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Latvia
In Latvia, changes to the 
Criminal Law were approved 
by the Saeima in October 
and came into force on 25 
November.
Under the amendments, 
driving, or teaching someone 
else to drive with a blood 
alcohol concentration of more 
than 0.15 will be subject to 
criminal liability. All vehicles 
are covered by this provision, 
except those under 50cc. 
Infringement is subject to 
imprisonment for a period 
of up to one year, probation 
supervision, public work, 
or fines, and removal of the 
driver’s licence for a period of 
five years.
Criminal liability has also 
been determined for refusing  
a medical examination to 
determine  blood alcohol 
concentration or the effects of 
other intoxicating substances. 

Italy
One of the first measures by 
the new Meloni government 
was an amendment to the 
penal code which make raves 
and free parties a crime.
Partygoers could face up to 
six years in jail for attending 
gatherings of more than 50 
people that pose a risk to 
public health, safety or order, 
while organisers could be 
wiretapped under the new law. 
Cracking down on rave culture 
was a flagship policy of Ms 
Meloni’s campaign. In her 
first speech to parliament as 
leader, she said Italy was “not 
a country for young people” 
and described a “growing 
emergency of deviance, made 
up of drugs, alcohol and crime”.

Argentina
Argentina’s Lower House has 
passed a zero-alcohol-while-
driving bill which will pass to 
the Senate for consideration 
before coming into law. Under 
the proposed legislation, the 
maximum amount of alcohol per 
litre of blood  for driving would 
be reduced from the current 
level of 0.05 to 0. 
The rule already applies in seven 
provinces and 12 localities in the 
country, where better results in 
terms of traffic accidents have 
been achieved, according to 
Télam, the Argentine national 
news agency.

Netherlands
The mayor and aldermen leading 
Amsterdam’s city council want to 
implement several measures to 
limit the growth of tourism, and 
to combat the nuisance it brings 
to the capital.
The political leaders want to put 
an end to disruptive bachelor 
parties, organized pub crawls, 
limit the number of river cruises, 
and to force the early nightly 
closure of bars, cafes, restaurants, 
and the windows where sex 
workers operate in the Red 
Light District and placing a ban 
on smoking cannabis in certain 
parts of the city centre. 
There will also be an active 
marketing campaign to 
discourage foreign visitors 
who want to blow off steam in 
Amsterdam which could launch 
early next year. The package 
of measures, which is likely to 
include  hospitality businesses 
being ordered to close by 2 
am with the last customers 
allowed inside by 1 am will be 
presented to the full city council 
in December.

http://alcoholresearchforum.org
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Critique 259:  Importance of consuming alcohol with meals in relation to the 
risk of type 2  diabetes mellitus – 30 November 2022

Ma H, Wang X, Li X, Heianza Y, Qi1 L.  Moderate alcohol 
drinking with meals is related to lower incidence of 
type 2 diabetes.  Am J Clin Nutr 2022;0:1–8.
Authors’ Abstract
Background: Previous studies on alcohol drinking and 
health largely have ignored the potential impact of the 
timing of drinking.
Objectives: We aimed to investigate the joint 
associations of the timing of alcohol intake with 
respect to meals (i.e., with meals or outside of meals) 
and the amount of alcohol consumed with the risk of 
type 2 diabetes (T2D).
Methods: A total of 312,388 current drinkers from the 
UK Biobank without T2D at baseline were included. Cox 
proportional hazards models were used to examine 
the association between the timing of alcohol intake 
with respect to meals and the risk of T2D.
Results: During a median of 10.9 y of follow-up, 
8598 incident cases of T2D were documented. After 
adjustment for covariates and the amount of alcohol 
consumed, consuming alcohol with meals was 
significantly associated with a 12% lower risk of T2D (HR: 
0.88; 95% CI: 0.83, 0.93) than was consuming alcohol 
outside of meals. In addition, we found that the timing 
of alcohol intake with respect to meals significantly 
modified the relations between the amount of alcohol 
consumed and risk of T2D (Pinteraction = 0.017); the 
beneficial association of moderate drinking with T2D 
risk was only observed in participants who consumed 
alcohol with meals, but not in others. Further analyses 
on various types of alcoholic beverages indicated 
that the beneficial associations between alcohol 
drinking with meals and T2D were mainly driven by 
wine consumption. Moreover, we found that when 
consumed together with meals, drinking more wine, 
rather than other alcoholic beverages, was related to 
lower concentrations of C-reactive protein.
Conclusions: In current drinkers, moderate drinking of 
alcohol, especially wine, with meals is associated with 
a lower risk of T2D.

Forum Comments
For decades, members of this Forum have 
emphasized that the pattern of drinking, usually 
even more so that the amount of alcohol consumed, 
has the most striking effects on health outcomes.  
For example, an individual consuming 20 grams 
of alcohol each evening with dinner would have 
a total alcohol intake of 140 grams/week.  At the 
same time, someone who has 14 drinks only on 
the weekend would have the same average weekly 

intake, but the health consequences could be very 
different.
The present analysis provides key data supporting 
the advantages of consuming alcoholic beverages 
with meals, rather than on an empty stomach, in 
terms of the risk of diabetes mellitus.  It also shows 
that, in terms of diabetes, wine consumption 
provides greater health benefits than those 
associated with other beverages. 
The paper is based on information from a huge 
dataset (from more than 300,000 subjects) 
collected for the UK Biobank.  The authors had 
very reasonable estimates of alcohol intake as well 
as good ascertainment of health outcomes; 8,598 
cases of diabetes were ascertained over a period 
of 10.9 years. They also had considerable data on 
many lifestyle and social factors that relate to the 
development of diabetes so that confounding and 
modification of effect by them could be dealt with 
in the analyses. 
These analyses were conducted only among 
subjects reporting that they were “drinkers.”  Thus, 
the investigators do not present data on the risk 
of diabetes among abstaining subjects.  (Based on 
extensive previous reports from cohort studies, 
it would be expected that the risk of diabetes 
would have been considerably higher among 
abstainers than among drinkers.)  However, it is 
interesting that even among the present cohort, 
all of whom consumed at least some amount of 
alcohol, the advantages from consuming alcohol 
with food versus without food were very clear and 
statistically significant. 
Previous research has provided some excellent 
data on the relation between alcohol consumption 
and many health outcomes.  Streppel et al 
reported that wine consumption, in particular, 
plays an important role in the health benefits of 
alcoholic beverages.  In their meta-analysis they 
state: “Light to moderate alcohol intake (<20 g/
day) was strongly, inversely, and significantly 
associated with cerebrovascular (HR=0.43), total 
cardiovascular (HR=0.70), and all-cause mortality 
(HR=0.75).  Independent of total alcohol intake, 
long-term wine consumption of up to one half of 
a glass daily was strongly and inversely associated 
with coronary heart disease (HR=0.61), total 
cardiovascular disease (HR=0.68), and all-cause 
mortality (HR=0.73).”  These authors stated that 
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their results could not be explained by differences 
in socioeconomic status, and concluded that life 
expectancy was about 5 years longer in men who 
consumed wine compared with abstainers.
In a large meta-analysis, Li, et al found a U-shaped 
relation between alcohol intake and risk of 
diabetes, with the nadir of risk at about 25 g/day; 
the point estimate of risk of diabetes for subjects 
reporting 60 g/day was still lower than that of 
abstainers.  Among subjects in the Nurses’ Health 
study, women reporting > 0.5 drinks/day had 
approximately 40% lower risk of diabetes than 
non-drinkers (Hu et al),
While the present paper did not relate alcohol 
consumption to cardiovascular disease, subjects 
with diabetes are known to be at a greatly 
increased risk of coronary heart disease, the 
leading cause of death throughout the world.  In 
the Health  Professional Study, Tanasescu et al 
reported that the risk of coronary heart disease 
among adults with type 2 diabetes was reduced 
in a linear fashion with alcohol intake, with the 
lowest risk (HR=0.48) among men reporting >2 
drinks/day. 
Specific comments on the present paper: Reviewer 
Ellison considered that the large database and 
analytic methods provided strong support from 
this study for a beneficial effect of wine with 
meals.  However, Forum member Djoussé stated: 
“It is an Interesting paper, however, I have serious 
concerns on the approach as follows:
1. Concern about non-comparability of 
subjects across 3 groups (alcohol intake with 
meals, outside meals, and not sure) based on 
Table 1.  For example, the 5th and 95th percentiles 
of total alcohol do not have adequate overlap 
between extreme groups; similar observations 
were seen for physical activity and other potential 
confounders.  In the absence of adequate overlap, 
serious confounding cannot be excluded as 
a potential explanation for observed results.  
Simply adding a variable (or variables) without 
adequate overlap in a multivariable model will not 
adequately address the confounding issue.
2. Data are reported as drinkers of wine, beer, 
and spirits for beverage-specific analyses, yet 
the authors do not provide details under alcohol 
assessment how they defined beverage-specific 
categories.  I doubt that the number reported for 
wine corresponds to people that drank wine only; 

it is possible that a larger proportion of their total 
alcohol intake was provided by wine, but with 
some amounts from beer and/or spirits.  The basis 
for classification is unclear and thus, the conclusion 
is a bit misleading if we are looking at people that 
preferred wine (but consumed to some extent 
beer and/or spirits in smaller amounts).
Forum member Skovenborg wrote: “I have a 
comment on a possible association between wine 
preference and diet quality as a confounding factor.  
The specific ingredients of the meals ingested with 
the alcoholic beverages were not collected in this 
study.  Some studies have found that wine drinkers 
have a healthier diet than people who drink beer 
or spirits, and variation in diet associated with 
the preferred drink may explain to some extent 
why wine has an additional beneficial effect on 
health.  A cross-sectional study of transactions 
from Danish supermarkets (Johansen et al) 
found that wine buyers bought more olives, fruit 
and vegetables, poultry, cooking oil, and low 
fat cheese, milk, and meat than buyers of beer.  
Beer buyers bought more ready-cooked dishes, 
sugar, cold cuts, chips, pork, butter or margarine, 
sausages, lamb, and soft drinks than wine buyers.  
Similar observations of a relationship between 
purchases of beer and the less healthy, traditional-
type diet and between purchases of wine and the 
healthier Mediterranean-type diet was found in a 
French supermarket study (Hansel et al).
“In an intervention study in which young male 
volunteers were given Mediterranean or occidental 
(high-fat) diets accompanied by 240 mL of red wine 
daily over a 4-week period, total phenols in plasma 
were elevated after wine consumption (Leighton 
et al).  In that study, total plasma antioxidant 
capacity (total antioxidant reactivity) increased 
28% above basal levels in the Mediterranean diet 
group, but not in the high-fat diet group.  In both 
groups, wine induced a marked increase in total 
antioxidant reactivity above basal levels, 56% and 
23%, respectively.” 
Forum member Estruch followed up with the 
following: “I fully agree with the comments from 
Skovenborg regarding this paper. It is unbelievable 
that a study on alcoholic beverages and risk of type 
II-diabetes does not take into account the dietary 
pattern of the participants.  In the Predimed trial, we 
observed that participants who were allocated (at 
random) to a Mediterranean diet plus extra-virgin 
olive oil (that also included moderate wine intake) 
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showed a significant reduction in the incidence of 
type II diabetes compared to those assigned to the 
low-fat diet: (HR 0.60 [95% CI 0.43 to 0.85] (Salas-
Salvador et al).  The results were confirmed in a 
Systematic Review with Metaanalyses performed 
by Exposito et al.” 
Reviewer Ellison noted: “Despite these identified 
limitations, the overall pattern shown in these 
analyses support the authors’ conclusions.  Further, 
it is especially interesting to note that adding 
total alcohol intake and drinking frequency to the 
equation relating the pattern of drinking and risk 
of diabetes added very little; the overall hazard 
ratios are almost the same as when taking only 
the drinking pattern into consideration.  (These 
findings would indicate that research results based 
only on total alcohol intake may have serious 
limitations for setting alcohol drinking policy.)
“The greater health benefits from wine, rather 
than beer or spirits, shown in these analyses also 
supports extensive prior research.  It is interesting 
that the biomarkers related to diabetes that were 
studied (CRP, HbA1c, HDL-cholesterol) were also 
clearly better for subjects who consumed alcohol 
with, rather than without, the intake of food.  Again, 
the beneficial associations with wine were much 
better than those seen with other beverages, even 
if the methods for assigning drinkers to categories 
by type of beverage were not described.”
Potential Mechanisms for wine and alcohol’s 
beneficial effect on the risk of diabetes.  The 
authors of the present paper describe a number 
of potential mechanisms for the beneficial effects 
of alcohol on the risk of diabetes.  Slowing the 
absorption of alcohol is one possibility, as peak 
blood ethanol levels are dramatically lower when 
a given amount of alcohol is consumed with food 
in comparison with the same amount of alcohol 
being given without food (Jones & Jönsson).  The 
authors of the present paper also suggest that 
consuming alcohol with meals might more quickly 
and effectively reduce the oxidative stress caused 
by meals, and oxidative stress is closely related 
to glucose metabolism, lipid metabolism, and 
inflammation.  As for reasons why wine consumers 
tend to have greater benefit in this regard, the 
authors mention the polyphenols in wine, but also 
state that other lifestyle and social factors among 
regular moderate wine consumers may play a 
role, even though they were adjusted for (as far 
as possible) in the present analyses.  It has been 

