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Commission adopts Communication on
reducing alcohol related harm in Europe
The European Commission adopted
a Communication setting out an
EU strategy to support Member
States in reducing alcohol related
harm on the 24th October. The
Communication addresses the
adverse health effects of harmful and
hazardous alcohol consumption in
Europe, rather than alcohol per se.
The communication makes clear
that member states have different
cultural habits related to alcohol
consumption and
responsibility
for national alcohol policy lies with
each member state. ‘Acknowledging
the role of Member States in this
policy area the Commission does
not intend to propose legislation at
European level’.
European Health and Consumer
Protection Commissioner Markos
Kyprianou said: “Binge drinking,
under-age drinking and drinkdriving are real public health
issues in Europe, especially among
young people. The Commission
is not targeting moderate alcohol
consumption, but seeks to actively
support Member States measures to
reduce the harm caused by alcohol
abuse. This Communication aims to
promote discussion and cooperation
at European level more actively by
creating an to exchange of good
practices. I also believe that industry
can do more to reduce alcohol harm,
promote responsible drinking and
improve consumer information.
The Commission is committed to
supporting this process by bringing
the relevant actors together,
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promoting cooperation and funding
projects in this area.”
The EU acknowledges that alcoholic
beverages are important economic
commodities. They also represent a
cultural value for several regions in
Europe. The production, trade and
marketing of alcohol contribute
to economic growth in the EU.
Nonetheless, in order to tackle the
health issues, effective alcohol policies
are necessary and require European
Union support and coordination.The
Commission considers that its main
contribution to the strategy should
be based on the existing approach of
complementing national strategies in
this area and therefore does not intend
to implement the strategy through
specific new legislative proposals. The
Commission will report regularly
on the implementation of measures
to tackle harmful and hazardous
alcohol consumption, as well as on
the impact of the EU strategy set
out in this Communication, based
on regular reporting from Member
States.
The priorities identified in the
Communication are to:
• Protect
children;

young

people

and

• Reduce injuries and deaths from
alcohol-related road accidents;
• Prevent harm among adults and
reduce the negative impact on the
economy;
• Raise awareness of the impact
on health of harmful alcohol
consumption
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• Help gather reliable statistics and
establish an alcohol and health forum.
The Commission has identified areas
where the EU can support the actions
of Member States to reduce alcohol
related harm, such as financing projects
through the Public Health and Research
Programmes, exchanging good practice
on issues such as curbing under-age
drinking, exploring cooperation on
information campaigns or tackling
drink-driving and other Community
initiatives. The Communication also
maps out actions which Member States
are taking, with a view to promoting
good practice, proposes an Alcohol and
Health Forum of interested parties and
sets out areas where industry can make
a contribution, notably in the area of
responsible advertising and marketing.
Continued on page 3
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Europe

Sweden

ICAP, the International Centre for
Alcohol Policies currently based
in Washington D.C is considering
opening an European Office in order
to better influence the European
agenda.

International Council of Alcohol
and Addiction (ICAA) was founded
by temperance organizations in
Stockholm in 1907. At a meeting
in Edinburgh ICAA adopted new
statutes whereby it declared that
Industry interests in the form of its
social aspects organisations are no
longer welcomed to ICAA. (They had
been accepted since 1995). The move
was a direct result of Sweden’s largest
temperance organisation, IOGTNTO, leaving the ICAA as it objected
to industry SAO participation. Social
aspect organisations can no longer
become members of ICAA after the
change of the statutes but those who
already are members may stay during
a transitional period.

EU
The wine sector obtained a temporary
derogation from the need to label for
processing aids made from fish, eggs
and milk to allow time for research to
be undertaken in France (Montpellier)
and in Germany (Geisenheim). A
final decision about the need to label
for these allergens will be made by
the Commission by November 2007
subject to the opinion of the EU
Food Safety Authority (EFSA).
The FSA understands that, if the
labelling becomes mandatory, the
present requirement to label for
allergens in national languages will
be a technical barrier to trade, and
it acknowledges that with hindsight
other means of conveying the present
mandatory message about sulphites to
consumers could have been explored
by officials in greater depth. The
FSA’s unofficial view is that should
labeling for milk, eggs and fish
become mandatory, it is unlikely to
be implemented before the successor
to the framework labeling Directive
(2000/13) becomes law.

Scotland
Drinks retailers in Scotland could
have to display alcohol away from
other products in a proposal by the
Scottish executive. The suggestion,
which could give local authorities the
discretion to impose this condition,
is part of the executive’s Licensing
Act draft guidance and regulation.
The consultation, which ends on
December 8th, will cover key parts
of Scotland’s Licensing Act, such as
controls on underage drinking.
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Spain
Tougher road safety measures have
been enforced in Spain. The Spanish
wine and catering industries claim
that, three months after the penalty
point system on driving licenses was
introduced, Spaniards are drinking
noticeably less wine in the on-trade.
The downturn follows a poor first half
when the Spanish Wine Federation
FEV claims that road safety
campaigns, combined with rising
prices in the catering trade, led to a
fall in sales. The fall is thus primarily
affecting quality wines that are more
expensive in the on-trade, although
the trend is reversed in the off-trade.
Wine exports also fell in volume
terms during the first half of the year,
although in both cases, trading up
compensated for declining volume
sales. Source: Journee Vinicole

Thailand
Thailand’s government is reportedly
imposing a ban on alcohol
advertisements in all forms of media
as part of its campaign to reduce
alcohol misuse.

(continued from front page)
Commission action
Efforts to reduce binge drinking
In cooperation with Member States
and stakeholders, the Commission
will develop strategies aimed at
curbing under-age drinking, by
exchanging good practice on issues
like selling and serving, marketing,
and the image of alcohol use conveyed
through the media.. It will support
the monitoring of young people’s
drinking habits, with a focus on the
increased drinking of alcohol among
girls and binge-drinking.
Consumer Education
The Commission will explore, in
cooperation with Member States
and stakeholders, the usefulness
of developing efficient common
approaches
throughout
the
Community to provide adequate
consumer
information.
‘Such
reflections are particularly important
as some Member States are planning
to introduce warning labels (e.g. on
alcohol and pregnancy in France).
It will support Member States
and stakeholders in their efforts to
develop information and education
programmes on the effect of
harmful drinking. Through the EU
Research Framework Programme,
the Commission will launch research
on young people’s drinking habits in
order to analyse current trends and
motivations for drinking, as well
as the wider determinants of youth
drinking.

Key data stated in the communication
• Hazardous drinking is defined as
above 20g a day for women and 40g
foe men. Fifty-five million adults
are estimated to drink to hazardous
levels in the EU.
• Harmful and hazardous alcohol
consumption is stated as a net cause
of 7.4 % of all ill-health and early
death in the EU.
• In the age group of 15–29 years
over 10% of female mortality and
around 25% of male mortality are
atated to be due to hazardous alcohol
consumption.
• Alcohol is stated as a cause in 16%
of cases of child abuse and neglect.
• 25% of road accidents are attributed
to alcohol consumption, and
aproximately 10,000 people are killed
in alcohol-related road accidents in
the EU each year, according to the
study.
• The economic impact, including
work absentees and premature death,
is calculated to be £84bn by the
report.
• Harmful alcohol consumption
is estimated to be responsible for
approximately 195,000 deaths a year

in the EU, due to e.g. accidents, liver
disease, cancers etc.
• Harmful alcohol use is stated as the
3rd biggest cause of early death and
illness in the EU, behind tobacco
and high blood pressure.
• Harmful alcohol use is stated
as being accountable for some 60
different diseases and conditions,
including lung diseases, breast
cancer, mental and behavioural
disorders, gastrointestinal conditions,
cardiovascular problems, and foetal
and reproductive disorders.
• Whereas 24% of Britons and 8% of
Spaniards are weekly binge drinkers,
the male binge figure for Poland is
38% and for Hungary it is 30%,
according to the report.
• Europe is sited as the world’s
heaviest drinking region, with total
adult alcohol consumption averaging
11 litres of pure alcohol each year.
This, however, is lower than in the
1970s, when the level was 15 litres.
• According to the Commission, the
total tangible cost of alcohol to EU
amounted to 1.3% of GDP in 2003,
equivalent to tobacco.

European data in context

Mapping out national action with a
view to promoting good practice
Member States have the main
responsibility for national alcohol
policy. The Commission’s role
is to encourage cooperation and
coordination between Member
States, and to complement their
activities, for example through
the funding of projects. The
Communication maps out measures
adopted by Member States to tackle
alcohol related harm, which can
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(continued from front page)
facilitate the dissemination of good
practice across the EU. Examples of
national measures identified in the
Communication include: action to
improve consumer information at
point of sale, on products or at the
workplace; action to better enforce
age limits for selling and serving
alcohol; education of young people
and parents; introducing a lower or
zero blood alcohol concentration
limit for young or inexperienced
drivers, and for professional drivers;
and enforcing counter-measures
against drink-driving.
Follow-up and consistency with other
policies
1) The Commission will set up an
“Alcohol and Health Forum” by
June 2007, to support, provide input
and monitor the implementation
of the strategy outlined in the
Communication. The Forum will
focus on topics such as research,
information and data collection, and
education.
2) The Commission will improve
coordination between drink-driving
and road safety actions including
those supported by the Public
Health Programme and the Action
Plan on Road Safety, to help reduce
alcohol-related road accidents, and
with a particular view to combating
drink-driving. This will in particular
address the issue of novice and young
drivers.
3) The Commission services will
work with stakeholders to create
sustained momentum for cooperation on responsible commercial
communication and sales. The main
aim will be to support EU and
national/local Government actions
to prevent irresponsible marketing
of alcoholic beverages, and examine
data about trends in advertising. One
aim will be to reach agreement with
stakeholders on a codes of commercial
communication implemented at
national and EU level.

