowing of consumption

The consumption of alcohol in the 
UK, with the exception of wine, 
has shown sluggish growth. 

A new report from independent 
market analyst Datamonitor 
forecasts that the consumption of 
beer is set to decrease to 93 litres 
per person in Europe and 114 litres 
in the US by 2011, with spirits set 
to remain largely unchanged at 
about 5 litres per person in Europe 
and 7 litres in the US. Wine is the 
only category where consumption 
is forecast to increase, to 37 litres 
per person in 2011.

Datamonitor  believe health 
concerns along with changing 
alcoholic drinks preferences are 
having an impact on consumers’ 
patterns of consumption. Matthew 
Adams, author of the report 
commented: “Favourable attitudes 
to moderation are on the rise as 

consumers seek to both keep their 
consumption in check and also 
spread it out over the course of 
the week in a ‘continental’ type 
approach.”

Across all categories, an important 
factor in market dynamics is the 
changing demographic balance of 
society. Western countries continue 
to experience a demographic 
shift, favouring a maturing of the 
population. This means that the 
growing number of consumers 
in older age groups will boost the 
market share of traditionally more 
mature drinks such as spirits and 
wine. So, while some categories 
appear to be experiencing slow 
growth or decline, it is because 
their traditional consumer base 
is shrinking relative to the overall 
population.

Per capita beer consumption by 

consumers of legal drinking age is 
decreasing in France, Germany, the 
Netherlands and the UK. Spain, 
Sweden and Italy are showing modest 
growth on the same basis. In the 
UK, per capita beer consumption 
is highest among Young Adults 
(LDA-24) and declines with age.

Men account for a larger portion 
of the beer market, with men 
consuming more beer than women 
by a ratio of roughly three to 
one. This leaves marketers with 
the challenge and opportunity of 
targeting women with new beer 
products, while not alienating 
male consumers. Sales of premium 
lager brands account for a growing 
proportion of the lager sub-
category in all countries of Europe, 
with the exceptions of Italy and the 
Netherlands. In 2006 in the UK 
this proportion reached 47% and is 
forecasted to reach 48% by 2011.

of a consultation later in the year 
- and until that is complete it is 
impossible to say what measures 
may or may not be taken forward.’
The proposals come as it emerged the 
UK no longer has the safest roads in 
Europe, according to a report. The 
UK has lost its top ranking position 
in the European road safety league 
as progress on reducing the number 
of road deaths has been slower than 
in other countries.
The UK now has a higher number of 
road deaths per million population  
than the Netherlands and Sweden, 
according to the European Transport 
Safety Council’s (ETSC) first Road 
Safety PIN Report.
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The Health and Consumer 
Protection Directorate General for 
the European Commission have 
published an alcohol fact sheet. It 
gives information about the current 
patterns of drinking across the EU, 

in particular the young. There are 
warnings about the risk of excessive 
alcohol consumption. The fact 
sheet gives reasons as to why action 
is needed at EU level, looking at 
what the EU has already done to 
reduce alcohol related harm, and 
what the main objectives of the 
EU Alcohol Strategy are, that was 
adopted in October 2006. The fact 
sheet also highlights examples of 
‘concrete actions’ that have been 
funded under the Public Health 
Programme 2003-2008, including 
the Eurocare project. 

A copy of the fact sheet can be 
downloaded from http://ec.europa.
eu/health/ph_determinants/life_
style/alcohol/documents/alcohol_
factsheet_1206_en.pdf  

European Commission alcohol factsheet

New Zealand women and alcohol consumption rises 

Figures released by Statistics New 
Zealand in February 2007 showed 
that per capita consumption (per 
head of population aged 15 years 
and over) is approaching 9.5 litres 
per year after reaching a low of 
around 8.7 litres in 1998. The only 
beverage group continuing to show 
marked growth is ready-to-drinks 
(RTDs) showing a 16.3% increase in 
availability in the year to December 
2006, similar to the 16.6% increase 
in the previous year. Beer remains 
the most popular beverage, however 
overall volume has been declining 
over the last two decades. Higher 
strength beers are showing the only 
increase in the beer market. 
Wine has seen a moderate growth 
in volume over the last decade. This 
is probably due to the wider range 
of products available, accessibility 
to quality New Zealand wines 
and an increase in drinking by 
women generally. The volume of 
higher strength spirits available 
for consumption has remained 
relatively stable over the last ten 
years. 
The consumption increases are 
coming from drinkers drinking 
more, rather than more people 
drinking, finds the report. 
Heavy drinking peaks at the ages 18 
and 19 years, dropping from 20-24 
years following the lowering of the 
minimum purchase age in 1999. 
A new report shows  an increase 
in young women being admitted 
to hospital for alcohol poisoning. 
Associate Health Minister Damien 
O’Connor admitted lowering 
the drinking age to 18 was partly 
to blame, but said there was no 
quick cure to changing the habits 
of generations of New Zealanders. 

Alcohol Healthwatch is studying the 
new data, released by the Ministry 
of Health’s research department, 
and has warned that the raw data 
had not been completely analysed. 
The director, Rebecca Williams is 
concerned at the indicator that more 
women are being affected by alcohol 
poisoning than men, especially in 
the younger age bracket. 
Dr Paul Quigley, emergency 
medicine specialist at Wellington 
Hospital, said overall 70% of 
patients admitted with alcohol-
related injuries were men, but his 
research showed that the numbers 
of men and women were split evenly 
in the under-20 age group.
Damien O’Connor is leading a 
review of the sale and supply of 
alcohol, and the effect of industry 

advertising. Recommendations are 
expected to be tabled with Cabinet 
in the next few months.
He stated that reversing the decision 
on the drinking age would not solve 
issues and the ministry is reviewing 
legislation around extended 
drinking hours, the number of 
outlets and industry marketing.
“This is a serious and challenging 
area and the Government has made 
changes with good intent which 
have not proved successful. But it’s 
a problem that can’t be reversed 
overnight.” For more information 
on New Zealand consumption 
figures visit: www.awc.co.nz and 
h t tp : / /www.a l coho l . o r g .n z /
NZStatistic.aspx?PostingID=12067

http://www.awc.co.nz
http://www.alcohol.org.nz/NZStatistic.aspx?PostingID=12067 
http://www.alcohol.org.nz/NZStatistic.aspx?PostingID=12067 
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Drinkaware Symposium - ‘Young People and Alcohol’