pointed out by others that the conclusions would 
have been better supported if dietary factors could 
have been included in the analyses.
Reviewer de Gaetano recalls the results of previous 
studies on potential mechanisms for wine and 
alcohol’s beneficial effects in relation to meal 
consumption.  “Ursini and his coworkers reported 
in several papers that consuming the meal with a 
suitable source of antioxidants, such as those found 
in red wine, minimizes documented postprandial 
oxidative stress.  The inhibition of peroxidation 
of lipids present in the meal during digestion is a 
possible mechanism for the observed protection 
of LDL.  These modified particles could account 
for a relevant link between nutrition and early 
biological processes that foster the development 
of atherosclerosis and diabetes.  
“Mattivi’s group performed two different studies 
showing that consumption of wine with the meal 
could prevent the postprandial increase in plasma 
cholesterol oxidation products (Natella et al).  In 
their studies, twelve healthy volunteers consumed 
the same test meal rich in oxidised and oxidisable 
lipids (a double cheeseburger), with 300 ml of 
water (control) or 300 ml of red wine (wine). The 
postprandial plasma concentration of cholesterol 
oxidation products was measured by GC-MS.  The 
control meal induced a significant increase in the 
plasma concentration of lipid hydroperoxides 
and of two cholesterol oxidation products, 
7-β-hydroxycholesterol and 7-ketocholesterol.  
The postprandial increase in lipid hydroperoxides 
and cholesterol oxidation products was fully 
prevented by wine when consumed with the meal.”
De Gaetano continued: “Ramon Estruch and I 
conducted a randomized, crossover, single-blinded 
trial to compare the effects of wine and gin on 
inflammatory biomarkers of atherosclerosis.  Forty 
healthy men (mean age, 37.6 years) consumed 30 
g ethanol per day as either wine or gin for 28 days.  
After either gin or wine consumption, plasma 
fibrinogen decreased by 5% and 9%, respectively, 
and cytokine IL-1alpha by 23% and 21%.  The 
expression of LFA-1 (-27%), Mac-1 (-27%), VLA-4 
(- 32%) and MCP-1 (-46%) decreased significantly 
after wine, but not after gin. Wine reduced the 
serum concentrations of hs-CRP (-21%), VCAM-
1 (-17%) and ICAM-1 (-9%). Both wine and gin 
showed anti-inflammatory effects by reducing 
plasma fibrinogen and IL-1 alpha levels.  However, 
wine had the additional effect of decreasing 
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C-reactive protein (hs-CRP), as well as a number of 
monocyte and endothelial adhesion molecules.”
Forum member Hendriks added: “It is surprising 
that beverage preference makes such a difference 
in the beneficial effect of moderate drinking 
with a meal on diabetes type 2 hazard ratios. In 
intervention studies (reviewed in a.o. Diabetes 
Care 2015;38:723–732 | DOI: 10.2337/dc14-
1556) all three alcoholic beverages were used 
and compared to their alcohol free counterpart. 
All gave similar results in that biomarkers for 
diabetes type 2 risk, as analysed in the study by 
Ma, showed similar trends, namely CRP and HbA1c 
being negatively associated and HDL cholesterol 
positively. I agree with other Forum members that 
meal quality will make a difference, which in this 
study was only evaluated as a healthy diet score. 
Also, the proportion of wine drinkers drinking with 
meals was substantially larger than the proportion 
of beer and liquor drinkers drinking with meals, 
which may explain some of the results.”
Where do we now stand on the relation of alcohol 
to diabetes?  Our current knowledge based on 
extensive research leads us to the conclusions that
(1) drinkers in general are at a lower risk of 
developing diabetes than are abstainers (from 
extensive prior research);
(2) among drinkers, those who consume their 
alcohol with food have additional benefits in 
terms of cardiovascular disease, other diseases of 
ageing, and total mortality (as shown in earlier 
research)  and now, from this study, they also have 
a lower risk of diabetes; and
(3) the consumption of wine, rather than beer or 
spirits, with food almost always seems to relate 
to the strongest beneficial effects on health 
outcomes.
Overall, despite some limitations noted, the 
Forum considered this to be an important study.  
Reviewer Finkel stated: “If there’s one thing we’ve 
learned in reviewing epidemiological studies it’s 
that the effects of drinking are not simple.  What, 
how, and when we drink count a great deal, often 
eclipsing how much.  This paper reminds us that 
drinking wine with meals is a different experience 
for the body, one much more healthful than naked 
consumption of, say spirits, without food. The 
good life has good sense behind it.” 
Forum member Ursini added: “It is really a 
satisfaction hearing that modern epidemiological 

studies ‘discover’ that wine with food every day is 
more healthy than spirits without food only on the 
weekend.  However, this notion has a kind of ‘prior 
art’: Arnoldo of Villanova, indeed, published in 
1480 a sort of edited version of Regimen Sanitatis 
Salernitanum, a didactic poem collecting rules 
about food and lifestyle to be followed to preserve 
health.  The rules encompassed popular wisdom, 
folk culture, and medical indication collected and 
recorded since at least the Second Century B.C.  
Thus, we have known for many centuries that wine 
with food is generally not only safe, it is healthy.  
Not always is epidemiology indispensable for 
discriminating between what is good and what is 
bad for you.”
Forum member Parente explored Professor Ursini’s 
reference to Regimen Sanitatis Salernitanum 
which she found in Dr. John Ordronaux’s 1871 
Latin-English translation, digitized & uploaded 
from the Harvard University library:
Dr Parente  commented: “Very entertaining and 
written in verse; for example, on pdf page 86, in 
On the Preservation of Health, section 38 Method 
of Eating and Drinking:

‘At meals to sipping only, cling perforce,
And for health’s sake drink not between each 
course.’

And later, from an 1861 addition to a Paris edition:
‘Old wine is apt to burn and dessicate,
Make bile, and e’en, ‘tis said, to constipate; 
But, sparingly diluted, quickly gives
Fair sustenance to everything that lives.'”
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Forum Summary
Essentially all previous epidemiologic studies have 
shown that subjects who consume alcohol are at 
a lower risk than abstainers of developing Type 2 
diabetes mellitus. The present analysis provides 
new information from more than 300,000 subjects 
in the UK BioBank who reported that they were 
consumers of alcohol; it demonstrates how the 
pattern of consuming alcohol plays an important 
role in the effect of alcohol on the risk of diabetes.  

Consuming an alcoholic beverage with food, 
versus drinking it at other times, is associated with 
a considerably lower risk of diabetes mellitus.  This 
effect in independent of the amount of alcohol 
consumed, which suggests that all alcohol policy 
should be based only on research in which the 
pattern of drinking is known.   
The study also demonstrated that the protective 
effects against diabetes was greater for consumers 
of wine rather than for those consuming beer or 
spirits.  These associations are consistent with 
most previous epidemiologic studies, and now 
supported from these analysis of a very large 
cohort. 
The authors had very reasonable estimates of 
alcohol intake as well as good ascertainment of 
health outcomes.  They also had considerable data 
on many lifestyle and social factors that relate to 
the development of diabetes, so that confounding 
and modification of effect by them could be dealt 
with in the analyses.  Forum members noted some 
limitations to the analytic methods regarding 
categorization of subjects by the type of alcohol 
they consumed, and the failure to adjust for diet; 
however, overall the results appear to support 
well the conclusions of the authors that there 
are key health advantages in terms of the risk 
of developing diabetes of consuming alcoholic 
beverages (especially wine) with meals, rather 
than on an empty stomach.

Comments on this paper by the International 
Scientific Forum on Alcohol Research were 
provided by the following members:
Giovanni de Gaetano, MD, PhD, Department of 
Epidemiology and Prevention, IRCCS Istituto 
Neurologico Mediterraneo NEUROMED, Pozzilli, Italy
Luc Djoussé, MD, DSc, Dept. of Medicine, Division 
of Aging, Brigham & Women’s Hospital and Harvard 
Medical School, Boston, MA, USA
R. Curtis Ellison, MD, Professor of Medicine, Emeritus; 
Section of Preventive Medicine & Epidemiology, Boston 
University School of Medicine, Boston, MA, USA
Ramon Estruch, MD, PhD, Hospital Clinic, IDIBAPS, 
Associate Professor of Medicine, University of 
Barcelona, Spain
Harvey Finkel, MD, Hematology/Oncology, Retired 
(Formerly, Clinical Professor of Medicine, Boston 
University Medical Center, Boston, MA, USA)
Henk Hendriks, PhD, Netherlands
Matilda Parente, MD, consultant in molecular 
pathology/genetics and emerging technologies, San 
Diego, CA, USA
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Thousands of genetic variants may 
influence smoking and alcohol use

In a study of nearly 3.4 million people, almost 
4,000 genetic variants were linked to how much 
alcohol a person drinks a week, the age some start 
smoking and whether they quit the habit. The 
study was published in the journal Nature.
The authors conclude say that tobacco and alcohol 
use are heritable behaviours that can be radically 
affected by environmental factors, including 
cultural context and public health policies. Despite 
this, they found that a large majority of associated 
genetic variants showed homogeneous effect size 
estimates across diverse ancestries, suggesting 
that the genetic variants associated with 
substance use affect such individuals similarly. The 
limited extent of variant effect size heterogeneity, 
coupled with similar heritability estimates and 
cross-trait genetic correlations, indicates that the 
genetic architecture underlying substance use 
is not markedly different across ancestries. There 
are some potentially interesting exceptions of 
ancestrally heterogeneous effects in genes such 
as ADH1B and CACNA1B. By contrast, polygenic 
scores generally performed well in EUR ancestries 
but with mixed-to-limited results in other 
ancestries, suggesting that portability of such 
scores across ancestries remains challenging, even 
when discovery sample sizes across all ancestries 
are more than 100,000. Explanations for this 
apparent discrepancy have been proposed, but 
more stringent and sensitive tests will be required 
to draw strong conclusions about such patterns of 
heredity.
The authors say that most individuals of EUR, AFR 
and AMR ancestries in the current study live in the 
United States and Europe and share somewhat 
similar environments regarding tobacco and 
alcohol availability and policies surrounding use 
of these substances, and all included individuals 
were adults. Further increases in genetic diversity 
and consideration of environmental moderators, 
including cultural factors, will continue to add to 
our understanding of the genetic architecture of 
both substance use and related behaviours and 
diseases.
Source: Saunders, G.R.B., Wang, X., Chen, F. et al. 
Genetic diversity fuels gene discovery for tobacco and 
alcohol use. Nature (2022). doi.org/10.1038/s41586-
022-05477-4

Erik Skovenborg, MD, specialized in family medicine, 
member of the Scandinavian Medical Alcohol Board, 
Aarhus, Denmark
Arne Svilaas, MD, PhD, general practice and lipidology, 
Oslo University Hospital, Oslo, Norway
Pierre-Louis Teissedre, PhD, Faculty of Oenology–ISVV, 
University Victor Segalen Bordeaux 2, Bordeaux, France 
Fulvio Ursini MD, Emeritus Professor of Biochemistry, 
School of medicine, University of Padova, Italy
David Van Velden, MD, Dept. of Pathology, Stellenbosch 
University, Stellenbosch, South
Andrew L. Waterhouse, PhD, Department of Viticulture 
and Enology, University of California, Davis, USA

Are U-shaped relationships between 
risk factors and outcomes artifactual?
A study evaluated whether the observed nadir in 
a U- or J-shaped relationship between a particular 
risk factor and a future health outcome is a function 
of the distribution of the risk factor in the sample 
being analyzed.
Data from the ORIGIN trial were used to assess the 
relationship between three risk factors (weight, 
systolic blood pressure, and serum insulin) and the 
hazard of a major cardiovascular event comprising 
a nonfatal myocardial infarction, nonfatal stroke, 
or cardiovascular death. Three spline curves were 
generated for each risk factor. The first was based 
on all available data, the second for a subgroup 
with a higher mean risk factor level, and the third 
for a subgroup with a lower mean risk factor level. 
Nadir levels of the risk factor (i.e., risk factor levels 
predicting the lowest hazard) were then identified 
for each spline curve.
When compared to the nadir values based on all 
available data, nadir values for all three risk factors 
were higher for the subgroups with higher mean 
levels and lower for those with lower mean levels.
The researchers conclude that the distribution 
of a risk factor in the population is an important 
determinant of its nadir value. Populations 
with high or low values may have high and low 
nadirs, respectively. Identification of a nadir 
for a modifiable risk factor from epidemiologic 
relationships may therefore arise from this 
distribution bias and is therefore unrelated to 
therapeutic targets.
Source: Shah, R, Thabane, L, Gerstein, HC. Are U-shaped 
relationships between risk factors and outcomes 
artifactual? Journal of Diabetes. 2022; 1- 7. doi.
org/10.1111/1753-0407.13335.

http://doi.org/10.1111/1753-0407.13335
http://doi.org/10.1111/1753-0407.13335
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Is drinking wine in moderation good for health or not?
association with a reduced cardiovascular risk 
seems to prevail over the increase in neoplastic 
risk, with the consequence that all-cause mortality 
is reduced as compared to abstainers, according to 
the previously described J-shaped conformation.
It is currently not possible to decide with certainty 
whether the consumption of the different alcoholic 
beverages and in particular that of wine, has 
specific health effects, different from those of the 
other alcohol beverages. In the literature studies 
that support, or instead deny, this hypothesis can 
be found.
Since the effects of alcohol intake are to 
some extent different from person to person, 
or from country to country, consumption 
recommendations addressed to the entire 
population, which do not take these differences 
into account, are likely inaccurate; ‘tailor-made’ 
indications, based on the clinical, genetic, 
metabolic, socio-economic situation of 
individuals, would be preferable.
The widely shared consensus that no one should 
start drinking alcoholic beverages for health 
reasons should in any case not be forgotten. 
Source:  Andrea Poli, Is drinking wine in moderation 
good for health or not?, European Heart Journal 
Supplements, Volume 24, Issue Supplement_I, 
November 2022, Pages I119–I122, doi.org/10.1093/
eurheartjsupp/suac084

Drinking alcoholic beverages is associated with 
various health effects in the population. Generally 
speaking, the evidence from epidemiological 
studies suggest that moderate alcohol intake 
is associated with a reduction in the risk of 
cardiovascular events, such as myocardial 
infarction; the risk of cancer, on the other hand, 
tends to rise; whether an increase in the incidence 
of cancer is observed also in association with 
moderate consumption levels is yet not definitively 
ascertained. All these effects seem primarily to be 
associated with the amount of alcohol consumed; 
the role of the different alcoholic beverages, and of 
their minor components, in this regard is in fact not 
clearly defined. Due to the opposite direction of 
the association between alcohol consumption and 
cardiovascular and cancer events, the association 
with all-cause mortality is complex, and J-shaped, 
with a consumption window theoretically 
associated with a reduction in all-cause mortality, 
up to 25 g alcohol per day. However, this issue is 
the subject of intense scientific debate.
The authors of a review published in the European 
Heart Journal state that the health effects of 
alcohol consumption are articulated and different 
when the associations with cardiovascular 
diseases or cancer is considered. Within the limits 
of the so-called moderate consumption, the 