Responses to the strategy
EFRD
EFRD Welcomes Alcohol Strategy
But Concerns Remain:
“There is much to be welcomed in
this Strategy, in particular a focus on
alcohol misuse rather than alcohol
per se and the reassurance that
different cultural habits are respected
through recognition of Member
State subsidiarity” said Alan Butler,
of Diageo, EFRD Chairman. “The
Commission is to be applauded
for rejecting attempts to hijack the
Strategy by those who advocated a
biased view of the evidence base and
for recognising the positive role that
industry can play in being part of
the solution to alcohol related harm.
Concerns remain though that warning
labels and de facto restrictions on
commercial communications could
surface during the implementation
phase. We urge the Commission
to exercise caution in compiling
the evidence base in support of
these policy options and reject such
arbitrary measures.”
EFRD plans to address the needs
of Europe’s policymakers by
commissioning an independent
Annual Review of European drinking
patterns.
WSTA
WSTA broadly welcomes revised EU
strategy to support member states in
reducing alcohol related harm
Wine & Spirit Trade Association
Chief Executive Jeremy Beadles
commented:
“We are pleased that the European
Commission has recognised both
that the issue is not alcohol itself
but addressing misuse and harmful
drinking behaviour by consumers
and that there are different cultural
habits related to alcohol consumption
in the various Member States.
It is clear that the Commission does
not intend to implement the strategy
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through specific new legislative
proposals, but rather by encouraging
Member States to take action at a
local level on a number of priority
alcohol-related themes, including
young people and children, road
accidents and impact of alcohol
misuse on the workplace.
We
support
the
European
Commission’s view that information,
education and awareness campaigns
are all important and agree that
there is a need for better and more
standardised data”
CEPS
Jamie Fortescue, Director General of
the European Spirits Organisation
- CEPS states: “We believe that the
strategy offers a positive way forward.
We welcome the recognition the
Communication gives to the role the
alcohol industry can play in reducing
alcohol related harm, most notably
in terms of promoting responsible
consumption, and we for one will
play our part in its implementation.”
Brewers of Europe
The Secretary-General of The Brewers
of Europe, Mr Rodolphe de LoozCorswarem, commented:
“The brewing sector is involved in
numerous initiatives designed to
tackle alcohol misuse, in partnership
with EU member state governments
and other stakeholders.
“The identification and sharing of
the widespread good practice that
exists and continues to be developed
in countries throughout Europe
will help in the process of learning
what can work and encouraging the
adoption of tailored and targeted
solutions in member states.
“We have a positive role to play as
part of the solution to misuse and
promoting responsible consumption
patterns within society. We look
forward to working constructively
with the European Commission and
other partners in developing this
process.”

SOCIAL AND POLICY NEWS
Warning labels - compulsory in France,
consumer information on a voluntary basis in
UK

France

The French government has
published a national regulation
making it mandatory for beverage
alcohol to be labelled with a health
warning directed at pregnant women.
Implementation will take place with
immediate effect, with the proviso
that non-compliant products on the
market or labeled before 3 October
2007 may continue to be sold until
stocks are exhausted.

The
Department
of
Health
commissioned the Central Office
of Information to undertake some
market research. A mix and match
approach to these messages was tested
as well as proposals regarding point
of sale. The research questioned a
representative sample of the drinking
public as well as conducting four
interviews with alcohol retail and
industry and a further four interviews
with non government organisations.
The key findings from the research,
in brief, are as follows:

UK
In the UK in February 2006, the
Minister of State for Public Health
asked that a small group of alcohol
industry representatives work with
Department of Health officials to
develop a range of sensible drinking
messages and unit information that
can be displayed on alcoholic drinks
labels and at the point of sale.
The Working Group has met on a
number of occasions. Department of
Health officials and representatives of
the alcohol industry agreed that the
following message format for labels
should go into market research;
- Standardised unit icon
- Chief Medical Officer Recommends
/ Dept of Health recommends Men
should not regularly drink more than
3 to 4 units a day and women should
not regularly drink more than 2 to 3
units a day
- Additional health message
- Drinkaware website address

Both consumers and industry
members surveyed were all very
receptive to the labelling, messaging
options and point of sale ideas to help
drinkers make informed decisions
about their alcohol consumption.
They thought it was appropriate for
this to be on packaging and in outlets
provided it is done in a sympathetic
and accessible way.
Specifically,
the
research
recommended that labelling should
use 4 elements (unit symbol, message,
slogan, website). Ideally, legible
messages should be framed, headed
with a slogan and have supporting
factual information - ideally using a
table format to convey recommended
guidelines. Labels should use an
authority such as ‘chief medical
officer’/ ‘doctors’/ ‘medical research’
and importantly, should show units
of alcohol and how to understand
them.
The research found that for point
of sale, using the Q&A format
helps encourage word of mouth and
accessibility, and helps make the
message stick. All the material seems to
be appropriate for pubs, supermarkets
and off-licences. The Working Group
is now looking to agree a timetable
for implementation.
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Drinkaware recruit
Chair of trustees
New alcohol education and
campaigning body, The Drinkaware
Trust, is advertising for Chair of
trustees. Once the chair is appointed,
he or she will participate in the
selection of the other members of
the board. It is expected that these
other appointments will be made
early in 2007.
The new board of trustees will set
the direction of the Trust’s activities
from the beginning of 2007 and will
oversee its work programme. This
is likely to include educational and
campaigning work, project aid for
local and national initiatives, market
research, evaluation and pilot
programmes. A team of dedicated
staff will support the board in
delivering the work programme.

The Trust’s structure will reflect
its broad stakeholder base and its
public accountability. The trustee
body will consist of twelve members
in addition to the chair. According
to the governing document of the
charity, five will be drawn from the
alcoholic drinks industry, five from a
public health background connected
to alcohol, and two others will have
no prior professional interest in
alcohol. None of the trustee posts
are remunerated.
Matthew Hill, who was due to join
the Drinkaware Trust as interim
Chief Executive has now been called
back by the Department for Culture
Media and Sport. Kevin Byrne has
been appointed to replace him as
interim Chief Executive from 20th
November.
As part of the process of separation from
The Portman Group, The Drinkaware
Trust has announced new contact details:
tel. 020 7307 7450, fax is 0207 307 7460,
email address is info@drinkawaretrust.
org.uk.

SOCIAL AND POLICY NEWS
New UK campaign urges young people to ‘know their limits’
The campaign is also
designed to appeal to
a slightly younger age
group, which research
suggests are drinking
by their mid teens. The
A joint UK Department of Health
and the Home Office campaign aims
to encourage 18 to 24 year olds to
drink responsibly and be aware of
the possible serious consequences of
drinking to excess.
The campaign, which warns ‘Alcohol
makes you feel invincible when
you are most vulnerable’ illustrates
a series of different scenarios where
young people, thinking they are
‘superheroes’ while drunk, take risks
with their health and safety, for
example, falling off high scaffolding,
walking home alone, running into
a busy road, getting into fights and
coming to serious harm.

‘Know Your Limits’ campaign started
on October 16. Advertising is spread
across TV, cinema, radio, magazines
and online throughout November.
There is also a website to accompany
the ‘Know Your Limits’ campaign.
It includes an interactive ‘night out’
where visitors can make decisions
about how they progress through
their evening:- whether to join in
with buying rounds of drinks with
their friends, or whether to buy their
own drinks; whether to opt for soft
drinks rather than alcohol, whether
to accept drinks from strangers, and
how to get home after leaving the bar.
Each decision leads to a particular

consequence. As the amount of
alcohol being consumed increases,
an indicator shows an increase in
perceived invincibility.
Home Office Minister Vernon Coaker
said: “People who drink to excess put
themselves in unnecessary danger and
have to live with the consequences of
their actions..this campaign illustrates
the consequences people could face
for drinking to excess. I want people
to continue enjoying their nights out
but urge them to drink sensibly to
avoid situations that could result in
police involvement, injury or worse.
The Government is dedicated to
reduce alcohol related harm and will
continue to work with the police to
clamp down on irresponsible drinkers
and retailers while strengthening
our partnerships with the alcohol
industry to entrench responsible
alcohol sales.”

Results of UK test purchase scheme and cashier report
The biggest ever test purchasing
scheme in the UK involving 5446
shops and supermarkets, has resulted
in a small improvement in the refusal
rate in sales of alcohol to those under
18.
There are, however, warnings from
the government that the 21% failure
rate in the May and June campaign,
compared with 22% last winter and
32% in December 2004, is still not
good enough, with Home Office
Minister Vernon Coaker, stating that
he was “disappointed”.
Supermarkets performed better
than the off-trade as a whole, with
18% failure rate. The on-trade was
29% despite fewer test purchases.
Government officials met with the
Retail of Alcohol Standards Group in
October. Vernon Coaker commented

“The licensed trade needs to build on
the real progress they have made to
drive down sales to young people
even further. I am heartened by the
industry’s assurances that they are
committed to achieving this, but
I have made clear to them that we
expect to see real improvements in
their performance”.
A study by the Retail of Alcohol
Standards Group is offering an insight
as to why cashiers are selling alcohol
to under 18 year olds in England.
Researchers from Lancaster and
Nottingham Universities interviewed
staff from supermarkets, convenience
stores and specialist off-licences in
order to better understand what
retailers, the police and trading
standards could do to support them
in their work.
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The report found that cashiers are well
aware of alcohol sales law and present
a broad and coherent rationale behind
their implementation of the policy.
The age related sales process, though
not described by cashiers as a major
problem in their work nevertheless
presents some strains. The Think 21
policy is seen as positive by cashiers
and store managers across all types of
outlet. The research also reports that
the carrying of ID for young adults is
becoming accepted as the norm.
In order to make the implementation
of the Think 21 policy easier, the
report recommends that training
should continue with increased drive
in local stores where customers are
well known to staff.
(continued page 7 col 1)

SOCIAL AND POLICY NEWS
Results of UK test purchase
scheme and cashier report
(continued from previous page)

The Advertising Compliance Monitoring
Report 2005

It is suggested that greater automation
of the recording system would assist
cashiers. Training should focus rather
less on the content of the law and
rather more on training and testing
staff in their judgement of customer’s
age and on tactics that ease the age
related sales process.

The
Advertising
Compliance
Monitoring Report 2005 was released
in October by the European Forum
for Responsible Drinking (EFRD).
The report finds that in comparison
with previous monitoring exercises
overall industry compliance has
improved.

(17.3%) in comparison to exercises
done in previous years. The most
important markets for wine ads are
the UK, Ireland, the Netherlands,
Belgium and Germany, whereas other
markets, including the wine growing
countries Italy, Spain and Greece had
less ads for wine.

The report suggest that there should
be more interaction between alcohol
vendors and Trading Standards,
recommending
that
Trading
Standards should formalise and
publicise their code of practice. and
that Trading Standards and/or the
police should have more involvement
in equipping store staff to implement
the 21 policy. This could involve
assistance in store training including
both personal and remote, web based
material.

The review reports on both adverts
that received a complaint and those
adverts that are deemed by SROs in
the monitoring review process as noncompliant with either the Common
Standards or national self-regulatory
codes. The monitoring exercise
provide members with an overview
of their own compliance with the
rules of the Common Standards that
they had voluntarily subscribed to
underlining their belief that abiding
to voluntary rules is as important
as abiding to government laws and
regulations.