UK Youth in partnership with 
Drinkaware held a ‘Young People 
and Alcohol’ Conference on 21st 
June.  The conference commenced  
with a keynote speech by Bridget 
Riches Director of the Health 
Improvement Directorate.
Riches speech looked at why 
young people drink, citing parents 
and peers as the most important 
influence.  ‘There is an association 
between parents levels of drinking 
and how much their children drink. 
Parenting styles and structure can 
influence as well as modelling 
behaviour... When socialising with 
peers alcohol is more acceptable 
than smoking and cannabis,’ 
according to Riches.
The proportion of young people 
who are drinking has declined 
in recent years, but those who do 
drink are consuming more alcohol 
more often.
In 2006, fewer young people aged 
11–15 reported drinking than 
in 2001, but the average weekly 
consumption of alcohol reported 
by young people who drink aged 
11–15 doubled in the 1990s, from 
an average of 5 units a week in 1990 
to 10 units a week in 2000.  
Drinking patterns by age
Young people’s drinking patterns 
develop as they grow older, 
according to Riches.
– At age 11  the majority of young 
people do not drink and those who 
do tend to drink at home with their 
parents.
– At age 13  just over half of young 
people have had a drink, while 
nearly a third drink once a month or 
more.  At age 15  the overwhelming 

majority have tried alcohol, while 
over a third drink once a week or 
more, usually with their friends. 
Amongst 16-17 year olds  about 
half drink at least once a week with 
pubs being most popular location.
Most young people don’t buy 
alcohol but get it from home, from 
their parents or ask others to buy 
it for them. The most common 
drinking location for young people 
under 16 is at home or someone 
else’s home.   
 Purchasing or attempted purchasing 
of alcohol is not common. 
However, those young people who 
do try to buy alcohol are generally 
successful.
Riches also highlighted the possible 
consequences of young people’s 
drinking- the deaths by liver 
cirrhosis have been rising in the 
25-34 age range, but heavy alcohol 
consumption can also adversely 
effect  Brain development and 
mental health.
The indirect effects of alcohol 
include drunkenness leading to 
accidents and injuries; increased 
hospital admissions; offending; 
teenage pregnancy and STIs; 
truancy and exclusion; illegal drug 
misuse

over the age of 5 years of age to 
drink alcohol at home but under 
18’s cannot purchase alcohol 
anywhere. 
Riches suggested that a fresh 
approach be taken - Given that 
the majority of young people do 
not buy the alcohol they drink 
but mostly receive it from others, 
primarily friends and family, a new 
approach is needed to complement 
the action on underage sales. 
‘The Government is  committed 
to helping young people and their 
parents to better understand the 
harm and risks associated with 
alcohol use, to delay the onset of 
drinking and to prevent the pattern 
of early onset’ Riches said.
‘To help young people and their 
parents make informed decisions 
about drinking, we will provide 
authoritative, accessible guidance 
about what is and what is not safe 
and sensible in light of the latest 
available evidence from the UK and 
abroad. 
The guidance will be based on the 
advice of a panel of people with 
expertise in youth alcohol use, as 
well as on consultation with young 
people and parents. We will produce 
the guidance over the next year. We 
will not be raising the legal age of 
consumption’. What will the Government 

do?
Riches stated  that there is  a 
clear approach to underage 
sales but not to levels of 
consumption among young 
people. Current sensible 
drinking guidelines are set only 
for adults - not appropriate for 
young people. 
The law allows for children 

SOCIAL AND POLICY NEWS
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US Surgeon General’s 
initiatives

Following the Acting Surgeon 
General RADM Kenneth 
Moritsugu’s ‘Call to Action to 
Prevent and Reduce Underage 
Drinking’ which  has brought special 
attention to underage alcohol use 
and related problems in America, 
new action guides, based on the 
Surgeon General’s Call to Action, 
are available to empower families, 
communities, and educators with 
the necessary knowledge and tools 
to take action. 
These three guides highlight what 
each group can do to reduce  
underage alcohol use in America 
and help prevent the problems 
underage drinking causes for young 
people and the communities in 
which they live.
Please visit http://www.
s u r g e o n g e n e r a l . g ov / t o p i c s /
underagedrinking/ to view the 
guides

Promoting safe and responsible 
drinking for young people
The presentation by Andrew 
Cummings posed the questions: 
‘What is the drinking culture 
amongst young people in England?’ 
and  ‘How do we best promote safe 
and sensible drinking to young 
people?’ 
Cummings conclusions were 
drawn from research based on 9 
consultations held between October 
2006 and February 2007, with a 
wide range of young people taking 
part, in the age range 14-25, from  
across England.
The research found that the youth 
drinking culture was heavily 
entrenched, with an attitude of 
“We drink to get drunk”. There 
was resistance to change with 
only minor differences between 
genders. Cummings said that all 
the consultations gave remarkably 
similar feedback.
The research looked at what made 
responsible  advertising campaigns 
effective. For Cinema and TV 
advertising, young people said that 
adverts needed to be hard hitting 
and informative. They said  that 
shock tactics work- adverts  need to 
be graphic. Advertisements should 
show serious consequences and be 
realistic, for example using CCTV 
footage etc.
The research relating to posters 
shows there was more variety of 
responses dependent on personal 
taste, gender, sexuality, education 
etc. There was agreement that  
posters needed to be visible where 
young people drink, bright and eye 
catching with clear and easy to read 
fonts and minimal writing.
The key recommendations from 
the research were that young 
people should be involved from the  
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beginning, to develop a range of 
TV and cinema ads with shocking, 
graphic, serious consequences and a 
wide range of posters, beer mats etc. 
which should be visible where and 
when young people drink.
The Drinkaware challenge
On the same day UK Youth 
also  launched a new Drinkaware 
Challenge programme to tackle 
alcohol misuse amongst young 
people and underage binge 
drinking.
UK Youth says that non-formal 
education approaches can enable 
young people to question their 
attitudes to alcohol use; and boost 
their self-esteem and develop 
essential life skills so that they are 
equipped to deal with the pressures 
that may influence them to drink 
excessively. The Drinkaware 
Challenge programme will 
strengthen  Government initiatives 
in combating alcohol misuse by 
taking on a holistic, non-formal 
approach to raising awareness of 
alcohol use and misuse. It will 
empower young people to influence 
alcohol education themselves and 
will present to them a challenge 
of how to change attitudes and 
behaviour. The programme will 
also provide national accreditation 
via the Youth Achievement Awards, 
which will formally recognise young 
people’s learning and achievements. 
For more information, please visit 
www.ukyouth.org
 