Role of polyphenols in alleviating Alzheimer’s disease
Alzheimer’s Disease (AD) is a successive 
neurodegenerative disorder in the aged 
population. Many chemicals and phytochemicals 
are used to treat AD. Polyphenols which occur 
widely in various fruits, vegetables, beverages, 
and some other plant sources are gaining 
importance in AD treatment. Polyphenols 
comprise various subcategories, such as phenolic 
acids, lignans, tannins, stilbenes, hydroxybenzoic 
acid, hydroxycinnamic acid, and flavonoids. These 
compounds, as sole entities or in combination, 
can be used for treating AD because they have 
an abundance of antioxidants that are reported 
to be effective in free radical scavenging, metal 
ion chelating, and anti-inflammatory activities. 
Polyphenols of various plant origins have been 
studied, and these have been supported by in 
vitro assays and in vivo studies in rodents. These 
molecules protect neurons against oxidative stress 

and deposition of amyloid-β (Aβ) and tau proteins 
which play a vital role in the pathogenesis of AD. 
Consumption of wine and other foods rich in 
polyphenols has a beneficial effect on the neuronal 
signalling pathways, playing a vital role in shielding 
neuronal cells from neurodegeneration. Their 
ability to reduce free radicals and chelate metals is 
of great advantage. 
In this review, the authors highlight the various 
polyphenols that inhibit neuronal damage and 
progression of AD while also providing a cure. 
Some of the polyphenols covered are hesperidin, 
resveratrol, curcumin, catechin, kaempferol, and 
quercetin. The mechanisms of the actions of three 
polyphenols are also elaborated. 
Source: William Raja TR, Duraipandiyan V, Ignacimuthu 
S, Janakiraman U, Maria Packiam S. Role of Polyphenols 
in alleviating Alzheimer’s disease: A Review. Curr Med 
Chem. 2022 Dec 2. doi.org/10.2174/092986733066622
1202152540. 

https://doi.org/10.1093/eurheartjsupp/suac084
https://doi.org/10.1093/eurheartjsupp/suac084
http://doi.org/10.2174/0929867330666221202152540
http://doi.org/10.2174/0929867330666221202152540
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Longitudinal trajectories of alcohol consumption with all-cause mortality, 
hypertension, and blood pressure change

Long-term light and moderate drinkers had a 
lower risk of death than the non-drinkers, and 
a restricted cubic spline showed a J-shaped 
relationship between mean alcohol intake and 
mortality. Although blood pressure increased 
slower in light and moderate drinkers, a reduced 
risk of hypertension was only observed in the 
former. The long-term heavy drinkers had the 
highest blood pressure and death rate. The study 
found curvilinear curves in alcohol–mortality and 
alcohol–hypertension associations using average 
alcohol consumption during a 22-year period, 
extending previous findings that light alcohol 
intake might be protective in the long run, while 
heavy drinking reverses the beneficial effect. The 
causality of such a connection needs to be further 
investigated.
Source: Qiu W, Cai A, Li L, Feng Y. Longitudinal 
Trajectories of Alcohol Consumption with All-Cause 
Mortality, Hypertension, and Blood Pressure Change: 
Results from CHNS Cohort, 1993–2015. Nutrients. 2022; 
14(23):5073. doi.org/10.3390/nu14235073 

Numerous studies have demonstrated a J-shaped 
association (or protective effect) of moderate 
alcohol consumption with all-cause mortality and 
hypertension. A  paper published in the journal, 
Nutrients, argues that the majority of these studies 
focus on a single measurement of alcohol intake 
and are conducted in a Western population. 
In the large, population-based China Health 
and Nutrition Survey cohort from between 1993 
and 2015, group-based trajectory modeling 
was conducted to identify distinct alcohol-
consumption trajectory classes. Researchers 
investigated their association with all-cause 
mortality and hypertension using Cox regression 
and binary logistics regression models. A restricted 
cubic spline was performed to determine the 
nonlinear relationships of mean alcohol intake 
with mortality and hypertension and  the change 
in blood pressure among alcohol-consumption 
trajectory classes was assessed. 
Among the 5298 participants, 48.4% were women 
and the mean age was 62.6 years. After 22 years of 
follow-up, 568 (10.7%) of the participants died and 
1284 (24.2%) developed hypertension. 

1–2 drinks per day affect lipoprotein composition after 3 weeks  
Alcohol consumption ranging from 1–2 drinks/
day is associated with a lower risk of coronary 
heart disease in some studies. The underlying 
mechanisms are unclear. 
The Metabolic Imprints of Alcoholic Beverages 
(MetAl) trial aimed to explore the short-term 
effects of moderate alcohol consumption on 
cardiovascular biomarkers. A 2 × 3-week cross-over 
single-blinded intervention trial investigating the 
effect of 1–2 drinks/day (~12–24 g) compared with 
abstention on 1H Nuclear Magnetic Resonance-
measured main lipoproteins and subfractions was 
performed in 26 healthy adults. Volunteers were 
classified as occasional or habitual drinkers based 
on their habitual alcohol intakes (<2 or ≥2 drinks/
week). 
Compared with abstention, 1–2 drinks/day 
increased ‘good cholesterol HDL2a-C (p = 0.004), 
HDL3-C (p = 0.008), and HDL non-significantly 
(p = 0.19). Total apoA1 and apoA1 in HDL and its 

subfractions increased (p < 0.05). Novel findings 
were a decreased apoB/apoA1 ratio (p = 0.02), 
and increased HDL2a phospholipid content (p = 
0.04). In women alone, the results were similar but 
attenuated, and LDL-P decreased. Thus, changes in 
apoA1- and HDL-related biomarkers occur within 
weeks in moderate drinkers. 
This study found that compared with abstention, 
1–2 drinks/day increased total apoA1 more 
strongly than HDL-C and increased the cholesterol, 
apoA1, and phospholipid content of several 
HDL subfractions. To what degree this provides 
cardiovascular benefit requires further study, the 
authors comment.  
Source: Wilkens TL, Ziegler Z, Aru V, Khakimov B, 
Overgaard SL, Engelsen SB, Dragsted LO. 1–2 Drinks Per 
Day Affect Lipoprotein Composition after 3 Weeks—
Results from a Cross-Over Pilot Intervention Trial in 
Healthy Adults Using Nuclear Magnetic Resonance-
Measured Lipoproteins and Apolipoproteins. Nutrients. 
2022; 14(23):5043. doi.org/10.3390/nu14235043 

https://doi.org/10.3390/nu14235073
https://doi.org/10.3390/nu14235043
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Largest-ever trial of ketamine-assisted therapy for alcohol disorder 
only one in five of those get treatment. Three 
out of four people who quit alcohol will be back 
drinking heavily after a year. Alcohol-related harm 
is estimated to cost the NHS around £3.5 billion 
each year, and wider UK society around £40 billion. 
Alcohol problems affect not only the individual 
but families, friends and communities. We urgently 
need new treatments. If this trial establishes that 
ketamine and therapy works, we hope we can 
begin to see it used in NHS settings.”

A new £2.4 million phase III trial delivered across 
seven NHS sites across the UK will investigate 
whether ketamine-assisted therapy could help 
alcoholics stay off alcohol for longer. Led by the 
University of Exeter, the new trial is being funded 
by the National Institute for Health and Care 
Research (NIHR) and the Medical Research Council, 
with additional funding from Awakn Life Sciences, 
a biotech company who specialise in researching 
and developing therapeutics to treat addiction.
The latest trial builds on a positive result of an 
earlier phase II trial, designed to test whether the 
treatment is safe. It showed ketamine and therapy 
treatment was safe and tolerable for people with 
severe alcohol use disorder. The earlier study found 
that participants who had ketamine combined with 
therapy stayed completely sober, representing 
86 per cent abstinence in the six month follow-
up. Now, the Ketamine for Reduction of Alcohol 
Relapse (KARE) trial will move to the next step of 
drug development, a phase III trial. It will test this 
promising finding further, with the aim of rolling it 
out into the NHS if it proves effective.
Trial lead Professor Celia Morgan, from the 
University of Exeter, said: “More than two million 
UK adults have serious alcohol problems, yet 

Testing parental, older sibling, best friend and peer exposure on young 
adolescent drinking 

Role models around the adolescent, including 
parents, peers, best friends and older siblings, all 
act in ways to socialize the adolescent into alcohol 
use. A study conducted in the Netherlands aimed to 
analyse the effect of exposure to siblings’ drinking 
alongside the more traditionally examined role 
models on alcohol use among adolescents.
A longitudinal study followed 765 adolescents  
aged between 10 and 16 years (45.6% male) who 
completed a questionnaire every 6 months over 3 
years (seven in total).
Three alcohol use measures were examined: 
alcohol use in the last 6 months, in the last 4 
weeks and binge drinking in the last 4 weeks—
both cross-sectionally at each time-point and their 
change from one time-point to the next in a series 
of multi-level logistic regression models.
Results revealed a non-significant difference in any 
of the exposure or alcohol use variables between 
those with or without older siblings. Higher 

exposure to sibling drinking was significantly 
associated with all alcohol use outcomes: use 
in the last 6 months, odds ratio (OR) = 1.54, 95% 
confidence interval (CI) = 1.25–1.91; last 4 weeks, 
OR = 2.04, 95% CI = 1.60–2.60; and binge drinking, 
OR = 2.35, 95% CI = 1.82–3.05. When adding the 
other role models (i.e. peers, mothers, fathers and 
best friends), the significant association between 
siblings’ exposure and adolescents’ alcohol use 
remains.
The authors say that it would appear that, 
after adjustment for the effect of role models, 
adolescents who are exposed to more sibling 
drinking are more likely to have drunk alcohol 
during the past 6 months and past 4 weeks and 
also to binge drink.
Source: Cook, M, Smit, K, Kuntsche, E. All alcohol 
exposure counts - testing parental, older sibling, 
best friend and peer exposure on young adolescent 
drinking in a seven-wave longitudinal study. Addiction. 
2022. doi.org/10.1111/add.16073

Autism and addiction
There are several points of potential overlap 
between autism and addiction, including similar 
traits or patterns of behaviour. A podcast from 
the Society for the Study of Addiction explores 
the need for practitioners to take a broad view, 
and be able to ask whether a particular behaviour 
is associated with a substance use problem or 
mental health problem, or could be a core feature 
of autism. The podcast suggests that one of the 
barriers to this may be professionals not knowing 
enough about other conditions.
addiction-ssa.org/we-have-to-ask-ourselves-whether-
a-pattern-of-behaviour-is-associated-with-addiction-
or-could-be-a-core-feature-of-autism/

https://doi.org/10.1111/add.16073
https://www.addiction-ssa.org/we-have-to-ask-ourselves-whether-a-pattern-of-behaviour-is-associated-with-addiction-or-could-be-a-core-feature-of-autism/
https://www.addiction-ssa.org/we-have-to-ask-ourselves-whether-a-pattern-of-behaviour-is-associated-with-addiction-or-could-be-a-core-feature-of-autism/
https://www.addiction-ssa.org/we-have-to-ask-ourselves-whether-a-pattern-of-behaviour-is-associated-with-addiction-or-could-be-a-core-feature-of-autism/
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 Testing the total consumption model of alcohol

Adolescents’ alcohol use is decreasing in Europe but not in all countries - Why?
Recent research has suggested a decline in alcohol 
use among students, however, only a few papers 
offer to explain why adolescents are drinking less. 
According to ESPAD, adolescents’ alcohol use is 
decreasing in Europe, but only Hungary shows an 
increasing trend. A paper published in the Journal 
of Substance Abuse aimed to give an explanation 
for the opposite trends.
The analysis is based on a cross-national dataset, 
ESPAD in 2003 and 2019, involving 157,790 
participants in 25 countries. The background 
variables cover family, school, leisure time, risk 
behaviours. 
In Hungary and in countries with decline the 
strongest relation with current alcohol use was 
found for internet use, going out, parental control, 
daily smoking, and alcohol intake.

The authors conclude that in countries with 
decline and in Hungary, stronger parental control, 
going out less often, smoking less may contribute 
to a declining trend while a more widespread 
internet use may contribute to an increasing 
trend. Hungary shows the same pattern as the 
countries with decline, so other factors such as a 
lack of alcohol policy, permissive attitudes, media 
representation, health awareness may be behind 
the different trends. Future research should be 
directed toward providing further explanations for 
the opposite trends.
Source: Petra Arnold, Ágoston Horváth & Zsuzsanna 
Elekes (2022) Adolescents’ alcohol use is decreasing in 
Europe but not in all of the countries. Why?, Journal of 
Substance Use, doi.org/10.1080/14659891.2022.2144504 

Supply-side interventions to reduce alcohol 
consumption are often justified by reference to the 
total consumption model. According to this theory, 
which is dominant in public health academia, 
reducing per capita alcohol consumption across 
society is a sufficient and necessary condition to 
reduce alcohol-related mortality. An article by 
Christopher Snowdon presents new evidence 
showing that there is no single distribution of 

alcohol consumption and that trends in per 
capita consumption and alcohol-related mortality 
often move in opposite directions. Economic 
interventions designed to reduce the prevalence 
of heavy drinking by reducing per capita alcohol 
consumption cannot therefore be assumed to be 
effective.
Source: Snowdon, C. (2022). Testing the total 
consumption model of alcohol. Economic Affairs, 42( 
3), 442– 452. doi.org/10.1111/ecaf.12545 

stronger intention to adhere to low-risk guidelines 
than the control group (after controlling for initial 
intention). Concern for the effect of alcohol on 
health was not significantly affected.
During Covid-19 lockdown, a message 
emphasising the impact of alcohol on the 
immune-system had a greater effect on intention 
to observe low-risk drinking guidelines than other 
messages. Contextually relevant messages could 
be used for alcohol health campaigns and for 
improving alcohol labelling.
Source: Fiona C. Walker & Richard O. de Visser (2022) 
Messages focused on the effect of alcohol on the 
immune system boosted intention to adhere to 
alcohol intake guidelines during Covid-19 lockdown, 
Psychology & Health, doi.org/10.1080/08870446.2022
.2145606 

Messages focused on the effect of alcohol on the immune system boosted 
intention to adhere to alcohol intake guidelines during Covid-19 lockdown

Research shows that personal relevance may affect 
the impact of alcohol-related health information. 
A study explored alcohol consumption during the 
UK Covid-19 lockdown, and whether a message 
emphasising the effect of alcohol on the immune 
system was more effective in altering intentions 
to follow low-risk drinking guidelines than other 
messages about the effects of alcohol on health.
From April to June 2020, 953 drinkers completed 
an online questionnaire, and were randomly 
allocated to exposure to a control condition or 
one of three messages emphasising the impact of 
alcohol on: the immune system; mental health; or 
physical health. Outcome variables were: concern 
about alcohol intake, and intention to adhere to 
low-risk drinking guidelines.
Pre-post ANCOVAs revealed that participants in 
the immunity message group had significantly 

http://doi.org/10.1080/14659891.2022.2144504
https://doi.org/10.1111/ecaf.12545
http://doi.org/10.1080/08870446.2022.2145606
http://doi.org/10.1080/08870446.2022.2145606
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Indirect effects of personality on high-intensity drinking

Effectiveness of a French mass media campaign in raising knowledge of both 
low-risk drinking guidelines, and in lowering alcohol consumption

Researchers have long been interested in 
identifying risk factors for binge drinking 
behaviour (4+/5+ drinks per occasion for 
females/males), but many binge studies have 
demonstrated that a substantial proportion of 
young adults are drinking at levels far beyond 
(often 2-3 times) the standard threshold (Patrick 
et al., 2017). The consumption of such large 
quantities of alcohol, typically referred to as high-
intensity drinking (HID), can cause severe alcohol-
related problems, such as blackouts, unintended 
sexual experiences, and even death (Hingson et 
al., 2017). The researchers hypothesized that trait 
neuroticism would be indirectly associated with 
the likelihood of HID via coping motives and that 
extraversion would be indirectly associated with 
the likelihood of HID via social and enhancement 
motives.
To investigate these hypotheses, two archival 
datasets were used that recruited current 
underage (18-20 year old) adult drinkers residing 

in the United States from online panel services. 
Participants completed self-report survey items 
assessing constructs of interest. To investigate 
the role of drinking motives in the association 
between personality and HID, both the direct 
and indirect effects via three path analyses were 
calculated.
Findings revealed that neuroticism was partially 
indirectly associated with the likelihood of HID 
via coping motives. In addition, extraversion 
was indirectly associated with the likelihood of 
HID via social and enhancement motives. These 
findings provide an initial step toward examining 
the interplay between personality traits, drinking 
motives and high-intensity drinking in underage 
drinkers and point to the need for longitudinal 
studies to assess these associations.
Source: Bachrach, R.L., Zhou, A., Kumar, L., Lyons, 
G., Skrzynski, C.J. and Creswell, K.G. (2022), Indirect 
effects of personality on high-intensity drinking: The 
role of drinking motives. Alcohol Clin Exp Res. doi.
org/10.1111/acer.14994.

