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AIM DIGEST NOVEMBER 2022 - NEWS FROM AROUND THE WORLD

Kenya 
The new government in Kenya 
is to step up action to reduce 
alcohol-related harm. During 
the COVID-19 pandemic there 
was an increase in people 
selling alcohol from their homes 
illegally. The government has 
said it will put a stop to these 
sales and will also take action 
against unlicensed bars and bars 
operating beyond the regulated 
hours. In addition, official 
functions of the government are 
now held alcohol-free.

Uganda
The Ugandan Parliament is to 
prioritise work on improving the 
country’s alcohol law. MP Sarah 
Opendi is to draft the Alcohol 
Control Bill. She has commented 
that the existing legislation 
regulating the manufacture, 
sale, and consumption of alcohol 
products is outdated and does 
not address the current issues 
and harms faced by Ugandan 
people and communities. 
The proposed measures include: 
Prohibiting the manufacture 
and sale of alcohol without a 
license; Limiting opening hours 
for alcohol sales between noon 
to 6pm, except for supermarkets, 
mobile vans, and wholesale 
shops; prohibiting the sale 
of alcohol inside passenger 
vehicles, sale to law enforcement 
officers, and the sale of alcohol 
to persons below 18 years. 

Germany
Reflecting the growing demand 
from consumers for no/low 
alcohol drinks, Hall 1 of ProWein 
will become the centre for 
‘World of Zero’, complete with a 
tasting room.  ProWein 2023 will 
take place from 19 to 21 March 
in Düsseldorf. 

Japan  
Japan has seen a sharp increase 
in the number of people 
being caught riding electric 
scooters under the influence 
of alcohol, now widespread in 
metropolitan areas through 
rental and sharing services. In 
Tokyo, police investigated 39 
drunken-driving cases linked to 
e-scooters in the nine months 
through September, up from 
just one case in the whole of the 
previous year. 

Rwanda
In Rwanda, government leaders 
have called for the country’s 
legal alcohol drinking age to be 
raised. Meeting under The Unity 
Club, (an association that brings 
together members of cabinet - 
former and present and other 
top government officials) a 
resolution was made to change 
the country’s legal drinking 
age from 18 to 21, in order to 
address the high numbers of 
the country’s youth consuming 
alcohol and drugs, “something 
that affects not only their 
wellbeing but also that of the 
whole nation”.

Netherlands
A majority in Dutch parliament 
wants to ban buy-now-pay-
later options when buying 
alcohol online. Almost all of the 
big online liquor stores in the 
Netherlands collaborate with 
“pay later” apps like Klarna and 
Riverty. Customers get their 
orders immediately but only 
have to pay in 30 to 60 days. 
Prevention organizations Jellinek 
and the Trimbos Institute say 
that it makes it more attractive 
for young people and problem 
drinkers to buy alcohol, and it 
can lead to problematic debts.

http://alcoholresearchforum.org
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Do the calories in alcoholic beverages increase the risk of obesity?               
Bowden J, Harrison NJ, Caruso J, Room R, Pettigrew 
S, Olver I, Miller C. Which drinkers have changed their 
alcohol consumption due to energy content concerns? 
An Australian survey.  BMC Public Health 20222; 
22:1775.  https://doi.org/10.1186/s12889-022-14159-9
Authors’ Abstract
Background: Alcohol is a discretionary, energy dense, 
dietary component. Compared to non-drinkers, people 
who consume alcohol report higher total energy intake 
and may be at increased risk of weight gain, overweight, 
and obesity, which are key preventable risk factors for 
illness. However, accurate consumer knowledge of 
the energy content in alcohol is low. To inform future 
behaviour change interventions among drinkers, this 
study investigated individual characteristics associated 
with changing alcohol consumption due to energy-
related concerns.
Methods: An online survey was undertaken with 801 
Australian adult drinkers (18–59 years, 50.2% female), 
i.e. who consumed alcohol at least monthly. In addition 
to demographic and health-related characteristics, 
participants reported past-year alcohol consumption, 
past-year reductions in alcohol consumption, 
frequency of harm minimisation strategy use (when 
consuming alcohol), and frequency of changing 
alcohol consumption behaviours because of energy-
related concerns.
Results: When prompted, 62.5% of participants 
reported changing alcohol consumption for energy-
related reasons at least ‘sometimes’. Women, those 
aged 30–44 years, metropolitan residents, those with 
household income $80,001– 120,000, and risky/more 
frequent drinkers had increased odds of changing 
consumption because of energy-related concerns, and 
unemployed respondents had reduced odds.
Conclusions: Results indicate that some 
sociodemographic groups are changing alcohol 
consumption for energy-related reasons, but others 
are not, representing an underutilised opportunity for 
health promotion communication. Further research 
should investigate whether messaging to increase 
awareness of alcohol energy content, including through 
systems-based policy actions such as nutritional/
energy product labelling, would motivate reduced 
consumption across a broader range of drinkers.

Forum Comments
There have been numerous studies on the relation 
of alcohol consumption to body weight and 
obesity.  Given that alcohol contains calories, 
it might be assumed that the consumption of 
alcoholic beverages would lead to increased 
calories, and increased body weight.  However, 

essentially all observational studies tend to show 
that compared with abstainers, moderate drinkers 
have the same or lower body weight while only 
heavier drinkers tend to show higher weight and 
more obesity.  Further, in a limited number of 
clinical trials, the addition of moderate amounts of 
alcohol to the diet has not led to increase in body 
weight.  It is appreciated that the risk of obesity is 
influenced by many other lifestyle habits and social 
influences, as well as genetics, and we still do not 
have a clear picture of the relation between alcohol 
consumption and body weight and mechanisms 
involved.  These factors are not taken into account 
by the authors of the present paper, who seem to 
believe that any alcohol intake increases people’s 
risk of obesity, which is not supported by current 
data.
Forum member Ellison was concerned that the 
authors consider only adverse effects of alcohol 
consumption, and do not consider clear beneficial 
effects of moderate drinking, especially in reducing 
the risk of cardiovascular diseases, diabetes, and 
total mortality.  “The authors do not discuss that 
increases in several of the common diseases of 
ageing would be predicted to occur if all moderate 
drinkers stopped consuming alcohol.  Further, 
they consider all alcoholic beverages (beer, wine, 
spirits) the same, which is not usually found to 
be the case.  They do not take into account the 
important role of the pattern of drinking (regular 
versus episodic, in binges, with or without food, 
etc.) in terms of the effects on health.  Also, given 
the very unusual way the authors used to select 
subjects for the present analyses (the subjects 
had previously agreed to take part in ongoing 
research before being recruited for the present 
study), it is difficult to predict how the findings in 
this analysis may relate to the general population.  
The main comparisons of the project are based on 
separating people concerned with possible effects 
of alcohol intake on body weight from those not 
expressing such a concern; the methods described 
raise concerns about misclassification of the 
‘exposure’ for these analyses.   
“It seems unusual that, while the authors had 
detailed data on the number of drinks reported 
by subjects, they ended up consolidating drinking 
levels into only two groups: ‘daily or weekly’ 
and ‘monthly.’  There is further concern that the 
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specific questions asked of subjects relating to 
the perceived effects of alcohol suggest that 
they would ‘guide’ the subject’s responses.  Also, 
while BMI would be assumed to be an important 
variable to use in determining the characteristics 
of the two groups of subjects being compared, 
the investigators based estimates of BMI on self-
assessments by the participants of their height 
and weight (and such data were not reported by 
19% who admitted that they ‘did not know’ what 
their height or weight was).  In Table 1 of the paper, 
those determined to be obese by calculated BMI 
were actually less likely than others to state that 
they had “changed alcohol consumption because 
of energy-related concern.’  Further, it appears 
that concerns about weight gain was not just 
in obese subjects, as 62.1% of those considered 
by the calculated BMI to be underweight or of 
healthy weight stated that they had changed 
their consumption due to such concerns.  These 
and many other characteristics of this study make 
it difficult to know how such data could be used 
in determining appropriate guidelines for the 
general population.”   
Reviewer Skovenborg agreed with these concerns, 
and has identified a number of other problems 
with the present paper.  “The first issue is that the 
authors provide no reservations regarding their 
statement that ‘these findings highlight weight 
gain risk for the population majority consuming 
moderate alcohol amounts, rather than only at an 
extreme of consumption.’  The findings relevant 
to effects of moderate alcohol consumption in 
this paper are references 7, 8 and 9.  However, the 
conclusion of their reference 7 (Ohlsson & Manjer) is 
‘high intake of alcohol per occasion associated with 
obesity; high frequency of drinking is associated 
with reduced risk of obesity’ and the conclusion of 
reference 8 (Golzarand et al) is ‘only heavy drinking 
was positively associated with overweight. The 
association between alcohol intake and obesity 
was U-shaped such that moderate drinkers had 
lower odds of obesity compared to non-, light, 
and heavy drinkers.’  And finally, the conclusion 
of reference 9 (Dionisi & Addolorato) is: “small 
quantities of alcohol seem to have no effect.’  It 
looks like the fundamental premise of the paper - 
a moderate alcohol intake would increase the risk 
of overweight and obesity - is built on conflicting 
evidence and that the conflicting evidence of 

their own references regarding moderate alcohol 
consumption and obesity is disregarded by the 
authors.
“In addition, the meta-analysis paper (Golzarand 
et al) draws attention to two caveats: (1) 
interpretation of the results is difficult due to 
high heterogeneity between-studies; and (2) the 
association between alcohol intake and weight is 
complex and is mediated by several factors, such 
as physical activity, dietary habits, energy intake, 
genetics, sex, and smoking.
“The second issue, as mentioned, is drinking 
pattern – an important factor in relation to 
alcohol and health and also regarding alcohol and 
weight.  For a given level of total alcohol intake, 
obesity was inversely associated with drinking 
frequency in the Danish Diet, Cancer and Health 
Study, whereas the amount of alcohol intake 
was positively associated with obesity (Tolstrup 
et al).  The observation of an inverse association 
between BMI and frequent alcohol consumption 
in the authors’ reference 7 was explained by ‘a 
less healthy diet and malnutrition.’  The finding 
in the present paper of a lower BMI in patients 
who frequently consume alcohol is in accordance 
with previous studies, which show that frequent 
alcohol consumption was associated with a less 
healthy diet, malnutrition, and weight loss.  The 
conclusion of their Reference 12 (Addolorato et al) 
was the following: ‘Despite the higher total energy 
intake of alcohol consumers, because alcohol was 
added to the diet, body weight increased less 
than expected.  BMI was only marginally higher 
in men and it was significantly lower in women 
with high alcohol intake.’  The principal finding of 
their reference 29 (from the Australia New Zealand 
Food Standards Code, based on a study of older 
Japanese adults) was that ‘men and women in the 
lowest BMI quartile had lower total energy intake 
but higher alcohol intake than men in the other BMI 
quartiles.’  Overall, there is inconsistency between 
the conclusions of the authors of this paper and 
the authors of the papers that were cited.   Further, 
around 40–70% of inter-individual variability in 
BMI, commonly used to assess obesity, has been 
attributed to genetic factors (Maes et al), a fact not 
discussed in the present paper.  
“A third issue relates to the culture of shame: the 
pervasive misconception that obesity is primarily 
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a lifestyle-related condition and the simplistic 
belief that weight reduction is just  adopting 
permanent caloric restriction, and the failure of 
a person with obesity to achieve and maintain 
weight loss is caused by a lack of discipline (Hagan 
et al).  The authors of the present paper call for 
‘energy product labelling’ and ‘media campaigns 
highlighting the link between alcohol and weight 
gain’ is just more of the same public health policy, 
the failure of which has been proven over decades.  
The intention of the present paper is in reality 
a suggestion to extend the shame of obesity to 
include a shame when drinking beer or wine, even 
in moderation.”
Forum member Lanzmann pointed out that 
another highly relevant paper on the topic was 
ignored by the authors: “The Arif & Rohrer study 
of NHANES III on 8,236 men and women who 
were non-smokers reported that the risk ratios for 
obesity were 0.46 for subjects reporting 1 drink/
day (versus abstainers), 0.59 for 2 drinks/day, 1.07 
for 3 drinks/day, and 1.77 for subjects reporting 
binge drinking versus no binge drinking.  (Results 
for the two lower consuming groups and the 
binge drinking group were statistically significant.)  
Such data strongly support the evidence of many 
studies that there is no increase in risk of obesity 
(or even a decrease in risk) for moderate drinkers 
but an increase in risk among heavy drinkers.”
Forum member Waterhouse commented: “The 
authors seem either oblivious to the data on 
alcohol calories and obesity or are deliberately 
ignoring it.  Instead, their only concern appears 
to be to increase the incorrect perception that 
any alcohol consumption will increase obesity.  
Then, by disseminating that misinformation to 
new populations, rely on the fear of obesity to 
decrease alcohol consumption.   It is a pity that 
some scientists and journals are so cavalier with 
the truth these days.” 
Reviewer Mattivi had similar concerns: “What 
can I say?  It is difficult to comment on a study 
that assumes that the energy intake provided by 
alcohol makes one fat in general, whereas there 
is a broad consensus that the effect of alcohol 
consumption is much more complex and such that 
an unambiguous and certain relationship cannot 
be reached.  For example, the conclusions of the 
detailed study by Canadian scientists (Traversy 