The report results indicate a different
spread of infringements than before.
significant progress has been made
concerning the provisions on sexual
and social success. In the 2005
project the provisions on minors,
performance, basic principles and
misuse were judged more in breach
than in previous years. While the
higher number on the provision
regarding minors (40 ads, less than
1% of all ads) might be a reflection
of the public debate about youth
drinking in European countries,
perceived breaches of other clauses
like the basic principles (27 ads) and
misuse (25 ads) are largely based on
missing, incorrectly placed, or use of
too small type-size for Responsible
Drinking messages where these are
mandatory. The outcome in this
section will drive the training efforts
by EFRD members, by EASA with
SROs, trade associations and other
organizations where these findings
will be presented and discussed to
monitor improvements in future.

The authors argue that the Think 21
Policy should be given the maximum
possible publicity, including accounts
of its successful implementation.
Greater
consumer
education
regarding the law relating to the age
related sales (rather than purchases)
would also be helpful.
The WSTA and members of the Retail
of Alcohol Standards Group are now
in discussions with the Home Office,
Trading Standards, the Police and
representatives from the ‘on-trade’
to discuss ways of taking the research
recommendations forward

The 2005 project involved 4,751
ads that ran in 2004. Out of the 13
countries included in the monitoring
exercise the most significant market
for advertising is clearly the UK
representing slightly less than a third
of all ads monitored in the project.
Germany is in second place with 22%
of all ads followed by Greece, Italy,
Belgium and Spain, where between
200 and 450 ads were monitored. The
fourth layer is formed by countries
where between 100 and 150 ads
were included, those are the Czech
Republic, Ireland, the Netherlands,
Portugal and Poland, followed by
Hungary (87) and Austria (54) with
less than 100 ads.
Of the different drinks industry
sectors, in 2004 the beer sector was
the strongest advertiser across all
sectors (47.3%). The spirits sector
follows with slightly less than a third
of all ads (30.8%). The wine sector is
an increasingly important advertiser
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For a copy of the report please visit http://
www.efrd.org/communication/docs/Monito
ring%20Report%202005.pdf

SOCIAL AND POLICY NEWS
Parents should teach their children to drink in moderation in home
environment, UK study finds
A survey on teenage drinking in the
North West of England suggests that
parents should share a glass of alcohol
with their older children at meal
times as a way of steering them away
from alcohol misuse later. This is one
of a number of recommendations
put forward by the Centre for Public
Health at Liverpool John Moores
University in a major study into the
drinking habits of 10,000 young
people in the region. Findings will
now be circulated to the Department
of Health, trading standards and
other key agencies .
90% of the 15 and 16 year olds
surveyed admitted drinking alcohol,
and of those 40% had binge drunk
(consuming five or more alcoholic
drinks in one session), 25% were
frequent drinkers and half drank
in bars, clubs, on the streets and in
public parks. The report also found
that children who buy their own
alcohol are six times more likely to
drink in public places, three times as
likely to drink frequently and twice
as likely to binge drink.
The study also found that older
siblings and friends, and adults
contacted outside of shops, are
frequent sources of alcohol for school
children. Where these methods are
used to acquire alcohol, there are
increased levels of binge, frequent
and public drinking. Importantly,
where parents provide alcohol to
their children, such children are less
likely to binge drink and to drink in
public places.
Based on these findings authors
suggest that escalating alcohol misuse
amongst youths could be tackled by:
- Universal adoption of age checks for
individuals purchasing alcohol who

look under 21, greater investment
in policing underage sales and
immediate, severe penalties for every
individual or establishment found to
be selling alcohol to those underage.
- Replacing peer pressure to drink
dangerously with positive parental
role models for sensible alcohol
consumption. This may include
teenage children drinking alcohol
with their parents during meals or
elsewhere, in moderation, in order to
educate them about alcohol use.
- Advice to parents about monitoring
the income and expenditure of
children so that there is a better
understanding about how much
money children have and whether it
is being spent appropriately.
Professor Mark A Bellis, Director of
the Centre for Public Health and lead
author of the report, commented,
“The ability to drink alcohol sensibly
is not a gift people are born with but
one that must be learnt. By the age
of fifteen the vast majority of young
people are already using alcohol and
this study suggests that those who do
so with their parents are more likely
to avoid the most dangerous drinking
behaviours. In the UK we still have a
great deal to learn about how parents
can best act as alcohol role models
and educators for their children.
However, a Mediterranean approach
to alcohol consumption, with food
and with restraint, is unlikely to ever
develop in the UK unless parents
demonstrate such behaviours and
help develop them in their children.
Dominic Harrison, Deputy Regional
Director of Public Health and
Chair of the North West Regional
Alcohol Harm Reduction Strategy
Group said: “We have seen a rising
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tide of alcohol-related harm over
the past five years which is having a
widespread impact on health, wellbeing and quality of life across the
North West region. This research
provides important new perspectives
on ways in which we may be able
to foster a sensible drinking culture
for future generations. Our cultural
attitudes to alcohol have changed
considerably over time but having
a first alcoholic drink is still seen as
a significant ‘right of passage’ for
young people.
An important message from this
research is that it may be important
for parents to ensure their children
have their first alcoholic drink with
them, in a safe supervised home
environment, rather than alone
or with friends in the park”. He
concluded “All agencies need to
work together to promote realistic
and sensible messages about the safe
management of alcohol”.

UK’s biggest retailer to
run sensible drinking
messages in store
Tesco is to promote responsible
drinking messages to its customers
by running in-store TV adverts
telling shoppers to drink alcohol
responsibly over the Christmas
period. Dunnhumby, which is now
a subsidiary of Tesco and handles
the management of the retailer’s instore advertising, is working with
Tesco’s suppliers to improve instore television advertisements and
material.

SOCIAL AND POLICY NEWS
Portman Group invites
views on Code Of
Practice

Datamonitor research finds young adults per
capita consumption of alcohol is decreasing in
Europe - and patterns of drinking improving
and 2005 and over the next five years
the growth is set to slow further, to
grow by only 0.1%.

The Portman Group is undertaking a
consultation on potential changes to
its Code of Practice on the Naming,
Packing and Promotion of Alcoholic
Drinks.
The Code was established in 1996
and since then has undergone two
revisions, following major public
consultation exercises.
The last
consultation took place in 2001.
The Portman Group is consulting
with industry, government, relevant
NGOs and others on the content of
the Code.
Issues that are being specifically
highlighted for review include:
• Rapid
drinking
and
the
marketing of drinks as ‘shooters’ and
‘slammers’;
• Website age verification pages:
• Linking alcohol with sexual
success:
• Alcohol-branded replica sports
kits in children’s sizes:
• Surrogate marketing (the indirect
promotion of an alcoholic drink
through the marketing of a nonalcoholic product with the same
branding).
David Poley, who took over as Chief
Executive from Jean Coussins in
September said:
“We are keen to hear from a wide
range of respondents about the
effectiveness of the Code of Practice
and any other issues that may be
relevant. The Code is already an
extremely effective tool for selfregulation in the alcohol industry
but we are constantly seeking to
improve.”
For further information visit http://www.
portman-group.org.uk/codeofpractice/299.
asp

Datamonitor published its report
on “Keeping Young Adults Loyal
in Alcoholic Drinks” on the 6th
September.
The findings from the Executive
summary included the following:
- Young adults are a key consumer
group
for
alcoholic
drinks
manufacturers and despite the fact
that the growth of this population
is falling across Europe and the US,
they will continue to be an important
group, because they consume a
disproportionately large amount of
alcohol for their size of the overall
population.
- Young adults per capita consumption
of alcohol is decreasing, reflecting a
move towards more relaxed drinking
occasions, influenced by the rise in
the number of drinking occasions
partnered with a mealtime occasion.
As their social occasions become
less focused on drinking, this has
driven the premiumization trend as
young adults look to upgrade their
consumption occasion, particularly
in the off-trade which is growing its
market share in the overall young
adult alcoholic drinks market.
- Young adults account for a shrinking
proportion of alcohol spend,
The growth of the young adults
population in Europe and the US is
slowing significantly. In Europe and
the US, the young adults group grew
by 0.2% collectively between 2000
Aim Digest PAGE 

- Young women are altering
consumption patterns - The rise
in female drinking has been one of
the most significant trends in the
alcoholic beverage industry over
the past five years and young adult
females are driving this trend as a
result of recent lifestyle changes in
this demographic as a whole.
- Drinking is more frequently
partnered with mealtimes - Across
Europe and the US, young adults are
showing a greater interest in highquality eating experiences. In order
to complement these food occasions,
consumers are increasingly keen to
consume them with appropriately
matched alcoholic drinks.
- The increasing incidence of alcohol
consumption partnered with a
food occasion has also encouraged
premium alcoholic drink uptake,
as consumers look to enhance their
experience.
- Tastes have matured, driving
changes in drink choice - The evolving
tastes of the young adult group have
prompted a number of noticeable
changes within the global alcoholic
drinks arena. Over recent years:
the image of beer has been affected
by the premiumization trend; the
image of wine is benefiting from its
association with food; the image of
FABs has suffered in recent years;
the image of cider has improved
following the introduction of more
premium products.
To view the report please visit
h t t p : / / w w w. d a t a m o n i t o r. c o m /
~2c6e09169ef346d99c52cd60d0c76c0b~/
Pr o d u c t s / Fr e e / R e p o r t /
DMCM2984/010DMCM2984.pdf

SOCIAL AND POLICY NEWS
Mature Enjoyment of Alcohol in Society conference

“Among all the drugs used in the
world, alcohol is probably the oldest
and most deeply entrenched in
human society. In many places it is
a cornerstone of social and spiritual
life, and can have iconic status as a
powerful symbol of trust, status,
bonding, peace, celebration, strength,
etc.”, a special seminar in Dublin was
told in October.
Organised by MEAS, the Irish alcohol
social responsibility organisation, the
seminar explored a range of cultural
and social aspects of alcohol, focusing
on how to understand better the
impact of alcohol on people with a
view to lessening its misuse.
The seminar was conducted by Ms.
Anne Fox, an anthropologist and
internationally respected expert on
alcohol and drug misuse. Referring to
the rise of group binge drinking, she
concludes that it can be explained by
the modern-day erosion of traditional
communal rituals occurring alongside
the increasing social isolation in
which many humans live.
“This is not to say that group bingedrinking behaviour is acceptable or
advisable”. Fox is quick to point to
the recent research on effect of alcohol
on the development of the teenage
brain, for example, to illustrate the
devastating effect that excessive use
of alcohol can have.