2007 Annual Alcohol Responsibility Conference
 (22 - 24 August 2007), Baltimore, Maryland, USA

The two-day conference will cover alcohol-related issues such as: Server 
and seller training techniques, state and jurisdictional challenges, 

corporate responsibility policies and procedures, community coalition 
strategies,  prevention funding opportunities, enforcement initiatives 

and risk management perspectives. 
For more details please visit www.gettips.com/AARC/contact.html

http://www.surgeongeneral.gov/topics/underagedrinking/
http://www.surgeongeneral.gov/topics/underagedrinking/
http://www.surgeongeneral.gov/topics/underagedrinking/
http://www.ukyouth.org
../current/www.gettips.com/AARC/contact.html
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New study finds rates of underage drinking initiation higher in summer 
months - parents asked to intervene now, before drinking begins  

In an effort to encourage parents 
to talk to their children about 
underage alcohol consumption, as 
part of the Surgeon General’s “Call 
to Action to Prevent and Reduce 
Underage Drinking,” the Substance 
Abuse and Mental Health Services 
Administration (SAMHSA) and 
the Ad Council are strategically 
distributing new Underage 
Drinking Prevention Public Service 
Advertising (PSA) at the end of 
the school year when kids are on 
summer break. 
New data released by SAMHSA 
shows that the highest occurrence 
of first-time alcohol use (13.1%) 
takes place during July. 
The new PSA campaign aims to 
reach parents of children ages 11-
15, with an emphasis on parents of 
middle school children, who have 
children that have not yet started 
drinking. The PSAs reinforce the 
fact that children who drink before 

the age of 15 are more likely to 
develop alcohol problems and 
urge parents to start talking to 
their children about alcohol before 
it’s too late. The television, radio, 
magazine, newspaper and Internet 
ads direct parents to visit www.
stopalcoholabuse.gov or call 1-
800-729-6686 to get information 
about the short and long-term 
consequences of underage drinking; 
tips for parents on initiating 
conversations about alcohol; and a 
brochure created for the campaign. 
The PSAs end with the tagline: 
“Start Talking Before They Start 
Drinking.”
“Over the years we have made great 
progress in reducing tobacco and 
illicit drug use among our nation’s 
young people,” said HHS Secretary 
Mike Leavitt. “Underage alcohol 
use has been a tougher and more 
persistent problem. However, I 
think the solutions are well within 
our grasp. These new ads will help 
us create and sustain a strong 
national commitment to prevent 
and reduce underage drinking”. The 
PSAs feature children predicting 

the future consequences of their 
own underage drinking and remind 
parents that children who begin 
drinking at an early age are more 
likely to develop alcohol problems. 
Research shows that parents of 
teens generally underestimate the 
extent of alcohol used by youth 
and its negative consequences, with 
parents viewing underage drinking 
as “inevitable”.
Charles Curie, Administrator of 
HHS’s Substance Abuse and Mental 
Health Services Administration, 
which developed the campaign 
commented: “We want to send a 
wake-up call to parents that any use 
of alcohol for teens involves risk,  
and to recognize the importance 
of talking to their children early 
and often about alcohol, especially 
before they’ve started drinking.”
The PSAs are being distributed to 
more than 28,000 media outlets in 
November and will run and air in 
advertising time and space donated 
by the media.
To view the ads  visit http://family.
samhsa.gov/stop/ 

The NIAAA has published a 
brochure on the possible side effects 
of mixing alcohol and medicines 
(prescription and non-prescription) 
Mixing alcohol and medications 
may put you at risk for dangerous 
reactions, including nausea and 
vomiting, headaches, drowsiness, 
fainting, or loss of coordination. 
NIAAA has updated this 
publication with a new, expanded 
chart on medications (both brand 

and generic names) used to treat 
common symptoms and disorders 
and their possible reactions with 
alcohol. The booklet is available in 
English and Spanish.
Harmful Interactions: Mixing 
Alcohol with Medicines is available 
online in English at http://pubs.
n i a a a .n ih . gov /pub l i c a t i on s /
Medicine/me_dicine.htm and in 
Spanish at http://pubs.niaaa.nih.
gov/publications/MedSpanish/_
medicine.htm.

NIAAA - possible side effects of mixing alcohol and medicines

http://family.samhsa.gov/stop 
http://family.samhsa.gov/stop 
http://pubs.niaaa.nih.gov/publications/Medicine/me_dicine.htm
http://pubs.niaaa.nih.gov/publications/Medicine/me_dicine.htm
http://pubs.niaaa.nih.gov/publications/Medicine/me_dicine.htm
http://pubs.niaaa.nih.gov/publications/MedSpanish/_medicine.htm
http://pubs.niaaa.nih.gov/publications/MedSpanish/_medicine.htm
http://pubs.niaaa.nih.gov/publications/MedSpanish/_medicine.htm
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Quebecers and alcohol in 2007
Hubert Sacy, Director General, Éduc’alcool