& Chaput) published in 2015 was ignored by the 
Australian authors.  Overall, the present paper 
appears to me to be of modest relevance — and 
perhaps, misleading — in the sense that it diverts 
the attention of experts, and potentially the 
population at risk, from the far more important 
and above all actionable effort to recommend 
moderation in drinking associated with a healthy 
and active lifestyle that does not lead to weight 
gain.”
Forum member Boban agreed: “I fully support 
what has been noted by other reviewers. This 
study is an example how misconceptions about 
alcohol and obesity are kept alive.  I have added a 
reference that supports statements in the Forum 
Comments about observational studies showing 
that moderate drinking may be associated with 
lower body weight, and a clinical trial showing that 
introduction of alcohol to the diet did not promote 
weight gain or abdominal adiposity (Wang et al, 
Golan et al).”   
Reviewer Goldfinger wrote: “As stated, the authors 
cited a study by Wang et al that makes it clear that 
moderate alcohol consumption, particularly wine, 
when the statistics are looked at, is associated with 
a reduced incidence of obesity.  Further, I echo 
the concern raised by Waterhouse that this study 
begins with the biased assumption that moderate 
alcohol consumption, based on intake of calories, 
is a significant risk factor for obesity.  Even if, in 
fact, their bias was correct, which it is not, the 
consistent findings of a lower risk of cardiovascular 
events, ischemic stroke, and total mortally in so 
many studies should have been on their radar, 
and leads to questions about the general health 
premise they presented.” 
Reviewer Finkel reflected the concerns of 
Forum members in a closing statement: “As 
these comments confirm, this paper fulfills my 
pessimistic age-old prediction about studies 
of alcohol and weight.  It continues to retail a 
number of misconceptions, and uses them to 
indict drinking.”
The conclusion section is misleading in stating that 
the association between alcohol consumption 
and weight gain is given. Also, it has not been 
shown that alcoholic beverages are the main 
contributor to the discretionary energy intake 
for this specific population. Following up on that 
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issue, I would have liked to see a more extensive 
evaluation of other options for people to reduce 
their weight: it is unclear if  this study population 
preferred to reduce alcohol calories over e.g. other 
dietary calories or preferred alcohol consumption 
reduction over being more physically active. Such 
insights may be relevant for the efficacy of the 
educational campaigns proposed.
The following is an additional invited comment 
from Henk Hendriks, PhD, Senior Researcher, Centre 
for Earth, Environmental and Life Sciences, Zeist, 
Netherlands, “The conclusion section is misleading 
in stating that the association between alcohol 
consumption and weight gain is given. Also, it has 
not been shown that alcoholic beverages are the 
main contributor to the discretionary energy intake 
for this specific population. Following up on that 
issue, I would have liked to see a more extensive 
evaluation of other options for people to reduce 
their weight: it is unclear if  this study population 
preferred to reduce alcohol calories over e.g. other 
dietary calories or preferred alcohol consumption 
reduction over being more physically active. Such 
insights may be relevant for the efficacy of the 
educational campaigns proposed.”
“Policy recommendations are easily made, but are 
based on a very selective group which, according 
to the authors themselves, is not representative 
and would need confirmation of high quality 
studies with random sampling or demographic 
quotas consistent with national population 
characteristics”.
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Forum Summary
This study was designed to determine if greater 
emphasis on the role of alcohol consumption as 
related to body weight might lead to less drinking 
and have a beneficial effect on subsequent weight 
and obesity.  It was based on a survey of a select 
group of Australian adults who had previously 
volunteered to take part in medical research (not 
a population-based cohort). The authors took data 
from subjects who agreed with a question that 
asked if the subject ever thought about decreasing 
alcohol intake to lose weight, comparing them 
with those who did not answer the question in 
the affirmative.  They compared the two groups 
(those answering yes versus those answering no 
to this question) and found some relation with 
body weight and with BMI (the latter of which was 
based on self-report of subjects regarding their 
height and weight).
Unfortunately, the premise that any alcohol 
increases body weight is erroneous, as the 
investigators ignored current scientific data that 
has consistently shown that light-to-moderate 
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alcohol consumption does not increase body 
weight (which is seen generally only with 
excessive alcohol intake or binge drinking).  While 
the authors had detailed data on the number 
of drinks reported by subjects, they ended up 
categorizing drinking levels into only two groups: 
‘daily or weekly,’ or ‘monthly,’ which make it 
impossible to evaluate results of realistic drinking 
levels.  They present no data on the pattern of 
drinking (e.g., with or without food, on a regular 
basis or in binges) or effects of different types of 
alcohol.  They do not consider the complexity of 
factors related to obesity, and do not mention the 
effects of diet, exercise, smoking, or genetics on 
the risk of obesity.  They misquoted the results of 
several previous studies to support their premise 
that lowering alcohol intake for everybody in 
the population would lead to less obesity, while 
a number of these studies actually showed the 
opposite.  
Thus, the authors seem either oblivious to the 
data on alcohol calories and obesity or are 
deliberately ignoring it.  Instead, their only 
concern appears to be to increase the incorrect 
perception that decreasing alcohol consumption 
among everybody, regardless of their intake, will 
lower the risk of obesity.  Perhaps of even greater 
importance, they do not consider that a message 
to the entire population to decrease or stop alcohol 
consumption could result in increases in many 
diseases of ageing (e.g., coronary heart disease, 
ischemic stroke, diabetes, premature mortality 
risk) that are reduced by regular, moderate intake 
of alcohol, especially when consumed with food.
They end with conclusions that relate obesity to 
the culture of shame: the pervasive misconception 
that obesity is primarily a lifestyle-related condition 
and the simplistic belief that weight reduction is 
just adopting permanent caloric restriction, and 
the failure of a person with obesity to achieve 
and maintain weight loss is caused by a lack of 
discipline. 
Overall, the present paper appears to the Forum as 
potentially misleading in the sense that it diverts 
the attention of experts, and potentially the 
population at risk, from the far more important 
and above all actionable effort to recommend 
moderation in drinking associated with a healthy 
and active lifestyle that does not lead to weight 
gain.

Comments on this critique by the International 
Scientific Forum on Alcohol Research were 
provided by the following members:
Mladen Boban, MD, PhD, Professor and Head of the 
Department of Pharmacology, University of Split 
School of Medicine, Croatia
R. Curtis Ellison, MD, Professor of Medicine, Emeritus; 
Section of Preventive Medicine & Epidemiology, Boston 
University School of Medicine, Boston, MA, USA
Harvey Finkel, MD, Hematology/Oncology, Retired 
(Formerly, Clinical Professor of Medicine, Boston 
University Medical Center, Boston, MA, USA)
Tedd Goldfinger, DO, FACC, Desert Cardiology of Tucson 
Heart Center, University of Arizona School of Medicine, 
Tucson, AZ, USA
Dominique Lanzmann, MD, PhD, Nutrition Geriatrics, 
Hôpital Emile Roux, APHP Paris, Limeil-Brévannes, 
France
Fulvio Mattivi, MSc, C3A – Center Agriculture, Food, 
Environment, San Michele all’Adige, Italy
Erik Skovenborg, MD, specialized in family medicine, 
member of the Scandinavian Medical Alcohol Board, 
Aarhus, Denmark
Creina Stockley, PhD, MSc Clinical Pharmacology, MBA; 
Principal, Stockley Health and Regulatory Solutions; 
Adjunct Senior Lecturer, The University of Adelaide, 
Adelaide, Australia
Pierre-Louis Teissedre, PhD, Faculty of Oenology–ISVV, 
University Victor Segalen Bordeaux 2, Bordeaux, France 
Fulvio Ursini, MD, Dept. of Biological Chemistry, 
University of Padova, Padova, Italy
Andrew L. Waterhouse, PhD, Department of Viticulture 
and Enology, University of California, Davis, USA
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Alcohol use and cognitive performance: A comparison between Greece and 
the United States 

A study examined associations between alcohol 
use and cognitive performance among older 
adults in Greece and the United States, and 
assessed potential differences due to differing 
drinking practices in the two countries. 
Data came from Hellenic Longitudinal 
Investigation of Aging and Diet (HELIAD) and 
National Alzheimer’s Coordinating Center Uniform 
Dataset (NACC). Researchers examined those aged 
65-90 years at baseline who had no cognitive 
impairment and complete data for cognitive and 
alcohol use variables. There were 1,110 subjects 
from HELIAD and 2455 from NACC. Associations 
between current alcohol use and frequency of 
such use with cognitive performance on various 
cognitive tasks were examined stratified by gender. 
In NACC, use of alcohol was associated with better 
cognitive performance. Men drinkers performed 
better than non-drinkers on Trail A (standardised 
mean 0.07 vs. -0.24), Trail B (0.06 vs. -0.19), and 

women drinkers performed better on Trail A (0.04 
vs. -0.09), Trail B (0.04 vs. -0.10), verbal fluency 
(Animals: 0.05 vs. -0.13; Vegetables: 0.04 vs. 
-0.09), and MoCA (0.03 vs. -0.08). In HELIAD, fewer 
differences were seen with only women drinkers 
exhibiting better performance than non-drinkers 
on the Boston Naming Task (0.11 vs. -0.05). In 
general, more frequent drinkers performed better 
on cognitive tasks than less frequent drinkers, 
although this was only statistically significant in 
the NACC dataset. 
The study authors say that while drinking 
alcohol may be associated with better cognitive 
performance across both the US and Greece, more 
research is needed to assess the cultural factors 
that may modify this association. 
Source: Funk-White M, Moore AA, McEvoy LK, Bondi 
MW, Bergstrom J, Kaufmann CN. Alcohol use and 
cognitive performance: a comparison between Greece 
and the United States. Aging Ment Health. 2022 
Dec;26(12):2440-2446. doi.org/10.1080/13607863.202
1.1998355. 

A single dose of beer after moderate aerobic exercise did not affect the 
cardiorespiratory and autonomic recovery in young men and women 

Beer is often consumed after sports for social 
interaction. Beer has been suggested for hydration 
after exercise, but the effects on cardiovascular 
and autonomic systems in men and women after 
effort are unknown. 
A study assessed the effect of beer absorption 
immediately after moderate exercise on heart rate 
(HR) variability (HRV) and cardiovascular recovery 
after effort in women and men separately. The 
crossover, randomised and controlled trial was 
performed on 15 healthy female and 17 male adults 
submitted to two protocols on two randomised 
days: (1) Water (350 mL) and (2) Beer (350 mL). 
The subjects underwent 15 minutes seated at 
rest, followed by aerobic exercise on a treadmill 
(five minutes at 50-55% of maximum HR and 25 
min 60-65% of maximum HR) and then remained 
3 min stood on treadmill and 57 min seated for 
recovery from the exercise. Water or beer was 
consumed between four and ten minutes after 
exercise cessation. Blood pressure, HR and HRV 
were evaluated before exercise, during exercise 
and during recovery from exercise. 