She also cautions that “although
relatively safe if used carefully, the
power of both its (alcohol’s) social
significance and, for some drinkers,
its addictive potential can often
override ‘common-sense’ drinking
practice. Although the majority of
drinkers worldwide enjoy alcohol
with no lasting ill-effects, many
people, young and old, suffer greatly
from alcohol misuse”, she said.
The cultural aspects of alcohol have
received relatively little attention from
Irish researchers, yet understanding
the cultural context is critically
important when selecting measures
to address alcohol related harm in
Ireland.
Among the topics explored by Ms.
Fox were:
• Is it inherently unnatural to want
to alter one’s physical or mental
state?
• Why is alcohol used in recreation,
celebration and rite of passage
(“becoming a grown-up”)?
• Is alcohol a social disinhibitor?
• Can placebos make people
drunk?
• How does alcohol affect the
brain?
• Should alcohol education seek to
steer a course between danger and
delight?
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• Do shock-horror campaigns
work?
• Do abstinence campaigns work?
• Can people’s behaviour towards
alcohol be changed?
• What are the myths and reality of
‘binge’ drinking?
The Chief Executive of MEAS, Ms.
Fionnuala Sheehan said that one of
the aims of the seminar was “to bring
an international perspective to bear
on the issue of alcohol in Ireland
– and on our understanding of the
importance of the cultural and social
context when selecting measures to
address alcohol related harm.
“MEAS is also keen to encourage
informed debate on measures
and initiatives to reduce alcohol
related harm, and we hope that this
special media seminar will help to
inform media commentators on the
complexity of the issues surrounding
the use of alcohol, and in particular
alcohol abuse”.
Anne Fox is an experienced
anthropologist and expert in drug
and alcohol issues. She is the chief
civilian researcher for the British
Armed Forces (drug and alcohol
policy, education and alcohol
rehabilitation), an advisor to the
UK Parliament and to various
organisations on alcohol issues, and
a programme evaluator for the UK
Home Office’s Alcohol Education
and Research Council (AERC).
Her father, Prof. Robin Fox, also an
anthropologist, at one time studied
kinship and land-tenure issues on
Tory Island, Co. Donegal, and has
been honoured by the University of
Ulster.

SOCIAL AND POLICY NEWS
First US Forum to discuss the science behind the health benefits of
moderate beer consumption
Researchers convened in Washington,
D.C. to discuss the possible health
benefits of moderate alcohol
consumption, particularly pertaining
to beer. The event was the first of
its kind in the US to focus on the
possible health benefits of beer and
featured national and international
experts who shared their findings on
moderate alcohol consumption and
risk communication.
The forum was sponsored by the
University of Maryland Center for
Food, Nutrition and Agriculture
Policy (CFNAP) and made possible
by a grant from the National Beer
Wholesalers Association (NBWA)
Education Foundation.
The overarching theme of the
symposium was the mounting
scientific evidence suggesting that
moderate consumption of beer or
other alcohol beverages may have
health benefits over not consuming
alcohol at all. “By bringing experts
together to share their research and
discuss related issues, we hope to
further a continuing dialogue about
beer as part of a healthy lifestyle,” said
NBWA President Craig A. Purser.
Featured experts and their topics of
discussion included:
Dr Curtis Ellison - Alcohol
consumption and health overview;
Dr Charlie Bamforth - Bases for
health effects of alcohol; the history,
manufacture and composition; Dr
Andrea Howard - Diabetes and
moderate alcohol consumption; Dr
Jonathan Powell - Bone health and
moderate alcohol consumption; Dr
Theresa Nicklas - Nutrient intakes,
overall diet quality and weight in
moderate drinkers; Dr. Francois M.

Booyse - Cardiovascular health and
moderate alcohol consumption;
Dr Maureen Storey - Results of a
consumer survey regarding beer and
health; Dr Sanford Miller - Balancing
the benefits and risks of alcohol
consumption; Dr Arthur Klatsky
- What is moderation?; Dr David
Baer - Dietary guidelines Diet and
Human Performance Laboratory;
Dr Gary Weaver - Communications
issues; Dr Richard Forshee - Models
to balance benefits and risks; Dr
Monique Turner - Risk perception
and communication.

many women say wine is healthful
over those who say beer has health
benefits. Even fewer said moderate
consumption of spirits has health
benefits.

A new national survey, conducted
by CFNAP in conjunction with the
forum, reveals differences in what
Americans think of as a “moderate
amount.” The biggest differences fall
along age, gender and racial lines and
about perceptions of which alcoholic
beverages have health benefits.
CFNAP director and leader of the
study Maureen Storey presented her
findings.

• Significantly more men
women report drinking beer.

“Drinking in moderation seems like
a simple message, but is it?” asked
Storey. “This survey is an attempt
to understand what people define
as moderation and their perceptions
about the health benefits of alcoholic
beverages.”
The CFNAP study revealed that many
people understand the definition of
moderation, but perceptions vary.
The results of the national telephone
survey of 1,032 adults, 21 years of age
or older, conducted in September,
2005, include:
• A majority of people surveyed view
moderate consumption of alcohol as
healthful, but almost twice as many
men and more than four times as
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• More adult college graduates
believe there are differences in the
healthfulness of alcoholic beverages
than do adult high school graduates
or adults with less than a high school
education.
• There are gender, age, income,
education level and racial differences
in beer consumption. For example:
than

• Among men and women who drink
beer, men report drinking beer about
five times a month; women drink it a
little less than three times a month.
• More adult college graduates and
those with higher incomes report
drinking beer than adults who did
not graduate from high school and
those with less income.
“Research suggests that there
are health benefits from moderate
consumption of beverage alcohol,”
said Storey. “However, there
is an enormous challenge in
communicating the potential benefits
of moderate alcohol consumption
that does not encourage excess
consumption among drinkers or
encourage non-drinkers to drink
alcohol. There are tremendous
opportunities to help Americans
understand the limits of moderate
drinking that may provide some
health benefits.”
For more information on the forum “Beer:
To Your Health!” see http://agresearch.umd.
edu/CFNAP/Conferences/index.cfm.

SOCIAL AND POLICY NEWS
US campaign encourages parents to discourage underage drinking
The Federal Trade Commission and
The Century Council, joined forces to
launch a public awareness campaign
to prevent underage drinking. The
new initiative called “We Don’t Serve
Teens,” is designed to inform adults
that providing underage drinkers
with alcohol is unsafe, illegal, and
irresponsible.
The Century Council found that
65% of teens who drink obtain the
alcohol they drink from family and
friends and that nearly one in five
(17%) adults believe it is acceptable
for parents to provide alcohol to
their teenagers in their own home.
“It is hoped that this campaign
will encourage parents to start and
continue a dialogue with their teen
about the dangers of underage
drinking. Turning a blind eye is as
irresponsible as putting a drink in
their hands,” said Susan Molinari,
Chairman of The Century Council.

The Century Council commissioned
a survey of 1,000 adults in order to
determine parents’ perspective on
the issue of underage drinking, in
particular the legal consequences. The
results show that 96% of adults said it
is unacceptable for another parent or
other adult to provide alcohol to their
teenager without their permission.
Further, all survey respondents said if
they learned another parent or adult
provided alcohol to their teenager
without their permission, they would
consider taking recourse against the
other parent, or their child. The top
actions adults would take include:
Speak with my child about the
dangers and consequences of
underage drinking (93%), call that
adult and express my objections/
feelings/opinions (86%), restrict my
child’s time at that family’s house
(80%), limit my child’s relationship
with that family (76%), notify other

parents (74%), punish my own child
(69%). Other actions adults report
they would take if such an incident
occurred include calling the police
(44%), reporting the incident to
the school (40%), and taking legal
action, such as file charges, sue them,
etc. (34%).
Working with the Federal Trade
Commission and other national
organizations, The Century Council
will distribute point of purchase
materials to retailers and community
organizations across the nation as a
reminder to parents and other adults
that providing alcohol to teens can
mean serious consequences, and also
to encourage them to speak up about
underage drinking.
For more information visit www.
dontserveteens.gov or www.centurycouncil.
org.

US wine industry finding new consumers
Research from University of
California, Davis suggests that wine
is becoming more of an every-day
beverage in American households,
and that growth is coming from
increasing consumption by young
adults.
Robert Smiley, professor and director
of wine studies in the Graduate
School of Management at the UC,
Davis comments: “The wine industry
is basically healthy - despite a record
2005 crop and a worldwide surplus
of relatively inexpensive wine - due
largely to growing consumption by
young adults....Industry professionals
expect the current shortage of pinot
noir and pinot grigio to continue,
and further expect average prices to
creep up as the oversupply of other
varietals is used up to satisfy growing
demand.”

In his eighth annual survey of wine
executives, Smiley interviewed the
heads of 30 key wine operations
and 170 wine professionals ranging
from growers to distributors. These
executives noted that the hottest
issues in the wine industry during the
next five years will include consumer
flavour and pricing preferences,
environmental farming, regulatory
challenges and direct shipping.
Increased turnover in brand appeal
may force producers to become
more innovative with their products,
labels and wine quality. These shorter
brand-life cycles will reduce profit
margins for producers.
Consolidation of wine distributors,
which has been occurring regionally,
is beginning to occur nationally.
New, smaller and more nichefocused distributors will continue to
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appear, however, to provide a level
of service desired by wine producers
and retailers.
Recent industry strategies have
focused more on estate wines -- those
wines produced exclusively from
grapes grown in vineyards belonging
to one winery.
Wineries also are gearing up to
develop more creative packaging
and marketing efforts, and plan to
expand their businesses by acquiring
more established brands.
Oversupply will continue to be
a cyclical problem, due to the
agricultural nature of the industry,
but increasing worldwide and
domestic consumption will help
absorb the excess wine.
For further information contact: Robert
Smiley, Graduate School of Management,
(530) 752-7662, rhsmiley@ucdavis.edu

AIM
AIM – Alcohol in Moderation was founded in 1991 as an independent organisation whose role is to
communicate ‘The Sensible Drinking Message’ and to act as a conduit for information from the industry, its
associations and relevant medical and scientific researchers, legislation, policy and campaigns.
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·

To promote the sensible and responsible consumption of alcohol

·

To encourage informed debate on alcohol issues

·

To communicate and publicise relevant medical and scientific research in a clear and concise 		
format via AIM Digest and the AIM Research Highlights

·

To publish information via the ‘AIM Gateway to ResponsibleDrinking and Health’ on moderate
drinking and health – comprehensively indexed and fully searchable without charge

·
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·
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alcohol affairs