The effectiveness of a French mass media 
campaign in raising knowledge of both long-term 
alcohol-related harms (LTH) and low-risk drinking 
guidelines (LRDG), as well as in lowering alcohol 
consumption was assessed in a study published in 
the journal, Addiction.
2,538 adult drinkers (18-75 years old) participated 
in an 8-month longitudinal survey from February 
to October 2019, with three waves of online data 
collection (T0 before the campaign, T1 just after it 
ended, and T2 6 months after it ended).
The main outcomes’ variables were LTH knowledge 
(cancer, hypertension, brain haemorrhage), LRDG 
knowledge (two guidelines: ‘maximum of 2 drinks 
a day’ and ‘minimum of 2 days without alcohol per 
week’), intention to reduce alcohol consumption, 
and self-declared consumption with respect to the 
French LRDG. At T1, exposure to the campaign was 
measured using self-reported campaign recall.
In T1, the researchers observed significant positive 
interactions between exposure group based on 
campaign recall and survey waves on knowledge 
of i) the ‘maximum 2 drinks a day’ guideline 
(adjusted odds ratio [aOR] 1.32 [95% confidence 
interval 1.08-1.62]), ii) brain haemorrhage (aOR = 
1.80 [1.44-2.25]), and iii) hypertension (aOR = 1.41 

[1.09-1.81], p=0.008) risks. Campaign exposure 
was also associated with a significant decrease in 
at-risk drinking in women (aOR=0.67 [0.50-0.88]). 
No significant interaction was observed at T1 for 
the knowledge of the ‘minimum of 2 days without 
alcohol a week’ guideline, or of cancer risk. At T2, 
no significant interaction was observed for the 
main outcomes’ variables.
The authors conclude that there appears to be an 
association between exposure to a 2019 French 
mass-media campaign to raise knowledge of long-
term alcohol-related harms and low-risk drinking 
guidelines (LRDG) and reduce alcohol consumption 
and i) improved knowledge of the ‘maximum 2 
drinks per day guideline’, ii) knowledge of the risks 
of hypertension and brain haemorrhage, and iii) a 
reduction in the proportion of people exceeding 
LRDG (in the general population only). These 
associations were only observed over the short 
term and, in some cases, only for certain segments 
of the population.
Source: Quatremère, G., Guignard, R., Cogordan, C., 
Andler, R., Gallopel-Morvan, K., and Nguyen-Thanh, V. 
(2022) Effectiveness of a French mass media campaign 
in raising knowledge of both long-term alcohol-related 
harms and low-risk drinking guidelines, and in lowering 
alcohol consumption, Addiction. doi.org/10.1111/
add.16107.

https://doi.org/10.1111/acer.14994
https://doi.org/10.1111/acer.14994
https://doi.org/10.1111/add.16107
https://doi.org/10.1111/add.16107
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Association of recreational cannabis legalization with alcohol use in the US

Cannabis recreational legalization and prevalence of simultaneous cannabis 
and alcohol use in the United States 

According to new research conducted at Columbia 
University Mailman School of Public Health, 
simultaneous cannabis and alcohol use, defined 
as using both substances at the same time so their 
effects overlap, increased in adults from 2008 to 
2019. Shifts in cannabis legislation have raised 
questions about unintended effects on cannabis 
and alcohol use patterns, whereby policy changes 
might lead people to use both substances. 
The researchers accessed restricted data from 
individuals aged 12+ from the 2008–2019 National 
Survey on Drug Use and Health (NSDUH) covering 
817,359 participants. Data included respondents’ 
2019 state of residence for state recreational 
cannabis law status. The final analysis included 
self-reporting of simultaneous cannabis and 
alcohol use.
From 2008 to 2019, the overall prevalence of 
simultaneous cannabis/alcohol use increased 
in adults. Comparing the period pre-RCL to post 
RCL, there were small but significant increases 
observed among those aged 21 and older. More 
specifically, the prevalence of simultaneous use 
among respondents aged 21-30 increased from 
9.2%to 10.4%. 

Similarly, among participants aged 31-40 years 
and 41-50 years, prevalence increased from 5% to 
6% and from 3% to 4.7%, respectively. However, for 
respondents aged 12–20 years old and 51 year-old 
and older, there were no significant associations 
between RCL and changes in the prevalence of 
simultaneous use. 
These findings build upon prior research showing 
that states allowing dispensaries had a greater 
likelihood of alcohol-related outcomes in adults 
aged 21 and above, and extends knowledge by 
reporting rising simultaneous use after RCL with 
cannabis supply implementation using a nationally 
representative sample across age groups over a 
long period.
The authors suggest that there may be a need 
to develop strategies to reduce harms related to 
simultaneous cannabis/alcohol use in adults aged 
21-50.
Source: Priscila Dib Gonçalves et al, Cannabis 
Recreational Legalization and Prevalence of 
Simultaneous Cannabis and Alcohol Use in the United 
States, Journal of General Internal Medicine (2022). doi.
org/10.1007/s11606-022-07948-w

In the US, cannabis use has nearly doubled during 
the past decade, in part because states have 
implemented recreational cannabis laws (RCLs). 
However, it is unclear how legalization of adult-
use cannabis may affect alcohol consumption. A 
study explored how recreational cannabis laws 
might affect alcohol use among adults in the US.
Researchers conducted a cross-sectional study 
of 4.2 million individuals who responded to the 
Behavioral Risk Factor Surveillance System in 2010 
to 2019. A difference-in-differences approach with 
demographic and policy controls was used to 
estimate the association between RCLs and alcohol 
use, overall and by age, sex, race and ethnicity, and 
educational level.  
Of 4.2 million respondents (median age group, 
50-64 years; 2 476 984 [51.7%] women; 2 978 467 
[58.3%] non-Hispanic White individuals) in 
2010 through 2019, 321 921 individuals lived 
in state-years with recreational cannabis laws. 
Recreational cannabis laws were associated with 

a 0.9 percentage point (95% CI, 0.1-1.7) increase 
in any alcohol drinking but were not significantly 
associated with binge or heavy drinking. Increases 
in any alcohol use were primarily among younger 
adults (18-24 years) and men, as well as among 
non-Hispanic White respondents and those 
without any college education. A 1.4 percentage 
point increase (95% CI, 0.4-2.3in binge drinking 
was also observed among men, although this 
association diminished over time.
This cross-sectional study and difference-in-
differences analysis found that recreational 
cannabis laws in the US may be associated with 
increased alcohol use, primarily among younger 
adults and men.
Source: Macha V, Abouk R, Drake C. Association of 
Recreational Cannabis Legalization With Alcohol 
Use Among Adults in the US, 2010 to 2019. JAMA 
Health Forum. 2022;3(11):e224069. doi.org/10.1001/
jamahealthforum.2022.4069

http://doi.org/10.1007/s11606-022-07948-w
http://doi.org/10.1007/s11606-022-07948-w
http://doi.org/10.1001/jamahealthforum.2022.4069 
http://doi.org/10.1001/jamahealthforum.2022.4069 
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Effect of selective personality-targeted alcohol use prevention on 7-year 
alcohol-related outcomes among high-risk adolescents  

follow-up. Compared with the control condition, 
the PreVenture intervention was associated with 
reduced odds of any alcohol-related harm (odds 
ratio [OR], 0.81 [95% CI, 0.70-0.94]) and a greater 
mean reduction in the frequency of alcohol-related 
harms (β = −0.22 [95% CI, −0.44 to −0.003]) at the 
7.0-year follow-up. There were no differences in 
the odds of monthly binge drinking (OR, 0.80 [95% 
CI, 0.56-1.13]) or hazardous alcohol use (OR, 0.87 
[95% CI, 0.59-1.27]) at the 7.0-year follow-up. 
Exploratory analyses at the 5.5-year follow-up 
showed that compared with the control condition, 
the PreVenture intervention was also associated 
with reduced odds of monthly binge drinking 
(OR, 0.87, [95% CI, 0.77-0.99]) and hazardous 
alcohol use (OR, 0.91 [95% CI, 0.84-0.99]), but this 
was not sustained.
This study demonstrated that a brief selective 
personality-targeted alcohol use prevention 
intervention delivered in the middle school years 
can have sustained effects into early adulthood.
Source: Newton NC, Debenham J, Slade T, et al. 
Effect of Selective Personality-Targeted Alcohol Use 
Prevention on 7-Year Alcohol-Related Outcomes 
Among High-risk Adolescents: A Secondary Analysis 
of a Cluster Randomized Clinical Trial. JAMA Netw 
Open. 2022;5(11):e2242544. doi.org/10.1001/
jamanetworkopen.2022.42544

A study examined the sustained effects of 
a selective personality-targeted alcohol use 
prevention programme on alcohol outcomes 
among adolescents who report high levels of 1 of 
4 personality traits associated with substance use.
The PreVenture programme is a 2-session, 
personality-targeted intervention designed to 
upskill adolescents to better cope with their 
emotions and behaviours.
A clinical trial assessed the effectiveness of the 
PreVenture program on reducing the growth of 
risky alcohol use and related harms from early to 
late adolescence and early adulthood. Participants 
included grade 8 students attending 14 secondary 
schools across New South Wales and Victoria, 
Australia, in 2012 who screened as having high 
levels of anxiety sensitivity, negative thinking, 
impulsivity, and/or sensation seeking. Schools 
were block randomized to either the PreVenture 
group (7 schools) or the control group (7 schools). 
The primary end point of the original trial was 2 
years post baseline; the present study extends the 
follow-up period from July 1, 2017, to December 1, 
2019, 7 years post baseline. 
Of 438 participants from 14 schools, 86.2% provided 
follow-up data on at least 2 occasions, and among 
those eligible,54.0% participated in the long-term 

Elaborating the association of age at first drink with risky drinking
An association between early drinking onset and 
subsequent heavy drinking has been established, 
but interpretation is problematic: is the onset of 
drinking or of intoxication important; is early onset 
a marker for vulnerability or a causal risk factor; 
what role does recall bias play? 
Researchers compared the associations of onset 
indicators with subsequent risky drinking, assessed 
whether drinking onset has a stronger association 
with subsequent risky drinking than relative onset 
(deviation from cohort’s median), and studied 
recall bias by examining within-cohort temporal 
changes in reported ages of drinking onset.
Data was taken from the Finnish Drinking Habits 
Survey, a general population survey of 15–79-year-
old Finns collected in 2016 and the four previous 
survey waves from 1984 to 2008. Risky drinking 
was defined using the Alcohol Use Disorders 
Identification Test (AUDIT), and the age of first 

drink (AFD) and of intoxication (AFI) were obtained 
by retrospective recall.
All three indicators showed statistically significant 
associations with AUDIT, but AFI had the strongest 
association. Absolute age of onset had a slightly 
stronger association with AUDIT than relative age 
of onset. Recall bias of AFD was found for each 
birth cohort, as the reported AFD within each 
cohort increased over time.
Onset of intoxication has stronger association 
with risky drinking than the onset of drinking. No 
gain was seen in measuring relative rather than 
absolute age of onset, which suggests that age 
of onset is not merely a marker of vulnerability to 
risky drinking.
Source: Janne Härkönen & Pia Mäkelä (2022) Elaborating 
the association of age at first drink with risky drinking: 
results from a cross-sectional survey, Drugs: Education, 
Prevention and Policy, 29:6, 694-701, doi.org/10.1080/
09687637.2021.1952932 

http://doi.org/10.1080/09687637.2021.1952932
http://doi.org/10.1080/09687637.2021.1952932
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Alcohol-specific deaths in the UK 
In December, the ONS published updated 
information on the number of deaths caused by 
diseases known to be a direct consequence of 
alcohol, by age, sex, and region. 
• In 2021, there were 9,641 deaths (14.8 per 

100,000 people) from alcohol-specific causes 
registered in the UK, the highest number on 
record.

• The number recorded in 2021 was 7.4% higher 
than in 2020 (8,974 deaths; 14.0 per 100,000) 
and 27.4% higher than in 2019 (7,565 deaths; 
11.8 per 100,000), the last pre-coronavirus 
(COVID-19) pandemic year.

• Between 2012 and 2019, rates of alcohol-
specific deaths in the UK had remained stable, 

with no statistically significant changes in the 
age-standardised rate.

• Consistent with previous years, the rate of 
alcohol-specific deaths for males in 2021 
remained around double the rate for females 
(20.1 and 9.9 deaths per 100,000 people, 
respectively).  