Quebecers have a healthy approach 
to alcohol. While, over the past five 
years, drinking habits have become 
more regular and the consumption 
of wines and spirits has continued 
to grow, problems related to excess 
consumption have not increased. 
Consumption is primarily associated 
with friendly get-togethers, and the 
context within which people drink 
is overall very responsible.
However, three to five percent of 
the population still drink to abusive 
and indeed dangerous levels, seven 
percent of drivers admit to having 
taken the wheel with a blood 
alcohol level above the legal limit, 
and, in certain sectors, awareness of 
the issues surrounding alcohol use is 
on the decline.
But most Quebecers are also thirsty 
for knowledge - about the impact 
that alcohol has on health, about 
how to talk about drinking with 
children, and about how to drink 
more responsibly. The credibility 
of Éduc’alcool has reached an all-
time high, and the organization is 
committed to responding to this 
need for information in the coming 
five years.
Such were the main findings of a 
major five-year study conducted by 
CROP on behalf of Éduc’alcool.
A portrait of stability
Perhaps most striking among 
the results of the 2007 survey on 
Quebecers and alcohol is the extent 
to which responses were similar 
to those  of the study conducted 
five years ago. Consolidation 
of the attitudes and opinions 
expressed indicate that many are 
either identical to those gathered 
in 2002 or are within the defined 
margin of error. This is most 

notably the case with respect to 
the social acceptability of alcohol, 
the circumstances surrounding 
consumption, and the attitudes and 
opinions of Quebecers.
However, consumption habits are 
clearly changing. While eight to ten 
Quebecers still consume alcohol, 
wine has strengthened its position as 
the beverage most often consumed 
by the greatest number of people, 
i.e. three-quarters of Quebecers. 
And while beer is consumed by 
two-thirds of the population, its 
consumption is stable and has in 
some cases declined, although the 
consumption of spirits appears to 
be on the incline, with one in two 
Quebecers partaking.
Moderation - an integrated value
“We are of course delighted to see that 
the Éduc’alcool slogan, ‘Moderation 
is always in good taste,’ is the best 
known in Quebec,” stated Mr. 
Dubuc, chair of Éduc’alcool. “The 
fact that almost all Francophone 
Quebecers and more than eight 
out of ten non-Francophones are 
familiar with it is very impressive. 
But even better news is the extent 
to which it has been integrated into 
people’s day-to-day lives.”
Éduc’alcool is also pleased to note 
that the average consumption of 
alcohol in Quebec is only slightly 
more than four standard glasses per 
week and that just two and a half 
glasses are consumed on average per 
occasion. This level corresponds to 
the definition that Quebecers have 
given to the concept of moderation, 
and it is after this point that they 
believe it becomes criminal to drive 
a vehicle.
The organization is also pleased 
that the vast majority of Quebecers 

consume alcohol in locations and 
settings that reflect this moderation, 
i.e. their own homes, the homes of 
friends, or in restaurants. The fact 
that consumption circumstances 
are described as sociable rather than 
dependent is also reassuring. And the 
fact that three Quebecers in 10 say 
they drink alone, which represents 
a 10 point increase in the past 15 
years, seems due more to the higher 
number of people living alone than 
to an increase in problem drinkers.
Necessary vigilance, real 
problems
“Despite this encouraging news, 
we must continue to be vigilant,” 
continued Mr. Dubuc. “We cannot 
remain indifferent to the fact that 
consumption indicators are on the 
rise, even though in most cases they 
remain below the risk threshold. 
Half of Quebecers consume alcohol 
at least once a week, and the 
percentage of consumers who have 
a drink every day has doubled in 
five years.”
Éduc’alcool remains very cognizant 
of the fact that, while still a small 
minority, seven percent of Quebecers 
consume more than five glasses per 
occasion at least once a week and, 
more disturbing, three percent of 
these people drink more than eight 
glasses per consumption occasion 
at least once a week. This statistic 
is both problematic and dangerous. 
It has become more important than 
ever to emphasize that drinking to 
excess, even once, is once too often.
It is also alarming to note that 
almost seven percent of Quebec 
drivers admit to having driven a 
vehicle with a blood alcohol level 
above the legal limit.
The organization applauds the 
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fact that almost all Quebecers are 
aware of the recommendations it 
has published for pregnant women: 
abstain from alcohol altogether, 
from the moment one decides to 
become pregnant until the baby is 
born.
However, no doubt because 
irrefutable scientific proof does not 
exist on this subject, the majority 
of Quebecers believe that an 
occasional drink during pregnancy 
carries only a low risk or none at 
all for the foetus. It is therefore not 
surprising that almost one third of 
Quebecers consider it acceptable for 
a pregnant woman to have a drink 
in moderation once in a while.
Upcoming projects
The study on Quebecers and 
alcohol has provided Éduc’alcool 
with significant data on the work 
that remains to be done. Not only 
is it clear that the organization 
must soon launch a new awareness 
campaign about pregnancy and 
drinking. However, the campaign 
will be designed to respect women’s 
intelligence, not provoke pressure 
from family and friends. The survey 

results on the issue are anything but 
ambiguous. We will continue to 
recommend that pregnant women 
and those who plan to become 
pregnant abstain from drinking, 
and ask friends and family to respect 
that choice.
“Another lesson that has emerged 
from the survey is that we must never 
sit back or abandon our awareness 
efforts,” affirmed Mr. Dubuc. “It 
is troubling to note that today just 
four out of 10 Quebecers are aware 
that there is as much alcohol in a 
standard glass of beer as in a glass 
of wine or spirits. This figure was 
53% five years ago. The explanation 
is simple: over the past five years, 
we have done little to reinforce this 
information.”
The results are unequivocal: 
Quebecers want to continue to be 
made aware of their responsibilities 
when it comes to the consumption 
of alcohol.
Heartening credibility carries a 
responsibility
Éduc’alcool is well placed to respond 
to this need for information. The 
organization’s credibility rating has 

More responsibility advertisements in 2005 
than in any prior year in US

reached 82%, eight points higher 
than what was already an impressive 
figure five years ago. Among the 
teens that Éduc’alcool has been 
tracking since childhood, 98% view 
it as a credible organization.
“Beyond the numbers, this statistic 
is heartening and strengthens 
our commitment. It is a clear 
recognition of the work that we have 
accomplished and an equally clear 
reinforcement of our responsibility 
to pursue this work to ensure that 
Quebecers continue to improve 
their habits when it comes to alcohol 
and live the credo that moderation 
is always in good taste,” concluded 
Mr. Dubuc.
Conducted among more than 1,100 
Quebecers, who were interviewed 
for more than 19 minutes on 
average, the survey - the fourth of 
its kind since 1991 - has allowed 
the relationship that Quebecers 
have with alcohol to be studied and 
compared over the past 15 years.