·

To direct enquiries from the media and others towards full and accurate sources of information.
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MEDICAL NEWS
Drug ‘may reverse liver disease’
Research suggets that Sulfasalazine,
currently used to treat arthritis and
inflammatory bowel disease could
help reverse severe liver disease. The
University of Newcastle team has
found that it can also reverse the
scarring associated with cirrhosis of
the liver. Scientists had thought that
the scarring associated with cirrhosis
- known as fibrosis - was irreversible.
When the liver is injured specialised
cells called hepatic myofibroblasts
create scar tissue, and secrete proteins
which prevent it being broken down.
In healthy liver tissue the scars
eventually melt away and are replaced
by new normal tissue. However,
in diseased tissue this process does
not happen. Instead the scar tissue
proliferates, and spreads throughout
the whole organ.
The Newcastle team showed that
sulfasalazine could aid recovery by
blocking the production of proteins
that keep the scar tissue cells alive.
They plan to carry out trials in

humans, but already believe the
drug has the potential to provide an
alternative to a liver transplant.
The drug will initially be given to
heavy drinkers who have given up
alcohol, but too late for their liver
to recover naturally. If this proves
successful, the medicine will also be
prescribed to alcoholics who continue
to drink but show a determination
to fight their addiction by reducing
their intake. Professor Derek Mann,
who led the research, said just a 5%
to 10% recovery of the organ could
have a huge impact on quality of
life.
Professor Chris Day, head of
Newcastle University’s School of
Clinical Medical Sciences, said the
drug was likely to work best on
people who had made some effort
to reduce their drinking. But he said
it offered a potential solution to the
tricky ethical problem of offering
people who abused alcohol a liver
transplant. Some believe it is wrong

to use organs that are in very short
supply on people who have not
demonstrated their ability to reform
their drinking. Professor Day said:
“In that situation you may not give
somebody a transplant, but you
are not going to stop them being
prescribed a tablet, particularly if it
only costs £10 a week...Cirrhosis is
the fifth highest cause of death in
the UK today, and it would not be
too optimistic to say this drug could
halve that death rate.”
Anne Jenkins, of the charity Alcohol
Concern, said: “The last 20 years have
seen a significant increase in rates of
liver cirrhosis, particularly among
the 34-45 age group... Research
that could help to reverse harm is
obviously to be welcomed, but this
work is at an early stage, and more
needs to be done.”
Source: Original research - Inhibition of
Inhibitor of _B Kinases Stimulates Hepatic
Stellate Cell Apoptosis and Accelerated
Recovery From Rat Liver Fibrosis.
Gastroenterology 2005; 128: 108-120.

Red wine slows alzheimer’s-like disease in mice
Giving mice with Alzheimer’s-like
disease the equivalent of a couple
of glasses of red wine daily slows
memory loss and brain cell death, a
new study shows.
The researchers calibrated the
animals’ wine intake to match the
US Department of Agriculture’s
definition of moderate wine
consumption, a single 5-ounce glass
daily for women and two glasses
for men. “Moderate consumption
is the key factor,” Dr. Giulio Maria
Pasinetti of the Mount Sinai School
of Medicine in New York City said.
On a random basis, Pasinetti and his
team gave mice cabernet sauvignon
or ethanol -- the type of alcohol

found in alcoholic beverages - in their drinking water for seven
months. Another group of mice
drank plain water. All of the animals
had a genetic defect that caused
them to develop amyloid plaques in
their brains, the type of damage that
occurs in humans with Alzheimer’s
disease.
The researchers then tested the
animals’ memory by putting them
through a series of maze tests, after
the animals had been alcohol-free
for three days. The wine-drinking
mice learned how to escape from the
maze significantly faster than those
drinking alcohol-spiked water or
water only.
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Based on the findings, and given that
moderate wine consumption may
protect the heart, Pasinetti said, older
people in good health who don’t have
the metabolic syndrome, high blood
pressure, liver problems, issues with
alcohol dependence or other reasons
to avoid alcohol can choose to drink
red wine moderately as part of a
healthy lifestyle.
Drinking wine, he noted, is “a good
lifestyle factor that everybody appears
to like.”
Source: The FASEB Journal, November
2006.

MEDICAL NEWS
Professor Curtis Ellison reviews recent medical studies
coronary heart disease according to
reported intake of beer, wine, and
liquor every 4 years.

Article: Mukamal KJ, Chiuve SE,
Rimm EB. Alcohol consumption
and risk for coronary heart disease
in men with healthy lifestyles. Arch
Intern Med 2006;166:2145-2150.
Summary:
The authors state
that although moderate alcohol
intake is associated with lower risk
for myocardial infarction (MI),
guidelines generally suggest that
adults seek other lifestyle measures
to reduce cardiovascular risk. They
studied whether alcohol consumption
is inversely associated with risk
for coronary heart disease in men
who report consistently favorable
lifestyle behaviors. From 51,529
male participants of the Health
Professionals Follow-up Study who
have reported diet and other lifestyle
factors in biennial questionnaires
since 1986, the authors defined a
cohort of 8,867 men free of major
illness to participate in a prospective
study. All participants reported 4
healthy lifestyle behaviors, including
a body mass index (calculated as
weight in kilograms divided by
height in meters squared) of less
than 25, moderate to vigorous
activity for 30 minutes or more per
day, abstention from smoking, and
a summary diet score in the top
50% for men. High dietary scores
reflected a high intake of vegetables,
fruits, cereal fiber, fish, chicken, nuts,
soy, and polyunsaturated fat; low
consumption of trans fat and red and
processed meats; and multivitamin
use. The authors ascertained the
incidence of nonfatal MI and fatal

Results showed that during 16 years of
follow up, the study documented 106
incident cases of MI. Compared with
abstention, the hazard ratios for MI
were 0.98 (95% confidence interval,
0.55-1.74) for alcohol intake of 0.1
to 4.9 g/d, 0.59 (95% confidence
interval, 0.33-1.07) for alcohol
intake of 5.0 to 14.9 g/d, 0.38 (95%
confidence interval, 0.16-0.89) for
alcohol intake of 15.0 to 29.9 g/d, and
0.86 (95% confidence interval, 0.362.05) for alcohol intake of 30.0 g/d
or more. In men who met 3 criteria,
the lower risk associated with alcohol
intake of 5.0 to 29.9 g/d tended to
be similar to the lower risk associated
with the remaining healthy lifestyle
behavior. The authors conclude that
even in men already at low risk of
cardiovascular disease on the basis of
body mass index, physical activity,
smoking, and diet, moderate alcohol
intake is associated with lower risk
for MI.
Comments: We earlier reported on
an abstract at the AHA Epidemiology
meetings last spring based on these
analyses. Now, in the final paper,
the authors have confirmed a rather
striking reduction in the risk of MI
for even very “healthy” men (i.e.,

			

lean non-smokers who exercised
regularly and had a healthy diet).
For men reporting an average of
15-29.9 g of alcohol per day (about
1 to 2 _ drinks), the risk of MI was
62% lower than for subjects with
the same healthy lifestyles who did
not consume any alcohol. These
results tend to refute the hypothesis
that lower coronary heart disease
among moderate drinkers is due
to their associated healthy lifestyle
habits, and not due to their alcohol
consumption.
The figure below from the Mukamal
et al article shows first that, regardless
of alcohol intake, subjects with a
greater number of healthy lifestyle
factors have lower rates of MI than
subjects with fewer healthy factors
(e.g., much higher risk of MI for
subjects with 0 or 1 of the factors
than for those with more). However,
going from consuming zero alcohol
to 15-29.9 g of alcohol per day results
in a marked decrease in the risk of MI
for all groups. For example, among
subjects with 4 healthy factors (lean,
active, non-smokers on a healthy
diet), the rates for MI appear to be
about 270 for non-drinkers and just
over 100 for consumers of 15-29.9 g/
day. There were few subjects in some
of the categories, but the overall
pattern of alcohol effect was the same
in all groups.

= 0-1 healthy
factors
= 2-3 healthy
factors
= 4 healthy
factors
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The investigators also evaluated men
who met criteria for only three of
the components of a healthy lifestyle
and estimated the effect if they
added another healthy factor. The
estimated effect of stopping smoking
was the single change in lifestyle that
gave the greatest benefit on risk of
MI. However, the estimated effect
of alcohol was the same or greater
than those associated with the other
three lifestyle factors (consuming an
optimal diet, becoming physically
active, or achieving optimal
weight). The investigators did not
have sufficient numbers to evaluate
changes in alcohol consumption over
time, but other studies have shown
that the risk of MI tends to increase
when people stop drinking and to
decrease when they begin to drink.
It is important to appreciate the
marked differences in rates of MI by
all of the “healthy lifestyle” factors.
In the figure above, for example,
going from 0-1 to 4 such factors
reduced the risk of MI from almost
600 to below 300. Thus, all of the
factors are important in lowering the
risk of MI (and the risk of most other
diseases). Still, regardless of other
factors, moderate alcohol makes a
large and significant contribution to
a lowering of risk of MI.
Lay Summary: This paper from the
Health Professionals Follow-up Study
shows that there is a reduction in the
risk of myocardial infarction (MI)
with moderate drinking regardless of
other healthy lifestyle factors. The
study demonstrated that even among
very “healthy” men (i.e., lean nonsmokers who exercised regularly and
had a healthy diet), those consuming
about 1 to 2 _ drinks per day had
62% lower risk of MI than subjects
with the same healthy lifestyle who
did not consume any alcohol. These
results tend to refute the oft-quoted
hypothesis that lower coronary