Systolic and diastolic blood pressure, HRV and 
HR changes during and following recovery from 
exercise were similar when women consumed beer 
or water. HR, systolic and diastolic blood pressures 
also returned to baseline levels in the beer and 
water protocols in males. Yet, parasympathetic 
indices of HRV recovery from exercise were 
comparable between protocols in males. 
The results indicate that the ingestion of 300 mL of 
beer did not significantly affect heart rate variability 
and cardiovascular parameters following effort. 
The authors state that the data indicate that beer 
was safe for this population. 
Source: Santana MRD, Pontes YMM, Benjamim CJR, 
Rodrigues GDS, Liberalino GA, Mangueira LB, Feitosa 
ME, Leal J, Akimoto A, Garner DM, Valenti VE. A Single 
Dose of Beer after Moderate Aerobic Exercise Did Not 
Affect the Cardiorespiratory and Autonomic Recovery 
in Young Men and Women: A Crossover, Randomized 
and Controlled Trial. Int J Environ Res Public 
Health. 2022 Oct 16;19(20):13330. doi.org/10.3390/
ijerph192013330.  

http://doi.org/10.1080/13607863.2021.1998355
http://doi.org/10.1080/13607863.2021.1998355
http://Doi.org/10.3390/ijerph192013330
http://Doi.org/10.3390/ijerph192013330
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Effect of a novel brief intervention for alcohol intoxicated young adults in the ED
Researchers investigated whether young adults 
receiving a newly developed brief motivational 
intervention would reduce their number of heavy 
drinking days and alcohol-related problems over 
1 year compared with participants receiving brief 
advice.
A randomised clinical trial was conducted at an 
emergency department of a tertiary care university 
hospital in Lausanne, Switzerland. Recruitment 
ran from December 2016 to August 2019. Follow-
up was conducted after 1, 3, 6, and 12 months. All 
adults aged 18 to 35 years presenting for any cause 
and presenting with alcohol intoxication were 
eligible. Follow-up rate was 79% at 12 months 
and 89% of participants provided follow-up data 
at least once and were included in the primary 
analyses. Statistical analysis was performed from 
September 2020 to January 2021.
The new intervention was based on motivational 
interviewing and comprised in-person discussion 
in the emergency department and up to 3 booster 
telephone calls. The control group received brief 
advice.
Primary outcomes were the number of heavy 
drinking days (at least 60g of ethanol) over 

the previous month and the total score on the 
Short Inventory of Problems (0-45, higher scores 
indicating more problems) over the previous 3 
months. 
There were 344 young adults included (median 
[IQR] age: 23 [20-28] years; 84 women [24.4%]). 
Among the 306 participants providing at least 
1 follow-up point, a statistically significant 
time × group interaction was observed (β = −0.03; 
95% CI, −0.05 to 0.00;), and simple slopes indicated 
an increase of heavy drinking days over time in the 
control (β = 0.04; 95% CI, 0.02 to 0.05) but not in 
the intervention group (β = 0.01; 95% CI, −0.01 to 
0.03). There was no effect on the Short Inventory 
of Problems score (β = −0.01; 95% CI, −0.03 to 0.02).
This randomised clinical trial found that a brief 
motivational intervention implemented in the 
emergency department provided beneficial 
effects on heavy drinking, which accounts for 
a substantial portion of mortality and disease 
burden among young adults.
Source: Gaume J, Bertholet N, McCambridge J, et al. 
Effect of a Novel Brief Motivational Intervention for 
Alcohol-Intoxicated Young Adults in the Emergency 
Department: A Randomized Clinical Trial. JAMA 
Netw Open. 2022;5(10):e2237563. doi.org/10.1001/
jamanetworkopen.2022.37563

Smoking, alcohol and coffee consumption and risk of low back pain 
Low back pain is a common health problem in 
the global population. A study assessed whether 
smoking initiation, alcohol consumption, and 
coffee consumption are causally associated with 
an increased risk of low back pain. 
A two-sample Mendelian Randomization (MR) 
study was designed, based on summary-level 
data from the largest published genome-
wide association studies. Single nucleotide 
polymorphisms with genome-wide significance 
level  were selected as instrumental variables for 
each exposure. 
The study found that genetically predicted 
smoking initiation was causally associated with 
higher odds of low back pain. The pooled OR of 
low back pain was 1.36 (95%CI 1.22 1.52) for one 
SD increase in prevalence of smoking initiation, 

which was supported by the weighted median 
method (OR: 1.41, 95%CI 1.22, 1.64). There was no 
evidence to suggest a causal effect of alcohol and 
coffee consumption on LBP. The pooled ORs of low 
back pain were 1.36 (95%CI 0.94, 1.97) for alcohol 
consumption and 1.00 (95%CI 0.99, 1.00) for coffee 
consumption, respectively. 
Smoking is causally associated with an increased 
risk of low back pain, the study found. The 
authors argue that smoking control should be 
recommended in low back pain patients to avoid 
worsening the disease and they suggest that 
safety of LBP with moderate alcohol and coffee 
consumption merits more study. 
Source: Lv Z, Cui J, Zhang J. Smoking, alcohol and 
coffee consumption and risk of low back pain: a 
Mendelian randomization study. Eur Spine J. 2022 
Nov;31(11):2913-2919. doi.org/10.1007/s00586-022-
07389-3. 

http://doi.org/10.1007/s00586-022-07389-3
http://doi.org/10.1007/s00586-022-07389-3
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Moderate alcohol drinking with meals is related to lower incidence of 
type 2 diabetes

Previous studies on alcohol drinking and health 
have largely ignored the potential impact of 
the timing of drinking. A team of researchers 
investigated the joint associations of the timing 
of alcohol intake with respect to meals (i.e., with 
meals or outside of meals) and the amount of 
alcohol consumed with the risk of type 2 diabetes.

A total of 312,388 current drinkers from the UK 
Biobank without type 2 diabetes  at baseline were 
included. The association between the timing of 
alcohol intake with respect to meals and the risk of 
type 2 diabetes  was examined.

During a median of 10.9 years of follow-up, 
8,598 incident cases of type 2 diabetes were 
documented. After adjustment for covariates and 
the amount of alcohol consumed, consuming 
alcohol with meals was significantly associated 
with a 12% lower risk of T2D (HR: 0.88; 95% CI: 
0.83, 0.93) than was consuming alcohol outside 
of meals. In addition, the timing of alcohol 
intake with respect to meals significantly 

Polyphenols and ulcerative colitis: An exploratory study of the effects of red 
wine consumption on gut and oral microbiome in active-phase patients 

colitis patients (n = 10) and healthy subjects (n = 
8) confirmed intestinal dysbiosis (and imbalance 
of gut microbiota associated with an unhealthy 
outcome) for the ulcerative colitis patients. Finally, 
analysis of fecal metabolites (i.e., phenolic acids 
and SCFAs) indicates a non-significant increase for 
the ulcerative colitis patients that consumed wine. 

Moderate and regular red wine intake seems 
to improve the clinical status and symptoms of 
ulcerative colitis patients in the active phase of the 
disease. However, studies with a greater sample 
size are required to achieve conclusive results, the 
authors say. 
Source: Taladrid D, Zorraquín-Peña I, Molinero N, Silva M, 
Manceñido N, Pajares R, Bartolomé B, Moreno-Arribas 
MV. Polyphenols and Ulcerative Colitis: An Exploratory 
Study of the Effects of Red Wine Consumption on Gut 
and Oral Microbiome in Active-Phase Patients. Mol Nutr 
Food Res. 2022 Nov;66(21):e2101073. doi.org/10.1002/
mnfr.202101073.

modified the relations between the amount of 
alcohol consumed and risk of type 2 diabetes; 
the beneficial association of moderate drinking 
with type 2 diabetes risk was only observed in 
participants who consumed alcohol with meals, 
but not in others. Further analyses on various 
types of alcoholic beverages indicated that the 
beneficial associations between alcohol drinking 
with meals and type 2 diabetes  were mainly driven 
by wine consumption. Moreover, the researchers 
found that when consumed together with meals, 
drinking more wine, rather than other alcoholic 
beverages, was related to lower concentrations of 
C-reactive protein.

In current drinkers, moderate drinking of alcohol, 
especially wine, with meals is associated with 
a lower risk of type 2 diabetes, the researchers 
conclude.
Source: Wang, Xiang Li, Yoriko Heianza, Lu Qi, Moderate 
alcohol drinking with meals is related to lower 
incidence of type 2 diabetes, The American Journal of 
Clinical Nutrition, 2022. doi.org/10.1093/ajcn/nqac207.

A paper published in the journal, Molecular 
Nutrition and Food Research, explores the effects 
of moderate red wine consumption on the clinical 
status and symptomatology of patients with 
ulcerative colitis, including the study of the oral 
and intestinal microbiome. 

A case control intervention study in ulcerative colitis 
patients was designed. Five intervention patients 
consumed red wine (250 mL day-1) for 4 weeks 
whereas five control patients did not. Moderate 
wine consumption significantly improved some 
clinical parameters related to serum iron, and 
alleviated intestinal symptoms as evaluated 
by the IBDQ-32 questionnaire. 16S rRNA gene 
sequencing indicated a non-significant increase 
in bacterial alpha diversity after wine intervention 
in both saliva and fecal microbiota. Additional 
comparison of taxonomic data between ulcerative 

http://doi.org/10.1002/mnfr.202101073
http://doi.org/10.1002/mnfr.202101073
https://doi.org/10.1093/ajcn/nqac207
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Alcohol consumption and subclinical and clinical coronary heart disease 
The potential effect of alcohol consumption on 
coronary heart disease remains unclear. A research 
team used the variant rs671 in the aldehyde 
dehydrogenase 2 gene (ALDH2) as an instrument 
to investigate the causal role of alcohol intake in 
subclinical and clinical coronary heart disease. 
Two Mendelian randomization studies were 
conducted: a cross-sectional study of coronary 
artery calcification (CAC) on computed 
tomography of 1,029 healthy men (mean age, 63.8 
years) and a case-control study of 421 men with 
coronary heart disease [acute coronary syndrome 
(ACS) or stable angina pectoris] who underwent 
coronary revascularization, a procedure or surgery 
to improve blood flow to the heart, and 842 age-
matched male controls. 
In the CAC study, medians (25%tiles, 75%tiles) 
of alcohol consumption by ALDH2-rs671 *2 
homozygotes [n = 86 (8.4%)], *1*2 heterozygotes 
[n = 397 (38.5%)], and *1 homozygotes [n = 546 
(53.1%)] were 0.0 (0.0, 0.0), 28.0 (0.0, 129.0), 
and 224.0 (84.0, 350.0) g/week, respectively. 
Compared with *2 homozygotes, relative risks 
for prevalent CAC score >0, ≥100, and ≥300 in *1 
homozygotes were 1.29 (95% confidence interval, 

1.06-1.57), 1.76 (1.05-2.96), and 1.81 (0.80-4.09), 
respectively. Higher  odds were observed among 
*1 homozygotes [odds ratio, 2.19 (1.39-3.46)] and 
even among *1*2 heterozygotes [1.77 (1.11-2.82)] 
compared with *2 homozygotes. In the case-
control study revealed  a lower prevalence of *1 
homozygotes among men with coronary heart 
disease [odds ratio, 0.54 (0.35-0.82)], especially 
ACS [0.46 (0.27-0.77)], than controls. 
The findings indicate a positive association 
of alcohol consumption with coronary artery 
calcification burden but an inverse association 
with clinical coronary heart disease, especially 
acute coronary syndrome. 
Source: Takashi Hisamatsu, Katsuyuki Miura, Yasuharu 
Tabara, Yuichi Sawayama, Takashi Kadowaki, Aya 
Kadota, Sayuki Torii, Keiko Kondo, Yuichiro Yano, Akira 
Fujiyoshi, Takashi Yamamoto, Yoshihisa Nakagawa, 
Minoru Horie, Takeshi Kimura, Tomonori Okamura, 
Hirotsugu Ueshima, for the SESSA and ACCESS 
Research Groups. Alcohol consumption and subclinical 
and clinical coronary heart disease: a Mendelian 
randomization analysis, European Journal of Preventive 
Cardiology, Volume 29, Issue 15, October 2022, Pages 
2006–2014, doi.org/10.1093/eurjpc/zwac156.

 Association of lifestyle behaviours with hearing loss
Researchers from the Autonomous University of 
Madrid examined the combined association of five 
healthy lifestyle behaviours with hearing loss (HL) 
in the UK Biobank cohort, established between 
2006 and 2010 in the United Kingdom. 

Their longitudinal analysis included 61,958 
participants aged 40 to 70 years from April 2007 to 
December 2016. The healthy behaviours examined 
were: never smoking, high level of physical 
activity, high diet quality, moderate alcohol intake, 
and optimal sleep. Hearing loss was self-reported 
at baseline and in any physical exam during the 
follow-up. 