A largely negative report by CAMY, 
titled ‘Drowned out: Alcohol 
Industry Responsibility Advertising 
on Television 2001-2005’,  (see 
summaries) has found that of 174 
beverage alcohol brands that placed 
product advertising on television in 
2005 at a total cost of $1 billion, 
19 brands sponsored responsibility 
advertisements on television at a 
total cost of $28 million.

Responsibility advertising spending 
varied widely among companies 
who ran such ads. Of the 8 

companies that ran responsibility 
ads, Diageo plc invested the most 
in these advertisements over the 
2001-2005 period, both in terms of 
dollars spent (nearly $66 million) 
and percentage of advertising dollars 
(18% over the five-year period). 
Over the same period, Anheuser-
Busch Companies spent the second 
largest dollar amount (almost $20 
million) on responsibility ads. This 
constituted about 1% of A-B’s 
television advertising budget for the 
period.
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UK review of pricing 
& drinks promotion

The UK government is to review 
the links between the pricing and 
promotion of alcoholic drinks 
and irresponsible drinking as part 
of a revised alcohol strategy. The 
Department of Health will also 
hold a consultation in November 
to decide whether health warnings 
on drinks packaging should become 
obligatory for all producers.
Health minister Vernon Coaker said: 
“We are trying to strike a balance 
between government intervention, 
community action and personal 
responsibility.”
The review also plans tougher 
enforcement on underage sales and 
public information campaigns to 
promote sensible drinking.
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AIM Mission Statement

· To promote the sensible and responsible consumption of alcohol 

· To encourage informed debate on alcohol issues

· To communicate and publicise relevant medical and scientific research in a clear and concise   
 format via AIM Digest and the AIM Research Highlights

· To publish information via the ‘AIM Gateway to ResponsibleDrinking and Health’ on moderate      
 drinking and health – comprehensively indexed and fully searchable without charge

· To communicate with consumers on responsible drinking and health via www.drinkingandyou.com  
 and via publications based on national government guidelines 

· To distribute AIM Digest without  charge to the media, legislators and researchers involved in   
 alcohol  affairs 

· To direct enquiries from the media and others towards full and accurate sources of information.
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AIM SOCIAL, SCIENTIFIC AND MEDICAL COUNCIL

AIM – Alcohol in Moderation was founded in 1991 as an independent organisation whose role is to 
communicate ‘The Sensible Drinking Message’ and to act as a conduit for information from the industry, its 
associations and relevant medical and scientific researchers, legislation, policy and campaigns. 
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A drink with meals lowers blood sugar afterward

Dr. Jennie C. Brand-Miller of The 
University of Sydney and colleagues 
report that consuming an alcoholic 
drink with a meal may help reduce 
the subsequent rise in blood sugar 
levels. This may provide and 
explanation of how moderate 
drinking reduces heart disease and 
diabetes risk.
Alcohol consumption is known 
to reduce sugar formation in 
the body, known scientifically as 
gluconeogenesis, while increasing 
sensitivity to insulin, Brand-Miller 
and her team note. To investigate 
whether a drink with a meal might 
help reduce the increase in blood 
glucose levels that occurs after 
eating, the researchers conducted 
successive tests with young adult 
volunteers without diabetes.
The researchers first tested the effect 
of drinking beer, white wine, or gin 
compared to eating the equivalent 
amount of calories in carbohydrate. 
Each of the alcoholic beverages 

produced a smaller rise in blood 
sugar than the bread, while insulin 
response to the drinks was also 
lower than to the bread, according 
to the report.
In the next experiment, the 
researcher found that blood sugar 
rose less when any of the alcoholic 
beverages were consumed with the 
bread compared to eating bread 
with water. Wine had the strongest 
effect, while the effect of beer was 
the weakest.
In a third situation, when study 
participants drank before a meal - 
specifically, the equivalent of about 
two drinks of beer, wine or gin an 
hour before eating a meal of instant 
mashed potatoes - the post-meal 
blood glucose increase also was 
lower than when they drank water. 
However, there was no difference in 
the effect on insulin levels when an 
alcoholic beverage was consumed 
instead of water with or before a 
meal.

“Under realistic conditions, 
moderate quantities of beer, wine, 
and gin reduce postprandial 
glycemia (i.e., post-meal blood 
sugar) by up to 37% in lean healthy 
subjects,” Brand-Miller and her 
team state. This is likely because 
alcohol reduced gluconeogenesis 
as well as release of glucose by the 
liver, they add.
“We conclude that alcoholic 
beverages consumed alone, with or 
before a carbohydrate-containing 
meal, are capable of reducing peak 
blood glucose concentrations or 
the overall postprandial glucose 
response in young, lean, healthy 
subjects,” they write. “These effects 
may provide a hitherto unrecognized 
benefit of moderate alcohol 
consumption for cardiovascular 
health.”
Source: American Journal of Clinical 
Nutrition, June 2007

Alcohol may prevent rheumatoid arthritis
Regular drinking may halve your 
risk of developing rheumatoid 
arthritis, according to research 
presented at the annual European 
Congress of Rheumatology in June, 
which showed drinking between 
three and ten units of alcohol a 
week had clear protective effects.
Henrik Kallberg of the Karolinska 
Institute in Stockholm said his 
research showed consuming three 
or more units was associated with a 
50% drop in the risk in developing 
rheumatoid arthritis (RA). That 
was enough to offset the risk of 
developing RA caused by smoking 
or genetic factors, according to 

his analysis of 2,075 Swedes with 
and without the crippling joint 
disorder.
Although more work is needed 
to unravel the science behind the 
connection, Kallberg states it was 
likely that alcohol suppressed the 
immune system and damped down 
the inflammatory process behind 
the condition.
“These data now show not only 
that alcohol can protect against RA 
and reduce the risk conferred by 
smoking or susceptible genes, and 
also give an idea of the relevant doses 
necessary,” stated the authors.