• Scotland and Northern Ireland had the highest 
rates of alcohol-specific deaths in 2021 (22.4 and 
19.3 deaths per 100,000 people, respectively).

• Compared with 2019, there have been 
statistically significant increases in the alcohol-
specific death rate in England, Wales, and 
Scotland.  

The authors comment that  “Alcohol-specific 
deaths have risen sharply since the onset of the 
coronavirus (COVID-19) pandemic, with alcoholic 
liver disease the leading cause of these deaths. This 
rise is likely to be the result of increased alcohol 
consumption during the pandemic. Research has 
suggested that people who were already drinking 
at higher levels before the pandemic were the most 
likely to have increased their alcohol consumption 
during this period.”
ons.gov.uk/peoplepopulationandcommunity/
birthsdeathsandmarriages/deaths/bulletins/
alcoholspecificdeathsintheuk/2021registrations

Club soda opens UK’s first low & no tasting room in London 
Following its successful Crowdfunder campaign, 
mindful drinking movement Club Soda is opening 
its first permanent venue in the heart of Covent 
Garden, London. 
Club Soda’s new Tasting Room & Shop opened in 
November and will offer a curated collection of 
over 150 of the best Low & No drinks brands. The 
space will feature products from partner brands 
Everleaf, Lucky Saint, Sentia, Crodino, Oddbird 
Wines and Double Dutch. The broader range in 
the shop includes alcohol-free beers, wines, spirits, 
premixed cocktails, sodas, and kombuchas, and a 
selection of low-alcohol products will come soon. 
Consumers, retailers and venues will be guided 
by knowledgeable, mindful drinking experts, 
including IWSC and World Alcohol-Free Awards 
judge Josh Kelly, Noah Villeneuve (previously bar 
manager of Bianchis, Bristol), and Hope McPherson, 

who has extensive experience managing bottle 
and tap rooms. 
In the bar, mixologists will shake up excellent 
mindful cocktails, and beer is on tap. In the 
evenings, guests can book into interactive drinks 
and cocktail masterclasses, whilst members of 
the hospitality trade can also visit for training and 
advice on the right drinks for their venues
Club Soda will launch an online shop, offering 
nationwide delivery options, extending its reach 
across the country. The Tasting Room will also play 
host to a number of events.
Club Soda founder Laura Willoughby MBE, says: 
“Establishing an HQ for Low & No drinks in the UK 
is a big moment. We can’t wait to showcase the 
incredible range available whilst we help educate 
and encourage even more people to drink 
mindfully and live well.”

https://www.ons.gov.uk/peoplepopulationandcommunity/birthsdeathsandmarriages/deaths/bulletins/alcoholspecificdeathsintheuk/2021registrations
https://www.ons.gov.uk/peoplepopulationandcommunity/birthsdeathsandmarriages/deaths/bulletins/alcoholspecificdeathsintheuk/2021registrations
https://www.ons.gov.uk/peoplepopulationandcommunity/birthsdeathsandmarriages/deaths/bulletins/alcoholspecificdeathsintheuk/2021registrations
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Drinkaware Monitor 2022 focusses on those impacted by other people’s 
drinking

New research from Drinkaware reveals that 41% 
of UK adults have been negatively affected by 
someone else’s drinking in the last year, with 
younger people and ethnic minority groups 
particularly impacted.  The Drinkaware Monitor 
2022 is the annual ‘state of the nation’ survey 
conducted for Drinkaware by YouGov, providing 
an insight into the drinking habits of 6,318 UK 
adults. 
Key findings from the report show that people 
from ethnic minority groups are more likely to 
have felt physically threatened by someone who 
has been drinking than white UK adults (13% 
compared to 7% respectively).   Younger people 
are also particularly affected with 55% of all 18-34 
year olds negatively affected by someone else’s 
drinking in the last year, compared to the 41% UK 
average and 21% of people between the ages of 
18-34 felt emotionally hurt or neglected by others 
drinking, compared to the UK average of 14%. 
The report also found that: 
• 29% of UK adults have been concerned about 

someone else’s drinking in the last year. This is 
a significant increase on the 16% of UK adults 
who were concerned about someone else’s 
drinking during the pandemic when a similar 
question was asked in summer 2021.  

• 63% of UK adults living with friends or 
housemates have been negatively impacted 
by someone else’s drinking in the last year 

• 26% of UK adults experienced multiple 
negative effects due to someone else’s 
drinking in the last 12 months.

drinkaware.co.uk/research/drinkaware-monitors/
drinkaware-monitor-2022#downloads

Nearly three-quarters of adults underestimate quantity of wine poured into 
a glass 

New research from Direct Line Motor Insurance has 
revealed that people tend to underestimate the 
volume of a poured glass of wine. It gives credence 
to the popular ‘home pour’ theory, whereby people 
may fix themselves a larger drink than they would 
receive in a pub, bar or restaurant.
The survey of 2,000 people found that when shown 
an image of a large glass of wine, containing a third 
of a bottle, 70% of participants said they thought 
the serving was a small or medium glass size and 
when participants were shown a double measure 
of gin in a glass, just 22% identified the amount 
correctly. 

Direct Line’s research also found that 40% of 
people never checked the amount of alcohol they 
poured at home. 
Andrew Misell of Alcohol Change UK commented 
on the findings, “we’ve seen a big shift in drinking 
habits in recent years with more and more of us 
drinking at home. As this study has shown, many 
are unsure of the size of the drinks they’re pouring 
themselves, and often underestimate how much 
they’re having. This can lead to them drinking 
more than they intended without realising”.

https://www.drinkaware.co.uk/research/drinkaware-monitors/drinkaware-monitor-2022#downloads 
https://www.drinkaware.co.uk/research/drinkaware-monitors/drinkaware-monitor-2022#downloads 
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Bars  to increase range of no and low alcohol drinks
More than 80% of bars plan to capitalise on a 
healthy drinking trend among consumers by 
increasing their range of no and low alcohol drinks 
in 2023, new research shows.
This survey spoke to a broad mix of industry 
professionals, across the different regions and 
venue styles in the UK. It found that:
• 94% of Bartenders either currently stock No&Lo 

Beverages or plan to in the future.
• 75% of Bartenders personally drink No&Lo 

Beverages.
• 97% of Bartenders see the importance in 

stocking both Non-Alc and Low ABV products.
• 82% of Bartenders plan to increase their No&Lo 

offering in the next 12 months, with around 
85% of which targeting No&Lo spirits.

• 80% of Bartenders agree No&Lo adds new 
occasions to existing alcohol occasions, rather 
than replacing them.

• 80% of Bartenders agree that their Primary 
Consumer Target for No&Lo are those who are 
not solely teetotal.

The report  produced by hospitality research firm 
CGA by NielsenIQ and non-alcoholic spirits brand 
Crossip concludes that the no/low category is 
thriving, with no/low spirits seeing the biggest 
growth in the last year, as well as the biggest 
potential to grow further in the future. This growth 

has been mainly driven by the increased consumer 
demand. High tempo venues in city centres are 
hot spots likely to drive the no/low spirits rise.
• The no/low category is perceived to be 

innovative, with spirits as the most innovative. 
This has encouraged Bartenders to stock no/
low products aiming to stay up to date.

•  No/low alcohol is seen as highly versatile, it is 
suited for consumption not only in the evening, 
but throughout the day. It is also suited to all 
year round.

•  There is currently a demand for more premium 
no/low products being available in venues.

•  Bartenders and wholesalers are driving stocking, 
with 91% currently stocking a range of no/low 
types. Varied range is increasing in importance, 
so investing time into no/low menus is vital.

•  Previous training has had a very positive impact 
on enriching the knowledge of the Bartenders 
helping them to feel more confident to 
effectively market and sell no/low products. In 
addition to that, trained Bartenders are more 
likely to increase efforts surrounding the no/
low category

The research also found that 41% of professionals 
think no/low spirits will see the fastest growth in 
the next five years, putting it well clear of other 
categories like beer (24%) and wine (23%).
cgastrategy.com/leading-the-way-in-no-low-spirits/

Portman group enhance measures to discourage drink driving 
The main change to the guidance has been to 
update advice on non-sealed sampling activity in 
car parks of a licensed premise. In simple terms, 
this is the type of sampling where a consumer is 
expected to drink / try the alcohol there and then. 
Alongside the changes to the sampling guidance, 
The Portman Group have also amended their 
guidance on encouraging irresponsible or 
immoderate consumption. Like the above, 
the changes to this guidance clarify that any 
insinuation of alcohol consumption before 
driving is likely to be problematic, even if it is not 
actually depicted. 
portmangroup21.wpenginepowered.com/wp-
content/uploads/2022/11/Guidance-Note-Product-
Sampling.pdf

The Portman Group have made changes to their 
sampling guidance to further enhance measures 
to discourage drink driving. 
Sampling can be defined as the unconditional 
giving away of alcohol to the general public in a 
public place, including licensed premises (unless 
the premises are being used for a private function). 
It allows consumers to assess free of charge the 
taste and quality of a product. Running a sampling 
activity can be a great way to build brand loyalty 
with fan favourites or to introduce consumers to 
exciting new flavours, but it’s imperative to make 
sure that sampling is conducted in a responsible 
manner. 

https://cgastrategy.com/leading-the-way-in-no-low-spirits/
https://portmangroup21.wpenginepowered.com/wp-content/uploads/2022/11/Guidance-Note-Product-Sampling.pdf
https://portmangroup21.wpenginepowered.com/wp-content/uploads/2022/11/Guidance-Note-Product-Sampling.pdf
https://portmangroup21.wpenginepowered.com/wp-content/uploads/2022/11/Guidance-Note-Product-Sampling.pdf
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Alcohol misuse more prevalent among over-55s in Flanders

STIVA’s 40th anniversary

“A notable difference is that the intention to stop 
drinking alcohol in the next 12 months is actually 
significantly higher in the older age groups, 
especially among 65-74-year-olds and those aged 
75 and over (both about 11%), than in the younger 
groups,” Sciensano noted. Highly educated people 
are less inclined to stop drinking alcohol.
“It is the first time we have studied on such a 
scale the thresholds and motivations that people 
experience to live a healthy life,” Elise Braekman, a 
researcher at Sciensano, said. “On a positive note, 
a large number of people do intend to start living 
healthier lives.”
sciensano.be/sites/default/files/preventiebarometer_
alcohol.pdf

A study from Flanders shows the risk of 
problematic drinking is higher among people 
over the age of 55. A report including the first 
results of the prevention barometer by Sciensano, 
commissioned by the Flemish government, found 
that of all participants, 81.7% reported that they 
drank alcohol in the last 12 months.
In the region, 6.5% of people drink alcohol on a 
daily basis. Alcohol consumption peaks between 
55 and 74 years of age, with 13.7% of people 
in this age group drinking ten glasses of an 
alcoholic beverage per week, which is considered 
the benchmark for “risky drinking” in the region 
according to the study.
Overall, men are more likely to drink excessively 
than women: almost 60% of men drink more 
than 10 glasses per week compared to 4.8% 
of women. “The prevalence of risky alcohol 
consumption is notably higher among men 
than women in each age group,” Sciensano 
noted.
“Because of the increased vulnerability of the 
elderly, it is important that alcohol prevention 
is definitely (also) focused on this target group.”
People aged 18- to 24-year-olds drink less 
than people in older age groups, while those 
in their twenties and thirties are least likely to 
drink more than ten glasses per week. Those 
aged between 25 and 34 have most often tried 
to drink less alcohol, while the 55-to-64-year-
olds were least likely to quit their habits.

The Responsible Alcohol Consumption 
Foundation (STIVA) celebrated its 40th anniversary 
in December. At an afternoon event, together with 
guests and under the guidance of moderator Bas 
van Werven, the Foundation looked back at all 
kinds of activities that STIVA is involved in and also 
to the future.
Rob Stomphorst Veilig Verkeer Nederland talked 
about the successful BOB campaign. Janine de 
Ridder and Sanne Louw of the KiKiD Foundation 
talked about the KIKID Booze project, in which 
the theme of peer pressure around alcohol use 
in schools is treated with performances and 
conversations by youth experts.
STIVA director Peter De Wolf explained how 
STIVA draws up rules so that alcohol marketing 

on Facebook, Instagram, YouTube and Snapchat 
cannot be seen by people under the age of 18. 
And that there are no alcohol advertisements on 
TikTok at all.
Défano Holwijn took the audience into the world 
of influencers and how to do this in an ethical and 
responsible manner.
A panel debate followed, with Mirjam Bikker, 
Rudmer Heerema, Arno Rutte and Hans Böhm, in 
which there was constructive discussion about the 
mutual responsibility of the government, social 
organizations and the business community and 
how everyone can contribute as much as possible 
together in a chain approach.