Over a median follow-up of 3.9±2.5 years, 3,072 
(5.0%) participants reported incident hearing 
loss. After adjustment for potential confounders, 
including age, social factors, exposure to high-

intensity noise, ototoxic medication, and 
comorbidity, the HRs of hearing loss associated 
with having 1, 2, 3, and 4 to 5 vs 0 behaviours 
were: 0.85 (95% CI, 0.75 to 0.96), 0.85 (95% CI, 0.75 
to 0.96), 0.82 (95% CI, 0.71 to 0.94), and 0.80 (95% 
CI, 0.67 to 0.97), respectively. The researchers 
estimated that the population attributable risk 
percent for not adhering to any five low-risk 
lifestyle behaviours was 15.6%. 

In this large study, an increasing number of healthy 
behaviours (including moderate drinking) were 
associated with decreased risk of hearing loss. 
Source: Yévenes-Briones H, Caballero FF, Banegas JR, 
Rodríguez-Artalejo F, Lopez-Garcia E. Association of 
Lifestyle Behaviors With Hearing Loss: The UK Biobank 
Cohort Study. Mayo Clin Proc. 2022 Nov;97(11):2040-
2049. doi.org/10.1016/j.mayocp.2022.03.029.

https://doi.org/10.1093/eurjpc/zwac156
http://doi.org/10.1016/j.mayocp.2022.03.029
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Liver enzymes, alcohol consumption and the risk of diabetes
A study aimed to investigate the combined impact 
of liver enzymes and alcohol consumption on the 
risk of diabetes. 

Data on 5,972 non-diabetic participants aged 
30-79 years from the Suita study were analysed. 
Diabetes incidence was surveyed every 2 years. 
Current daily alcohol consumption was defined as 
light drinking (< 23.0 g ethanol/day in men and < 
11.5 g in women), moderate drinking (23.0-45.9 g 
and 11.5-22.9 g), and heavy drinking (≥ 46.0 g and 
≥ 23.0 g). The nondrinkers category included both 
never-drinkers and former drinkers. 

During the median follow-up of 13 years, 
597 incident diabetes cases were diagnosed. 
Higher levels of γ-glutamyltransferase (GGT), 
alanine aminotransferase (GPT), and aspartate 
aminotransferase (GOT) were associated with an 
increased diabetes risk, and current light drinkers 
had a lower risk of diabetes than nondrinkers. 
No sex differences were observed in these 
associations. 

Compared to non drinkers having the lowest 
quartiles of liver enzymes, non drinkers and 
current moderate/heavy drinkers having the 
highest quartiles had an increased risk of diabetes. 
However, no association was observed for current 
light drinkers having the highest quartiles of liver 
enzymes; the multivariable hazard ratios (95% CIs) 
in current light drinkers with the highest quartile 
of liver enzymes were 1.27 (0.68-2.37) for GGT, 1.05 
(0.59-1.89) for GPT, and 0.76 (0.40-1.47) for GOT, 
respectively. 

High liver enzymes were associated with an 
increased diabetes risk. No increased diabetes risk 
was observed in current light drinkers (< 23.0 g 
ethanol/day in men and < 11.5 g in women), even 
in those who had high levels of liver enzymes. 
Source: Li J, Arafa A, Kashima R, Teramoto M, Nakao 
YM, Honda-Kohmo K, Sakai Y, Watanabe E, Dohi T, 
Kokubo Y. Liver enzymes, alcohol consumption and the 
risk of diabetes: the Suita study. Acta Diabetol. 2022 
Dec;59(12):1531-1537. doi.org/10.1007/s00592-022-
01949-1.

 Joint association of alcohol consumption and adiposity with alcohol- and 
obesity-related cancer

Obesity and alcohol consumption are both 
important modifiable risk factors for cancer. 
Researchers examined the joint association of 
adiposity and alcohol consumption with alcohol- 
and obesity-related cancer incidence. 

This prospective cohort study included cancer-free 
UK Biobank participants aged 40-69 years. Alcohol 
consumption was categorised based on current 
UK guidelines into four groups. Three markers of 
adiposity: were defined: body fat percentage (BF 
%), waist circumference and BMI and categorised 
each into three groups. 

Among 399,575 participants, 17,617 developed 
alcohol-related cancer and 20,214 developed 
obesity-related cancer over an average follow-up 
of 11·8 (SD 0·9) years. There was relatively weak 
evidence of independent associations of alcohol 
consumption with cancer outcomes. However, the 
joint association analyses showed that across all 
adiposity markers, above guideline drinkers who 

were in the top two adiposity groups had elevated 
cancer incidence risk (e.g. HR for alcohol-related 
cancer was 1·53 (95 % CI (1·24, 1·90)) for within 
guideline drinkers and 1·61 (95 % CI (1·30, 2·00)) 
for above guideline drinkers among participants 
who were in the top tertile body fat percentage. 
Regardless of alcohol consumption status, the risk 
of obesity-related cancer increased with higher 
adiposity in a dose-response manner within 
alcohol consumption categories. 

The study authors say that their study provides 
guidance for public health priorities aimed at 
lowering population cancer risk via two key 
modifiable risk factors. 
Source: Inan-Eroglu E, Huang BH, Sarich P, Nassar N, 
Stamatakis E. Joint association of alcohol consumption 
and adiposity with alcohol- and obesity-related 
cancer in a population sample of 399,575 UK 
adults. Br J Nutr. 2022 Oct 21:1-10. doi.org/10.1017/
S0007114522003464. 

http://doi.org/10.1017/S0007114522003464
http://doi.org/10.1017/S0007114522003464
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Intracellular polyphenol wine metabolites oppose oxidative stress and 
upregulate Nrf2/ARE pathway 

Alcohol consumption and hepatocellular carcinoma 
A study investigated the association between 
heavy and low to moderate alcohol consumption 
and an increased risk of hepatocellular carcinoma. 
Participants from the UK Biobank with detailed 
information on alcohol use and free of common 
diseases were included. Daily pure alcohol intake 
(g/day) was calculated, and the predominant 
alcoholic beverage type was assigned for 
each participant. Analyses were performed to 
evaluate the association of alcohol intake with  
hepatocellular carcinoma. 
Of 329,164 participants (52.3% females, mean 
[SD] age = 56.7 [8.0] years), 201 incident 
hepatocellular carcinoma cases were recorded 
during the median follow-up of 12.6 years. Results 
suggested a J-shaped relationship between 
daily alcohol intake level and hepatocellular 
carcinoma risk. The J-shaped correlation pattern 
was detected only in subjects who mainly drank 
wine but not in those who mainly drank beer, 
spirits, or fortified wine. Moderate wine drinking 
showed a significant alanine transaminase 
(ALT)- and aspartate aminotransferase-lowering 
effect compared to that of the non-drinkers. 
In low-risk populations of hepatocellular 

carcinoma including women, people aged < 
60 years, subjects with normal ALT levels, and 
those carrying non-risk genotypes of PNPLA3 
rs738409 and TM6SF2 rs58542926, researchers 
observed a J-shaped correlation between alcohol 
use and hepatocellular carcinoma; however, a 
positive dose-response correlation was found 
in their respective counterparts, even in those 
predominantly drinking wine. 
Low-to-moderate drinking may be inversely 
associated (protective) regarding the risk of 
hepatocellular carcinoma in low-risk populations, 
which may be largely driven by wine drinking. The 
authors recommend however that  those in high-
risk populations of hepatocellular carcinoma, such 
as men and older people, and those with abnormal 
ALT levels and carry genetic risk variants, should 
abstain from drinking alcohol. Given the small 
hepatocellular carcinoma case number, further 
validations with larger case numbers are warranted 
in future works. 
Source: Liu, Z., Song, C., Suo, C. et al. Alcohol 
consumption and hepatocellular carcinoma: novel 
insights from a prospective cohort study and nonlinear 
Mendelian randomization analysis. BMC Med 20, 413 
(2022). doi.org/10.1186/s12916-022-02622-8.

Moderate wine consumption has been associated 
with several benefits to human health due to its 
high polyphenol content. Researchers investigated 
whether polyphenols contained in a particular 
red wine, rich in polyphenols, can pass the cell 
membrane and switch the oxidant/antioxidant 
balance toward an antioxidant pattern of THP-1 
cells and human cardiomyocytes through a gene 
regulatory system. 
First, the researchers identified which metabolite 
polyphenols present in red wine extract cross 
cell membranes and may be responsible for 
antioxidant effects. The results showed that 
the wine metabolites in treated cells belonged 
mainly to stilbenes, flavan-3-ols derivatives, and 
flavonoids. Other metabolites present in cells were 
not typical wine metabolites. 

Researchers then found that red wine extract dose-
dependently lowered reactive oxygen species 
(ROS) induced by tert-butyl hydroperoxide (TBHP) 
up to 50 ± 7% in both cell lines. Furthermore, wine 
extract increased nuclear Nrf2 (regulator of cellular 
resistance to oxidants) of about 35 ± 5% in both 
cell lines (and counteracted its reduction induced 
by TBHP). The rise in Nrf2 was paralleled by the 
increase in hemeoxygenase-1 and glutamate-
cysteine ligase catalytic subunit gene expression 
(both mRNA and protein. These results could help 
explain the healthful activity of wine polyphenols 
within cells. 
Source: Stranieri C, Guzzo F, Gambini S, Cominacini 
L, Fratta Pasini AM. Intracellular Polyphenol Wine 
Metabolites Oppose Oxidative Stress and Upregulate 
Nrf2/ARE Pathway. Antioxidants (Basel). 2022 Oct 
19;11(10):2055. doi.org/10.3390/antiox11102055.

https://doi.org/10.1186/s12916-022-02622-8
http://doi.org/10.3390/antiox11102055
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Social, psychological and health characteristics associated with stability and 
change in adult alcohol consumption

Many studies analysing health effects of alcohol 
consumption are based on alcohol intake from a 
single baseline measure without further follow-up. 
Consequently, there is a lack of knowledge about 
stability and change in alcohol consumption 
over the life course and the social, psychological, 
lifestyle, and health characteristics associated with 
different alcohol consumption trajectories.
A study described the prevalence of different 
adult-life alcohol consumption trajectories among 
Danish men and analysed social, psychological, 
lifestyle and health characteristics associated 
with these trajectories. For 2,510 Danish men, 
retrospective decade-based information on 
alcohol consumption during life period 26–60 
years was obtained in late midlife and information 
on individual characteristics was obtained in young 
adulthood, late midlife and from national hospital 
registries. The men were allocated to one of six 
priori defined alcohol consumption trajectories.
About 65% of Danish men had a stable moderate 
consumption, drinking 1–21 units weekly while 
the five other consumption trajectories were 
comparatively rare: 3% stable abstainers, 4.7% 

stable high-risk drinkers, 10.9% with increasing 
and 12.7% with decreasing consumption. 
Moderate consumption over the adult life-course 
was associated with the most favourable social, 
psychological, lifestyle and health characteristics 
while the other trajectories were generally 
associated with less favourable characteristics 
to varying degrees– e.g. this was the case for the 
stable abstaining trajectory and in particular the 
trajectory with decreasing consumption.
The findings suggest that the majority of Danish 
men drink moderately in the life period from 
young adulthood to late midlife, and deviance 
from this ‘normal’ moderate consumption 
trajectory is associated with less favourable social, 
psychological, lifestyle and health characteristics. 
Some of these characteristics may influence 
alcohol consumption patterns, but for some of the 
trajectories, alcohol consumption may influence 
health as well as social and psychological 
functioning.
Source: Michelsen ME, Grønkjær M, Mortensen EL, 
Wimmelmann CL (2022) Social, psychological and 
health characteristics associated with stability and 
change in adult alcohol consumption. PLoS ONE 17(11): 
e0277511. doi.org/10.1371/journal.pone.0277511

Effects of text message interventions with different behaviour change 
techniques on alcohol consumption among young adults 