Tore Kvien, president  of the 
European League Against 
Rheumatism, said the findings were 
very interesting but needed to be 
confirmed by other studies. 
RA, which is distinct from the 
more common osteoarthritis, is a 
degenerative inflammatory disorder 
in which the body’s own immune 
system attacks joint tissues, 
leading to swelling, tenderness and 
increasing disability. It affects more 
than 20 million people worldwide.
To view the full  press release from the 
conference, please visit http://www.
eular.org/index.cfm?framePage=/
EULAR2007_press_releases.cfm

http://www.eular.org/index.cfm?framePage=/EULAR2007_press_releases.cfm
http://www.eular.org/index.cfm?framePage=/EULAR2007_press_releases.cfm
http://www.eular.org/index.cfm?framePage=/EULAR2007_press_releases.cfm


Aim Digest PAge 1�

MEDICAL  NEWS

Bariatric surgery can make people more sensitive to alcohol
A study by researchers at the Stanford 
University School of Medicine has 
found that patients who undergo 
gastric bypass surgery to lose weight 
will get drunk faster and take longer 
to break down alcohol.
John Morton, MD, MPH, assistant 
professor of surgery and senior 
author of the study, presented his 
findings at the annual meeting of 
the American Society for Bariatric 
Surgery. 
The study will be published in the 
official journal of the American 
Society for Bariatric Surgery, 
SOARD (Surgery for Obesity and 
Related Diseases To measure the 
effects of alcohol, researchers gave 
19 post-operative gastric bypass 
patients and 17 control subjects 5 

ounces each of red wine. They were 
told to drink their wine within 15 
minutes. Each subject then had 
their breath-alcohol level measured 
every 5 minutes until levels reached 
zero.
The gastric bypass patients reached 
a breath-alcohol peak of 0.08 % 
vs. the control group’s peak breath-
alcohol level of 0.05 %. The bypass 
patients also took significantly 
longer to return to zero, averaging 
108 minutes vs. 72 minutes for the 
control subjects. “The bypass patients 
have a fundamentally altered alcohol 
metabolism,” Morton said. “They 
reach a higher peak more quickly 
and take a longer time to return to 
zero. Also, the patients aren’t really 
aware of this.”

Shoulder tapping - study finds young men more willing to purchase 
alcohol for underage youth in US

Nearly  20% of young males are 
willing to purchase alcohol for 
underage youth when approached 
outside of an alcohol establishment, 
according to researchers at the 
University of Minnesota School of 
Public Health.

A study published in the July issue of 
Alcoholism: Clinical & Experimental 
Research (ACER) found that 19% 
of young males over the age of 21 
were willing to purchase alcohol for 
youth who appeared to be underage 
when “shoulder-tapped” outside of 
a convenience or liquor store. In 
contrast, only 8% of the general 
adult population entering alcohol 
establishments were willing to 
purchase the alcohol.

Most underage drinkers obtain 
alcohol from social sources, 
individuals who illegally provide 

alcohol to youth, as opposed to 
commercial sources. These sources 
include parents, parents of friends, 
friends, acquaintances, co-workers, 
siblings, and even strangers. 
“Shoulder-tapping” occurs when 
an underage person approaches 
a stranger outside of an alcohol 
establishment and asks this person 
to purchase alcohol for him or her.

“The small percentage of the 
general population that agreed to 
purchase alcohol when approached 
is encouraging,” said Traci Toomey, 
Ph.D., lead author of the study and 
associate professor of epidemiology 
and community health at the 
University of Minnesota. “However, 
the percentage of males willing to 
buy alcohol was much higher. One 
out of every five young males that 
were approached bought the alcohol 
when requested.”

Researchers conducted two waves 
of shoulder-tap requests outside of 
219 randomly selected convenience 
or liquor stores in both urban and 
suburban areas. Requesters were 
young adults (4 females, 1 male) 
aged 21 years or older who appeared 
to be 18 to 20 years old. Requesters 
explained that they did not have 
their identification with them, 
and asked the adults to purchase a 
six-pack of beer for them. During 
wave one, requesters conducted 
102 attempts, with the requester 
approaching the first adult entering 
the store alone. During wave two, 
requesters conducted 102 attempts, 
approaching the first male entering 
the store alone who appeared to be 
21 to 30 years old.
Source: Toomey TL et al. Propensity for 
Obtaining Alcohol Through Shoulder 
Tapping. Alcoholism: Clinical & 
Experimental Research 2007;31:1218–23

About 150,000 Americans a year 
will undergo gastric bypass surgery, 
which can be a lifesaving procedure 
for morbidly obese people. The 
surgery reduces the stomach to the 
size of a walnut so that patients can’t 
eat as much and feel full after about 
an ounce of food. Gastric bypass 
alters a number of physiological 
functions in the body that may 
explain this change, in particular 
a decrease in the enzyme alcohol 
dehydrogenase, which is most 
responsible for alcohol metabolism 
and is also most present in the liver 
and the stomach 
Source: Morton JM, et al “Does Gastric 
Bypass Alter Alcohol Metabolism?” ASBS 
meeting 2007.
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The influence of alcohol on blood pressure
Hypertension is an important 
preventable risk factor for 
cardiovascular disease, the leading 
cause of mortality in the UK. 
In England, the prevalence of 
hypertension in 2002 was 37% 
in men and 34% in women. 
Despite substantial evidence on the 
relationship between alcohol and 
blood pressure, many questions 
remain, according to the authors. 
There is considerable variation on the 
reported nature of the relationship, 
that is, whether it is linear, J- or U-
shaped or if there is a threshold effect; 
uncertainty whether it is affected by 
pattern of drinking, type of beverage, 
gender, age or ethnicity. 
The study aimed to describe recent 
trends in alcohol consumption and 
blood pressure in England and the 
association between them and thus 
provide information relevant to the 
development of appropriate health 
education strategies and targeted 
policies to reduce harmful effects of 
alcohol on health.
Relationship between alcohol 
consumption and blood pressure
Average consumption
Mean Systolic Blood Pressure among 
women was lowest among those 
drinking 8-28 units of alcohol per 
week. After adjusting for age and other 
potential confounders, the group 
with the lowest SBP was that drinking 
up to 7 units/wk. Non-drinkers had 
a significantly higher SBP, raised on 
average by 1.64 (0.74;2.54) mm Hg, 
and SBP also rose as weekly alcohol 
consumption rose above seven units, 
with an average increase of nearly 5 
mmHg in those drinking above 42 
units/wk.
For men, mean SBP was lowest 
amongst non-drinkers. In the 
adjusted model, SBP was lowest 
among non-drinkers, ex-drinkers 
and those drinking up to 7 units per 