https://www.sciensano.be/sites/default/files/preventiebarometer_alcohol.pdf
https://www.sciensano.be/sites/default/files/preventiebarometer_alcohol.pdf
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OECD launch Health at a Glance: Europe 2022 
The OECD, together with the European 
Commission, launched Health at a Glance: Europe 
2022 on Monday 5 December. The report examines 
the key challenges European countries must 
address to develop stronger, more resilient health 
systems following the acute phase of the COVID 
19 pandemic. It includes a special focus on how 
the pandemic has affected young people’s mental 
and physical health. It also provides comparisons 
of health status, risk factors to health, health 
expenditure, access to care and quality of care in 
38 European countries.
Chapter 4 of the report focuses on preventable 
risk factors to health among adolescents and 
adults, including smoking, alcohol consumption. 
While tobacco smoking and alcohol consumption 
have decreased over time, the use of new tobacco 
and nicotine products has increased, and harmful 
alcohol drinking patterns are widespread.  
On average, 37% of European adolescents aged 
15 and 16 years old reported heavy episodic 
drinking at least once in the last 30 days in 
2019, despite the legal drinking age in most EU 
countries being 18. This proportion ranges from 
less than 25% in Sweden, Finland, and Portugal, 
as well as Iceland and Norway, to more than 
50% in Germany and Denmark. In about half of 
EU countries, boys are more likely than girls to 
report heavy episodic drinking, with the greatest 
difference in Cyprus, Romania, and Greece (9 or 
more percentage points). Girls have higher rates 
than boys in the other half of EU countries, with 
the largest difference in Latvia and Spain (5 or 
more percentage points).
The proportion of heavy episodic drinking among 
adolescents has remained relatively stable between 
2015 and 2019 on average across EU countries, 
although the trend has varied across countries. 
The proportion of 15-16 year-olds reporting heavy 

episodic drinking has decreased since 2015 in 15 of 
25 EU countries. Cyprus, Lithuania and Malta saw 
the largest reduction with 7 percentage points or 
more. The proportion has gone up in the other 10 
countries, with increases of 4 percentage points or 
more in Portugal, Ireland and the Slovak Republic. 
To limit adolescent exposure to alcohol promotion, 
some countries have adapted their regulation to 
digital marketing and sport sponsorship. In the 
WHO Europe region, about half of the countries 
report monitoring marketing infringements, but 
only 14 out of 49 countries have marketing bans 
on the internet and on social media (WHO Europe, 
2021). Regarding sponsorship for sporting events, 
only four countries (Spain, France, Norway and 
Türkiye) have implemented legally binding bans 
across all alcoholic beverages (WHO, 2018).
Measured through sales data, overall alcohol 
consumption stood at 9.8 litres of pure alcohol 
per adult on average across EU countries in 2020, 
a slight reduction compared to 10.4 litres in 2010. 
Latvia, the Czech Republic, Lithuania, Austria and 
Bulgaria show the highest levels of consumption, 
while Greece, the Netherlands and Sweden have 
relatively low levels among EU countries. Over the 
past decade, alcohol consumption has decreased 
in most EU countries, with the largest reductions in 
Ireland, Lithuania, Greece and Spain. It has slightly 
increased in Latvia, Bulgaria, Poland, Romania 
and Malta, although it remains well below the EU 
average in Malta.
19% of adults reported heavy episodic drinking 
at least once a month in EU countries in 2019, a 
proportion that has remained stable since 2014. 
This proportion varies from less than 5% in Cyprus 
and Italy to more than 35% in Romania and 
Denmark. In all countries, men were more likely 
than women to report heavy episodic drinking. By 
contrast with many other risk factors, people with 
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lower education levels do not have a higher rate 
of heavy episodic drinking in EU countries, except 
in Latvia. On average, 13% of people with less 
than upper secondary education reported heavy 
episodic drinking, compared to 20% or more of 
people with at least upper secondary or tertiary 
education. These differences largely reflect greater 
purchasing capacity: alcohol is more affordable for 
people with more education and higher incomes. 
However, when looking at alcohol-related harm, 
the burden is greater on people with lower socio-
economic status.
oecd-ilibrary.org/social-issues-migration-health/
health-at-a-glance-europe-2022_507433b0-en

Improved awareness of alcohol guidelines in Guernsey
The Health Improvement Commission has run its 
‘Count 14’ campaign for two years. The campaign 
aims to raise awareness that both men and women 
should not drink more than 14 units a week on 
a regular basis and should spread the units out 
evenly over three or more days. 33% of people 
were aware of this guideline in 2022, compared to 
28% in 2020. The campaign included challenges 
for the public to take part in, videos, distributing 
tools to help measure intake and sharing the 
message on the back of a bus. 

Andrea Nightingale, the Health Improvement 
Commission’s substance use lead, said: “One of 
the biggest challenges we’ve had in promoting 
the new guidelines is making sure the community 
are aware that the guidelines are now the same for 
men and women. 
“However, our results show the majority still 
believe there to be a difference, so there is clearly 
more work to be done.” She added: “These are 
really promising results and will help inform where 
the campaign goes next”.

Wine consumption trends in France
Research conducted by Wine Intelligence in the 
spring of 2022 was presented on 16 November 
for the Wine Paris & Vinexpo Paris trade fair 
(Vinexposium group). The research highlights 
that young people are willing to spend more on 
everyday drinking and across all age groups, 
one in two consumers say that wine is part of 
their lifestyle. The data was collected via the 
Vinitrac® France omnibus consumer survey by 
Wine Intelligence among 1,300 adults in mainland 
France, including 1,000 wine consumers. Amongst 
wine consumers, the Baby Boomers (aged 55 and 
over) account for the bulk of consumption (47%), 
followed by Generation X (aged 40-54) with 25%, 
Millennials (aged 25-39) with 21% and Generation 
Z (aged 18-24) with 7%. Average number of 
drinking occassions is 9.6 times per month for 
Boomers, compared with around 7 times for 
younger people.

Regardless of age group, around 90% of consumers 
say they drink wine in restaurants. Conversely, the 
consumption of wine in bars and/or cafés differs 
widely, ranging from 49% for generation Z to 15% 
for Boomers. Older generations remain loyal to 
red wine (54% of consumption), the appeal of the 
colour drops commensurately with age, with red/
pink/white wines virtually on a par with each other 
among Generation Z.
An investigation carried out by French publication 
RTL also found wine consumption has fallen 
significantly in France with red wine the worst hit. 
Consumers of red wine have fallen by 32% in just 
over a decade (since 2011). In particular, the 19-35 
age segment has slowed consumption, with the 
number of red wine consumers dropping by 7% 
during this period.
v i t i s p h e r e . c o m / n e w s - 9 8 0 4 1 - b a t t l e - o f - t h e -
generations-for-wine-consumption-in-france.html

 

Alcohol duty rise in the UK is delayed 
The UK Treasury is now expected to maintain the 
current duty freeze on beer, wine and spirits until 
August 2023.
In September, the then Chancellor Kwasi Kwarteng 
scrapped planned increases in the tax paid on 
beer, wine, spirits and cider, but the decision was 
reversed by his successor, Jeremy Hunt. Hunt’s 
proposals to raise duties were due to come into 
effect on 1 February 2023 and would have seen 7p 
added to the price of beer, 38p on a bottle of wine 
and more than £1.30 on spirits. On 19 December 
the government announced that the freeze would 
be extended until 1 August, with the chancellor 
reserving a decision on future duty rates for  the 
Spring Budget 2023.

 https://www.oecd-ilibrary.org/social-issues-migration-health/health-at-a-glance-europe-2022_507433b0-en
 https://www.oecd-ilibrary.org/social-issues-migration-health/health-at-a-glance-europe-2022_507433b0-en
https://www.vitisphere.com/news-98041-battle-of-the-generations-for-wine-consumption-in-france.html
https://www.vitisphere.com/news-98041-battle-of-the-generations-for-wine-consumption-in-france.html
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The Health Survey for England findings published
The Health Survey for England is used to estimate 
the proportion of people in England who have 
health conditions, and the prevalence of risk 
factors and behaviours associated with certain 
health conditions. Results of the 2021 survey (part 
1) were published on 15th  December.
In 2021, 79% of participants reported that they 
had drunk alcohol in the last 12 months, and 49% 
reported that they drank alcohol at least once a 
week. A higher proportion of men than women 
had drunk alcohol in the last 12 months (82% and 
76% respectively). 57% of men and 43% of women 
drank alcohol at least once a week.
The proportion who drank alcohol in the last 12 
months increased with age, from 62% of 16 to 
24 year olds to 85% of 55 to 74 year olds, and 
was lower in the oldest age group (77% of those 
aged 75 and over). There was a similar pattern for 
drinking at least once a week. Those aged 16 to 24 
were least likely to drink at least once a week (31%) 
and those aged between 55 and 64 years old were 
the most likely to do so (59%).  Among those adults 
that drank alcohol, the average (mean) amount 
drunk was 11.6 units of alcohol in a typical week 
(14.7 units for men and 8.5 units for women).
There were some differences between men and 
women in typical weekly alcohol consumption, 

over 14 units of alcohol weekly increased with 
household income. Among men, the highest 
proportion of those who drank 14 or more units 
was in highest income households: 35%, compared 
with 22% in the lowest income households. 
Similarly, among women, the highest proportion 
of those who drank alcohol at increased or higher 
levels was in the highest income households: 
24%, compared with 9% in the lowest income 
households.
The lowest proportion of adults drinking at 
increasing or higher risk (over 14 units of alcohol 
a week) was in the most deprived quintile. 18% 
of men and 9% of women in the most deprived 
quintile drank at increasing or higher risk. Across 
the Index of Multiple Deprivation IMD quintiles 
(IMD), the proportions of both men and women 
drinking over 14 units per week was highest in 
the two least deprived (29% of men in the least 
deprived and 34% of men in the next IMD quintile 
drank over 14 units per week, 17% of women in 
the least deprived and 18% of women in the next 
IMD quintile drank over 14 units per week).
21%, had not drunk alcohol in the last 12 months 
(19% of men and 24% of women). The proportion 
of non-drinkers increased as the household income 
decreased from 11% of non-drinkers in the highest 

with women more likely not to 
drink or drink at lower levels than 
men. 57% of adults drank at levels 
which put them at lower risk of 
alcohol-related harm (14 units or 
less each week). 54% of men and 
61% of women drank at levels that 
put them at lower risk of alcohol-
related harm. 
21% of adults drank at increasing 
or higher risk of alcohol-related 
harm (more than 14 units per 
week). Men were more likely than 
women to drink at increasing risk 
levels (23% and 13% respectively).
5% of men drank over 50 units a 
week and 2% of women usually 
drank over 35 units a week (higher 
risk levels) in a week.  
The proportions of men and 
women who reported drinking 
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income quintile to 33% in the lowest income 
quintile. There was a difference in the proportion 
of non-drinkers across the  IMD quintiles. The most 
deprived IMD quintile had the highest proportion 
of non-drinkers (33%). The lowest proportions of 
non-drinkers were in the two least deprived IMD 
quintiles. 18% of adults in the least deprived IMD 
quintile and 17% of adults in the next IMD quintile 
were non-drinkers.
Since 2009, there has been a gradual decrease in 
the maximum daily alcohol consumption in the 
last week. The proportion of adults who drank 
more than three units (women) or four units (men) 
on any day in the last week fell from 37% in 2009 
to 30% in 2019. The decline was largely accounted 
for by changes in consumption among men. The 
proportion of men drinking more than four units 
on any day in the last week decreased from 43% 
in 2009 to 33% in 2019. Over the same period, the 
proportion of women who had drunk more than 
three units on any day in the last week was 31% in 
2009, and varied thereafter between 25% and 28% 
with no clear pattern.
digital.nhs.uk/data-and-information/publications/
statistical/health-survey-for-england/2021

Drinkaware  in Ireland - Annual 
Report 2021

Drinkaware in Ireland has published its Annual 
Report. The report highlights  charity’s has reached 
over 20 million through its media campaigns 
and resources in 2021. 85% of people now know 
Drinkaware as the trusted source of information on 
alcohol and Drinkaware’s resources played a key 
part in supporting the public through the ongoing 
impact of Covid-19 as more people searched for 
information and advice on how to prevent and 
reduce alcohol misuse.
In 2021, Drinkaware provided resources for those 
seeking more information regarding their drinking 
habits, particularly with its Drinks Calculator, its 
Drink Driving information and Minimum Unit 
Pricing Explainer.
The Annual Barometer 2022 highlighted low levels 
in overall mental wellbeing, most notably in those 
who have increased their alcohol consumption. 
Research also examined adults’ attitudes towards 
their alcohol consumption a year on from Covid-19, 
finding worrying trends regarding respondents’ 
wellbeing and using alcohol to cope.
A highlight in 2021 was Maynooth University’s 
evaluation of its Junior Cycle Alcohol Education 
Programme, in which more than 15,000 1st to 
3rd year students have participated to date. The 
report found that as students progressed through 
the programme, the proportion who expressed 
no intention or interest in drinking rose from 
30% in 1st year to 54% in 3rd year. Findings also 
showed that participation led to substantial and 
sustained improvements in students’ knowledge 
and understanding of alcohol.
As a result of the three-year evaluation, Drinkaware 
has updated the programme, adding six new 
lessons (two in each year). These new lessons 
were developed under the themes of ‘Influences’ 
and ‘Coping’, aimed at educating students on 
the benefits of healthy coping mechanisms, and 
understanding internal and external influences 
and how these may impact on them. Continuing 
development of the project has taken place 
throughout 2022, with the addition of further 
resources, workshops, teacher training and 
support.
dr ink aware. ie/wp - content/uploads/2022/11/
Drinkaware-AR-2021-COMPRESSED-1.pdf

Portman Group Compliance report
A new report from the Portman Group finds that 
85% of formal complaints considered by the 
Independent Complaints Panel were regarding 
whether alcohol packaging and marketing had 
particular appeal to under-18s. However, 76% of 
complaints were not upheld, indicating a strong 
alignment between producers in the sector and 
the Code of Practice.
Drinks producers were more also likely to 
seek advice and guidance from the Portman 
Group’s Advisory Service under the Code rule on 
particular appeal to under-18s [29%] than any 
other category. This was followed by advice on 
immoderate consumption [20%] and bravado 
[15%], demonstrating increased awareness and 
proactivity from producers to ensure responsible 
marketing and labelling practices. 
portmangroup21.wpenginepowered.com/wp-
content/uploads/2022/12/Taking-Responsibility-
for-Alcohol-Regulation-2022.pdf

https://digital.nhs.uk/data-and-information/publications/statistical/health-survey-for-england/2021
https://digital.nhs.uk/data-and-information/publications/statistical/health-survey-for-england/2021
https://www.drinkaware.ie/wp-content/uploads/2022/11/Drinkaware-AR-2021-COMPRESSED-1.pdf
https://www.drinkaware.ie/wp-content/uploads/2022/11/Drinkaware-AR-2021-COMPRESSED-1.pdf
https://portmangroup21.wpenginepowered.com/wp-content/uploads/2022/12/Taking-Responsibility-for-Alcohol-Regulation-2022.pdf
https://portmangroup21.wpenginepowered.com/wp-content/uploads/2022/12/Taking-Responsibility-for-Alcohol-Regulation-2022.pdf
https://portmangroup21.wpenginepowered.com/wp-content/uploads/2022/12/Taking-Responsibility-for-Alcohol-Regulation-2022.pdf
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The European Transport Safety Council (ETSC)
has issued a report which calls on European 
governments to increase the number of drink-
driving enforcement checks, and simplify 
procedures for carrying them out. New figures 
show the percentage of drivers who are over the 
limit has returned to pre-pandemic levels in many 
European countries.
In its report ‘Progress in reducing drink-driving 
and other alcohol-related road deaths in Europe‘, 
published in December, the ETSC says  that 
widespread, highly visible, and well-publicised 
enforcement, and the perception of being 
checked, are critical to effectively reducing 
alcohol-related collisions on the road.  However, 
data analysed by ETSC show the number of checks 
declined significantly in many countries during 
the Covid-19 pandemic.  And while some are now 
increasing the number of checks again, this is not 
happening fast enough.  The percentage of drivers 
found to be over the limit has bounced back to the 
pre-pandemic level in many countries.
Over the last decade, the number of drink-driving 
checks per capita fell in ten countries and increased 
in just six.  Fourteen countries tracked by ETSC 
do not even collect national data on the number 
of alcohol checks that are carried out including 
Belgium, Bulgaria, Switzerland, Czechia, Germany, 
Denmark, Hungary, Israel, Luxembourg, Latvia, 
Malta, The Netherlands, Slovakia and Serbia.     
As well as increasing and monitoring the number 
of drink-driving checks, ETSC says national 
governments need to ensure that tests can 
always be carried out randomly and without the 
requirement that police first suspect drink-driving 
has occurred.  ETSC are also calling for all countries 
to follow the model in Norway where so-called 
‘evidential’ breathalysers can be used by police at 
the roadside.  Many countries still require follow-
up blood tests at a police station or hospital, which 
drain police and medical resources and leads to 
many fewer enforcement checks being carried out.  
According to ETSC, financial sanctions can also be 
more effective when they are linked to income.  
The report cites the example of Denmark where 
fines for drink-driving are linked to a multiplier of 
the Blood Alcohol Concentration (BAC) level of the 
driver and their monthly income. 