A study tested the effectiveness of five different 
interventions, each utilizing a unique set of 
behaviour change techniques on reducing alcohol 
consumption at 3- and 6-months among young 
adults with hazardous drinking. 
Participants were non-treatment seeking young 
adults (mean age 22.1) who reported hazardous 
drinking, who were recruited at four emergency 
departments in Pittsburgh. 
Participants were randomised to one of five 
automated text message interventions for 12 weeks 
that interacted with participants on the 2 days per 
week they typically drank: assisted self-monitoring 
(TRACK: control condition); pre-drinking cognition 
feedback (PLAN); alcohol consumption feedback 
(USE); adaptive goal support (GOAL); and a 
combination of interventions (COMBO). 
From baseline to 3-month follow-up, compared 
with TRACK, in which past month mean binge 

drinking days increased from 2.7 to 3.4, mean 
binge drinking days decreased in COMBO from 
3.0 to 2.3 (adjusted beta= -.52; 95% CI -.77, -.26), 
GOAL from 3.0 to 2.6 (adjusted beta=-.34; 95% 
CI -.59, -0.10) and USE from 3.3 to 2.9 (adjusted 
beta= -.38; 95% CI -.62, -.14). At 6-months, COMBO, 
GOAL, USE, and PLAN had significantly lower 
mean binge drinking days compared with TRACK. 
The study concludes that text message 
interventions incorporating feedback on either 
drinking plans and/or alcohol consumption and/
or drinking limit goal support produced small yet 
durable reductions in binge drinking days in non-
treatment seeking young adults with hazardous 
drinking. 
Source: Suffoletto B, Pacella M, Huber J, Chung T. Effects 
of text message interventions with different behavior 
change techniques on alcohol consumption among 
young adults: A 5-arm randomized controlled trial. 
Addiction. 2022 Oct 28. doi.org/10.1111/add.16074. 

http://doi.org/10.1111/add.16074
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Family affluence as a protective or risk factor for adolescent drunkenness in 
different countries and the role drinking motives play

Previous research has shown mixed results 
(positive, negative or no effects) regarding socio-
economic disparities in adolescent drunkenness. 
A study investigated whether family affluence 
is differently associated with frequency of 
adolescent drunkenness in ‘traditional’ countries, 
compared with more ‘progressive’ countries 
at a more advanced stage. Furthermore, the 
researchers investigated whether differences in 
this association can be explained by differences in 
adolescent drinking motives. 
The study used data from the 2009/2010 survey 
of the Health Behaviour in School-aged Children 
(HBSC) study, including 25,566 alcohol-using 
adolescents aged 11–19 years old from 11 
European countries. The Global Innovativeness 
Index was used to classify countries in progressive 
or more traditional countries. 
In traditional countries, family affluence showed 
a positive association with adolescent frequency 
of drunkenness. A higher endorsement of 
social (drinking to celebrate an event) and 
enhancement motives (drinking to increase 
moods) by adolescents with a higher family 

affluence mediated this positive association 
between family affluence and frequency of 
drunkenness. In progressive countries, family 
affluence was negatively associated with 
frequency of drunkenness. In these countries, a 
higher endorsement of coping drinking motives 
by adolescents with a lower family affluence 
mediated this association.
A country’s diffusion of innovation stage (i.e., 
traditional vs. progressive) seems to shape the 
direction of the association between family 
affluence and adolescent drunkenness including 
the psychological pathways that explain these 
socio-economic inequalities. This is most likely 
due to a quicker and smoother adoption of the 
new ‘low drunkenness norms’ (‘it is not cool to 
drink to get drunk’) in progressive countries and 
among adolescents with a higher family affluence, 
the authors conclude.
Source: K Schelleman-Offermans, A Vieno, G.W.J.M. 
Stevens, E Kuntsche, Family affluence as a protective 
or risk factor for adolescent drunkenness in different 
countries and the role drinking motives play, 
Social Science & Medicine, Volume 311, 2022. doi.
org/10.1016/j.socscimed.2022.115302.

Adolescent (mis)perceptions of peer alcohol posts on social media 
Social media is a central context in which teens 
interact with their peers, creating opportunities 
for them to view, post, and engage with alcohol 
content. Because adolescent peer interactions 
largely occur on social media, perceptions of peer 
alcohol content posting may act as potent risk 
factors for adolescent alcohol use. 
Researchers compared perceived friend, typical 
person, and an adolescent’s own posting of 
alcohol content to social media and  examined 
how these perceptions prospectively relate to 
alcohol willingness, expectancies, and use after 
accounting for offline perceived peer alcohol use. 
The longitudinal study included 435 adolescents 
in 11th and 12th grade. The average age was 
16.9. Participants completed measures of alcohol 
content social media posts, perceived peer 
alcohol use, willingness to drink alcohol, alcohol 
expectancies, and alcohol use at two time points, 
3 months apart. 
Adolescents reported that 60.3% of people 
their age and 30.6% of their friends post alcohol 

content on social media. By contrast, only 7% of 
participants reported that they themselves posted 
such content to social media. After accounting 
for offline perceived peer drinking norms, neither 
perceived friend nor typical person alcohol content 
social media posts were prospectively associated 
with willingness to drink or positive or negative 
alcohol expectancies. Perceived friend alcohol 
content posts were prospectively positively 
associated with past 30-day alcohol consumption 
even after controlling for offline perceived peer 
drinking norms. 
Adolescents misperceived the frequency of 
alcohol-related posting to social media among 
their peers, and perceptions of friend alcohol 
content posts prospectively predicted alcohol use. 
Prevention efforts may benefit from addressing 
misperceptions of alcohol-related posting to social 
media, the authors comment. 
Source: Meisel SN, Nesi J, Janssen T, Jackson KM. 
Adolescent (mis)perceptions of peer alcohol posts on 
social media: Prospective associations with alcohol 
attitudes and use. Alcohol Clin Exp Res. 2022 Nov 15. 
doi.org/10.1111/acer.14935.

https://doi.org/10.1016/j.socscimed.2022.115302
https://doi.org/10.1016/j.socscimed.2022.115302
http://doi.org/10.1111/acer.14935
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Temporal trends in alcohol, cannabis, and simultaneous use among 
12th-grade US adolescents from 2000 to 2020

The simultaneous use of alcohol and cannabis to 
enhance each other’s effect can cause potential 
harm. According to academics from Columbia 
University, New York, time trends are diverging 
in adolescent use of alcohol, which is declining, 
and cannabis, which is increasing among certain 
subgroups. However, little is known about trends 
in their simultaneous and non-simultaneous 
use and racial and socioeconomic disparities are 
emerging in cannabis use, which may portend 
consequences to public health.
The 2000 to 2020 Monitoring the Future surveys 
included approximately 38,000 US 12th-grade 
students with information on simultaneous use 
and pertinent demographic factors. A 5-level 
alcohol/cannabis measure included past-year 
simultaneous use (i.e., alcohol and cannabis use 
at the same time), non-simultaneous alcohol and 
cannabis use, alcohol-use-only, cannabis-use-
only, and no use. 
Between 2000 and 2020, simultaneous alcohol/
cannabis use among 12th graders decreased from 
24.4% to 18.7%. From 2015 to 2020 compared 
to 2000 to 2004, the odds of simultaneous use 
(adjusted relative risk ratio (aRRR) vs. no use = 0.57) 
and alcohol-use-only (aRRR = 0.55) decreased, 

while cannabis-use-only odds increased (aRRR = 
2.59). Notably, the prevalence of cannabis-use-
only more than doubled from 2011 to 2019. The 
odds of simultaneous use, alcohol-use-only, and 
non-simultaneous use of alcohol and cannabis 
declined more rapidly among males than females, 
whereas the odds for cannabis-use-only increased 
faster for females than males. Increases in cannabis-
use-only were faster for non-white adolescents.
The authors conclude that simultaneous use 
of alcohol and cannabis is declining among US 
adolescents, but the decline is slower among 
females than males. Declines in simultaneous use 
are largely concomitant with historical declines 
in alcohol use, indicating that a continued focus 
on reducing alcohol use among adolescents and 
young adults has extended benefits to other 
adolescent substance use. Cannabis use without 
any reported past-year alcohol use more than 
doubled in the last decade, a concerning trend.
Source: Keyes, K.M., Kaur, N., Kreski, N.T., Chen, Q., 
Martins, S.S. & Hasin, D. et al. (2022) Temporal trends in 
alcohol, cannabis, and simultaneous use among 12th-
grade U.S. adolescents from 2000 to 2020: Differences 
by sex, parental education, and race and ethnicity. 
Alcoholism: Clinical and Experimental Research, 46, 
1677– 1686. doi.org/10.1111/acer.14914 

Understanding changes in the locations of drinking occasions in Great Britain
venues. Meanwhile, occasions in social/working 
men’s clubs, golf/other sports clubs/venues and 
traditional/community pubs tended to be popular 
among older men, but have declined. Finally, the 
growth of off-trade drinking appears to be driven 
by a growth of off-trade drinking in non-social 
settings, in particular by older people/cohorts. 
The findings highlight the declining prominence 
of certain on-trade locations, and increasing 
prominence of home drinking in non-social 
settings, within British drinking practices. The 
researchers comment that while rising non-social 
home drinking is concerning, it is positive from a 
public health perspective that it does not appear 
to be shared by recent cohorts. 
Source: Hardie I; Sasso A; Holmes J; Meier PS, 
“Understanding changes in the locations of drinking 
occasions in Great Britain: an age-period-cohort 
analysis of repeat cross-sectional market research data, 
2001-2019”, Drug and Alcohol Review, Published early 
online 12 October 2022 doi.org/10.1111/dar.13562.

The 21st century has seen wide-ranging changes 
in drinking locations in Great Britain, with on-
trade alcohol sales decreasing and off-trade sales 
increasing. A research team examined age-period-
cohort (APC) effects related to changes in the share 
of individuals’ drinking occasions taking place in: (i) 
on-trade versus off-trade locations; and (ii) specific 
on-trade or off-trade locations, that is traditional/
community pubs, modern pubs/bars/café bars, 
nightclubs/late-night venues, restaurants/pub 
restaurants, social/working men’s clubs, golf/other 
sports clubs/venues, at home (social setting) and 
at home (non-social setting).The study was based 
on repeated 1-week drinking diary data, collected 
2001-2019 from 162,296 men and 138,452 women
A smaller/declining proportion of occasions took 
place in on-trade compared to off-trade locations. 
Recent cohorts tended to have a larger share of 
on-trade occasions than previous cohorts, driven 
by their larger share of occasions in modern 
pubs/bars/café bars and nightclubs/late-night 

https://doi.org/10.1111/acer.14914
https://doi.org/10.1111/dar.13562
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Scottish Health Survey 2021 
areas (25% among those living in quintile 4, and 
29% among those living in quintile 5).

A decrease in the mean number of units of alcohol 
consumed per week by all adult drinkers has been 
recorded over time, decreasing from 16.1units in 
2003 to 11.3 in 2021, again, the lowest point in the 
time series. 

Across the time series, the mean number of 
units of alcohol consumed per week has been 
approximately twice as high for men than for 
women. However, between 2003 and 2021, the 
decrease in consumption was greater among men 
compared with women. Among men, the mean 
number of units consumed per week decreased 
from 21.8 to 14.8, compared with 10.6 to 8.0 
among women over the same time period. The 
age-standardised mean number of units of alcohol 
consumed per week by adult drinkers did not vary 
significantly by area deprivation (in the range 
10.4 – 12.1 units). Across all deprivation quintiles, 
a higher mean number of units of alcohol were 
consumed per week amongst men compared with 
women.

Scotland’s Chief Statistician released The Scottish 
Health Survey 2021 in November. The publication 
is designed to provide data on the health of adults 
(aged 16 and over) and children (aged 0-15) 
living in private households in Scotland annually. 
It provides data for NHS Health Boards and local 
authorities by combining data over four years. In 
2021, 4,557 adults and 1,600 children took part in 
the survey.

The report shows that the prevalence of hazardous 
or harmful weekly alcohol consumption has 
reduced  over the past two decades from 34% in 
2003 to 23% in 2021, the lowest level in the time 
series. The prevalence of hazardous or harmful 
drinking levels varied by age, increasing from 14% 
among those aged 16-24 to 29% among those 
aged 55-64, before falling to 15% among adults 
aged 75 and over.

Levels of hazardous or harmful drinking were 
significantly higher among men compared with 
women across all age groups. Among men, those 
aged 65-74 recorded the highest prevalence 
(39%), whilst the lowest was recorded among men 
aged 16-24 (19%). Among women, prevalence of 
hazardous or harmful drinking peaked among 
those aged 55-64 (24%), with the lowest prevalence 
found among those in the youngest and oldest 
age groups (9% among those aged 16-34 and 7% 
among those aged 75 and over).