week, after which it rose with alcohol 
consumption, with an average 
increment of 4.39 (3.69;5.10) 
mmHg in those drinking 50 or more 
units/week.
The risk of hypertension among men 
drinking 1-7 units/week (the baseline) 
was not significantly different from 
the risk among non-drinkers, ex-
drinkers or those drinking <1 unit/
week, nor among those drinking up 
to 14 units/week. However, risk rose 
monotonically with alcohol intake 
above 7 units per week, with an odds 
ratio of 1.76 (1.58-1.96) in those 
drinking over 50 units/week.
Among women, the risk of 
hypertension was lowest amongst 
those drinking 1-7 units/week. Non-
drinkers, and those drinking above 
14 units/week had significantly 
higher risks, with the odds doubling 
in those drinking 43-49 units/week.

Pattern of drinking
Risks of hypertension for both men 
and women were highest in those who 
exceeded weekly guidelines, especially 
if they also exceeded daily limits. For 
men, there was also a raised risk if 
exceeding daily guidelines only, but 
for women there was a marginally 
reduced risk in this group.
The study concluded that there were 
clear associations between more 
than moderate drinking and raised 
blood pressure, with particular 
risks if exceeding weekly guidelines. 
For women, a beneficial effect of 
moderate drinking was seen, but 
not for men. For both sexes, the risk 
increased significantly above 14 units 
per week.
Source: The Influence of Alcohol on Blood 
Pressure. Kiran Nanchahal, Sam Pattenden, 
Paola Primatesta, Betsy Thom. Report to 
the Alcohol Education & Research Council 
May 2007. 
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 The effect of consuming different alcoholic beverages in conjuction with 
a fat enriched diet

authors conclude that consumption 
of moderate amounts of alcoholic 
drinks containing polyphenols 
decreases NFK-B activation in 
PBMCs and MCP-1 plasma levels 
during a fat-enriched diet. They state 
that their results provide additional 
evidence of the anti-inflammatory 
effects of some ethanol-containing 
beverages, further supporting the idea 
that its moderate consumption may 
help to reduce overall cardiovascular 
mortality. 
R Curtis Ellison comments:
‘There are contradictory results 
from epidemiologic studies as to 
whether the polyphenols and other 
substances in red wine and certain 
other alcohol-containing beverages 
provide additional protection over 
that of alcohol.  Many studies in the 
US show no difference according 
to type of beverage.  On the other 
hand, most scientific experiments 
suggest added protection from the 
non-alcoholic substances in certain 
beverages.  Differences according to 

some extent, brandy or rum, tended 
to block the increase in inflammation.  
A decrease in inflammation was not 
seen when vodka was consumed.  
The amount of alcohol given subjects 
(served with their noon and evening 
meals) was the equivalent of about 2 
to 2.5 drinks/day.
The level of NFK-B activation with 
the diet (Control) and with different 
beverages is shown in Figure 1 from 
the paper, below.  Note similar effects 
of wine, brandy, and rum.
The changes in circulating MCP-1 
after 5 days of diet/alcohol are shown 
in Figure 2 from the paper, below.  
Note that the largest effect was seen 
after wine, with intermediary effects 
from brandy and rum, but no effects 
from vodka’.
Source: Blanco-Colio LM,et al. Ethanol 
beverages containing polyphenols 
decrease nuclear factor kappa-B activation 
in mononuclear cells and circulating 
MCP-1 concentrations in healthy 
volunteers during a fat-enriched diet.  
Atherosclerosis 2007;192:335–341.

In a cross-over intervention study 
where the same subjects were fed a 
fat-enriched diet in conjunction with 
week-long periods of (1) no alcohol, 
(2) vodka, (3) red wine, (4) brandy, 
and (5) rum (with the order of 
administration assigned randomly), 
the largest anti-inflammatory effect 
was seen when red wine was given, 
with some effect from brandy and 
rum but none from vodka.   This 
study supports many previous 
studies showing anti-inflammatory 
effects of the polyphenols and other 
non-alcoholic substances in certain 
beverages.
Nuclear factor-kappa B (NFK-B) is 
a redox sensitive transcription factor 
implicated in the pathogenesis of 
atherosclerosis.  The investigators 
examined the effect of four different 
ethanol-containing beverages on the 
activation of NFK-B in peripheral 
blood mononuclear cells (PBMC) 
and circulating concentrations of 
monocyte chemoattractant protein-
1 (MCP-1) in healthy volunteers 
receiving a fat-enriched diet.  
Sixteen volunteers received 16 g/
m2 of ethanol in form of red wine, 
spirits (vodka, rum, and brandy), 
or no ethanol intake along with 
a fat-enriched diet during 5 days 
and all of them took all alcohols at 
different periods.  NFK-B activation 
and circulating MCP-1 levels were 
examined in blood samples taken 
before and after 5 days of ethanol 
intake. 
Subjects receiving a fat-enriched diet 
had increased NFK-B activation 
in PBMC at day 5. Furthermore, 
MCP-1 levels were increased in 
plasma at day 5.  Red wine intake 
and some ethanol beverages 
containing polyphenols (brandy and 
rum) prevented NFK-B activation 
and decreased MCP-1 release. The 

beverage type are difficult 
to assess in epidemiologic 
studies, since it is often 
found that people who 
prefer wine rather than 
other beverages have 
different lifestyles, and 
such lifestyle differences 
make it hard to adequately 
adjust for confounding.
The present small intervention study 
focused on differences of several 
alcohol-containing beverages on two 
important measures of inflammation: 
nuclear factor-kappa B (TNF-B) and 
monocyte chemoattractant protein-
1 (MCP-1).   Both of these measures 
of inflammation were increased when 
subjects were fed a fat-enriched diet 
(44% fat, with 22% saturated fat), 
but the addition of red wine or, to 