Several countries, 
including Lithuania 
and Poland, require 
some recidivists 
and high-level first 
offenders to fit a 
breathalyser-style 
device in their vehicle 
which requires the 
driver to be sober 
in order to start the 
engine.  
Alcohol interlock-
based rehabilitation 
schemes can help 
drivers continue productive lives, and keep their 
jobs because they can continue driving safely as 
long as they use the alcohol interlock.  Simple 
driving bans can be ineffective, because many 
repeat offenders just ignore them, and drive 
anyway, with nothing to prevent them from 
driving under the influence.
Current EU driving license legislation prohibits 
driving licenses from being issued to people 
who are alcohol-dependent.  There report argues 
that many people who are alcohol-dependent 
could benefit from a driving license that restricts 
driving to vehicles fitted with an interlock, but this 
is currently not allowed.  ETSC is calling for the 
restriction to be lifted when the EU driving license 
directive is updated next year. 
Antonio Avenoso, Executive Director of the 
European Transport Safety Council said:“Now that 
the Covid lockdowns are behind us, we hoped that 
higher levels of traffic safety would remain.  But the 
opposite is happening, road deaths are increasing, 
and drink-driving deaths are also up.
“Reducing drink-driving is not difficult or 
complicated.  Tried and tested methods of 
enforcement work wonders, but you have to put 
police resources into it.  It’s also really important 
to stop wasting precious police time on follow-up 
blood tests when the technology is already there 
to provide highly accurate, evidential breath tests 
at the roadside.” 
etsc.eu/wp-content/uploads/ETSC-SMART-
Report-2022-V6-1.pdf

https://etsc.eu/wp-content/uploads/ETSC-SMART-Report-2022-V6-1.pdf
https://etsc.eu/wp-content/uploads/ETSC-SMART-Report-2022-V6-1.pdf
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Healthy Ireland survey 2022 

survey was a gender difference in drinking patterns, 
particularly between mothers and fathers. (19% of 
mothers, compared to 13% of fathers). This gender 
difference is no longer evident in this wave with 
equal proportions of women and men, as well 
as mothers and fathers, now reporting that they 
drink more (13% in all cases).
drugsandalcohol.ie/37636/1/DOH_Healthy_Ireland_
summary_2022.pdf

The Healthy Ireland Survey is an annual survey 
conducted with a representative sample of the 
population aged 15 and older living in Ireland. 
Fieldwork to date has been conducted by Ipsos 
MRBI. The 2022 survey found that overall, 82% of 
respondents perceived their health as ‘good’ or 
‘very good’, compared to 3% who perceived their 
health as ‘bad’ or ‘very bad’. 28% of respondents 
report having a long-term illness or chronic 
condition that has lasted 6 months or more. The 
most commonly diagnosed conditions are high 
blood pressure (6%), arthritis (5%), asthma (4%), 
diabetes (4%) and high cholesterol (3%).
67% of people have consumed alcohol in the 
previous 6 months, an increase of 1% since 2021. 
Those aged 15-34 most likely to have consumed 
alcohol in the last six months. Gender differences 
in alcohol consumption are small, with men (69%) 
slightly more likely than women (65%) to have 
consumed alcohol in the prior 6 months. 
52% who had consumed alcohol in the previous 6 
months reported they normally drink at least once 
a week, with a further 32% drinking multiple times 
a week. Men drink alcohol more frequently than 
women. 36% of male drinkers drink alcohol more 
than once a week, compared to 27% of female 
drinkers. These figures are broadly unchanged 
since 2021.
There has been a decline in drinking frequency 
among 35 to 44 year olds. 51% of drinkers in this 
age group drink at least once a week, with 26% 
doing so multiple times a week, compared with 
60% and 36% respectively in 2021. 32% of those 
who consumed alcohol in the previous 6 months 
are considered binge drinkers, up from 2021 (22%), 
but remains behind the levels of binge drinking 
measured in 2018 (37%). 22% of the population 
(aged 15+) are categorised as binge drinkers, 
compared with 20% in 2021, and 28% in 2018.
Restrictions introduced to restrict the spread 
of Covid-19 meant that pubs and restaurants 
remained closed throughout much of the fieldwork 
period during the previous wave of the survey in 
2021, with access to hospitality limited. The 2022 
Survey found that the proportion reporting that 
they drink less has declined to 33%, with 54% 
claiming that the amount of alcohol they consume 
has remained unchanged. Roughly one in eight 
drinkers (13%) report that they now drink more.
One of the key findings emerging from the previous 

We don’t serve teens US campaign
Foundation for Advancing Alcohol Responsibility  
(Responsibility.org) is targeting individuals and 
businesses that might illegally supply minors 
with alcohol in a campaign that runs from  mid 
November until the end of December. 
Chris Swonger, president and CEO of Responsibility.
org, commented that the message “reminds 
adults, companies, businesses and organizations 
that there is no excuse for bending or breaking 
the laws when it comes to the legal drinking age,” . 
That helps counter justifications for allowing teens 
drink, like “to everyone is doing it” and “drinking 
is OK if it’s done at home”, which are not true and 
dangerous.
To promote the message, the organization created 
a website, WeDontServeTeens.org, which contains 
digital downloads of logos and badges; posters; 
and social media assets. Each poster features a 
photo of a teen and the message, “Don’t give 
underage drinking 
an excuse.” The 
background is 
filled with text of 
various rationales 
parents might 
use for allowing 
their kids to drink 
underage.
wedontserveteens.org #WDST

https://www.drugsandalcohol.ie/37636/1/DOH_Healthy_Ireland_summary_2022.pdf
https://www.drugsandalcohol.ie/37636/1/DOH_Healthy_Ireland_summary_2022.pdf
http://www.wedontserveteens.org
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Monitoring the Future 2022 report
the past year, respectively) but returned to pre-
pandemic levels for 12th graders in 2022 (51.9%). 
Lifetime alcohol use returned to 2020 levels or 
near-2020 levels in all grades after a marked 
decline during the pandemic in 2021 (61.6% in 
12th grade, 41.1% in 10th grade, and 23.1% in 
8th grade). In 8th grade changes in 2021 and 
2022 were smaller. Lower levels of alcohol use 
in 8th grade, as well as lower levels of autonomy 
for 8th graders to use substances such as alcohol, 
likely resulted in the smaller magnitude of change 
during the pandemic.
Despite the increases from 2021 to 2022 for some 
grades and intensities of use, alcohol use has been 
on a long-term, overall decline and all measures 
are at substantially lower levels than they were in 
the year 2000. From 2001 to 2022 past 12-month 
prevalence has decreased from 73% to 52% in 
12th grade, from 64% to 31.3% in 10th grade, and 
from 42% to 15.2% in 8th grade.
Past 30-day, daily, and binge drinking stayed 
closer to the decreased 2021 levels than 2020 
levels in 12th and 10th grade. In 12th and 8th 
grades, lifetime prevalence continued a long-term 
downward trend in 2022. In 10th grade, lifetime 
prevalence increased slightly to 20% from 18% in 
2021 but remained well below the 29% level of 
2020. Annual prevalence of being drunk has been 
in a long-term decline.
Annual use of alcoholic beverages containing 
caffeine has also declined steadily since 2011, when 
first added to the study. Annual prevalence among 
12th and 10th grade students has decreased more 
than 50% overall since then. In 2022, the annual 
prevalence level in 12th grade was 11.6%, which 
is a slight increase from the 9.9% level in 2021. In 
10th and 8th grade annual prevalence continued 

The latest results from the Monitoring the 
Future survey of substance use behaviours and 
related attitudes among eighth, 10th, and 12th 
graders in the United States were released on 
15th December. The percentage of adolescents 
reporting substance use in 2022 largely held 
steady after significantly declining in 2021. 
Reported use for almost all substances decreased 
dramatically from 2020 to 2021 after the onset of 
the COVID-19 pandemic and related changes like 
school closures and social distancing. 
The latest survey found that adolescents most 
commonly reported use of alcohol, nicotine 
vaping, and cannabis in the past year, and levels 
generally held steady with those reported in 
2021. For substances where reported past-year 
use did increase between 2021 and 2022, the vast 
majority of reported use remained at or below the 
pre-pandemic levels observed in 2020. 
The report finds that for alcohol, the dip in 
prevalence last year was fleeting and that alcohol 
use is back to where it was before the pandemic. 
Alcohol use remained stable for eighth and 10th 
graders (with 15.2% and 31.3% reporting use in 
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its long-term decline and levels were 7.1% and 
4.7%, respectively.
Use of flavoured alcoholic beverages (also known 
as “alcopops” or “malternatives”) in the past 12 
months returned to pre-pandemic levels in 12th 
grade. In 10th and 8th grade past 12-month 
prevalence stayed steady or edged up slightly, but 
did not increase back to 2020 levels. 
Lifetime prevalence of beer drinking rebounded 
slightly in all grades, but in the long term, beer 
drinking has declined substantially from 1991 to 
2022 (12th grade from 82% to 48%, 10th grade 
from 74% to 27%, and 8th grade from 59% to 17%).
Use of hard liquor and wine is asked only of 12th 
grade students. In 2022 prevalence of hard liquor 

use edged upward for lifetime, past 12-month, 
past 30-day use, as well as for binge drinking. These 
increases were not large or statistically significant 
and prevalence for all reporting periods was the 
second lowest recorded by the survey (with lowest 
levels occurring in 2021).
Wine consumption prevalence edged up slightly 
for lifetime, past 12-month, and past 30-day 
use, but, again, was near record lows in 2022 as 
prevalence has declined overall since 2000. (64% 
to 37%, past 12-month from 45% to 26%, and past 
30-day from 16% to 10%).
m o n i t o r i n g t h e f u t u r e . o r g / w p - c o n t e n t /
uploads/2022/12/mtf2022.pdf

Know how much alcohol is in a standard drink - US campaign
The Distilled Spirits Council of the United States 
(DISCUS) is launching a new public education 
campaign to help educate adult Americans on 
standard drinks and the need for moderation this 
holiday season and beyond.  The ABCs of ABVs. 
campaign will share facts and information about 
the Dietary Guidelines and the standard drink 
through traditional and online media outlets, 
social media, and the website StandardDrinks.org.
Registered dietitian Kathleen Zelman, MPH, RDN, 
LD, a spokesperson for the ABCs of ABVs campaign  
commented “A beer, glass of wine or cocktail can 
be part of an enjoyable and balanced lifestyle 
for most adults. And as Americans celebrate this 
holiday season, it’s important to remember that 
moderation is key... It’s not what you drink, it’s how 
much you drink that counts – and knowing the 
definition of a standard drink is an important tool 
in practicing responsible drinking.
“We urge Americans who choose to celebrate 
with their favorite alcohol beverage this season to 
remember the ABCs of ABVs:

A – alcohol is alcohol
B – be mindful of alcohol content,
C – consume in moderation.”

The US Dietary Guidelines define moderate 
drinking as up to one standard drink per day for 
women and up to two standard drinks per day 
for men.  According to the Dietary Guidelines, 
examples of a standard drink equivalent are: 1.5 
ounces of distilled spirits (at 40% ABV), 5 fluid 

ounces of wine (at 12% 
ABV), or 12 ounces of 
regular beer or a ready-
to-drink convenience 
cocktail (at 5% ABV). 
Each of these drinks 
has the same amount 
of alcohol in them – 0.6 
fluid ounces of ethanol.
A national survey earlier 
this year found that 
88% of adults in the 
United States do not know that a standard drink of 
distilled spirits has the same amount of alcohol as 
a standard drink of other alcohol beverages such 
as beer or wine.
“Promoting responsible alcohol consumption 
practices and education is important year-round, 
but even more so during this season of celebration 
– when it’s more likely that people will encounter 
and consume alcohol beverages than just about 
any other time of the year,” said Chris Swonger, 
President and CEO of the Distilled Spirits Council 
of the United States and Responsibility.org. 
“Educating Americans on the federal government’s 
Dietary Guidelines for alcohol consumption and 
what constitutes a standard drink will help ensure 
they have the information they need to consume 
responsibly and in moderation during the holidays 
and beyond.”
distilledspirits.org/wp-content/uploads/2022/12/
ABCs-One-Pager-Final.pdf
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Alcohol and driving campaign in Poland

DISCUS  updates its Code of Responsible Advertising and Marketing Practices
The Distilled Spirits Council of the United States 
(DISCUS) has updated buying guidelines for its 
Code of Responsible Practices to address the 
increasing use of podcasts and social media to 
advertise and market spirits products to legal age 
adult consumers. 
Updates include 1) new buying guidelines for all 
paid and unpaid podcast placements made by or 
under control of the advertisers - Advertisers should 
use reliable, up-to-date audience composition 
data, including syndicated data sources to ensure 
the podcast meets the demographic standard of 
the Code where at least 71.6% of the audience 
is reasonably expected to be 21 or older. Since 
audience composition data for podcasts is limited, 
the new guidelines also provide a content review 
process for those that do not have reliable data 
available. 2) Distinct buying guidelines for social 
media platforms - A specific section on social 
media has been added to the buying guidelines 
to clarify the requirements for meeting the adult 
demographic standard in the Code. The policy has 
not changed, rather the section provides more 
clear direction for this increasingly popular forum 
for advertising.