As in previous years, the estimated levels of age-
standardised weekly alcohol consumption varied 
by area deprivation in 2021. Among all adults, 
the prevalence of hazardous or harmful drinking 
levels was lowest among those living in the most 
deprived areas (19% - 20% among those living 
in the three most deprived SIMD quintiles) and 
highest among those living in the least deprived 

Among all adults an increase in the proportion 
of non-drinkers was recorded between 2003 and 
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2013, with prevalence rising from 11% in 2003 to 
16% in 2013. Levels have since remained between 
16% and 17% (16% in 2021). Among all adults in 
2021, the proportion of non-drinkers was highest 
among those aged 75 and above (24%) compared 
with a range of 14% - 16% among those between 
the ages of 25 and 74. There were no significant 
differences by sex between the age groups.
Similar patterns were recorded by sex. There 
continued to be a significant association between 
area deprivation and non-drinking prevalence in 
2021, with the highest proportion of non-drinkers 
living in the most deprived areas (24%) and lowest 
proportion living in the least deprived areas (12%). 
In 2021, 86% of all adults were abstinent or had 
low-risk alcohol consumption habits (AUDIT 
scores of 0-7). As in previous years, women were 
more likely than men to be abstinent or to drink 
in a way that conferred low risk (91% compared to 
82% respectively).
The prevalence of hazardous, harmful or possibly 
dependent drinking behaviour (AUDIT scores of 8 

AIM DIGEST NOVEMBER 2022 - SOCIAL AND POLICY NEWS

or more) among all adults was 14% in 2021, with 
the proportion recorded amongst men (18%) 
double that recorded for women (9%). Just 1% of 
all adults had an AUDIT score of 16+, indicating 
harmful or possibly dependent consumption 
levels, with no variation by sex.
In 2021, abstinence or low-risk drinking (an 
AUDIT score of 0-7) was higher among the oldest 
age groups, 92% among those aged 65-74 and 
98% among those aged 75 and over, while for 
younger groups this was in the range 83% - 87%. 
The prevalence of hazardous, harmful or possible 
alcohol dependence (AUDIT scores of 8 or more) 
decreased with age, from 15% - 17% of those aged 
16-54 to 2% of those aged 75 and over.
Similar patterns were recorded for men and 
women with regards to the proportions who were 
abstinent or low-risk drinkers and the proportions 
of hazardous, harmful or possible alcohol 
dependent drinkers.
gov.scot/collections/scottish-health-survey/#2021

Scotland consultation on alcohol 
advertising

On 17th November, the Scottish government 
launched a consultation on proposals to restrict 
the advertising of alcohol in public places, sporting 
events and supermarkets.
The consultation seeks views on potential 
restrictions to alcohol advertising and promotion 
in Scotland and is set to run until March.
gov.scot/publications/consultation-restricting-
alcohol-advertising-promotion-easy-read/

Wales’ drinking habits since 
minimum pricing for alcohol

A research article published by the Welsh 
Parliament  looks at whether the introduction 
of minimum pricing has reduced alcohol 
consumption and related harm; the effect of 
the COVID-19 pandemic on drinking habits; and 
evidence from Scotland, which implemented 
similar legislation two years before Wales.
research.senedd.wales/research-articles/wales-
drinking-habits-how-much-has-changed-since-
minimum-pricing-for-alcohol/

Dutch alcohol campaign warns parents not to drink in front kids 
A new campaign launched by the Alcohol Alliance 
AAN, advises parents not to drink in front of their 
children, warning that it sets a bad example for 
young people. 
Zien drinken, doet drinken, or “Sees drinking, 
does drinking” is the slogan for the alliance’s latest 
campaign, which launched in November and 
argues that children who see their parents drink 

alcohol are more likely to adopt that behaviour 
themselves.
ziendrinkendoetdrinken.nl/

https://www.gov.scot/collections/scottish-health-survey/#2021
https://research.senedd.wales/research-articles/wales-drinking-habits-how-much-has-changed-since-minimum-pricing-for-alcohol/
https://research.senedd.wales/research-articles/wales-drinking-habits-how-much-has-changed-since-minimum-pricing-for-alcohol/
https://research.senedd.wales/research-articles/wales-drinking-habits-how-much-has-changed-since-minimum-pricing-for-alcohol/
https://ziendrinkendoetdrinken.nl/
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New liver cancer support service launched in the UK
The British Liver Trust has launched a new support 
and information service for people affected by 
liver cancer, in response to rapidly rising cases 
of the disease; incidence rates have increased by 
45% in the last decade, while the death rate has 
increased by 40%, making it the fasting rising 
cause of cancer death in the UK.
Liver Cancer UK will provide a ‘focus for action to 
address this devastating situation’, says the British 
Liver Trust, as well as aiming to improve the lives 
and outcomes of those diagnosed and reduce 
the number of cases. More than 6,000 people are 
diagnosed with liver cancer in the UK each year, 
of which just 13% survive for five years or more, 
with survival rates depending on the stage of 
the disease at diagnosis. Almost half of cases 

are diagnosed in an emergency setting, such as 
A&E. The disease is most common in people who 
already have liver disease, especially cirrhosis, 
which is most often caused by alcohol, hepatitis 
or obesity. The service has been launched ‘so that 
everyone living with liver cancer has better access 
to high-quality information and we can better 
advocate on their behalf’ the trust states.
The trust’s chief executive Pamela Healy OBE stated, 
‘Liver Cancer UK, as part of the British Liver Trust, 
will be dedicated to saving and improving the 
lives of people affected by liver cancer by raising 
awareness, providing support and campaigning 
for faster diagnosis and more research into 
treatments and cures.’
livercanceruk.org/

The European Beer Pledge report 2022
The European Beer Pledge is a voluntary initiative 
by Europe’s brewers to support EU Member States 
in reducing alcohol-related harm. Launched in 
the European Parliament, the Beer Pledge was 
initiated by The Brewers of Europe, a founding 
member of the European Union’s Alcohol and 
Health Forum. It committed Europe’s brewers to 
taking concerted and measurable action under 
three pillars of activity: consumer information, 
responsible marketing and prevention campaigns.
A report for the fourth review of the 
implementation of the Beer Pledge and looks 
back over the whole 2012-2022 period of the 
Pledge.
In 2015, in support of the first pillar of the 
#EUBeerPledge, The Brewers of Europe committed 
to voluntarily listing ingredients and calories 
on labels. In 2019, they strengthened that 
commitment through an MoU signed with the 
EU Health Commissioner and a Brewers’ Ambition 
that all beer bottles and cans label ingredients 
and energy values by end 2022, in full conformity 
with the EU’s Food Information to Consumers 
legislation. Today in Europe 95% of beer is labelling 
ingredients and 88% is labelling calories 
Since 2012, brewers have worked to support 
responsible beer consumption in partnership 
with multiple stakeholders nationally and 
internationally, be they governments, local 
authorities, doctors’ groups, the police, NGOs, 
consumer groups, educators, road safety 
authorities and other parts of society.  

At the EU-level, The Brewers of Europe also 
partnered throughout this time with the European 
Transport Safety Council, to focus on reducing 
drink driving. There was a 25% reduction in  
alcohol-related road deaths between 2010and 
2018 in the EU. Other road deaths declined by 20% 
over the same period.
By 2021, non-alcohol beer had grown to over 5% 
of the overall EU beer market, with this number 
forecast to continue growing as brewers continue 
to innovate in the styles and flavours offered and 
marketed to beer consumers. 
pledge.brewersofeurope.eu/
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51% of Britons to spend less on 
alcohol over the Christmas period

New research has revealed  that 51% of Brits are 
to spend less on alcohol than they as the cost-of-
living crisis bites. According to customer insights 
platform QuMind, 39% also look to cut back on 
groceries and treats, while 80% are concerned 
about their spending this Christmas.
As a result, one third don’t want to see extravagant 
festive adverts this year as 43% say they fear they 
won’t be able to enjoy Christmas as much as 
last year as prices continue to rise. “Brands need 
to be sensitive to the situation their customers 
are facing,” QuMind CEO Mark Ursell said.  “The 
typical Christmas adverts showing extravagant 
celebrations are just not reflective of the 
celebrations that much of the country will be 
having this year. Furthermore, they risk adding 
greater concern and pressure on the majority of 
Brits that are already worried about Christmas 
spending.
“As the country faces continued economic 
difficulties, brands must take the time to 
understand and on act on what is important to 
their customers.” 

County Lines and criminal 
exploitation of UK university students
A report from the University of Central Lancashire 
argues that there is a distinct lack of evidence, 
knowledge and understanding about County 
Lines and criminal exploitation in UK university 
students. However, anecdotal evidence suggests 
that this is a significant and hidden problem that 
has been happening on campuses nationwide 
for several years. To address this evidence gap, 
Freedom of Information requests were sent to 127 
UK universities, and an online questionnaire was 
advertised to current UK university students.
The report found that 18.2% of all respondents 
who had been provided withitems (e.g., drugs, 
alcohol, accommodation, money, or other material 
goods) for “free”, say they had later been told that 
they must repay the costs of these. Although it 
is possible that this may be for benign reasons 
amongst friends, it is also possible that this is 
due to debt bondage: a tactic used by County 
Lines exploiters to coerce victimsinto committing 
offences in order to repay any perceived debts.
clok.uclan.ac.uk/42209/1/County%20Lines%20
%26%20Criminal%20Exploitation%20of%20UK%20
University%20Students.pdf

Malibu launches campaign platforming student safety 
Malibu rum has partnered with Uber rides and 
Good Night Out for its #GoodVibesOnly campaign, 
which focuses on promoting safe nights out for 
university students.
The campaign will see the brand provide 11,000 
£10 Uber vouchers for students as well as branded 
tuk-tuks across Newcastle, Sheffield, Cardiff and 
Liverpool to help freshers travel home safely.
It comes as research commissioned by Malibu 
reveals that staying safe on a night out is a key 
priority for 73% of 18-25 year olds, with nine in 10 
of the young women polled claiming they’d been 
made to feel vulnerable.
The campaign coincides with a partnership 
between Malibu and Good Night Out - a campaign 
for safer nightlife - to train ambassadors from 
Revolution bars on preventing sexual harassment 
and assault on nights out. TV personalities Joey 
Essex and Olivia Attwood will also be supporting 
the campaign

Liam Murphy, brand director at Pernod Ricard UK, 
said the campaign ties into Malibu’s ‘Do Whatever 
Tastes Good’ activation, which launched earlier 
this year.
“A key part of feeling good is undoubtedly keeping 
safe and feeling comfortable in what you’re doing, 
which is why Malibu has launched this campaign 
– to give students the means to keep themselves, 
and others, safe whilst still maximising the fun.”
pernod-ricard.com/en/locations/uk/media/malibu-
launches-goodvibesonly-campaign-help-keep-
freshers-safe 

https://clok.uclan.ac.uk/42209/1/County%20Lines%20%26%20Criminal%20Exploitation%20of%20UK%20University%20Students.pdf
https://clok.uclan.ac.uk/42209/1/County%20Lines%20%26%20Criminal%20Exploitation%20of%20UK%20University%20Students.pdf
https://clok.uclan.ac.uk/42209/1/County%20Lines%20%26%20Criminal%20Exploitation%20of%20UK%20University%20Students.pdf
https://www.pernod-ricard.com/en/locations/uk/media/malibu-launches-goodvibesonly-campaign-help-keep-freshers-safe
https://www.pernod-ricard.com/en/locations/uk/media/malibu-launches-goodvibesonly-campaign-help-keep-freshers-safe
https://www.pernod-ricard.com/en/locations/uk/media/malibu-launches-goodvibesonly-campaign-help-keep-freshers-safe
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Selling alcohol responsibly through the off trade in the UK
Portman Group
For over 25 years, the Portman Group Code of 
Practice for the Naming, Packaging and Promotion 
of Alcoholic Drinks has sought to ensure that 
alcohol is promoted in a socially responsible way, 
only to those aged 18 and over, and in a way 
that does not appeal particularly to those who 
are vulnerable. It is backed by over 160 Code 
Signatories, which includes all the leading retailers 
in the UK.
The Portman Group is a member of the Scottish 
Alcohol Industry Partnership, an industry led 
initiative which supports, devises and delivers 
projects that contribute towards the promotion of 
responsible drinking and tackling alcohol-related 
harm in Scotland. The partnership works with 
Police Scotland, local authorities, Best Bar None, 
Community Alcohol Partnerships and Drinkaware.
In Summer 2022, a Scotland wide proxy purchase 
campaign ‘It’ll cost you’ was launched. This award-
winning campaign reduces the risk of harm and 
vulnerability to under-18s through the reduction 
of the proxy-purchasing of alcohol. It’s an offence 
in Scotland for an adult to buy or attempt to buy 
alcohol for someone who is under the age of 18. 
This is known as proxy purchase. The campaign 
aims to raise awareness this is a criminal offence 
which carries a fine of up to £5000 or up to 3 
months in prison, or both.
Looking to the future the report anticipates the 
enhanced use of technology in ensuring that 
alcohol isn’t sold to under 18s. The Portman 
Group sits on the industry Expert Panel on Age 
Restrictions which works in co-operation with 
the UK Government on how new age verification 
technology for alcohol sales can work in practice. 
This was put into action over the last year 
through ‘regulatory sandbox’ trials from the 
Home Office, which sought proposals to test how 
age verification technology in shops, bars and 
restaurants can strengthen current measures in 
place to prevent those under 18 from buying 
alcohol.All trials ended on 30 June this year, with 
the results reviewed by an independent panel, 
who are assessing the impact this new technology 
could have on regulation and alcohol licensing.