heart disease seen among moderate
drinkers is due to their associated
healthy lifestyle habits, and not to
their alcohol consumption.
Article: Marfella R, Cacciapuoti
F, Siniscalchi M, Sasso FC,
Marchese F, Cinone F, et al. Effect
of moderate red wine intake on
cardiac prognosis after recent acute
myocardial infarction of subjects
with Type 2 diabetes mellitus.
Diabet Med 2006;23:974–981.
Summary:
The authors state
that oxidative stress and increased
inflammation have been reported to
be increased in subjects with diabetes
and to be involved in the pathogenesis
of cardiovascular complications after
myocardial infarction (MI). It is
well recognized that red wine has
antioxidant and anti-inflammatory
activities. The investigators examined
the effects of moderate red wine intake
on echocardiographic parameters
of functional cardiac outcome in
addition to inflammatory cytokines
and nitrotyrosine (oxidative stress
marker) in subjects with diabetes
after a first uncomplicated MI. One
hundred and fifteen subjects with
diabetes who had sustained a first
non-fatal MI were randomized to
receive a moderate daily amount of
red wine (intervention group) or
advised to not consume any alcohol
(control group). Echocardiographic
parameters of ventricular dyssynchrony, circulating levels of
nitrotyrosine, tumour necrosis
factor-_ (TNF- _), interleukin6 (IL-6), interleukin-18 (IL-18)
and C-reactive protein (CRP) were
investigated at baseline and 12
months after randomization.
Results showed that after 1 year
of intervention, concentrations of
nitrotyrosine (P < 0.01), CRP (P
< 0.01), TNF-_ (P < 0.01), IL6 (P < 0.01) and IL-18 (P < 0.01)
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were increased in the control group
compared with the intervention
group. In addition, myocardial
performance index (P < 0.02) was
higher, and transmitral Doppler
flow (P < 0.05), pulmonary venous
flow analysis (P < 0.02) and ejection
fraction (P < 0.05) were lower, in the
control group, indicating ventricular
dys-synchrony. The concentrations of
nitrotyrosine, CRP, TNF-_ and IL-6
were related to echocardiographic
parameters of ventricular dyssynchrony.
The authors conclude that in subjects
with diabetes, red wine consumption,
taken with meals, significantly
reduces oxidative stress and proinflammatory cytokines as well as
improving cardiac function after
MI. They conclude that moderate
red wine intake with meals may have
a beneficial effect in the prevention
of cardiovascular complications after
MI in subjects with diabetes.
Comments: This is an exciting
paper as it describes results from a
randomised clinical trial (albeit nonblinded) among diabetic patients
who had suffered a recent MI. All
subjects were advised to consume
a Mediterranean-style diet and to
take a one-hour (at least) walk three
times a week. About one half of the
subjects were advised, in addition,
to consume one 4-ounce glass of red
wine daily; the remaining subjects
were apparently advised to not
consume red wine or other alcoholic
beverage (although the specific
instructions given the participants is
not clearly outlined).
After 12 months, the authors state that
HDL-cholesterol was much higher
in the red wine group and that the
“analysis of food diaries” of the control
group “did not show any evidence
of alcohol intake.” Thus, it is likely
that most of the subjects followed the
advice given about alcohol, although
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detailed measurements of the degree
of compliance with the instructions
are not given. The paper states that
the fruit and vegetable intake, intake
of red meat and fish, and weight
changes were not different between
the groups, suggesting that changes
seen were likely to be related to the
wine consumed.
Many of the improvements
in inflammatory markers and
measurements of ventricular function
reported for the red wine group are
rather striking. It appears that most
of the more favorable indices of
inflammation in the red wine group
began to appear by about 3 or 6
months, while indices of ventricular
function were significantly better in
the red wine group only at 9 or 12
months. A total of 8 patients died
during the year of observation, too
few to evaluate the effects of red wine
on mortality.
A long-term blinded trial of
administering wine or other alcohol
to subjects to judge the effects on
morbidity and mortality has been
advocated for a long time, but not yet
done. Even for secondary prevention
(for recurrent MI or death), largescale intervention studies have not
been undertaken. This interesting
trial shows that over one year, many
measures of inflammation and of
ventricular function were better
among diabetic subjects who had
suffered a MI who were advised to
consume one glass of red wine daily
than among those advised to not
consume alcohol.
Lay Summary: This paper describes
results from a randomized clinical
trial among diabetic patients who had
suffered a recent MI. All subjects were
advised to consume a Mediterraneanstyle diet and to exercise, and one
half were advised, in addition, to
consume one 4-ounce glass of red
wine daily. After 12 months, the

subjects assigned to consume red
wine showed much more favorable
indices of inflammation, and better
cardiac performance.
Article: Jugdaohsingh R, O’Connell
M, Sripanyakorn S, Powell J.
Moderate alcohol consumption
and increased bone mineral
density: potential ethanol and nonethanol mechanisms. Proc Nutr
Soc 2006;65:291-310.
Summary: The authors state that
mounting epidemiological evidence
indicates an association between
the moderate ingestion of alcoholic
beverages (versus abstinence) and
higher bone mineral density. More
limited findings provide some
evidence for translation of this
association into reduced fracture risk,
but further studies are required. Here,
these data are reviewed and caveats
in their assimilation, comparison
and interpretation as well as in the
use and application of bone health
indices are discussed.
Whilst it is concluded that evidence
is now strong for the moderate
alcohol-bone health association,
at least in relation to bone mineral
density, mechanisms are less clear.
Both ethanol and non-ethanol
components have been implicated
as factors that positively affect bone
health in the light-to-moderate
consumption of alcoholic beverages,
and four particular areas are discussed.
First, recent findings suggest that
moderate ethanol consumption
acutely inhibits bone resorption, in
a non-parathyroid hormone- and
non-calcitonin-dependent fashion,
which can only partly be attributed
to an energy effect. Second, critical
review of the literature does not
support a role for moderate ethanol
consumption affecting estrogen status
and leading to a knock-on effect on
bone. Third, silicon is present at high
levels in certain alcoholic beverages,
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especially beer, and may have a
measurable role in promoting bone
formation. Fourth, a large body of
work indicates that phytochemicals
(e.g., polyphenols) from alcoholic
beverages could influence bone health,
but human data are lacking. With
further work it is hoped to be able to
model epidemiological observations
and provide a clear pathway between
the magnitude of association and
the relative contribution of these
mechanisms for the major classes of
alcoholic beverage.
Comments: This is a thorough review
article on the relation of alcohol
consumption to bone mineral density.
The authors conclude that alcoholic
beverages may indeed increase bone
mineral density (BMD), although
the data are inconclusive regarding
its impact on the risk of fracture.
The biological mechanisms are not
well understood, but the suppression
of bone resorption by alcohol is
suspected as one important factor.
The authors also state that silicon, an
element that is in high concentration
in many beers, may be associated
with BMD, but some human studies
have shown beneficial effects only
in pre-menopausal, but not in postmenopausal, women.
Lay Summary: This review of alcohol
and bone mineral density (BMD)
concludes that alcoholic beverages
may, indeed, have a favorable effect
on BMD, a measure of osteoporosis.
The association of alcohol intake with
fractures is less well defined.
Professor Ellison is Chief of the
Section of Preventive Medicine and
Epidemiology and Director of the
Institute on Lifestyle and Health
at Boston University School of
Medicine, and is a valued member of
AIM’s Social Scientific and Medical
Council
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Alcohol may trigger gout attacks
Gout
is a common form of
inflammatory arthritis, often causing
recurrent episodes of pain and
swelling of the joints. Although
effective therapies are available,
many patients with gout continue
to experience recurrent attacks.
Alcohol consumption has long been
suspected to be a “trigger” for gout
attacks; however, this hypothesis has
not been formally tested.
In their study of 179 gout patients
who had an attack within the
previous year, Zhang and colleagues
found that alcohol consumption,
even a light-to-moderate amount, is
capable of triggering a bout of gout.
Compared with individuals who did
not drink alcohol, those who drank
five to six alcoholic beverages during a
48-hour period had a twofold greater

likelihood of having a recurrent attack
of gout, the investigators report in
the American Journal of Medicine.
For those who drank seven or more
drinks over the 2-day period, the
odds for a recurrent attack of gout
was 2.5-fold higher compared with
those who abstained.
The gout-triggering effect of alcohol
“occurs within a short period of
time, perhaps less than 24 hours,”
study investigator Yuqing Zhang
from Boston University said. “Thus,
subjects with established gout should
avoid drinking alcohol.” An increased
risk of recurrent gout attacks was
found for beer, wine, and spirits.
Source: Zhang Y et al. Alcohol Consumption as a Trigger of Recurrent Gout Attacks. The American Journal of Medicine
2006;119:800.e13-800.e18.

Average volume of alcohol consumed, type of
beverage, drinking pattern and the risk of death
from all causes
Researchers from Melbourne have
reaffirmed the findings of the J
shaped curve for all cause mortality
amongst moderate drinkers.
The research objective was to
investigate associations between
average
volume
of
alcohol
consumption, type of beverage
and drinking pattern and allcause mortality in the Melbourne
Collaborative Cohort Study.
Average consumption, including
type of beverage, was estimated
from beverage-specific questions
on quantity and frequency of
consumption. Pattern of consumption
was estimated from a 7-day diary.
During an average of 10.5 years of
follow-up of 36 984 participants,
1971 deaths occurred.
For both men and women, mortality
curves were J-shaped (nadir at 9-12

g/day of alcohol consumption;. Wine
consumption was associated with
lower mortality (for men, minimum
hazard ratio (HR) at 20-39 g/day
of wine consumption: 0.69; 95%
confidence interval (CI): 0.54-0.87;
for women, minimum HR at 1-19
g/day: 0.82; 95% CI: 0.70-0.98).
After adjustment for total amount
of alcohol consumed, the number
of drinking-days was inversely
associated with the risk of dying in
men (P-trend = 0.04).
The research results confirm previous
findings about the effect of average
volume of alcohol and type of
beverage and suggest that drinking
pattern is an independent risk factor
for all-cause mortality.
Source: Average volume of alcohol consumed,
type of beverage, drinking pattern and the
risk of death from all causes Baglietto L et
al. Oxford Alcohol and Alcoholism, Volume
41, Number 6, p. 664-671
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Red wine may help
prevent stroke damage
Red wine might work to protect the
brain from damage after a stroke
and drinking a couple of glasses a
day might provide that protection
ahead of time, research has recently
reported.
In an effort to better understand
how red wine works, the scientists
from Johns Hopkins University in
Baltimore fed mice a moderate dose of
a resveratrol (found in red grape skins
and seeds before inducing stroke-like
damage). They discovered that the
animals suffered less brain damage
than similarly damaged mice who
were not treated with resveratrol.
“When we pre-treat the animals
with the compound orally, then we
observe that we have a significant
decrease in the area of stroke damage
by about 40%,” said Sylvain Dore,
the lead researcher for the study.
Dore and his research team presented
their results from the study, which
was funded in part by the U.S.
government, at a Society for
Neuroscience conference in Atlanta.
“What is unique about this study is
we have somewhat identified what
can be the specific mechanism,”
in the wine that is good for health,
Dore said. “Here we are building
cell resistance against free radical
damage.”
The study showed that resveratrol
increases levels of an enzyme in the
brain - heme oxygenase - that was
already known to shield nerve cells
from damage.
Dore said the beneficial effects
associated with drinking a moderate
amount of red wine could be
explained by the fact the wine turns
on the heme oxygenase anti-oxidant
system.
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Alcohol and prostate
cancer risk
Drinking does not appear to be
associated with the overall incidence
of prostate cancer, according
to findings published in the
International Journal of Cancer.
However, men who drink alcohol
may have a lower risk of having an
aggressive prostate cancer and dying
from this cancer.
“Although there is little evidence
to support an association between
alcohol consumption and prostate
cancer risk, questions remain
concerning the effect on aggressive
and non-aggressive tumors and
the pattern and type of alcohol
consumed,” Dr. Graham G. Giles
and colleagues from the University
of Melbourne, Australia, write.
To investigate, the researchers
analyzed data on 16,872 men
followed from 1994 to 2003. The
participants ranged in age from 27
to 70 years at the beginning of the
study, when questionnaires were
used to obtain detailed information
on alcohol consumption.
A total of 732 cases of prostate cancer
occurred, including 132 aggressive
cases and 53 prostate cancer-related
deaths. Overall, no association was
observed between alcohol intake and
the development of prostate cancer.
Also, the pattern of drinking and
type of alcohol were not significantly
associated with prostate cancer risk.
Compared with abstainers, men
who consumed 1 to 19 gram per
day of alcohol, (no more than about
one and a half drinks per day), had
a slightly reduced risk of aggressive
prostate cancers (34%). Prostate
cancer mortality was also reduced in
this group (44%).
Source: Baglietto L et al. Alcohol
consumption and prostate cancer risk:
Results from the Melbourne collaborative
cohort study. International Journal of Cancer
2006;119:1501-4.