The Distilled Spirits Council Code Review Board has 
also issued a set of guidance for the responsible 
advertising, marketing and merchandising of 
new alcohol crossover products entering the 
marketplace.
The booming consumer interest in ready-to-drink 
alcohol beverages has resulted in a number of 
new products, including some alcohol crossover 
products launched by traditional soft drink 
producers and beverage alcohol companies.  
These crossover brand products often retain many 
of the same branding elements and consumer 
recognition as their non-alcohol beverage 
counterparts.
While the provisions of the Distilled Spirits 
Council’s Code for Responsible Practices already 
apply to these new products, this additional 
guidance addresses concerns by some that alcohol 
crossover products may potentially be confused 
with their non-alcohol counterparts.
distilledspirits.org/wp-content/uploads/2022/12/
DISCUSCodeofResponsiblePractices_2022.pdf

An innovative campaign in Poland supported by 
influencers delivered the message it’s never ok to 
drink and drive.
Kompania Piwowarska (KP) part of Asahi Europe 
& International, is a local leader and promoter of 
responsible alcohol consumption in Poland. This 
year, the company sought a new way of engaging 
with consumers to make the message of not 
driving while drinking stand out and resonate 
with the public. Consumer insights, revealed that 
young adults often find ‘don’t drink and drive’ 
messages patronising and lacking credibility. 
KP worked with three Polish influencers to create 
a hip-hop song that would resonate with key 
audiences and raise awareness in a credible and 
innovative way. To create relevancy and connection 
with the public, KP launched a campaign on 
its social media accounts, asking consumers to 
propose ‘don’t drink and drive’ rhymes that could 
be part of the song. The response from the public 
was overwhelmingly positive, with more than 
2200 entries of suggested verses. Based on those, 
the lyrics of the song ‘Alcohol and car? There’s no 
rhyme’, were created.

The song and its video received an immediate 
positive reaction from the public. The video has 
so far over 220,000 views on YouTube and more 
than 200 comments and positive reactions from 
consumers.
The song is available on the biggest and most 
popular streaming platforms, including Spotify, 
Amazon Music, Deezer and Apple Music, recording 
solid engagement with the public.

http://distilledspirits.org/wp-content/uploads/2022/12/DISCUSCodeofResponsiblePractices_2022.pdf
http://distilledspirits.org/wp-content/uploads/2022/12/DISCUSCodeofResponsiblePractices_2022.pdf
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NHTSA target alcohol and drug use among road users
The US Department of Transportation’s National 
Highway Traffic Safety Administration has begun 
its annual holiday season impaired-driving 
campaign, raising awareness of the dangers of 
driving while impaired by alcohol or drugs.  
NHTSA released the findings of a new study on 
drug and alcohol use by road users involved in 
serious and fatal crashes. NHTSA’s report, Alcohol 
and Drug Prevalence Among Seriously or Fatally 
Injured Road Users, takes a closer look at the 
pervasiveness of alcohol and drug use in serious 
and fatal crashes. The study – which included 
participation from seven Level 1 trauma centers 
across the country – examined the prevalence of 
alcohol and legal, prescription and illegal drugs in 
the blood of a large sample of seriously or fatally 
injured drivers and other crash victims, including 
bicyclists and pedestrians. 
It found that 56% of seriously or fatally injured 
road users tested positive for alcohol, or some 
type of drug known to have potentially impairing 
effects. The presence of cannabinoids (25%) and 
alcohol (23%) were most prevalent, followed by 
stimulants (11%) and opioids (9%).The presence of 
two or more drugs was reported in 18% of cases 
with serious injuries and 32% of the fatalities.
The high-visibility enforcement campaign 
began December 14 and runs through January 

1.  “Making a plan for a safe, sober ride home is 
critical to saving lives this holiday season,” said 
NHTSA Acting Administrator Ann Carlson. “I urge 
everyone to do their part to end these preventable 
tragedies by always driving sober, designating a 
sober driver, using public transportation or calling 
a taxi or ride-hailing service.”
Throughout the holiday 
season, NHTSA will be 
promoting the following 
messages: Drive Sober 
or Get Pulled Over and 
If You Feel Different, You 
Drive Different; Drive High, 
Get a DUI. The campaign 
is supported by a $13.2 
million national media buy, 
which includes TV, radio, 
and digital ads in English and Spanish. The agency 
is also debuting new English and Spanish TV 
commercials focusing on drug-impaired driving. 
As part of the high-visibility enforcement efforts, 
law enforcement officers nationwide will be 
focussing on impaired drivers off the roads, 
with efforts such as sobriety checkpoints and 
community outreach. 
nhtsa.gov/behavioral-research

Schoolies Survival Tips in Australia
but also a little daunting. While it is understandably 
a chance to celebrate the end of their schooling, 
we want to ensure everyone stays safe and makes 
good choices, especially if consuming alcohol.”
Eighteen year-olds in key Schoolies hotspots 
will also be targeted through social media with 
animated adverts being served through Snapchat 
and audio ads across music streaming services. The 
ads will provide more tips 
on how to enjoy Schoolies, 
without engaging in risky 
drinking behaviour.
The information will offer 
guidance on drinking in 
moderation and how to 
keep themselves and their 
friends safe.

As Year 12 Schoolies celebrations kick off in 
Australia, a new initiative ‘Schoolies Survival Tips’ 
will provide school leavers with tips and advice 
on how to make safe and responsible decisions 
around alcohol.
The DrinkWise campaign will be broadcast at the 
point of purchase in more than 600 retail stores 
across Endeavour Group, Coles, IGA Liquor and 
Retail Drinks Australia member venues and with 
50 hotels owned by Endeavour also promoting the 
message in their venues.
“DrinkWise is working with retailers, including 
Dan Murphy’s and BWS, to display moderation 
messages within liquor stores to remind Schoolies 
to stay classy when celebrating,” said DrinkWise 
CEO Simon Strahan.
“We know for many Schoolies this is their first time 
away without their parents and that can be exciting 
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https://www.nhtsa.gov/behavioral-research
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Impaired Driving Coalition of Canada releases National Action Plan to 
reduce impaired driving injuries and deaths

• Developing customized & targeted educational 
messaging about risks for specific audiences.

• Creating tools to help communities establish 
Fatal Collision Review Committees to increase 
public awareness about the local impaired 
driving problem and inform prevention 
strategies.

• Exploring implementation issues, benefits and 
limitations associated with impaired driving 
technologies.

Tools to support education efforts are in 
development with an anticipated release 
scheduled for early 2023. 
tirf.ca/projects/idcc/

In early 2022, The Traffic Injury Research Foundation 
(TIRF) partnered with Diageo North America to 
establish the Impaired Driving Coalition of Canada 
(IDCC). The IDCC combines the knowledge and 
expertise of 20 member organizations, along 
with innovative educational resources to guide 
the development of a national action plan aimed 
at preventing impaired driving. It is a priority for 
the IDCC to increase public awareness and help 
drivers recognize the risks associated with driving 
after drinking.  The Impaired Driving Coalition of 
Canada National Action Plan was published in 
November.
Robyn Robertson, TIRF President & CEO 
commented, “During the past two decades, 
the number of Canadians killed in road crashes 
involving a drinking driver has generally declined. 
However, in 2019 there were still 470 people killed 
in a crash where at least one driver was drinking. 
This represents one in four road deaths, and self-
report data from 2021 suggests numbers are 
trending in the wrong direction.” 
Although, the percentage of drivers who self-
reported driving within two hours of drinking has 
decreased since 2009, in the past three years the 
percentage of drivers admitting to drinking any 
amount of alcohol before driving has increased 
and the percentage of drivers who self-reported 
driving when they thought they were over the 
legal limit in the past 12 months has increased 
since 2018, with 9.7% of drivers reported doing 
this in 2021. 
“The IDCC’s National Action Plan is designed to 
help people understand risks based on the latest 
data and risk research and to customize messaging 
for different audiences and ages. A main objective 
is to increase awareness using IDCC tools, to 
leverage resources from partners, and to empower 
people to speak up about safe choices,” Robertson 
added. 
The four key areas of focus for the National 
Action Plan include prevention, education, data, 
and technology, and some of the top priorities 
contained in the IDCC National Action include:
• Working with select hospitals, trauma centres 

and police services to demonstrate how 
communities can create a more current picture 
of impaired driving using local data sources.

Universities in the US provided 
receive Alcohol Harm Reduction 

Toolkit
In an effort to assist the World Health Organization’s 
goal of at least 10% relative reduction in the harmful 
use of alcohol by 2025, the International Town & 
Gown Association (ITGA) and Molson Coors have 
partnered to provide universities with the 2025 
Alcohol Harm Reduction Toolkit to address alcohol 
use at off-campus parties. ITGA allocated funding 
from Molson Coors for six university communities 
to use evidence-based strategies and emerging 
best practices surrounding alcohol use at off-
campus student house parties.
The universities involved were Arizona State 
University, The Higher Education Center for Alcohol 
and Drug Misuse Prevention and Recovery at The 
Ohio State University (HECAOD), Texas Christian 
University, University of Colorado, University 
of Oregon and Washington State University. 
Each university created a report based on their 
experience.
The 2025 Alcohol Harm Reduction Toolkit is 
divided into four components (What the Science 
Says, Conversations with the Experts, Off-Campus 
Reports, and Evidence-Based Resources) and 
available on the website at no cost to colleges and 
universities. With a focus on reducing the alcohol 
harm that could occur in off-campus parties, 
the content for the toolkit is applicable to many 
campus communities dealing with the issue of 
student parties.
itga.org/index.php/toolbox
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DrinkWise tell parents in NZ ‘It’s okay to say nay’
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Norwegian parents prompted to think about drinking in front of their children
Children notice quickly when adults drink alcohol, 
so how much is too much when children are 
present?   Every year IPSOS, on behalf of Av-og-til, 
asks between 500 and 1,000 children in Norway 
how they experience adults’ alcohol use. Based on 
those surveys, and other research in the field, Av-
og-til has developed a campaign with 6 points of 
advice for adults who drink alcohol.  
1. Drink a maximum of two glasses - Think through 
in advance whether you are going to drink, and 
if so how much, with children present. When 
children are asked, the majority say they want 
adults to drink zero, one or two glasses of alcohol 
when they are with them. 
2. Have the majority of days without alcohol. Most 
children think it is okay to drink alcohol once a 
week or less often. Only three out of a hundred 
think it is okay for parents to drink every day. Make 
is clear that you don’t need to drink alcohol every 
time you want to enjoy yourself. 
3. Are you going to be with other adults? Agree 
what is okay and what is not with children present. 
Having at least one person to be sober and able to 
drive if something should happen is  a good idea. 
4. Don’t forget about tomorrow - Make sure that the 
drinking doesn’t cause you to cancel tomorrow’s 

plans, which the whole family has been looking 
forward to. 
5. Remember that children notice that you have 
been drinking earlier than you think. It can often 
be difficult for adults to detect when things go 
from pleasant to unpleasant for the children. What 
adults may perceive as positive changes, such 
as laughing more or speaking a little louder, can 
make children insecure. 
6. Be especially aware during holidays and public 
holidays, which are highlights for the children.(This 
is also when Norwegians buy the most alcohol). 
Time off from work and holidays abroad increase 
the risk of drinking earlier in the day, or drinking 
more than intended. Children also become extra 
vulnerable to changes in their parents when they 
are away from their safe environment, for example 
in company or away from home.
youtube.com/watch?v=12WVVMrcIhQ

In New Zealand, A new campaign from Drinkwise  
reminds parents of their role in protecting 
teenagers from risks associated with underage 
drinking. The  campaign highlights the decision 
many parents face when talking to their teens 
about alcohol. The campaign is to run nationally 
across television, social, radio and online.
In the campaign’s leading 45-second spot, a 
teenager boy arrives home from school and greets 
his father in the kitchen, posing that “Josh’s dad 
might be giving him some drinks for Friday”. An 
imaginary round table discussion plays out in 
the father’s head as his personalities debate the 
correct response. Landing on the fact that ‘87% 
of parents don’t give their teenagers alcohol’, the 
father announces the answer is ‘nay’.
DrinkWise chief executive officer, Simon Strahan, 
said: “This campaign taps into social norms to 
show it’s really important that parents know an 
overwhelming majority of other parents don’t 

supply their underage teenagers with alcohol – 
so they can be confident in saying no – and that 
an overwhelming majority of underage teenagers 
don’t drink so they can have that conversation with 
their kids and help them make the smart choice.
Chief creative officer, Ant Keogh, said: “Armed with 
the right information, parents are pretty good 
judges of what’s right for their kids. We knew some 
parents were feeling some pressure to supply 
alcohol because they assumed other parents were 
doing it so we wanted to give them the facts and 
the confidence to say nay.”
youtube.com/watch?v=9Po_ZR14a3E

https://www.youtube.com/watch?v=12WVVMrcIhQ
https://www.youtube.com/watch?v=9Po_ZR14a3E


32

www.alcoholinmoderation.com                                         www.drinkingandyou.com

AIM Mission Statement
• To work internationally to disseminate accurate social, scientific and medical research concerning responsible and 

moderate drinking

• To strive to ensure that alcohol is consumed responsibly and in moderation

• To encourage informed and balanced debate on alcohol, health and social issues

• To communicate and publicise relevant medical and scientific research in a clear and concise format, contributed to 
by AIM’s Council of 20 Professors and Specialists

• To publish information via www.alcoholinmoderation.com on moderate drinking and health, social and policy issues 
– comprehensively indexed and fully searchable without charge

• To educate consumers on responsible drinking and related health issues via www.drinkingandyou.com and 
publications, based on national government guidelines enabling consumers to make informed choices regarding 
drinking

• To inform and educate those working in the beverage alcohol industry regarding the responsible production, 
marketing, sale and promotion of alcohol

• To distribute AIM Digest Online without charge to policy makers, legislators and researchers involved in alcohol 
issues

• To direct enquiries towards full, peer reviewed or referenced sources of information and statistics where possible

• To work with organisations, companies and associations to create programmes, materials or policies that 
communicate responsible alcohol consumption messages or work to reduce alcohol related harm.

AIM Social, Scientific And Medical Council

AIM – Alcohol in Moderation was founded in 1991 as an independent  not for profit  organisation 
whose role is to communicate “The Responsible Drinking Message” and to  summarise and log relevant 

research, legislation, policy and campaigns  regarding alcohol, health, social and policy issues. 
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