In a new report, The Portman Group reflect on 
decades of innovation and partnerships across the 
industry, taking a look at some of the initiatives and 
work carried out in the UK to ensure responsible 
selling of alcohol.
Most recent initiatives include the creation of the 
IARD’s Digital Guiding principles which ensures 
safeguards to prevent the underaged from seeing 
or interacting with alcohol brands online and the 
launch of new frontline agent training to support 
anyone delivering alcohol to do so responsibly 
and in accordance with the law.

Challenge 25
The Retail of Alcohol Sales Group (RASG) brings 
together all the leading retailers in the UK to 
support them in this, and provide best practice 
and guidance.
In 2021, due to growing demand, RASG issued 
free guidance to support online alcohol retailers 
and build best practice within their own 
organisation, helping them remain compliant 
when selling online, no matter their business 
model, size or resources. This guidance has been 
updated in November (rasg.org.uk/wp-content/
uploads/2022/11/221108_OnlineSalesGuide.pdf ).

Community Alcohol Partnerships
The grassroots initiative Community Alcohol 
Partnerships (CAPs) brings together and support 
local partnerships of councils, police, retailers, 
schools, health providers and community groups 
across the UK to reduce alcohol harm among 
young people, improve their health and wellbeing, 
and enhance their communities. The initiative has 
been hugely effective, and to date, over 250 CAPs 
have launched across the UK, with many more 
planned and being developed.

https://rasg.org.uk/wp-content/uploads/2022/11/221108_OnlineSalesGuide.pdf
https://rasg.org.uk/wp-content/uploads/2022/11/221108_OnlineSalesGuide.pdf
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Half of Britons  more likely to choose eco-friendly bars and restaurants
More consumers are engaging with sustainability 
when eating and drinking out, but a lack of 
information means many still struggle to make 
eco-friendly choices when visiting bars and 
restaurants.
New research by food software company 
Foodprint from Nutritics shows that consumers 
want more guidance from hospitality venues to 
make environmentally friendly menu choices. 
A survey gauged the attitudes of 2,000 nationally 
representative respondents across the UK, 
assessing consumer attitudes and views relating 
to eating and drinking out. 45% of respondents 
said that a venue’s commitment to sustainability 
is an important part of deciding where to go and 
spend money. 27% said they would like to know 
the carbon footprint of a meal when eating out. 
Results from Foodprint from Nutritics’ 
Sustainability Sentiment Index show that 
British consumers actively want to make more 
sustainable choices when visiting the on-trade, 
and want more transparency from restaurants, 
pubs and bars on its menus to demonstrate the 
effects their choices have on the environment. 
Only 35% of respondents felt that they currently 

have the right information to make sustainable 
food choices when eating or drinking out and 
64% think hospitality venues and brands could do 
more to reduce their environmental impact.
Commenting on the findings, Stephen Nolan, 
CEO of Foodprint from Nutritics, said: “It’s clear 
that there is strong public demand for hospitality 
venues and brands to be more transparent with 
their sustainability credentials and to demonstrate 
these efforts openly to consumers.
“We know that many hospitality and food service 
operators are looking for ways to achieve Net-Zero, 
and we encourage them to implement strategies 
that will not only benefit the planet in the long-
run, but also capitalise on consumer desire for 
understanding the environmental impact of their 
menu choices.
“It’s evident that a significant – and increasing 
— number of consumers are trying to make 
better choices to make the planet a greener 
place. Operators are in a powerful position to 
use their resources, including technology, not 
only to accelerate their own journey to net zero, 
but also in doing so drive increased footfall from 
environmentally savvy diners.”

Pernod Ricard partners with professional bar training to launch qualifications 
for the industry

Pernod Ricard has partnered with UK-based 
e-learning program, Professional Bar Training, 
to launch the first ever fully accredited online 
education programme created specifically for bar 
professionals worldwide to progress their careers.
Built by UK agency Strange Hill, Professional 
Bar Training (PBT)’s in-depth vocational courses 
are awarded by the Confederation of Tourism 
and Hospitality and certified by Ofqual, the UK 
government’s official exam and qualification 
regulator. The courses have a ‘learn as you earn’ 
approach, meaning that they can be taken 
anywhere at any time, allowing bar professionals 
to easily fit study around working.
PBT currently comprises two courses – a Level 2 
Certificate in Professional Bartending Skills and 
a Level 4 National Diploma in Professional Bar 
Management. Level 2 is aimed at those either new 
to the industry or with up to 2 years’ experience 
and is open to all those interested in working as 
a professional bartender. The Level 4 course is 

designed to help bartenders make the transition 
into bar management and aimed at those who 
have completed and passed the Level 2 course 
exam or a similar equivalent qualification (such as 
the Wine and Spirits Education Trust) and who have 
at least 2 years relevant experience in the industry. 
The Level 4 course also enables graduates to 
qualify for entry into the second year of hospitality 
degree courses offered at a number of universities. 
PBT covers essential topics such as licensing 
laws, sales and marketing, and financial business 
management and incorporates learnings from Bar 
World of Tomorrow, the free training on sustainable 
and responsible bartending practices, developed 
by Pernod Ricard in collaboration with Trash 
Collective and Sustainable Restaurant Association. 
Since the launch of PBT, over 1,000 students from 
UK, India, Sweden, France, USA, UAE, Ireland, 
Australia, Singapore & China have signed up to the 
programme.  
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Where do heavy drinking college students experience alcohol consequences 
and where are they perceived to be normative? 

High levels of alcohol consumption are common 
among college students and associated 
with endorsing negative alcohol-related 
consequences. Research suggests both drinking 
norms and location are strong predictors of 
drinking behaviour in college students, yet 
normative perceptions of consequences, and 
whether they are location-specific, are less well-
studied. 
Researchers from the Department of Behavioral 
and Social Sciences, Center for Alcohol and 
Addiction Studies, Brown University School of 
Public Health, US  tested the hypotheses that 
college students who drink would have the 
highest levels of descriptive and injunctive norms 
for negative consequences, and would self-report 
the greatest number of negative consequences, 
at large gatherings/parties relative to someone’s 
home/dorm and/or bars/clubs. Additionally, they 
explored whether specific acute consequences 
were more likely in some drinking locations 
versus others. 
Participants were 96 full-time undergraduate 
students who engaged in high-risk drinking. At 
baseline, participants reported descriptive and 
injunctive norms for negative consequences in 

three locations (home/dorm, large gathering/
party, bar/club). Over a 28-day period, participants 
self-reported daily experiences of five alcohol-
related consequences in these same locations. 
With repeated measures analyses of variance, the 
researchers found that participants perceived their 
peers experienced more negative consequences 
and were more approving of negative 
consequences at large gatherings/parties and 
small gatherings at someone’s home/dorm relative 
to bars/clubs. Likewise, analyses demonstrated 
that the total number of consequences over the 
28-day assessment period also differed by location, 
with participants reporting more consequences at 
home/dorm and large gathering/party locations 
than at bars/clubs. 
The researchers comment that future research 
is needed to better understand how the 
impact of norms on behaviour differs across 
drinking location, and whether location-specific 
intervention content (e.g., normative correction) 
would be useful. 
Source: Merrill JE, Fox OS, Boyle HK, Haines A, Carey KB. 
Where do heavy drinking college students experience 
alcohol consequences and where are they perceived to 
be normative? Addict Behav. 2023 Jan;136:107474. doi.
org/10.1016/j.addbeh.2022.107474. 

 Belgian federal government reaches agreement on Alcohol Plan
In Belgium, Minister of Health Frank 
Vandenbroucke confirmed in November that the 
federal government has agreed on an Alcohol 
Plan. The federal government’s proposals still 
need to be approved at an inter-ministerial 
conference with the state governments, to take 
place in December.
The Alcohol Plan contains an advertising ban 
aimed at young people, on TV, in the cinema, on 
social media and in newspapers and magazines 
with a mainly underage audience. Furthermore, 
an age limit for fortified beers and fortified wines 
is proposed of 18 years and a care programme 
for young people who end up in hospital with 
alcohol intoxication or after an alcohol-related 
traffic accident.

Other proposals include no more alcohol in shops 
along the highway between 10 p.m. and 7 a.m., 
no sale of cooled alcoholic beverages through 
vending machines and shops in hospitals.
Vandenbroucke commented “The federal 
government states that they want to do 
everything they can to further limit the excessive 
and therefore harmful use of alcohol, both from 
the point of view of public health and road 
safety”. The government mainly focuses on 
young people because they experience the most 
harmful consequences of alcohol consumption.

http://doi.org/10.1016/j.addbeh.2022.107474
http://doi.org/10.1016/j.addbeh.2022.107474
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Reform of Ireland’s antiquated licensing laws   
To support the development of the night time 
economy and ensure our licensing system meets 
the needs of modern society and economy, Minister 
McEntee, among other reforms, is proposing:
• the creation of new annual permits for late bars 

and nightclubs, to replace the current system 
where a Special Exemption Order is required 
every time such a venue wants to open after 
normal hours

• opening hours for late bars should remain at 
2.30am and, to bring Ireland in line with other 
European countries, nightclubs will have the 
option to remain open until 6am – with the 
requirement that alcohol cannot be served 
after 5am, with dancing able to continue until 
closing time. (it is envisaged that this will largely 
be availed of by bigger nightclubs and venues, 
mainly in cities, and will not be availed of by 
many nightclubs).

• nightclubs and late night bars must adhere to 
strict requirements for these permits – they will 
require court approval for such permits, with 
objections allowed from fire authorities, the HSE, 
An Garda Síochána and local communities.

In November, Ireland’s Minister for Justice, Helen 
McEntee, received Cabinet approval for her draft 
Bill to reform the country’s antiquated licensing 
system. The present system is based on a patchwork 
of 100 laws - some of which are over 200 years old. 
McEntee published the General Scheme of the 
Sale of Alcohol Bill to outline how she intends to 
implement these reforms.
Minister for Enterprise, Trade and Employment, 
Leo Varadkar, said:“I believe the reforms...  will be 
good for hospitality businesses, boost the wider 
experience economy, and generate employment. 
It will also give people and performers more 
autonomy about how, when and where they 
socialise. Ireland’s licensing laws are out of date.
“Our nightlife does not compare favourably with 
that of other European countries when it should 
be as good as anywhere in Europe. Rural pubs are 
closing, as have many nightclubs in urban areas, 
while the number of off-licences is increasing... 
These reforms should be seen in the wider context 
of the government’s efforts to improve the cultural 
and entertainment offering in our town, cities and 
rural areas.”

Evaluating the impact of MUP on alcohol products and prices 2022
A report published by Public Health Scotland 
in November provides an analysis of prices and 
products in the off-trade in the first 12 months 
following the implementation of MUP in Scotland.
Most data for the report (price outcomes, container 
size, multipacks, volume and value sales) were 
derived from weekly off-trade electronic point of 
sale data covering May 2016 to April 2019, obtained 
from market research specialist NielsenIQ.
The average price of alcoholic drinks in the off-
trade increased in Scotland to a greater extent 
than was seen in England and Wales over the same 
period. The increase in average prices during the 
study period was also greater than the rises seen 
between the two years in Scotland prior to MUP.
Before the implementation of MUP, supermarkets 
tended to have lower alcohol pricing than 
convenience stores. In the first 12 months after 
the introduction of MUP, prices in supermarkets 
increased more than those in convenience stores, 
meaning that both had a similar pricing level.