Smoking and heavy drinking lower odds of
surviving cancer
Smoking and heavy alcohol use
may curb the likelihood of survival
among men diagnosed with cancer,
researchers from South Korea report.
There is some evidence that these
“cancer risk factors” boost mortality
among cancer patients, Dr. Young Ho
Yun of the National Cancer Center
in Goyang and colleagues note. But
to date no one has investigated how
having these risk factors before cancer
is diagnosed influences survival
afterwards.
Yun’s team looked at data from
14,578 male cancer patients, all of
whom had data on their pre-diagnosis
health risk behaviors on record. They
were followed for an average of about
nine years after their cancer diagnosis.
Men who had been smokers were at
greater risk of dying from any type
of cancer than non-smoking cancer
patients, the researchers found. There
is evidence that smokers are less likely
to undergo cancer screening tests

such as colonoscopy, so they may
be diagnosed with cancer later on
when it is more difficult to treat, the
researchers note. Cigarette smoking
itself, they add, could also make
tumors grow more aggressively.
Heavy drinkers were more likely
to die from head and neck or liver
cancer than non-drinkers with either
type of cancer, and the risk rose in
tandem with the amount of alcohol
consumed. Drinking alcohol may
increase tumor aggressiveness, the
researchers say, or make people less
likely to comply with treatment
recommendations. Men who were
resistant to the effects of the bloodsugar-processing hormone insulin,
which is a warning sign of diabetes,
were also more likely to die after a
cancer diagnosis.
Source: Park SM et al. Impact of Prediagnosis
Smoking, Alcohol, Obesity, and Insulin
Resistance on Survival in Male Cancer
Patients: National Health Insurance
Corporation Study. Journal of Clinical
Oncology 2006;24:5017_24.

Older women may benefit from moderate
drinking
Research published in the September
2006 issue of the Journal of the
American Geriatrics Society found
that women in their 70s and 80s
who consumed one or two alcoholic
drinks daily are more likely to survive
and maintain good health than non
drinkers.

for women aged 70-80 years,”
concluded Byles, who found that the
nondrinkers were much more likely
to die than the drinkers. Moreover,
the surviving nondrinkers tended to
have poorer health-related quality of
life, lower mental-health scores, and
lower social-functioning scores.

The self-reported study of 12,432
Australian women was led by Julie
Byles at the University of Newcastle
in Callaghan, Australia and compared
the health of nondrinkers ages 70-75
to women of the same age who had
one or two drinks daily, three to six
times per week.

The study found no evidence that
nondrinkers should start drinking
later in life, however; Byles said
the positive findings only apply to
women who were drinking at the
start of the study.

“The recommended limits of one to
two drinks per day seem appropriate
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Source: Byles J et al. A Drink to Healthy
Aging: The Association Between Older
Women’s Use of Alcohol and Their HealthRelated Quality of Life. Journal of the
American Geriatrics Society 2006;54:13417.
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The annual Wine & Spirit Education Trust lecture
government’, stated Carson

At this year’s annual Wine & Spirit
Education Trust lecture, Christopher
Carson, chairman of The Wine and
Spirit Trade Association, challenged
the trade to Face the Future—
Now. The challenge was not about
innovation, pricing, promotion,
oversupply or the premium wine
market. His challenge is to embrace
social responsibility as a part of
everyday business culture.
‘Alcohol plays an important part in
knitting together the social fabric
of this country and there are many
positive health benefits from moderate
alcohol consumption, which get lost
in the search for circulation-grabbing
headlines. There is little balance to
the current debate about alcohol
and negative headlines, including
phrases like ‘binge drinking’ and
‘alcohol fuelled’ these headlines sell
newspapers; but they also influence
public opinion and drive politicians.
The drinks’ industry is an easy
scapegoat and, as with other health
issues such as smoking and obesity,
the Government is looking for the
industry to solve its problems. The
problem is people drinking too much
and getting drunk, then behaving in
an antisocial manner. But this is a
cultural issue and not just an industry
problem and therefore although
the industry does have a part to
play in ensuring that it behaves in
a responsible fashion so does the

He continued ‘The alcohol drinks
industry is an important driver
of the economy. UK Consumers
spend £40.8 billion, 5.6% of total
expenditure, on alcoholic drinks.
This contributes £14 billion to the
Exchequer each year. Over 5% of
the whole working population,
14.5 million people, are employed
in the UK alcohol drinks trades
and associated trades. Those are the
positive figures, the less positive side
of alcohol are the cost to society
which the government estimates
at 20 billion per year including
1.2 million violent incidents per
year, 30,000 hospital admissions of
alcohol dependence, and 70% of all
admissions to A and E at weekends
are alcohol related . Alcohol may
account for up to 22,000 deaths
per year against tobacco at 106,000
deaths per year The government is
actively legislating on a whole raft
of health and social order issues
at the moment and in particular
alcohol, foods and tobacco. Their
initial approach is to seek industry
action but if change can’t be agreed
or is too slow then there are more
than prepared to look at legislative
alternatives. If the industry won’t
self regulate they will regulate us.
With more proposed regulation the
pipeline is essential that the industry
work the government to help create
policy and legislation which industry
can administer easily’.
Carson believes the government is
responding to pressure from the
media and the political imperative
is to be seen to be doing something
whilst avoiding the “nanny state”
tag. The public understands emotive
headlines and they want city centre
violence and binge drinking tackled.
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Carson continued, that definitions
of binge drinking do not match the
average person’s perception of being an
irresponsible drinker ‘It does not take
much to be a government accredited
“binge drinker” you just need to
consume twice the recommended
daily alcohol limit on one occasion
a week i.e. More than 3 pints of 5%
beer for men or 2 x 175ml glasses of
14% wine for women in one evening
and you bingeing’
To demonstrate how public policy
on alcohol might develop Carson
made comparisons with the tobacco
industry. ‘Although there are some
considerable differences between
tobacco and alcohol – especially the
positive health benefits of moderate
consumption of alcohol – it is
probably the best example available
to us as tobacco caused illnesses cost
the NHS £1.7 billion last year – a
similar estimate to alcohol . If you
can remember back to the days when
tobacco advertising was allowed
we were told it was fine to smoke
but since 1965 onwards when TV
ads were banned there have been
new restrictions on tobacco on a
nearly annual basis including health
warnings restrictions on sports
sponsorship banning of all advertising
and of course most recently the ban
on smoking in public places in 2006.
The Department of Health spent
£96.6 million on advertising the
danger of smoking between 1999
and 2005…How would we react if
the DOH spent that sort of money
on an anti alcohol campaign?’
Carson outlined the results of a binge
drinking survey of 1,000 women
which revealed that over a 1/3 of
women over 30 drink more than in
their teens – ‘and for those of you
who erroneously think that wine is
not part of this problem, white wine
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who erroneously think that wine is
not part of this problem, white wine
is the drink of choice for women
between the ages of 21 and 35…..
We have a problem,’ and warned
that ‘every time we break ranks and
blame another part of the industry
– for example, the on- blaming the
off-trade, wine blaming beer, beer
blaming spirits – we lose and the
government wins, because we are not
united.’
Children have always sought to buy
and consume alcohol as part of the
growing at ritual but whereas 20 years
ago they might well have hidden
themselves away groups of teenagers
now drink outside shops or in bus
shelters have become a common
sight. As the government seeks the
industry’s support in tackling the
social and health consequences of
excessive alcohol consumption it is
important for all sectors of the alcohol
drinks industry to stick together. The
current priorities for every sector of
the industry are reducing the levels
of underage sales, promoting alcohol
education, informing consumers
about alcohol levels through unit
labelling and sensible drinking
messages.
Carson outlined the potential
consequences of ignoring these
warnings
- No advertising on alcohol;
- The banning of sponsorship of
sporting and artistic events
- Reduction of blood alcohol levels
for under 25 year-old drivers;
- Change the age level to 21 the
purchase of alcohol;
- Health warnings on all packaging;
- Differential taxation of alcohol;
- Tougher laws for licensees;
- Sectioning off the alcohol aisle in
supermarkets.

These are just some of the
suggestions made by politicians,
health professionals at both UK and
European level recently.
‘So what should individual businesses
be doing?’ Asked Carson of the
audience. ‘The industry needs to
unite and it needs to work with
government. It needs to deliver its
side of the bargain and sale and
market responsibly. The industry
needs to be whiter than white so
that we can defend our case and
manage our future. If you are not
already, you should be adhering
to the requirements of the social
responsibility standards regulating
the production and sale of alcohol
drinks in the UK and to do that
you must understand what is meant
by sensible drinking’. Will unit
labelling reduce town centre violence
on a Saturday night? - No, it is only
one small element of what must
be a long-term strategy in the key
solution must be education. If people
aren’t informed then they won’t take
personal decisions or take personal
responsibility. Legislation, taxation
and businesses acting responsibly
will only have partial impact. Anti
alcohol advocates will always advocate
labelling, taxation and banning but
that doesn’t take account of the
important fact that most people
consume alcohol in moderation and
don’t have a problem’.
Finally Carson said the drinks
industry must support the newly
established and independent DRINK
AWARE Trust and others, and the
WSTA who aim to provide the best
trading environment for its members
by ensuring that it leads on industry
solutions and initiatives so as to avoid
further government intervention by
regulation and taxation.
‘But this is just the start of the work
and it is time to face the future now.
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We must all be alert to the dangers to
our business and stop thinking about
social responsibility as a chore or a
cost and start thinking about it as a
business opportunity. We must work
with government and not against
it because the industry should be
vigorously committed to preventing
alcohol misuse, because in fact it is
good for the business and industry
and public health concerns can be
constructively bought together to
share a common purpose. Millions
of adults responsibly enjoy a beer
wine and spirits as part of celebrating
social, family and community
occasions and alcohol can be part
of a balanced lifestyle choice when
consumed in moderation by most
adults and after all we are all people
and parents too’.

REVIEW
British Beer and Pub Association’s Statistical Handbook 2006
• UK alcohol consumption per head
dipped by 2.1% last year - the first
time there has been a fall in annual
consumption in six years.
• Beer remains Britain’s favourite
alcoholic drink, accounting for 43%
of the market.
• The steady shift away from ‘ontrade’ sales has continued, with 41 %
of Britain’s beer now bought in shops
and supermarkets. In 2000, the figure
was 33% and in 1998, 30%.
Britain’s alcohol consumption fell
last year for the first time since
1998, according to the detailed and
extensive wealth of facts and figures
just published in the British Beer
and Pub Association’s Statistical
Handbook 2006.