MEDICAL  NEWS
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Antibacterial activity of red and white wine 
against oral streptococci

The study of the antioxidant 
capacity of foodstuffs requires 
the use of diverse determination 
methods to gain a wider picture 
of their multiple effects. The aim 
of this work was to evaluate the 
“antioxidant profile” of red wines 
applying TAC (total antioxidant 
capacity) hydroxyl and superoxide 
radical scavenger activities, and 
biomarkers of oxidative stress 
methods and inhibition of damage 
to DNA. Furthermore, levels of 
total polyphenols (TPP) of wines 
were also evaluated. 
Three bottles of 107 different Spanish 
red wines (total samples 321), 
made from different grape varieties, 
aging processes, and vintages, were 
analyzed. The validation of TAC 
methods, the first step in this 
work, provided a good linearity, 
proportionality, and low detection 
limits. Among these methods, the 
ABTS was the most satisfactory for 
its rapidity, cost, and precision.
All wines showed an important 
capacity to scavenge hydroxyl 
radicals and were capable of 
blocking superoxide radicals but 
with 10 times lower intensity. Wines 
also showed important protective 
action on biomarkers of oxidative 
stress; they were much more active 
to inhibit lipid peroxidation than 
DNA oxidation. Few statistically 
significant correlations among levels 
of  TPP and antioxidant properties of 
wines were detected. Furthermore, 
values of these correlations were 
very low.
Source: Antioxidant Profile of Red Wines 
Evaluated by Total Antioxidant Capacity, 
Scavenger Activity, and Biomarkers of 
Oxidative Stress Methodologies.  M. 
Dolores Rivero-Pérez, Pilar Muñiz, and 
Maria L. Gonzlez-Sanjosé 

On the 12th June, AIM Social, 
Scientific and Medical Board 
member Erik Skovenborg made a 
presentation to the OIV Congress 
in Budapest on ‘Wine – bane or 
boon for the elderly’ with Part 1 as 
a knowledge base. The abstract and 
full references are available in the 
AIM silver membership area of the 
www.aim-digest.com website.

If you have forgotten your user name 
or password, please contact sherry.
webster@aim-digest.com

Wine – bane or boon 
for the elderly?

Italian researchers have tested red 
and white wines to assess how  
effective these beverages are in 
controlling the growth of bacteria 
that cause tooth decay and sore 
throats.

Gabriella Gazzani of the faculty of 
pharmacy at the University of Pavia 
in Italy and colleagues,  suggest that 
the components in wine that fight 
oral bacteria might one day be added 
to mouthwashes and toothpastes 
and that experiments are already 
being carried out in humans to test 
wine’s effects on cavities and upper 
respiratory tract infections.

It was already known wine contains 
a number of biologically active 
compounds that, once they reach 
the stomach and digestive tract, 
have health benefits, but this is the 
first study to show wine may have 
health benefits from the moment it 
wets lips and gum.

Gazzani’s team, whose work will be 
published in the next issue of the 
Journal of Agricultural and Food 
Chemistry, tested the bacteria-
fighting activity of commercial red 
and white wines against eight strains 
of oral streptococci. The bacteria can 
colonize tooth surfaces, triggering 
plaque formation. They can also 
cause pharyngitis - infection of the 
pharynx or tonsils.

Two wines - an Italian red, 
Valpolicella Classico DOC 
Superiore, and an Italian white, 
Pinot Nero DOC, both 2003 
vintages - were purchased from a 
local supermarket.

The antioxidant profile 
of red wines

The wines were de-alcoholized 
before testing to rule out any effect 
of ethanol.

In lab experiments, both wines 
were active against streptococci. 
The red had a stronger effect than 
the white, though the difference 
was not statistically significant.

Gazzani says the organic acids in 
wine, such as acetic, citric, lactic, 
succinic and tartaric acids “are 
responsible for the antibacterial 
activity against oral streptococci.” 
The acids are found naturally in 
grapes or are produced during 
fermentation.

The finding suggests that wine 
“enhances oral health,” the 
researchers conclude. 
Source: Antibacterial Activity of Red and 
White Wine against Oral Streptococci 
Daglia, M.; Papetti, A.; Grisoli, P.; Aceti, 
C.; Dacarro, C.; Gazzani, G. J. Agric. Food 
Chem.; (Article); 2007; 55(13); 5038-5042. 
DOI: 10.1021/jf070352q
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Moderate drinkers are more 
likely to report above average 
health, compared with lifetime 
abstainers, light drinkers and heavy 
drinkers, according to new research 
published in the July/August issue 
of the American Journal of Health 
Promotion, who wanted to find out 
how different levels of drinkers felt 
about their health.

This study looked at 2002 data 
from a survey of US households 
representing more than 31,000 
adults. The survey was conducted 

Moderate drinkers most likely to report better health

MEDICAL  NEWS

by the US Census Bureau for the 
Centers for Disease Control and 
Prevention.

The survey contained questions 
about alcohol consumption, health 
behaviors and chronic health 
conditions. Moderate drinking was 
defined as four to 14 drinks a week 
for men and four to seven drinks a 
week for women.

The male participants who reported 
moderate drinking were 1.27 times 
more likely to report above-average 
health, compared with those who 

were lifetime abstainers and former 
light drinkers. The moderate 
drinking women were more than 
twice as likely as abstainers to report 
above-average health.

“Our results suggest that a moderate 
amount of drinking is not necessarily 
dangerous for most people and may 
actually be health-promoting,” said 
French, lead author.
Source: French MT, Zavala SK. The health 
benefits of moderate drinking revisited: 
alcohol use and self-reported health status 
Am J Health Promo 21(6), 2007
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