The greatest increases in price were seen in the 
types of alcoholic drinks that were priced the 
lowest relative to their alcohol by volume (ABV) 
prior to MUP, such as some ciders, perries and 
supermarket own-brand spirits. The products 
that increased the least in average price, such as 
some ready-to-drink beverages, or those that 
decreased in price, such as some fortified wines 
in convenience stores, appeared most likely to see 
increased sales.
Changes were seen in sales across different 
container sizes, including reductions in the amount 
sold in larger single-item containers, especially for 
some ciders and own-brand spirits in containers of 
1 litre and over. The amount of beer and cider sold 
in the largest multipacks also declined, while sales 
in smaller multipacks increased.
publichealthscotland.scot/publications/evaluating-
the -impact-of-mup-on-alcohol-products-and-
prices-2022/

https://www.publichealthscotland.scot/publications/evaluating-the-impact-of-mup-on-alcohol-products-and-prices-2022/
https://www.publichealthscotland.scot/publications/evaluating-the-impact-of-mup-on-alcohol-products-and-prices-2022/
https://www.publichealthscotland.scot/publications/evaluating-the-impact-of-mup-on-alcohol-products-and-prices-2022/
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Plan to reduce alcohol and drug abuse in Latvia
• creation of information resources, including in 

digital form, and organising digital events about 
the harmful effects of addictive substances;

• training for educators and parents of educational 
institutions on addiction prevention issues;

• promotion of a multiprofessional drug treatment 
approach;

• exempting patients from co-payments for 
addiction treatment;

• development and implementation of a state-
funded outpatient psychotherapy programme 
for persons with alcohol or drug abuse disorders;

• introduction of a support person (social mentor/
family assistant) service in social services for 
children and young people with addiction 
problems;

• development of support measures for co-
dependent persons, providing state-paid 
psychological and therapeutic consultations;

• improvement measures for specialists working 
in the field of addictions.

The implementation of the plan will require 
funding of EUR 1.5 million next year, EUR 5.1 
million in 2024 and EUR 4.6 million in 2025.
nordicalcohol.org/post/latvia-plan-to-reduce-alcohol-
and-drug-abuse-better-targeted-prevention-and-
quality-care-services

Alcohol consumption per capita in Latvia is 
increasing across all groups and remains above 
the average index in European and OECD member 
states. Risky use of alcohol is also widely spread, 
especially among men. Alcohol consumption 
among students and youngsters is also increasing.
The Latvian government has said that  it is 
necessary to adopt preventive measures to 
reduce alcohol related harm. A plan for the next 
3 years was reviewed and adopted by the Latvian 
Government on, October 25. The plan envisages 
the creation of more targeted prevention and 
higher quality healthcare and social support 
services that are widely available to people.  It also 
includes targeted preventive measures, planned 
improvements in the quality and availability of 
both outpatient and inpatient healthcare services, 
as well as improvements in social support services:
• implementation of a life skills development 

programme in schools to develop skills such 
as stress and emotion management, critical 
thinking, decision-making, problem solving, 
effective communication and refusal skills 
through various physical activities, in order to 
prevent teenagers from using psychoactive 
substances and help them make healthy choices 
in life;

Drinkaware.ie launch new unit calculator
Drinkaware.ie have launched a new Standard 
Drinks Calculator. The use of the calculator is for 
people to quickly calculate what a standard drink is 
based on the Alcohol by Volume (ABV) percentage 
and millilitres of alcohol they are buying. 
This new tool was partly inspired by a report by Frank 
Houghton and Cáitlín O’Mahony that detailed the 

diversity in the container size and alcohol content 
of drinks available in standard Irish supermarkets. 
For example, standard supermarkets sell beer 
and cider that is much stronger than the nominal 
4.3%-4.5% assumed in public health advice and in 
varying sizes. The report highlights that the beer 
that was examined across supermarkets ranged in 
strength from 3.0% to 8.5%. 
The new standard drinks calculator allows a person 
to calculate what a standard drink is, enabling 
them to monitor how much they are consuming 
and make healthy and mindful regarding their 
drinking habits.  
drinkaware.ie/standard-drinks-calculator/

https://www.nordicalcohol.org/post/latvia-plan-to-reduce-alcohol-and-drug-abuse-better-targeted-prevention-and-quality-care-services
https://www.nordicalcohol.org/post/latvia-plan-to-reduce-alcohol-and-drug-abuse-better-targeted-prevention-and-quality-care-services
https://www.nordicalcohol.org/post/latvia-plan-to-reduce-alcohol-and-drug-abuse-better-targeted-prevention-and-quality-care-services
https://www.drinkaware.ie/standard-drinks-calculator/
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New Zealand communities given greater powers to reduce alcohol harm 
objectors can make their case at a licensing 
hearing. A Bill proposing procedural changes to 
the alcohol licensing process will be introduced 
this year, with the aim of passing it into law by 
mid-next year.
Kiri Allan said ,“These amendments are just the first 
steps in fixing alcohol laws. The Government will 
be doing future work to look at licensing structures 
and processes, marketing and sponsorship, pricing, 
and changes to ensure the law is responsive to 
new products and retail models. 
“While no decisions have been made our intention 
is to tilt the balance away from the alcohol industry 
towards giving community a greater voice and 
ensuring we are doing more to address the 
significant impact alcohol has on our communities, 
whānau and health system.
“In recent years, the Government commissioned 
two reports that emphasised alcohol as a health 
and justice issue and recommended strengthening 
alcohol regulations… These reports and their 
recommendations will help shape decisions on 
our next steps.”
beehive.govt.nz/release/communities-given-greater-
powers-reduce-alcohol-harm

The New Zealand government has said that it is 
giving communities greater powers to reduce 
alcohol harm by amending  alcohol legislation 
that has been used by the alcohol industry and 
retailers to stop local communities from putting in 
place rules around the sale of liquor in their area.
Amendments to the Sale and Supply of Alcohol 
Act 2012 will remove the ability to appeal local 
alcohol policies (LAPs). 
Justice Minister Kiri Allan commented “The law 
isn’t working as intended. Local communities 
should be able to set their own rules to reduce 
alcohol harm, but are being blocked at every step 
by the alcohol industry.” 
“When the Act was introduced by the National 
government, it aimed to ensure the safe and 
responsible sale and consumption of alcohol. 
But the Act hasn’t worked as intended, creating 
a system that leaves communities struggling and 
silenced in their fight against the powerful alcohol 
industry.
The Government is also looking to amend rules 
around the public’s ability to object to a new or 
renewed alcohol licence application and how 

Drunk driving in Sweden
The Swedish National Council for Crime Prevention  
report that in 2021, around 23,000 drink-driving 
offences were reported to the police, a decrease 
of 10 per cent compared to the previous year. 
However, driving under the influence and drink-
driving offences accounted for 86% of reported 
traffic offences in 2021.
In 2021, a total of 23,026 drink-driving offences 
were reported, representing a decrease of 2,559 
offences (-10%) compared to 2020. Of these, 
driving under the influence of drugs only, so-
called drug-driving, decreased by 1,947 offences 
(-12%) to 14,834 reported offences. Compared to 
2012, the total number of reported drink-driving 
offences has decreased by 15%, while reported 
drug-driving offences have increased by 24%. 
The number of reported drink-driving offences 
is mainly the result of police investigation and 
intervention activities.
The pandemic is likely to have contributed to the 
decline in the number of reported drink-driving 
offences over the period and also in 2021. The 

trend in reported drink-driving offences should be 
interpreted in the light of an initial sharp reduction 
in general sobriety checks by the police until mid-
October 2020. General checks have since been 
resumed, albeit with some restrictions. Despite 
this, the reduction in reported drink-driving 
offences in 2021 is also considered to be related 
to the pandemic. On the other hand, checks on 
driving under the influence of drugs have not 
changed as a result of the pandemic.

https://www.beehive.govt.nz/release/communities-given-greater-powers-reduce-alcohol-harm
https://www.beehive.govt.nz/release/communities-given-greater-powers-reduce-alcohol-harm
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 Cycling and scooter use under the influence increasing in Estonia
According to a survey commissioned by the 
Estonian Transport Administration, almost 12% 
of adult cyclists have ridden a bicycle while under 
the influence of alcohol or drugs in the past year 
and 20% of adult electric scooter users surveyed 
have ridden under the influence of alcohol or 
drugs in the past 12 months, with half of them 
having done so on more than one occasion. Men 
aged 34 and under were the group most likely 
to have ridden electric scooters while under the 
influence of alcohol, as well as Estonian speakers 
who live in Tallinn or other large cities. All those 
who had ridden an electric scooter while under 
the influence of alcohol were aware they were 
contravening traffic rules when doing so.
“Given the number of accidents involving electric 
scooters, the number of inebriated users is 

particularly worrying,” said Raul Rom, traffic expert 
at the Transport Administration.
The survey also revealed an overall increase in the 
proportion of cyclists who wear helmets while 
riding. According to the survey, 30% of adult 
cyclists wear a helmet regularly, however, as many 
as 56% said they never wear one. 81% of children 
aged 4-15 years usually wear a helmet when 
cycling. Of those using electric scooters, only 8% 
said they always, or often wear a helmet, but 83% 
of scooter users never wear a helmet.
During the study, which was conducted in 
September this year by Turu-uuringute AS 
and commissioned by the Estonian Transport 
Administration, 1,002 people aged 15 and over 
living in Estonia were surveyed.

New Zealand government delivers wellbeing support to university students 
Thanks to a $25 million Budget 2020 Tertiary 
Student Wellbeing package  from the New Zealand 
government, more mental wellbeing support than 
ever before is now available to tertiary students at 
university. The package is a joint initiative delivered 
by the Ministries of Education and Health.
Health Minister Andrew Little announced the start 
of enhanced mental health and addiction services 
on campus at Hamilton’s University of Waikato - 
the last of the country’s eight universities to roll 
out the expansion.
“This is a significant milestone for the Government’s 
rebuild of the mental health system, but it’s even 

more significant for the students who now have 
free and easy access to support where and when 
they need it,” Andrew Little said.
“In September alone, the Tertiary Student 
Wellbeing investment supported more than 1500 
individual and group wellbeing sessions. It makes 
sense to extend this to all universities, wānanga, 
institutes of technology and polytechnics so 
approximately 300,000 students can also access 
these important services.
beehive.govt .nz/release/govt- del ivers-more -
wellbeing-support-university-students
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Drink drive campaign in Slovakia
In response to an increase in drink-driving for 2022, 
the Ministry of the Interior of the Slovak Republic 
is has produced a new information campaign 
“Alcohol behind the wheel can kill”.
The main slogans of the communication campaign 
are “We all want to return home safe and sound” 
and “Only drive sober”.  The campaign was officially 
launched with a press conference on 27 October 
2022 and will run until the end of 2022 in the form 
of campaign videos on the Ministry of the Interior’s 
social networks Facebook and Instagram, leaflets 
and also through the screening of short striking 
videos directly in the premises of petrol stations. 

 The Slovak Association of Fuel Industry and Trade 
(SAPPO) joined the Ministry of the Interior in the 
communication campaign. By the end of the 
year, the campaign will also be launched in the 
purchased online media space.

https://www.beehive.govt.nz/release/govt-delivers-more-wellbeing-support-university-students
https://www.beehive.govt.nz/release/govt-delivers-more-wellbeing-support-university-students


28

www.alcoholinmoderation.com                                         www.drinkingandyou.com

AIM Mission Statement
• To work internationally to disseminate accurate social, scientific and medical research concerning responsible and 

moderate drinking

• To strive to ensure that alcohol is consumed responsibly and in moderation

• To encourage informed and balanced debate on alcohol, health and social issues

• To communicate and publicise relevant medical and scientific research in a clear and concise format, contributed to 
by AIM’s Council of 20 Professors and Specialists

• To publish information via www.alcoholinmoderation.com on moderate drinking and health, social and policy issues 
– comprehensively indexed and fully searchable without charge

• To educate consumers on responsible drinking and related health issues via www.drinkingandyou.com and 
publications, based on national government guidelines enabling consumers to make informed choices regarding 
drinking

• To inform and educate those working in the beverage alcohol industry regarding the responsible production, 
marketing, sale and promotion of alcohol

• To distribute AIM Digest Online without charge to policy makers, legislators and researchers involved in alcohol 
issues

• To direct enquiries towards full, peer reviewed or referenced sources of information and statistics where possible

• To work with organisations, companies and associations to create programmes, materials or policies that 
communicate responsible alcohol consumption messages or work to reduce alcohol related harm.

AIM Social, Scientific And Medical Council

AIM – Alcohol in Moderation was founded in 1991 as an independent  not for profit  organisation 
whose role is to communicate “The Responsible Drinking Message” and to  summarise and log relevant 

research, legislation, policy and campaigns  regarding alcohol, health, social and policy issues. 
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