• Overall drunkeness offences have
fallen significantly amongst the adult
population and amongst those aged
15 and over in the UK. However,
female drunkeness offences remain
a concern, although they have fallen
from a high of 6046 in 2002, having
risen from a low of 3677 in 1995.

Key facts to emerge from its
independent sources of information
in this definitive compilation of
drinks industry statistics are:

Britons still drink less alcohol per
head than most other European
countries. While a few countries, such
as Italy and Greece, record lower per-

UK Consumption of Alcoholic Drinks per
head of population aged 15 and over
(Source: H.M.Revenue and Customs, National Statistics,
British Beer and Pub Association)

head consumption, the latest BBPA
Statistics Handbook data show that
11 European countries across western
and central Europe drink more than
the British - including the French,
Germans, and Spanish.
Mark Hastings, Director of
Communications
at
BBPA,
comments: “Our Statistics Handbook
is an indispensable reference source
- and should provide a pause for
thought for industry pundits in the
ongoing debate over the Britain’s
drinking habits ..our drinking
patterns are certainly changing,
though the numbers show a fall in
total consumption on the previous
year. It is the increase in drink bought
for consumption at home that tells
the real story of the nation’s changing
drinking habits”.
Copies of the Statistical Handbook
2006 are available from the British
Beer & Pub Association, priced
£47.50, and can be purchased via the
BBPA’s website at www.beerandpub.
com

Drunkeness Offenders in England and Wales
(Source: Home Office)

(a) Cider includes perry from 1980
(b) Wine includes made-wine which includes coolers up until 1990. Coolers which
include flavoured alcoholic beverages (FAB’s) are shown seperately therafter and
include spirit based as well as wine-based coolers.
(c) Spirits exclude spirit based coolers.
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ORGANISATIONS
EUROPE

UNITED KINGDOM
Alcohol Concern
First Floor 8 Shelton Street, London WC2 9JR
Tel: (0207) 395 4000 Fax: (0207) 395 4005
website www. alcoholconcern.org.uk
Alcohol Education And Research Council
Abell House, John Islip Street, London SW1P 4LH
Tel: (0207) 217 5276
The Medical Council on Alcohol
3 St. Andrew’s Place, London, NW1 4LB
Tel: (0207) 487 4445 Fax: (0207) 9354479

Brewers of Europe
Rue Caroly 23-25, B-1060 Bruxelles Tel: (++32.2) 672
23 92 Fax: (++32.2) 660 94 02
email: info@brewersofEurope.org
website: www.brewersofeurope.org
Forum of Taste and Education
Livornostraat 13 b 5 rue de Livourne – Brussel 1050
Bruxelles, Belgium
Tel: 32 2 539 36 64 Fax: 32 2 537 81 56
email: forum.taste.education@skynet.be
Enterprise et Prevention
13, Rue Monsigny, 75002 Paris, France
Tel: 00-33-53-43-80-75
email: enterprise@wanadoo.fr
website: www.soifdevivre.com

The Portman Group (Drink Aware Trust)
7-10 Chandos Street, Cavendish Square,
London W1G 9DQ
Tel: 020 7907 3700 Fax: 020 7907 3710
email: Info@portmangroup.org.uk
website: www.portman-group.org.uk

IREB
19, avenue Trudaine, 75009 Paris
Tel: +33 (1) 48 74 82 19 Fax: +33 (1) 48 78 17 56
email: ireb@ireb.com website: www.ireb.com

Drinkaware
7-10 Chandos Street, Cavendish Square,
London W1G 9DQ
Tel: 020 7307 7450 Fax: 0207 307 7460
email: info@drinkawaretrust.org.uk
website: www.drinkaware.com
Alcohol Focus Scotland
2nd Floor 166 Buchanan Street, Glasgow G1 2NH
Tel: 0141-572 6700 Fax: 041-333 1606
website: www.alcohol-focus-scotland.org.uk
BBPA British Beer and Pub Association
Market Towers, 1, Nine Elms Lane,London. SW8
5NQ Tel: 020 7627 9191 Fax:020 7627 9123
email: jwitheridge@beerandpub.com
website: www.beerandpub.com
Wine & Spirit Education Trust
International Wine & Spirit Centre
39-45 Bermondsey Street
London SE1 3XF
Telephone: 020 7089 3800 Fax:020 7089 3845
Email: wset@wset.co.uk
The Wine and Spirit Trade Association
International Wine & Spirit Centre
39 - 45 Bermondsey Street
London SE1 3XF
tel: +44 (0)20 7089 3877 fax: +44 (0)20 7089 3870
Email: info@wsta.co.uk

OIV
18 rue d’Aguesseau, 75008 Paris, France
Tel: +33 (0) 1 44 94 80 94 Fax: +33 (0) 1 42 66 90 63
email: oiv@oiv.int website: www.oiv.int
STIVA
Benoordenhoutseweg 22-23, NL-2596 BA,
The Hague,The Netherlands
Tel: +31 (0)70 314 2480 Fax: +31(0) 70 314 2481
email: info@STIVA.nl.
website: www.stiva.nl
Fundacion Alcohol Y Sociedad
Villalar, 4 1º izq. 28001 Madrid
Tel: + 34 91 745 08 44 Fax: + 34 91 561 8955
email: secretaria@alcoholysociedad.org
website: www.alcoholysociedad.org
Scandanavian Medical Alcohol Board
Vandværksvej 11 DK - 5690 Tommerup
Tel: 45 64 75 22 84 Fax: 45 64 75 28 44
email: smab@org
website: www.smab.org

Deutsche Wein Akademie GMBH
Gutenbergplatz 3-5, 55116 Mainz
Tel.49-2641-9065801 (home office)
49-6131-282948 (head office) Fax: 49-2641-9065802
email:fradera@deutscheweinakademie.de
website: www.deutscheweinakademie.de
FIVIN
Plaza Penedés, 3, 3,08720 Vilafranca del Penedés,
Barcelona, Spain
Tel: 0034 (93) 890 45 45
Fax: 0034 (93) 890 46 11
GODA
Gode Alkoholdninger, Kattesundet 9, DK-1458
København K, Denmark Tel: 33 13 93 83
Fax: 33 13 03 84 email: info@goda.dk
website: www.goda.dk
FIVS International Federation of Wines & Spirits
18, rue d’Aguesseau, F-75008 - PARIS France
Tél. 33 01 42 68 82 48 Fax 33 01 40 06 06 98
email : fivs.ass@wanadoo.fr
website:www.fivs.org
EFRD The European Forum for Responsible Drinking
Place Stéphanie, 6, B -1050 Bruxelles
T: + 32.2.505.60.72
F: + 32.2.502.69.71
website: www.efrd.org
MEAS Limited
Merrion House
1/3 Fitzwilliam Street Lower
Dublin 2, Ireland
Tel: 00 353 1 611 4811 Fax: 00 353 1 611 4808
website: www.meas.ie
The European Federation Of Wine & Spirit Importers
And Distributors (EFWSID)
Five Kings House
1 Queen Street Place
London EC4R 1XX
Tel +44 (0) 20 7248 5377 Fax +44(0) 20 7489 0322
email: EFWSID@wsa.org.uk

USA, CANADA, SOUTH AMERICA, AUSTRALIA
American Council On Science And Health
1995 Broadway, 2nd Floor, New York, NY 10023-5860
Tel: (212) 362-7044 Ext. 234 Fax: (212) 362-4919
email: kava@acsh.org website: www.acsh.org
Beer Institute
122 C Street, NW #750,
Washington DC 20001
Tel:(202) 737-2337 Fax: (202) 737-7004
email:info@beerinstitute.org
website: www.beerinstitute.org
Distilled Spirits Council Of The US
1250 Eye Street, NW, Suite 400,
Washington DC 20005
Tel:(202) 628-3544 website: www.discus.org
Proyecto Ciencia Vino Y Salud
Facultad de ciencias Biológicas,
Casilla 114 D. Santiago, Chile
Tel:/Fax: (56-23) 222 2577
email: vinsalud@genes.bio.puc.cl
Educ’ Alcool
606, Cathcart, Suite 700, Montréal, Québec, H3B 1K9
Canada Tel: (514) 875-7454
email: hsacy@educalcool.qc.ca
website: www.educalcool.qc.ca
The American Beverage Institute
1775Pennsylvania Avenue NW, Suite 1200 Washington,
D.C. 20006 Tel: 202.463.7110
website: www.americanbeverageinstitute.com

FISAC
(Fundacion de Investigaciones Sociales A.C.) Francisco
Sosa 230. Coyoacan CP 04000 Mexico DF - Mexico
Tel:+52.5552 2194
Fax: +52 5554 0161
email: iybarra@fisac.org.mx
website:www.alcoholinformate.org.mx
The Wine Institute
425 Market Street, Suite 1000, San Francisco, CA
94105, USA Tel: (415) 512-0151 Fax: (415) 442-0742
The Beer Wine And Spirits Council Of New Zealand
level 4, 70 The Terrace,Wellington, PO Box 5384
Tel: +64-4-472 2959
email:bwsc@zra.co.nz website: www.beerwsc.co.nz
Traffic Injury Research Foundation.
Suite 200, 171 Nepean Street, Ottawa, Ontario,
Canada, K2P 0B4 Tel: 613-238-5235
email: barbarak@trafficinjuryresearch.com
website:www.trafficinjuryresearch.com
ICAP
International Center for Alcohol Policies
1519 New Hampshire Avenue, NW
Washington DC 20036
Tel: (202) 986-1159 Fax: (202) 986-2080
website: www.icap.org
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The Century Council
1310 G Street, NW, Suite 600,
Washington, DC 20005-3000
Tel: (202) 637-0077 Fax: (202) 637-0079
email: washde@centurycouncil.org
website: www.centurycouncil.org
California Association Of Winegrape Growers
601 University Avenue, Suite 135 Sacramento, CA
95825 email: karen@cawg.org
website: www.cawg.org
Lodi-Woodridge Winegrape Commission
2545 West Turner Road Lodi, CA 95242 USA
email:mark@lodiwine.com
website: www.lodiwine.com
Oldways Preservation & Exchange Trust
266 Beacon Street Boston, MA 02116 617.421.5500
Fax: 617.421.5511 website: www.oldwayspt.org
The Australian Wine Research Institute
PO Box 197, glen Osmond 5064, South Australia,
Australia. Tel: 61 8 8303 6600 Fax: 61 6 303 6601
website: www.awri.com

